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Abstract

In the 21th century, the concept “tourism real estate” is becoming the
common focus of attention among the real estate sector, the tourism industry,
academic and relevant government departments. At the same time, particularly
with the continuous regulation of the real estate industry in recent years and
tourism continues to prosper, the real estate development enterprises that focused
on residential real estate have concerned about the tourism real estate, and have
developed a series of tourism real estate project especially in Beijing, Hangzhou,
Shanghai, Shenzhen and other metropolitan areas. However, when the concept
of tourism real estate is paid great attention, what is the tourism real estate,
what type of tourism real estate, what kind of relationship among travel,
tourism real estate and real estate, tourism real estate is just a statement or has
great potential for development, etc. For these fundamental issues of tourism
real estate are still not clear.

First, this paper makes clear the relate concept of real estate and tourism,
and builds the tourism real estate concept system which can coordinate with the
existing concept of real estate. For the formation and development of tourism —
related real estate problems serious deficiencies in the theoretical basis, this paper

reviews the historical development of tourism real estate and builds up a multiple
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illustrating system to lay the theoretical foundation of tourism real
estate. Combined with the concept of tourism real estate first appeared in China,
the real estate development companies which commitment to residential real estate
development seek to involve in tourism development, this is the direct cause of
the concept of tourism real estate. The concept of tourism real estate reflects the
enthusiasm and the impulse to enter the tourism industry with real estate
development companies.

At present, Chinas urbanization is entering the metropolitan of the new
stage of development, and the metropolitan area has become the hotspot for
tourism real estate development. This thesis takes the Beijing metropolitan area as
the example, analyzes the impacts on tourism real estate development which
come from the development of the metropolitan area. Meanwhile, the thesis
studies the development characteristics of the four major categories tourism real
estate. For specific types of real estate development, this paper summarizes
development model combined with the relevant case studies, and provides
experiences to the same type of tourism real estate projects. Finally, according to
the special nature of the tourism resources which the tourism real estate
development rely on, that the tourism real estate development needs
governance, apply with Elinor Ostrom’s self — organization theory and multi —
center theory relate to management of public resources, the paper puts forward

some countermeasures about tourism real estate governance.

Key words: Metropolitan Area Tourism Real Estate Development Beijing
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