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Abstract

In recent years, the marketing of Chinese Hospitality industry has stepped into a new level.

Among those changes, the development of New Media, especially the application of Weibo, has
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brought not only new opportunities but also new challenges to the industry.

During the computer age, the behavior pattern of the masses’ information consumption
changed a lot. Currently, hospitality consumer’ s information behavior pattern is gradually trans-
forming from the traditional AIDMA rule( Attention, Interest, Desire, Memory, Action) to the Al-
SAS pattern ( Attention, Interest, Search, Action, Share) with vivid cyber traits.

Firstly, this dissertation summarizes the present condition of Microblogging Marketing of hotels
in China. Secondly, by using SWOT analysis, it concentrates on the specific aspects of hotel mar-
keting in Weibo. Thirdly, It combines the AISAS model with Microblogging Marketing in order to
come up with innovative suggestions of Microblogging Marketing based on the AISAS model in China.

Key words: Hospitality industry; Microblogging marketing; SWOT; Analysis AISAS

model; Questionnaire
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