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As conceptual ideals go, the American Dream
gets pretty iconic. And for a long time, it has
been pretty easy to define: People worked hard to
earn a college degree, get a good job, buy a house
and have a spouse and kids. But then the Great

Recession came along and upended everything,

a financial safety net — but are still out of reach
for many Americans, especially those approaching
retirement age. Nearly half — 44% — of
Americans say they’re working harder than their
parents did at their age. In MetLife’s fifth annual
survey about the American Dream, more than

80% of respondents say attaining the American

iconic a. 45 &9
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Dream is very or somewhat important, but the
yardstick we’ve used to measure whether or not
we’re living that dream has changed drastically.
Some of the shift is generational: 41% of all
respondents say the American Dream is about
personal fulfillment. But within that total, there’s a
big gap. While only a third of the Boomers agree

respondents do.

Our outlook about wealth and material
T, KAB/AMERAREZHET
| HEWEN—). BEAE, NE50%
| MEHFENRR—TN. HE2/I0F
L EEINY, BREAFXEHENE
| EE, SO%MSSERER BTN
| XE®. BEEATOBMBHEUNS,
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say it’s within reach even if you’re not wealthy or EEF—X 5EGMEEFNU AT

TR/, MellifefE BRI

don’t have kids, a stark contrast from traditional :

possessions has changed, too. Roughly three-
quarters of us say we have what we need, but last
year, only 58% of respondents agreed with that
assessment. Nearly two-thirds say it’s possible to
achieve the American Dream without a college
degree; 59% say it can be done without owning

a home. An even larger percentage — 70% —

thinking, says Beth Hirshhorn, MetLife chief

marketing officer.

“They’re shifting from the traditional
- G L BRI T L RO RS
L EAWEESRANARER | SikAE
B AR RN R EE N S

financial success has been replaced by a desire for :

| RPHPREATEA.

definition of a nuclear family to broader

]

relationships,” she says, while the drive for

financial security.

These more modest desires don’t mean that :

| REZESENEHLI, 3/AHET

the American Dream is more attainable, though.

Three quarters of Baby Boomers say a financial

drastically ad. 2l
generational a. — X&)
outlook n. AL
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safety net is crucial to achieving the American Dream,

but nearly as many people say they don’t have a

safety net in place. While 57% say they’re living

paycheck to paycheck, 28% say they still plan
to rely on the government and their employers’
retirement plans and simply hope that’s enough
to support them through their senior years.
However, less than 20% of Gen Y respondents

say the same thing.

“This shift from institutions to individuals

is actually putting the dream at risk,” says
Hirshhorn. Younger Americans are more cynical,
or perhaps more realistic. “Gen Ys and Xs never
expected these programs to be around for them,”
she says. “Trust in every institution out there has
dramatically declined.”

The self-sufficient Americans increasingly

D FENTHEEETEMNARRLISE

have to display when it comes to their financial

and retirement security is likely to be behind

the more personal incarnation of the American

Dream, Hirshhorn says. Since they have to rely

more on themselves, they tend to view their
successes through the same lens. “People are

defining the Dream much more personally,” she

drives the Dream.”

institution n. A4
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Exercises:

0 According to the passage, which of the following statements is NOT correct?
A. Nowadays, a financial safety net is crucial to achieving the American Dream.
B. Whenever it is, the desire for financial success is the essence of the Dream.
C. The American Dream is now defined more personally.
D. The yardstick of whether or not we have realized the American Dream has
changed.

e What is the drive for today’s American Dream?
A. A big house and a carefree retirement.
B. Receiving a good education and getting a dream job.
C. Happy marriage and lovely kids.
D. A sense of personal fulfillment.

a How can we observe that American people are having more modest dreams?
A. People say American Dream is about personal success.
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B. A college degree, a big house, spouse and kids are still an important part of the Dream.

C. The drive for financial success has been replaced by a desire for financial security.
D. All of the above.
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Marriage |s for Rich People

—B AT B HEIENE?
——The New York Times

Reading Guide
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The rich are different from you and me:

they’re more likely to get married.

Adam Looney of the Hamilton Project, looked
at the decline in marriage rates over the last 50

years and found a strong connection to income.

would be most improved by having a second

household income.

The trend is especially pronounced among

men.

Forty years ago, about nine of ten American
men between the ages of 30 and 50 were married,
and the most highly paid men were just slightly

more likely to wed than those paid least. Since

dwindle v. # ¥

EARBRTRE. RNEFSM
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A new report, by Michael Greenstone and
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Dwindling marriage rates are concentrated among :

the poor — the very people whose living standards SHEFHLEBAZE, —BRFXLESA
D ECERERA. NNEEKERS

| BIBABENES.

MmX—BHAEBAPLARE,

40FERIRT. X F30E0F5MEE

L BAL 0P ARBINBECIE.
WIN LT IN T3S EPNE T
D TR EEE M T EMA. MHIL

N\
N\
")
\
N
"y
\
N



y # &4 § 7 7 15 77

B2
ED =& w

then, earnings for men in the top tenth of the
income distribution have risen and their marriage
rates have fallen slightly, from 95 percent in 1970
to 83 percent today.

For men further down the income ladder, :
C BARMBAN. MBIIFIBAE L ER

however, both earnings and their chances of :

§1ma%ﬁﬁagﬁvﬁ.

connubial bliss have plummeted.

In inflation-adjusted terms, the median
earnings for men in that age group have fallen
about 28 percent since 1970. In the same period,
their marriage rates have fallen to 64 percent,

from 91 percent.

The poorest men have had even sharper
- BURARORIEHLE TR, AR
L OFRURER /4B NF AR T
cut of 60 percent, and a contemporaneous drop 80%. fhAIFIEIHILE B th 8696 T

§ﬂw%££.

financial and romantic declines: men in the

bottom quartile of earnings have had a wage

in marriage rates to about 50 percent, from 86

percent.

The decline in the share of men at all ages
L RE, AEATESTEEEER,
| R EENRERMBNA—FARR

who are married is partly a result of higher
divorce rates, but primarily because they never

got married to begin with.

Economically, the last four decades have
| KAMERRHATEN. ESHK
| MAFEHARY, MELSERHHL
| MAMEE TR, 19704, 0FE0SH
| EMTHENTFHMAERARIS,000
C X5, B010f, X—HIEERRET
| %0,000%5,

been a very different story for women. More
women have entered the work force, and those
in the work force have gotten raises. In 1970, the
median annual earnings for female workers 30
to 50 were $19,000; in 2010 the corresponding
figure reached about $30,000.

Marriage rates have also fallen for women in

plummet v, 345 F &
quartile n. v9 5 {E 4
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