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There are two features of interiors design with affordable
luxury. One is the emphasis of quality and exquisite design
instead of expensive pricing; second is the personalized taste
displaying in the design. Comparing with luxurious design,
affordable luxury elements applying in the interiors are more
reserved and classy, which is the best way to showcase
personality and creativity both for the designers and their

clients.
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The Pursuit of Joy Over Vanity
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¢ What is affordable luxury +
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« Interior design with affordable luxury +
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