BAKERY

CANDY SHOP

GHOGOLATE SHOP

ICECREAN SHOP

GROGERY

BUTCHER'S SHOP
CAFE AND BISTRO




Food Retailer

BRAND IMAGE DESIGN

BRI RIS RR T

()2 - 2505 & K2 E

TFRIEHA R



EBERRE (CIP) 838
PRSI SR 1 (35) BHHE S s AL I

— = LR LT REABAR AR | 201410
ISBN 978-7-5381-8764-9

I.Of 1 .OfF - @k M. O s — R —
Dl G — = R — i VD 534.4

v [ R A B A CIp 30T (2014) 25 178101

A AT I TR AL

(Huhk: PEBATAISF XA+ —2h# 29 5 HiB%%: 110003)
E R FIEERES IR GRYI) ARAF
ZA . JHFERIE

MR SF: 170mm X 220mm

EPosk: 16

F O 30 TF

El #2: 1~ 3000

HARRESTE]: 2014 4E 11 A58 1R

ERRIESIE]: 2014 4F 11 H &S 1 IRENR]

T TS B 3 E#

EHENETT: RART

RGO T

THTREAT: JE X

4 5. ISBN 978-7-5381-8764-9

p—g

SE M 78.00 7C

R HIE: 024-23284360
HEMAHAER . 024-23284502

E-mail: Inkjc@126.com
http://www.Inkj.com.cn

AAMAE: www.nkj.cn/uri.sh/8764



CONTENTS
Hx

Preface sIE 004
Bakery #tiEE 008
Candy Shop #ERE 113
Chocolate Shop 5 /1E 134
Icecream Shop ZWRE 148
Grocery Bm/& 158
Butcher's Shop A% 200

Cafe and Bistro EEFUIHEET 214

Index &3| 254



Food Retailer

BRAND MAGE DESIGN
& RIER T 2%

() (ME - SEH & KB F

T TRFRA LR



gl

e TR

~ %0l




CONTENTS
Hx

Bakery KtiEE 008

Candy Shop BERE 113

Chocolate Shop IseifE 134
lcecream Shop ZkE 148
Grocery &fm/E 158

Butcher's Shop A% 200
214

Cafe and Bistro EEFMNHE
Index &5| 254



PREFACE

The equity connection




Environmental support
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Be preferential
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Own the brand’s positioning

Don’t blindly follow

Three layers working together

Perry Seelert is strategic partner of united* dsn, a
design consultancy based in New York and San Francisco that creates
unique brands and is redefining the future of
the retail experience.
Steve Jobs never asked the consumer
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Neverland Bakery and
Restaurant Branding
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