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Preface

Top Clubs Il has collected the most representative club works
of the famous design companies to intfroduce the design trend
for the community clubs, recreation clubs and sales centers.
We've carefully interpreted every project from the style, design
idea, structure and materials, and each club is presented with
selective professional drawings and high-resolution photographs
to well infroduce every detail and key point. With clear and brief
descriptions, abundant photographs and drawings, professional
composition and artistic binding, it will be a great platform for

sharing and learning excellent designs.
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Experience Center
Healthy and Pleasant
Warm and Elegant
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Chief Designers: Tsung-Jen Lin

Design Team: Lin Yingxiu, Li Bentao
Designed by: CROX International Co., Ltd
Location: Hangzhou, Zhejiang, China
Area: 360 m’

Photography: Wang Jishou
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Teak Floor, Chinese Fir Ceiling, Lauan,
Marble, Mirror, Silver Foil Ceiling
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One Taste Holistic Health Club is located in this piece of heaven on earth between Hangzhou city's
Chenghuang Temple and the West Lake. Caring for the society's wellbeing, One Taste wishes for the
development of spiritual enlightenment, the project pioneers an open forum for reunification, as well as
a journey back to hearts. This is where avant garde architect Tsung-Jen Lin, incorporates western holism

with eastern serenity to create a plane of Zen for spiritual awakening.

Amidst this ethereal intertwining of wind and water, Lin composes an air of fluidity within One Taste,
focusing on the form of the lake water by using ripples as the main design concept. “People often
experience nature's beauty from afar, generally from their comfort zones. A subtle separation can create
the needed safety, and from a place of peace, they can then enjoy and ponder the wonders and beauties
of nature.” Lin says. His concept is portrayed through snaking lauan timber, flowing across One Taste that
has shrewdly defined the sense of the public and the private. It gives the space a multi-leveled layering
effect , achieving the feel of wind gliding over water. The rhythmic lines bring people from reality into
dreamland, and through their inner projection, it makes the great effect of a sense of freedom.

By utilizing natural materials such as solid wood and stone, with the reflections of silver foil, Lin believes
in capturing the essence of natural beauty not just the aesthetics. The use of materials in One Taste places
a strong focus on simplicity to ensure the feel of the materials' original charm and warmth. Different
languages about esthetics out of eastern and western culture are integrated in the design, forming the
free and forward style, portraying the eastern and western temperament.
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The layout is configured through the use of flexible thresholds, i.e. curtains and movable

mirrors, to create an open environment that can be utilized freely as well as closed for

exclusive workshops. The light that reflects inwards derives from the sunlit courtyard

outside; it dances around the atmosphere, spreading light and shadow throughout One
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Taste. The holistic health club wittily makes space for all activities that benefits mind and
soul, meditation, taichi and yoga followed by strolling through the gardens and enjoying

tea on the courtyard, reaching for a balance between the ideals of east and west.




