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Unit 1 Journalism

What is Journalism?

Journalism is not only an academic course training students in journalism, but the

practice of investigation and reporting of events, issues and trends to a broad audience in

a timely fashion. Though there are many variations of journalism, the ideal is to inform

the intended audience.

Journalism comes in several different forms:

I. News

Breaking news: Telling about an event as it happens.

Feature stories: A detailed look at something interesting that’s not breaking news.
Investigative stories: Stories that uncover information that few people knew.

I1. Opinion

Editorials: Unsigned articles that express a publication’s opinion.

Columns: Signed articles that express the writer’s reporting and his conclusions.
Reviews: Such as concert, restaurant or movie reviews.

Online, journalism can come in the forms listed above, as well as:

Blog: Online diaries kept by individuals or groups.

Micro-blog ( Twitter): Online diaries within 140 words kept by individuals or

groups.

Discussion boards: Online question and answer pages where anyone can participate.
Wikis: Articles that any reader can add to or change.
There are three main ways to gather information for a news story or opinion piece:

Interviews: Talking with people who know something about the story you are re-

porting.

Observation: Watching and listening where news is taking place.

Documents: Reading stories, reports, public records and other printed material.
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The people or documents you use when reporting a story are called your *sources” .
In your story, you always tell your readers what sources you've used. You want every-
thing in your story to be accurate, so you must remember to get the exact spelling of all
your sources’ names.

Often, a person’s name is not enough information to identify themn in a news sto-
ry. Lots of people have the same name, after all. So you will also want to write down
your sources ages, hometowns, jobs and any other information about them that is rele-
vant to the story.

Whenever you are interviewing someone, observing something happening or read-
ing about something, you will want to write down the answers to the “Five Ws” about
that source:

Who are they?

What were they doing?

Where were they doing it?

When did they do it?

Why did they do it?

Here are the keys to writing good journalism:

Get the facts. All the facts you can.

Tell your readers where you got every bit of information you put in your story.

Be honest about what you do not know.

Don’t try to write fancy. Keep it clear.

Start your story with the most important thing that happened in your story. This is
called your “lead” . It should summarize the whole story in one sentence.

From there, add details that explain or illustrate what’s going on. You might need
to start with some background or to “set the scene” with details of your observation. Again.
write the story as you were telling it to a friend. Start with what's most important, and
then add background or details as needed.

When you write journalism, your paragraphs will be shorter than you are used to in
classroom writing. Each time you introduce a new source, you will start a new para-
graph. Each time you bring up a new point, you will start a new paragraph. Again. be
sure that you tell the source for each bit of information you add to the story.

Whenever you quote someone’s exact words, you will put them within quotation
marks and provide “attribution” at the end of the quote. Here's an example:

“I think Miss Kennedy's class is really great,” tenyear-old McKinley student
Hermione Granger said.

Sometimes, you can “paraphrase” what a source says. That means that you do not
use the source's exact words, but reword it to make it shorter, or easier to under-
stand. You do not use quotation marks around a paraphrase, but you still need to write

who said it. Here's an example:
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Ewven though the class was hard , students really liked it , McKinley fourth-grad-

er Hermione Granger said.

Words & Expressions
breaking news: % & #[H
feature story: 455, ¥
review: Wig, HIF. Fi¥HE
interview: Kifi; ViiRE
wiki: —FZ AUMEMBIE TR, #iFh “4E5” 5 “4%7.
lead: &

pa— |

News Values

There are almost as many answers to definition of news as there are editors and re-
porters. In fact, no uniformly satisfactory definition has been found. However, it is a
given in most city rooms that news is what the editor says it is.

News has a broadly agreed set of values, often referred to as news values. News
values, sometimes called news criteria, determine how much prominence a news story
is given by a media outlet, and the attention it is given by the audience.

To be effective, a reporter simply has to understand the theories and concepts of
how news is gathered and written as well as the particular role a newspaper plays in a
community. While there may be no definitive definition of news, there is a body of
knowledge dealing with writing and presenting news that every reporter should mas-
ter. Most journalists agree that the following eight elements make up what is considered

“ ’”
news .

Timeliness, freshness
The first element is reporting something that has just happened or is about to hap-

pen. Time is a strong ingredient, “today, yesterday, early this morning, tomorrow”.

The newness of the occurrence makes up “immediacy”, “timeliness” in the news.

Nearness, locality or proximity
Some facts and occurrences are important to you personally, such as inflation, and

the Iraq situation particularly if one of the hostages is someone you know or a family

member of a close friend. Such things are less important when it occurs across town. The
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question most asked by journalists is: “If this happened outside my immediate area. my
city, my province, would I be interested in reading about it?” Keeping this question in
mind is particularly important to the reporter. You must examine your story to see if in-

deed it would interest other readers.

Prominence

Prominence as a news element is well-known to most of us. The public figures,
holders of public office, those who stimulate our curiosity, people in positions of influ-
ence all enjoy news prominence. For your visitor or speaker to qualify for news promi-
nence, he or she must be well enough known to command the attention of readers either by

reputation or by the nature of the topic to be discussed.

Unusualness, bizarreness, oddity or novelty
Oddity is often news. The bizarre, the unusual, the unexpected often make

news. Generally those people. who perform striking feats in emergency situations are
news, such as a woman lifting an automobile off her child, travelling around the world
in a sailboat, unusual recycling methods, and use of materials in a different way. In
journalism, oddity is defined as the “man bites dog” formula. That certainly makes the

“news” .

Conflict

Conflict is one element most observed nowadays with the clash of ideologies, even
worldwide. Although most businesses and organizations shy away from the reporting of

conflict, it is understandable that this element is firmly based in the news formula.

Suspense
Suspense creates and expands news appeal. The outcome of the Iranian hostages is

suspenseful news. For the most part, organizations would rarely experience this type of

circumstance.

Emotion, human interest
Emotion is a news element commonly called “human interest” stories that stir our

recognition of the basic needs both psychological and physical. Stories that prompt the
reader toward sympathy, anger or other emotions in all their variety are commonly han-
dled in feature-type stories. Organizations should be alert to the possibilities of *human

interest” stories.

Consequence, impact or significance
The last element of news, consequence, is more difficult to explain, but generally

for a story to have consequence it must be important to a great number of readers. It
must have some impact for the reader. Such news will affect him or her in some personal
way. The safety of the city’s drinking water or the dumping of toxic wastes into the

Snake River Aquifer is being examined from the standpoint of consequence now and in
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the future. Thus it becomes an important news story.

From this discussion of news story elements, it becomes clear that a reporter
should have these guidelines in mind when he or she is deciding if a message is news or
an announcement and whether it’s a feature or an item of limited public interest. From
this a reporter decides which format to use for distributing the information and the me-

dium that is most likely to use your information.

Words & Expressions
criteria; FRifE
timeliness: KA}, @AY
immediacy: BJA}
locality: 4Rt
proximity: %
bizarreness: &y i
oddity: &5, W

&/ﬂw ' . 3

Normative Theories of Press

A Normative theory describes an ideal way for a media system to be controlled and
operated by the government, authority, leader and public. These theories are basically
different from other communication theories because normative theories of press are not
providing any scientific explanations or prediction.

Normative theories are more focused in the relationship between press and the govern-
ment than press and the audience. These theories are more concerned about the owner-

ship of the media and who controls the press or media in the country.

Authoritarian theory

Authoritarian theory describes that all forms of communications are under the con-
trol of the governing elite or authorities or influential bureaucrats.

Authoritarians are necessary to control the media to protect and prevent the people
from the national threats through any forms of communication (information or news) .
The press is an instrument to enhance the ruler’s power in the country rather than any
threats. The authorities has all rights to permit any media and control it by providing li-

cense to the media and make certain censorship. If any media violate the government poli-
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cies against license. then the authority has all rights to cancel the license and revoke
it. The government has all rights to restrict any sensitive issues from press to maintain

peace and security in the nation.

Libertarian theory

Libertarian theory is also named as free press theory. Libertarian theory sees people
are more enough to find and judge good ideas from bad. The theory says people are ra-
tional and their rational thoughts lead them to {ind out what are good and bad. The press
should not restrict anything, even a negative content may give knowledge and can make
better decision whilst worst situation. The libertarian thoughts are exactly against or op-
posite to the authoritarian theory which says “all forms of communication works under
the control of government or elite like king”.

Freedom of press will give more freedom to media to reveal the real thing happening

in the society without any censorship or any authority blockades.

Social responsibility theory
Social responsibility theory allows free press without any censorship. but at the

same time the content of the press should be discussed in public panel and media should
accept any obligation from public interference or professional self regulations or
both. The theory lies between both authoritarian theory and libertarian theory because it
gives total media freedom in one hand but the external controls in other hand.

The theory helps in creating professionalism in media by setting up a high level of
accuracy, truth, and information. The theory allows everyone to say something or ex-
press their opinion about the media. Media must take care of social responsibility and if
they do not, government or other organization will do. Private ownership in media may
give better public service unless government has to take over to assure the public to pro-
vide better media service.

Social responsibility theory avoids the conflict situation during war or emergency by
accepting the public opinion. Media will not play monopoly because the audience and
media scholars will raise questions if media published or broadcasted anything wrong or

manipulate any story. Media standards will improve.

Soviet media theory
The Soviet system has passed away and, with it—{or the time being at least—Sovi-

et theory. It is still worth outlining its principles. Soviet media theory is imitative of
Leninist principles which based on the Carl Marx and Engels’ ideology. The government
undertakes or controls the total media and communication to serve working classes and
their interest. The theory says the state have absolute power to control any media for the
benefits of people. They put an end to the private ownership of the press and other
media. The government media provide positive thoughts to create a strong socialized soci-

ety as well as providing information, education, entertainment, motivation and mobili-



Unit 1 Journalism

zation. The theory describes that the whole purpose of the mass media is to educate the
greater masses of working class or workers. Here, the public was encouraged to give
feedback which would be able to create interests towards the media.

Soviet media theory looks similar to authoritarian theory but the core part is different
from each other. In authoritarian theory it is a one-way communication, there is no feed-
back allowed from the public, but in Soviet media theory it is a two-way communica-

tion, at the same time the whole media is controlled or works under the leadership.

Development theory
As the name implies, this theory relates to media operating in developing or so-

termed third world nations. It has parallels with Soviet theory because media are seen to
serve a particular social and political function. It favors journalism which seeks out good
news, in contrast to the free press position where journalists respond most readily to
stories of disaster, and for whom “bad news is good news” because it commands bigger
headlines.

Development theory requires that bad news stories are treated with caution, for
such stories can be economically damaging to a nation in the delicate throes of growth
and change. Grim headlines can put off investors, even persuade them to pull out their
investments. As an antidote to the bad news syndrome, development theory seeks to ac-
centuate the positive: it nurtures the autonomy of the developing nation and gives spe-
cial emphasis to indigenous cultures. It is both a theory of state support and one of re-

sistance that is to the norms of competing nations and competing theories of media.

Democratic-participant theory
This represents the sort of media purpose the idealist dreams up in the bath. It is an

aspiration rather than a phenomenon which can be recognized anywhere in practice, yet
it is surely one which any healthy democracy should regard as a goal.

This theory places particular value upon horizontal rather than vertical modes of au-
thority and communication. It stands for defense against commercialization and monopoly
while at the same time being resistant to the centrism and bureaucracy, the characteris-
tics of public media institutions. The model emphasizes the importance of the role of re-
ceiver in the communication process and incorporate what might be termed receiver
rights—to relevant information; to be heard as well as to hear and to be shown.

There is a mixture of theoretical elements, including libertarianism, utopianism,

socialism, egalitarianism, localism in the model. In short, people power.

Words & Expressions
normative theory: KliHiE
authoritarian; AL F X #H; WALFE LK
libertarian: FHiEHE:; AMK, FFAHRBHN, AHRiEEDN
monopoly: EWr, ZEWi#
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idealist: FRAR F W3, MK, THK

centrism: HAIPELk, TRIRAECR, RAFE L
bureaucracy: E#, EHFIEN. EEILL
utopianism: ZFEHEA, NYILFRAFHSHFEITE
egalitarianism: 53 X



