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Journalism is the collection and periodical publishing of news. It includes writing
for, editing and managing such media as the newspaper and the periodical. In other
words, it means gathering, evaluating, and disseminating facts of current interest.
Although this is the basic definition, various tasks and processes intimately connected
with the production of serial publications are commonly classified as journalistic. Thus
journalism in its broad sense covers the gathering and transmission of news, business
management of journals, and advertising in all its phases.

MASS COMMUNICATION

Communication refers to the process of sharing ideas, information, and messages
with others in a particular time and place. We communicate in various forms.

Forms of communication:

1. verbal communication (writing and talking) .

2. nonverbal communication (facial expression, body language) .

3. visual communication (pictures and images) .

4. electronic communication ( telephone calls, E-mails, cable TV, satellite broadcasts . ..).

Mass communication refers to the process by which a complex organization with the
aid of one or more machines produces and transmits messages that are directed at large,
heterogeneous, and scattered audiences. There are, of course. situations that will fall
into a gray area. How large does the audience have to be? How scattered? How
heterogeneous? How complex must the organization be? There are no absolute answers to
these questions. The dividing line between machine-assisted interpersonal communication
and mass communication is not a distinct one.

Traditional defining features of mass communication can be listed as follows:
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1. Mass communication is produced by complex and formal organizations.

2. Mass communication organizations have multiple gatekeepers who have control
over what material eventually reaches the public.

3. Mass communication organizations need a great deal of money to operate.

4. Mass communication organizations exist to make a profit.

5. Mass communication organizations are highly competitive.

MASS COMMUNICATION MEDIA

In the broadest sense of the word, a medium is the channel through which a message
travels from the source to the receiver. When we talk about Mass communication, we
also need channels to carry the message. Mass media use these channels to carry the
message. The definition of a mass medium should include not only the mechanical devices
that transmit and sometimes store the message, but also the institutions that use these
machines to transmit messages.

MASS MEDIA SYMBIOSIS

In biology, symbiosis is defined as the association of two organisms for mutual benefit.
In mass media, the television and film industries demonstrate what might be called a form of
symbiosis. The same companies produce works for both media; films that originally played
in the theaters find their way to television in videocassettes, over cable and over network
and local stations. Many local newspapers also operate a local cable TV channel. TV
networks, movie companies and publishers operate websites that promote their products.
Newspapers use reporters and stories gathered for their print editions in their online versions.
FUNCTIONS OF MASS COMMUNICATION FOR SOCIETY

1. Surveillance: This refers to what we popularly call the news and information role of
the media. In the US, news magazines reach nearly 10 million people. Approximately 1,500
daily newspapers and 7,500 weeklies also spread the news. About 90 percent of the American
public report that they receive most of their news from either the electronic or newspapers.

2. Interpretation: The mass media do not supply just facts and data. They also
provide information on the ultimate meaning and significance of those events. Media
organizations select those events that are to be given time or space and decide how much
prominence they are to be given.

3. Linkage: The mass media are able to join different elements of society that are
not directly connected. For example, legislators in Washington may try to keep in touch
with constituents’ feelings by reading their hometown newspapers.

4. Transmission of values: This refers to the ways an individual comes to adopt the
behavior and values of a group. The mass media present portrayals of our society, and by
watching, listening, and reading, we learn how people are supposed to act and what
values are important.

5. Entertainment: Motion pictures and sound recording are devoted primarily to
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entertainment. Even though most of a newspaper focuses on the events of the day,
comics, puzzles, horoscopes, games, advice, gossip, humor, and general entertainment
features usually account for 12 percent of the content. If we considered sports news as
entertainment, that would add another 14 percent to this figure. Some magazines may
have little entertainment content (e.g. Forbes) ., while others are almost entirely devoted
to it (e.g. National Lampoon). Even those magazines that are concerned primarily with
news — Time and Newsweek , for example — usually mix in some entertainment features
with their usual reporting.

AL b o AT SR A ik R ) PR o L2 ) “ A R 7 B R IR 4 %5 5 [l 2%
(4 o 3081 b 130, o IR AR 2 Xot A1) B8] 152 22 T 3 S R0 4 L 5 U st ) R 3o K 2 B
BT AR AR« 3% K E BA M S A SRR . AR R A b, — JRORE R
7E XA :News is information that is published in mass media such as newspapers, radio,

television or the Internet about recent events in the country or world or in a particular

area of activity. (R#J,2001:13)
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readers pay to the news reports. )i #IA K , #4) 15 tively some principles of
FMEREER FEA T LR news value, like timeli-
(1) B3 (timeliness) ness, proximity, promi-

ERFR e 3 B A 0 2 308 5 2 1, A 2k Aekisailiale:
ARSI, DU B — i B Mg L e 2 B “ % 2. Skim over Articles 183 in
BERY(E B2 B . 00 A R AR R A R 1 e XA Part Two of the book and
DA PHE R BRI B judge if they feature timeli-

(2) % (prominence) ness, prominence and prox-

3B D K 0 A i R 4 R Iy Mg figreet.
A . R EE A E AR Ay O a0 Aticles 1& 3 carefully
AN, ECR A RS B — 5 —f7. 45 o me and accomplish the
BN M AT LA 5 P A el el
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(4) #BEYE(human interest)

377 A SR R M B T LT R SR AR R, BT IE MmN IR R N
W7 AR e =2 0 R Y P A AT R A A R RET I A, AR, P
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BNE, 5 THEREE BRI,

BRIt A, 3 A — 12 PR 3% s £ 8 v 00 D 9 R T R A 9 0

Instincts of editors and reporters (They are very sensitive to news, and their instincts,
developed out of their careers, often decide what events should be covered) ;

The audience (Different kinds of media appeal to various readerships) ;

News hole (Depending on available space, some stories could make the paper one
day, but be left out on another) ;

Availability of news (Depending on what is happening locally and globally, there
simply are more stories to choose from on some days. On slow news days, editors and
reporters will scratch for stories of borderline value, while on fast news days. relatively
good stories just don’t merit dissemination) ;

Philosophy of the media outlet ( The business-oriented Wall Street Journal, for
instance, selects stories based on criteria different from those of a metropolitan arts and
entertainment publication) ;

Pressure from publishers (Most publishers try not to interfere openly with the news
process, but most editors and reporters are aware of the political and social leanings of
ownership) ;

Influence of advertisers (Usually it is a subtle consideration, but some editors might
think twice, for example, about giving prominent space to the formation of a
“committee for decency in movies” if local theaters are major advertisers) ;

The news mix (Media outlets often strive to balance hard news with soft news, and to
provide a local, national and international smattering of stories) ;

Competition among media (To some extent, morning and afternoon newspapers
supplement each other, as do the print and electronic media. But most media try to keep
one step ahead of the competition and this sometimes affects handling of news).

o
AR R 7 £ 43 S , T LA X357 0 A R IR 42 3‘ RIS RI%2
$IH I AR AK , 7T 43 A 2 4597 ] (newspaper coverage) .Z¢ 1. Browse your newspaper and
% B M ( magazine coverage ). J7 #§ #i M ( radio md,emhot‘:m:; l:f cr::j?:;
coverage) . Hi LT 6 ( TV news) . A £ H1 ¥ 37 [ (cable O
news) .i# {41 %7 [ (news agency dispatches) %5 ; %57 [ news style? Or a combina-

Sk 2 (2 T 40 L5 0 (world news) < [ P97 i R ey
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/& (home news) , i 75 # [] (local news) % ; %57 Bl H Y
N 2%, A 4% R B 3E # 8 (political news) . 28 T #r
( economic news ). B $ ¥ M ( scientific and
technological news) | #1 £ #f /8 (social news) | 3C 4k ¥ [H
(cultural news) /&% 7 8 (sports news) %5 ; 3 [ F 14
B A28 , BT 43 “B8 167 Chard news) 1“5 8] (soft
news) . HiI#EFEREAL N A BRI AP I 2 WL S S AR
I, G TR PR B R R AA TS TR B AL 208 1, O
R4 T REWE 25 (ER—MROCEILSE I AARE.

. Read the stories on the front

page and tell if they are hard
news or soft news.

. Browse all the pages andi-

dentify which are news re-
ports, which are features,
which are editorials and ad-
vertisements.

. Read a piece of hard news on

the front page, analyze the
three parts (headline, lead
and body) and point out the
5 elements of this news.

5. Read Articles 4,27 & 39,
tell the different type of news
they represent and accom-
plish the tasks before them.

— BT 5 5 S5 HT M B4R R (news style) A 434 0 K
2 .74 8 (news reports) 475 (features) . 115 (editorials) 1
] 45 (advertisements) . <45 H b K =38,
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72 FRNGE R A X B G RN R ) LR EE R, FE S BB A — R R A W OB
7, BI¥EiEH ) Who, What, Where, When 1 Why. 410 | how Mk AEZE, X F
M A RE T TREAHM A BT, TS F .
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