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Azona a2
flagship store

Azona a02 EM/E

Hong Kong, China
b EEE

Area : 27871m’

Completed Year : 2001
Design : Alex Choi

Photographer : ALEXCHOI design & Partners

2001 | Azona agp flagship store J
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Azona a02 is a quirky, playful “lifestyle” shop

that carries a rich mix of clothes, accessories,

music CDs and magazines, with the balance and range

of items on display varying from shop to shop

depending on location and demand. Asked to come

up with a new “look” for the company’s existing

and future stores, the designers therefore needed

to devise a flexible system that would allow the

creation of numerous outlets, each with its own rich

layering of spaces but all finished to the same high
quality. The designers chose to assign each product

type a designated “zone” , creating a shop~-in-shop

configuration, while maintaining a cohesive look

for the space as a whole through the consistent use

of simple wooden oak frames. In this way, the shop

maintains visual transparency, where customers are

afforded views across different zones, allowing the

space to overlap and disseminate. The wooden frames

take on a chameleon-like gquality, appearing as wall

linings, ceilings and even freestanding or hanging

racks, depending on different site situations. In

the 55741 m® Causeway Bay shop, for example, a wooden

frame acts as a ceiling, delineating the glass

enclosure of a small flower stall. Elsewhere, they

act as display systems to showcase the clothes and

shoes. Steps in floor height and different floor
finishes are combined with the careful positioning
of island display units to help guide the customers
through the different areas of the

shop, with

many of the products on open display, encouraging

customers to browse, touch and play. An extensive

use of wooden

flooring adds domestic warmth and

friendliness to the overall ambience.

Azona a02 2—EBIEMENEEHAENE, ERS. Bif. 550
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2001 ‘ Azona a0z flagship store
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F.C.K
flagship store

F.C.K. BRUHEM S

Hong Kong, China
b EE A

Completion Year : 1997

Design : ALex Choi
Photographer : ALEXCHOI design & Partners

1997 | F.C.K flagship store J




Back to 90's, Hong Kong fashion industry was stronger
then ever, many up and coming and famous fashion
labels from worldwide had chosen Hong Kong as a
startup location for the Asia market. At that time,
there were not many local fashion brands in Hong
Kong and not mentioning to Jjoin this worldwide
fashion battle. But anything has its exception, all
you need to do is step forward.

F.C.K is one of the earliest local young fashion
brands that flaunts “Made

the banner of in Hong

Kong” fashion. To stand ocut from a bunch of renowned

International brands, the design went for the

minimalism approach instead of embellishment. The
design exaggerated the simplicity and brightness
of the area so as to make it more spacious than
its size. The two local designers who came from
different background: Fashion and interior shared
common beliefs of creativity, simplicity and detail,
and the synergy of the beliefs has opened up a
brighter future for Hong Kong designers in all kinds

of industry.

BRI 20 tH42 90 FY , FBATEATURLLLARHE@RHZER:E , 1FSKE8
TSR A ARSRET 2 FR AN 24 AT E 2 B 2 AR AR AR R E B E R T
TIRREMNE. ST, EERETS AN R, ReE RN
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BMW

showroom
F R ERS D

Xiamen, China
hEE

Area : 1,393.55m?

Completion Year : 2003

Design : Alex Choi

Photographer : AlEXCHOI design & Partners

welcome to German Automobiles

\: 2003 | BMW showroom




The significance of this project lies in the fact

that this was not only the first flagship BMW

showroom in Xiamen, but also the first of its kind
to break away from the global design guidelines laid
down by the headquarters

in Germany. Rather than

the standard, sparklingly clean white box in which
the cars are displayed almost as works of art, the
designers designed the showroom with a new look
fashioned primarily in glass and metal, turning the
whole space into a display of the three—dimensional
design excellence for which BMW is renowned. The

scale of the space was impressive, with a generous

ceiling height that allowed designers to insert a
mezzanine floor to house the sales offices. A linear
staircase leads up to a broad balcony, from where
customers can appreciate a bird’'s eye view of the car
they might be about to order. Light in weight and
slender of proportion, the staircase was conceived as
the showroom's focal point, commanding the immediate
attention of all who enter. The existing steel
soffit was left deliberately exposed, but partially
concealed by localised ceiling panels and suspended
lighting frames that follow the linear geometry of

the architecture. This was also reflected in the way

the vehicles are laid out, creating a streamlined
look consistent with the rational precision central

to German aesthetics.

FAETNESDAFEINESENE, TREESREMRETREE
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BEERS BRAE T RGN, PATAIMRRRR AN LIL R HFFR
BRFIS TR M X AR TS, EFNSEEAFRENIEE. ER
EZEN,

BMW showroom NO.10 - 11
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