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PREFACE

A &

Increasing complexity of our urban environment is demanding for easy-to-
understand orientation and secure wayfinding. Well trained and experienced
specialists will have to plan, develop and implement intelligent wayfinding,
orientation and information systems. Sustainable modern wayfinding
and information systems are not only aimed to lead, but to make space
experienceable and to gain identification if they are developed within a certain
context and place.

From the user point of view, i.e. visitors, travellers but also residents the systems
have to e easy to understand and work in a quick and spontaneous way. The

motto of Tassilo von Grolmann “simple is the most difficult” proofs, that this task

is a rather complicated one. Besides being "pretty” and “pleasingly”, it shows that
the development of wayfinding systems is a complex challenge incorporating
elements from various scientific and business areas such as design, technics,
architecture, psychology, anthropology, traffic- and room-planning as well as
marketing. The main target when designing a touristic orientation and information
system is an integrated, contemporary, nevertheless unobtrusive and easy to
maintain product with a likewise high degree of identification and information
content. The multifaceted offerings and the special quality of a city or region
are to be shown positively and strikingly in order to increase the image as well
as the duration time of visitors or the chance of their recurrence. Hence, well-
designed systems might contribute to run-up touristic revenues. A tourism
wayfinding system should fulfill various functions and is a central and essential
part of the tourism infrastructure of a place, city or region. Apart from supporting
international visitors in their search for interesting places, systems might also
provide 24h information as well as motivation for locals and foreigners to explore
so far unknown ways and plaoeé on-site. Through better orientation, safety of all
traffic participants can be increased and in addition environmental burden can be
reduced as "parking and orientation traffic' declines. Wayfinding systems can
also lead to improve the overall image of a city and to increase the identification
of inhabitants with their city or region.

Any orientation system has to reflect that it is going to be used by groups with a
different knowledge of the places. There are:

a) Non-residential visitors and transients who have little or no knowledge of
the place and its tourism attractions. Wayfinding in this context has the aim to
inform these visitors about the main attractions and fo lead them there. Thematic
routs qualify well for a condensed overview of special highlights of the place and
pfovide new guests with a safe orientation.

b) Visitors searching for a certain destination or place know where they want
to go but might not know there way. The task of the orientation system in this
respect is to quickly show them the way, a certain hotel, street or event. General
plans or dynamic media suit perfectly to provide the information wanted and to

display additional information, places of interest etc, which the visitor might not
have known before. As a result the interest in the attractions and activities on-site
as well as prolonged stop-overs increase the tourism value creation.

What are the main parameters to be considered during the conceptional phase?
Information has to be understandable on first view. Use simple, cognoscible
symbols/pictograms throughout the whole information chain, within the orientation
system as well as in printed or otherwise displayed information. Colours need to
be rich in contrast and materials should have an anti-glare surface. Fonts must
be easy to read and font-size needs to be carefully chosen to obtain a perfect
readability. Most important is the concept of an information hierarchy in order
to make information as easy to process as possible. This “information chain”
must be kept up consistently from the beginning point of arientation until the
confirmation at the final destination. Information elements should be directed
to the most important focus points such as main attractions. Finally the system
should easlly be expandable and updateable. Info-terminals or Info-points make
sense at places with high volumes of visitors and are placed at pedestrian
intersections or sites of special importance for pedestrian traffic. Also parking-
and rest-places sulit for an initial information of visitors.

Main criteria of a digital information system should be an intuitive and sort of self-
service user-interface to display the available multi-media information. Usage
via finger-, mouse-click or even gesture controlled, simplifies the utilisation even
for people who are not well familiar with computers. The content that can be
displayed in various languages seems limitless. [t shduid always contain the
correct description of the way from where the visitor is, to where he/she intends
to go and should be shown on the street/city-map. Possible contents are:

+ Events, theatre, concert-hall, cinema, museums, exhibitions including time of
access and fees

* Main attractions

+ Gastronomy, hotels includig addresses

+ Screen-savers for local enterprises as a marketing tool

+ E-card

+ Emergency services, pharmacies, hospitals

» Public services including time of access

There is a recent trend in wayfinding systems to support smart-phones through
technologies such as QR-code or NFC which give the opportunity to offer
additional information. Navigation apps for example are able to show the actual
position of the user on the map. of ytheir device. Routes can be displayed via a
downloaded GPS-file which might also show the final point of interest linking on
the map. Let's sum up! Tourism wayfinding and information systems are getting
mare important due to the ever increasingcomplexity of our urban environments.



Well planned and designed they can have a positive impact on the everyday life
of visitors and residents as well and, not to forget, for the image of the provider,
To really “keep things simple” this book contains numerous examples which
outline the creative spectrum worldwide.

Thomas Joachim Geissert

Thomas Joachim Geissert, architect and director of teamgeissert, Langen, Germany.

He studied at University of Applied Science Mainz and Stidelschule Architecture Class (SAC)
Frankfurt. After working in several architecture firms and being responsible for competitions

with PAS Jourdan ¢ Miiller, Frankfurt, he joined CDC Communications ¢ Design Consultancy,
Frankfurt/New York, as Architectural Manager and member of the managing board. Main focus
there was the design and implementation of the wayfinding system for Deutsche Bahn AG in
hundreds of train-stations all over Germany. In 2005 Geissert started teamg d
with the implementation of the wayfinding system for Deutsche Bahn AG. The firm is specialised in
design of new wayfinding and orientation systems for airports, universities, offices and industrial
buildings as well as touristic orientation- and information-systems such as the City of Straubing,
Bavaria, Germany and Grafenegg Palace Gardens, Austria. Geissert has won various awards,
including DDC Award 2008 (German Designer Club) and

2010 nominated for German Design Award.

t and cont

RN FERRAEESR, FAERESSNETERNRLSARG. 2RFENT
RG], FEHSABENSE. EANERRG NTHEHNARSURGE M,
HENAMUETSS, BETRAMSEIEEE RSB,

MNERE (BUE. BE. BE) NAEKE, SURGAAETER. RRER, E
METEE - BTRBRENEE—H, "SEAIRSRN . BT "EW W SAWKE
25, SURAMFLER N ERAEE, CRLTSIFERY. FLEENTE,
B, Wit. TEH B, O3B AR ZEAY. TESHNNETHEHNS,
EHSUERRGNRI BRRITE—NSE. AR, TRARITL. BTFRANER,
FHER AR NSRRGSR, WA R R AT K S
FEe, MEEBRIIRER, EXFENEENE. MnelInEinE, Bk, &
HRENSNRGRTEEDTIRBRANR K. RESURENYHESENRE, B
—ABE . PSR R A DR RAR TR, BT ADEREELE R
A2, STMRGETHURA 24 NHER, BEIXNE RAFERRA MBS o
BEHSNAGEEATES SEMRAMN, BETRL "BENSBNTERE" *
RBFENE, SURGEERARTEALR, B NERNATIRAARR.

(TSR GE L TURRH ES TR E A RHANIIEE R It FRINEARSE:

a) MUHEHEERANZ BOMREREE. HHEXERGSARREHEIRERD
HERGRANERIEI SN, TURRAARMELSNERRE R, HFHE
RULENSAESL

b) BEmAEC KB, EEFAMBNARELNE, SkEERNSTRGERN LIRE
IR, RAENERE. SELEROR A, AR SR RS AR bl
BR, BNEERECKARANMNGER. XH—K, FENERARBDDEINNIGEM
R R EHE BT B EPRE TS IR S O BB R AT (E

EESNAGHLT I NERBPLEEBTE SAETRES. A2 M ERE—AS
MALGE HMERSBERHERHERSE. THRNTSASEET. BENXNLILE
BEE, EMHENERBRARE, PHRUAETHR, FAONMIEROERESH
AW, RESHARYEASE, IEANERETENS, ASUESIRLE
fib “EES" WARK B, BEXENMEAREENERR, G, TBRA
%E,%m%%m%&%ﬁﬁﬂiﬁo%Eﬁ&&ﬁ@ﬁik%ﬁﬁ%ﬁﬁﬂ,&%ﬁ
ﬁﬁ&ﬁﬁ&i%mﬁﬁﬁﬁ&ﬁﬁ%%ﬁk%%%a%i%ﬂ%%ﬂ%ﬁ%ﬁ%%%
ERHEENER.

B UERRGHNEERIDER LN SN ENNBHR B AR ERE RERNS R
B THEIRE. RIF. FREGBESHRE, LFRBaMPALhERELF,
SURGFRTHESRBUIRES LR M. BA%H, EELNAEZ AR
FRTESHRTE B A ERBRA 2 fiid , ZBAL N S R A Eo SWARLR
AT LEAE. ‘

- &S, BlfR. BRT, B, BYE. BEE (BEFBEEREA )

- EERA

- BIRRHME. B/E (EHEMIE)

- WA (FEAEHIR)

«BFEA

- Z2RE. BHE ER

« RIS (BEFFMAE )

Hil, SUARGH —AEH B —H#suREBRLBIE AR E T, DR
BHMER. A0, SHANBTNERESSIEREHE FAE, TRGPS (£

TNERS ) TUARTHRENRHE ENBERE, RS2, BESDHEEHER,
RESURGHEEEREER, Rt RENSURGTREBIFEH DR RSN,
PR, THMTRASURHAEOE R, BT HBANEGRIE T RS,
APUrsE T RESREWHURBHPIRESE,

FO8 - IR - AR

FEBIF - 2B F0 « A2 18 E VIR teamgeissert Bif 20l @FITAC I .
Ml BT SR SR RIS KSR 4 TE R S (SAC) o T LS LA
B3 T 325 5o PAS Jourdan & Muller BESY 4 AN E 2 )G, MMA T CDC fERE BT
BHILT, Rk T RSB REEFL R, B0 E B 4 w0 17 0 R 0 $CET K %
WS MRS . 2005 %, KOOI T teangeissert @it 40 al, HLEH FT HEBBH
B AT SHITH. ATEITAINE. K% DAt TUBRYSURLEIRREFN

RRG R, I, RIS 5T WIS P TR

TERIE, IEHHET VB AR, Hop 045 2008 4 BT

{BSFAE, 2010 Hh TR RIEEE.



ks
| L.j-

i

e

=
s

M o

-

-

H

-
B




CONTENTS
A%

002
006
086
106
146
200
222
238

Preface #I5
Museum 18415
Art Gallery ZAIE
Park [

Scenic Spot AEX
Zoo ¥
Resort EEAT
Index =5l



Rice Museum
KAKEYIE

P-06 Atelier

Joana Proserpio, Vanda Mota,

Miguel Cochofel, Giuseppe Greco, Joana Gala
Joao Morgado

Herdade da Comporta

Portugal
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s behind its
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meking. Light plays a fundamental role in the installation, by dramatically staging the industrial archaeology behind the makir g
of rice, and revealing the many stages of its processing. A black wall, always present along the 3 levels of th

support for the communication and graphic explanation of all the process of the factory In its different s es, along with the
presence of former workers images. On the floor, painted texts explain each machine function with a sequential numbering
following the rice path along the factory.

The new Rice Museum in Comporta celebrates this understated grain and brings to life the industrial proc
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Sacred Art Museum
R ANEYIE

P-06 Atelier

Miguel Matos

FG+SG

Cabido da Sé de Evora
Portugal

P-06 ATELIER with JLCG Arquitectos cr
Portugal. The concept for this wayfinding on; N
ar intention to redefine the formal perception of spac red building, achieved with orthogonal black
). These black surfaces ended up being the support for the signage, with lettering that was custon
1ed for this specific project.

ed an environmental and wayfinding project fc
tem is, first of all, a chromatic study of the interior, meant to

the Sacred Art Museum in Ev

s of this ancient res
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f Vitrinas equipadas com alarme, por favor
y 4 ndo toque nos vidros.

Marm protected show-cases, please don't touch the glass

Para sua protecgdo este local encontra-se
sob vigilancia de um circuito fechado de televisao.
Procedendo a gravagdo de imagens.
rity, this area is monitored by recorded

For your security

closed-circuit telavision
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