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Abstract

As a whole, the production of Chinese tea has increased continuously for ten
years. The total area of tea plantations and picking have expanded in successive years.
The production and output value of the tea are growing steadily, ranking first in the
world of tea planted countries. Hence, the tea production remained a promising
trend.

Although influenced by climates, international financial crisis and domestic policy
adjustment in 2012, both the production and marketing of Chinese tea thrived and
developed prosperously.

Making a comprehensive survey of 2012, there were seven main characteristics
in the developing of Chinese tea industry as follows.

Firstly, there was an increasing amount of new tea plantation areas, especially in
pollution-free regions.

Owing to the obvious promoting of tea benefits, tea farmers and enterprises
promoted their positiveness in developing new tea gardens and areas of the tea
plantation. According to the statistics of China’s Ministry of Agriculture Planting
Administration, the pollution-free tea plantation areas in 2012 reached 1. 4887 million
hectares, up 8.2% compared to the same period of the previous year. And that of
clone has been raised up 1. 1987 million hectares, up 15.7% .

Secondly, the products of tea presented a trend of diversification.

With a variety of tea demanding of consumers, there was a growing demanding
of tea categories and apparent discrepancy in the development of each tea. Therefore,
the tea products flourished of all forms and styles. In the meantime, the percentage of
the output value in high-price gift tea decreased, while the output value of popular
tea enhanced steadily.

Thirdly, the quality and security level of tea has accelerated comprehensively.

With the pursuing of health and increasingly fierce and cruel competition in tea

marketing, the concept that the quality and security is the first factor that got deeper
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into the hearts of the people. The quality and security standard of China’s tea was
highest in a few main tea-growing countries.

Fourthly, the tea refining processing was in the ascendant.

Utilizing tea resources comprehensively, extending the producing chains of tea as
well as employing high-technical measures, enterprises has achieved a good benefit,
which facilitated the tea industry practitioners to produce tea products with refining
processing.

Fifthly, the effect of attaching great importance to scientific and technological
innovation was remarkable.

The effect of innovation in science and technology was attached much attention.
The projects of scientific research in tea has enhanced obviously. It has come into
being a large number of scientific research achievements of international level,
including the cultivation of new brands of tea trees, growing tea trees, the prevention
of worm in tea trees and processing as well as refining processing of tea.

Sixthly, there appeared a new developing trend in market circulation.

The e-commerce marketing of tea boomed rapidly, showing a great space of
marketing development. Furthermore, there appeared a diversification trend in the
tea trading places. And it has come into being a new mode in the circulation of the
chains of tea industry. The domestic market consumption of tea remained in a rising
trend and the export quantity in international trade dropped slightly, while the export
amount of tea accelerated significantly.

Seventhly, the industry of tea culture and serving industry involving in tea
expanded steadily.

There was a growing number of researching institutes of tea culture and academic
communities. In addition, activities and communications were active and frequent
increasingly, springing up products involving in tea culture. The amount of tea-stalls
and tea houses was boosting and that of scale was expanding. The tea ceremonies

were also rich and colorful.

Keywords: Tea Industry; Tea Garden; Tea Refining Processing
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