|

(BY) £ 73 2~ % m

CHI 'ERSITY OF TECHNOLOGY
= \
". e N \ ‘
{ ;} s

/

P
FTE

Z




CHEERS!

WINE CELLAR DESIGN |

mER |

MIHENHREBRAT &

(@) £ 70t 2 2 e

SSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSS




ElRBEMBME (CIP) #iR

7

IR vl . — )M BT E L 2014, 10
ISBN 978-7-5623-4314-1

[ . O

V. (@ TU249. 9-64

PR R A 15477 CTP Bdlid% - (2014) 55 146735 )

iBZE1%1t || Cheers! Wine Cellar Design |1
RN L A TACK A TN E) %

1/

.2 = Cheers! wine cellar design.2 : 2o kI

/

RN &) b ke

AL e T QORI — W% — AL — g — e 4

R A
HARET

X448
RfEHRiE -
ED Rl & -
FoOAK:
&R
KR )

iE (A

g {E
e U R
(AL IEHIE T RS 17 545, % 510640)

http://www.scutpress.com.cn  E-mail: scute 1 3@scut.edu.cn
FAAR RS 020-87113487 87111048 (4 JL)
i

Moo b i

PRI AL FEER AL S A7 R 2 1)

1020mm » 595mm 1/16 E5k : 21

248mm = 290mm

20149710 J1a5 1A 2004 55 10 )14 1 bl
360.00

MR BMDR ENEE fsmim



PREFACE
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Since the release of the first "CHEERS!" book there has been a tsunami of
wonderful new project submissions from around the globe. The range of artistic
interpretation in creating a mood for the honored collections is quite astounding.
The platform the publishers of this book have established for a reference now
and in the future for wine lovers and designers should be appreciated by all.

The involvement | had with the first book was such a fun experience but in
showing the book to others it was so educational as well. What | learned first of
all is that it's a great advantage to have more than one copy of the book as the
loan requests from friends and clients means you will rarely have one in your
own possession as it passes from one person to the next.

Secondly, watching people's eyes as they flip through the pages and become
more thrilled with what they are viewing reveals their tastes in design before they
even have to say a word, and speechless is the way many end up anyway.

All of what there was to say in the preface of the first book holds true as it
applies to this book, but there is something more to add that is a critical point to
be made.

In viewing the world around us there is such a competition to do this or that, to
beat one at one's own game, to battle for ideals or ground gained or lost. It's the
history of mankind and it continues on as it will.

Isn't it fascinating then how the love of wine is such a unifier across all of the
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unique differences between people around the world? There is such a spirit of
good will having to do with virtually every aspect of wine, from the cooperative
helping hands among the wine makers themselves who reach out to help
everyone including their competitors raise the bar, to individuals setting aside
their differences to share a glass from the same bottle.

| have seen enviousness expressed over many material possessions, but when
|'ve showed pictures of other people's wine cellars all | ever hear is “Bravo! What
a splendid thing they have done!" as if it is a shared experience that they feel is
worthy of their applause and admiration. There is something attached to the very
nature of wine that allows us to celebrate the notion of sharing and the good will
that makes each individual feel better about not only others but themselves as
well.

We hope that once again the spirit of sharing and the celebration of the pursuit of
excellence come through to you in this book. If each picture is worth a thousand
words we know that whatever is being said to you should make you feel that
much better when you finally put the book down again. Just like a glass of your
favorite wine.

Keep sharing and above all; “Cheers!”

Duke Mahl | Founder/CEO | TVS WINE CELLARS, INC.
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The origin of wine cellars

The wine culture originates from Europe, and the most prestigious chateau
is in France. They have a long history and many even have developed into
wine exhibition centers. Generally speaking, wine cellars can be divided
into commercial and private ones. Along with the social and economic
development, wine cellars have evolved from initial and natural basement
into fashionable and exquisite space, which has been given more artistic and
economic attributes, with rich connotations. An ideal wine cellar must have
sufficient storage space and event space, with good ventilation performance,
right light, constant temperature and humidity, and away from the hustle
and bustle. What's more, the wine cellar should be designed according to
the owner's cultural temperament and identity. For the design art of cellar,
it is quite demanding. A wine cellar design with unique style and high
artistic values requires the designer to be well versed in the artistic features
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and art styles of different historical periods, they should understand the
characteristics of Chinese and Western culture, and can grasp the fashion
trend.

There are very few books published about cellar design in China. This
industry needs someone who can systematically assist the wine cellar
designers to unlock the hidden cultural codes behind cellars, to enhance the
level of the entire design industry, to build valuable wine cellars for real wine
enthusiasts, and grow up together with wine. This is what the book makes
efforts for and its vision.

By Li Jingquan | MARGLIN CASTLE WINE CELLAR (CHINA) TECHNOLOGY
CO.. LTD.
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- Design Agency: - Client: - Location: - Area: - Photography:
concrete La Grande Epicerie / Paris, France 550 m* La Grande Epicerie /
Le Bon Marché Rive Gauche, Paris Le Bon Marché Rive Gauche, Paris
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SITUATION COMMISSION

“La Grande Epicerie” is the food depart-
ment of the famous “Le Bon Marcheé”
department store in Paris. Within the
framework of a major reorganisation
and renovation of the department store,
extra space for an expansion and com-
plete transformation of the wine depart-
ment “La Cave" became available on
the basement level. The creation of a
semicircular opening and installment of
new escalators in the heart of the exist-
ing La Grande Epicerie on the ground
floor resulted in a direct connection
between the current shop and the new
‘wine cellar”.

concrete was commissioned to design
an interior that would be associated
both with a traditional wine cellar (vault-
ed ceilings, sturdy brickwork walls,...),
and with the exclusivity and refinement
of a “haute couture boutique”. concrete
realised the design in ciose collabora-
tion with the in house team of Le Bon
Marche Paris.
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GEOMETRY ZONING

The circular shape of the new opening in the ceiling of the
wine cellar determined the zoning of the entire space. Using
constantly increasing concentric circles around the centre of
the opening created zones that integrate all the columns of
the building. The result is a wide inner circular lane, directly
connected to the semicircular atrium via the escalators, and
a smaller outer circular lane. Both lanes have flat wagon
vaulted ceilings, and ceiling-high wine cupboards are inte-
grated into the side walls of the arched spaces. Walls and
ceilings consist of visible brickwork finished with white ce-
ment-based stucco. From the centre, circular sectors break
through the vaulted corridors at regular distances to create a
better connection between the different zones.

FLOOR

To underline the symmetry of the wine cellar, the floor pat-
tern follows the concept of concentric circles. Specifically
produced natural stones were placed in 30 cm-wide strips.
Where the floor of the atrium starts, the pattern changes
from elongated to tapered strips to create a kind of crescen-
do towards the centre of the space (the void).

WINE CUPBOARDS

A new type of wine cupboard was developed for ‘La Cave’,
which solved the conflict between exclusive presentation of
the various wines and stock management. As the wine cup-
boards are positioned in a slight angle to the walking direc-
tion of the client, customers experience two distinct views:
only the presentation bottles of the various wines from one
side, and both presentation bottles and the current stock
from the other, allowing customers to help themselves. The
cupboards are made of thick oak boards that were placed
vertically in the wide, high alcoves. The setup is similar
to louvres. Between the oak louvres there are horizontal
shelves for the presentation bottles at three height levels.
The wine cupboards follow the circular shape of the space
to create impressive corridors with a sense of infinity.
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La Cave Plan

VAULT

The highlight of the wine department is the "Vault', a separate space where the most exclusive wines are present-
ed. The round space with a domed ceiling is accessible from the atrium but only under supervision. Alongside the
white brick walls shelves with unique shapes have been placed; the zigzag shape of the shelves creates an individ-
ual “bed” for each of the precious wine bottles and ensures an optimal presentation. Clients who visit the Vault are

surrounded by wine; every bottle (and thus every special wine) is in the line of sight to create maximum temptation.
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MISTRAL WINE BAR
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