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English for Hospitality



Hospitality Industry

The Right Choice — a Career in the

Reading the passage and then answer this question: What do you

‘ ,,W . want to do when you graduate?

Now it is time for you to decide what to do in your future. What will you
choose? Perhaps you might consider a career in the hospitality industry. What is
the hospitality industry? The hospitality industry is defined as the activity of
providing lodging, food & beverage and recreational services. These include but
are not limited to hotels, restaurants, recreational facilities, tourism, airlines
and theme parks. Wow, what a variety of options! In the next 10 years, China
tourism will become the first inbound country and the fourth outbound country.
So tourism will provide lots of job opportunities. Your options are great, but
what career options are offered in the hospitality industry? Where do you start?

What types of careers are available? The following are specific career

IR B, RUSEARE: LS ARE S A TR

opportunities you can obtain in the hospitality industry:

LODGING FOOD & BEVERAGE
e Hotel Manager ® Restaurant Manager
® Sales Manager @ Kitchen Manager
e Front Office Managery | ® Banquet Manager
® Reservation Manager ® Chef
® Bar/Club Manager

RECREATIONAL SERVICES
e ( :ampgﬂllllld Managel

@ Tour Escort/Operator

® Meeting/Conference Planner
@ Travel Consultant

e Recreation Specialist




Part 1 English for Hospitality

As you can see you have many choices, please choose your position and
work hard. Good luck!

& New words and expressions £ iRFEIE

hospitality industry 4% 5\l Campground Manager 57 #i 22 #
lodging &1 4k Tour Escort fifgiif# ] 5

recreational IR, THER Meeting/Conference Planner £ &K Xl
theme park /3 b N

inbound country A% [E Travel Consultant Ji Ji7 i [1]

outbound country H{3%

& Exercises WRIG%:>]

I . Multiple choice.

1. Itis for you to decide what to do in your future.
(a) when (b) time
(c) as (d) on

2. I would like to choose a job as food and manager.
(a) drink (b) housekeeping
(c) front office (d) beverage

3. In the next 10 years, China tourism will become the first country.
(a) inbound (b) outbound
(c) tourism (d) hospitality

4. What reponsibility doesn’t sales manager take part in?
(a) promotion (b) pricing
(¢) production (d) maintenance

5. Tourists always get a lot of information on travel planning from
(a) kitchen manager (b) club manager

(c) travel consultant (d) chef
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[I. Translate the following sentences into English.
1. XREM R, TERIWEEEE.
-G R NIRRT B AR 55 .
- XIR S B AW ?
. ¥6)LRS5 B/ NET I 3 20 T, BARM 4 /e IFIR TSR .
L XEA MR BRNY, TERAEE TG

Global Famous Hospitality Corporation at a Glance I

1. InterContinental Hotels Group

g oA~ WN

InterContinental Hotels Group (IHG) is a global hotel company. It is the
largest hotel company in the world measured by rooms. It has over 4,500 hotels
across over 100 countries. IHG’s seven hotel brands include: InterContinental
Hotels & Resorts, Holiday Inn Express, Crown Plaza Hotels & Resorts,
Staybridge Suites, Indigo, Candlewood Suites and Holiday Inn Hotels & Resorts.
IHG is primarily engaged in managing hotels owned by other parties and in

franchising its hotel brands.

2. Marriott International, Inc.

Marriott International, Inc. is a worldwide operator and franchisor of a
broad portfolio of hotels and related lodging facilities. Founded by J. Willard
Marriott, the company is now led by his son J. W. (Bill) Marriott, Jr.

Today, Marriott International has about 3,150 lodging properties located in
the United States and 68 other countries and territories. Marriott lodging
operates and franchises hotels under the following brands: Marriott Hotels &
Resorts, JW Marriott Hotels & Resorts, Renaissance Hotels, EDITION Hotels,
Autograph Collection, Courtyard by Marriott, AC Hotels by Marriott,
Residence Inn by Marriott, Fairfield Inn & Suites by Marriott, Marriott

Conference Centres, TownePlace Suites by Marriott, SpringHill Suites by

4



Part 1 English for Hospitality

Marriott, Marriott Vacation Club, the Ritz-Carlton Hotel Company, the Ritz-

Carlton Destination Club, and so on.

3. Wyndham Hotel Group

Wyndham Hotel Group is the world’s largest provider. It is composed of
nearly 6,900 hotels under 12 brands: Baymont Inn & Suites, Days Inn,
tdawthorn Suites, Howard Johnson, Knights Inn, Microtel, Ramada, Super8
Motels, Travelodge, Wingate Inn, Wyndham Hotels & Resorts, Wyndham
Grand Collections and Wyndham Garden Hotels.

[)Key

[ . Multiple choice.
I.b 2.d 3. a4d 5 ¢

Il . Translate the following sentences into English.

1. This is your room key. Our bellboy will show you to your room.

2. The hotel provides free shoe shining service for its guests.

3. What’s the rate of this service?

4. The baby-sitting service charges 20 yuan per hour, with a
minimum of 4 hours.

5. Here are three kinds of medicines for stomachache. Would you
like me to read the instructions for you?
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The Backbone of a Good Hotel —
Housekeeping Department

2

Reading the passage and then answer this question: What does the

.. housekeeping department do?

P

[BIR) pis 3o, WEEARE. KRB0 EEDRRAA?

Hotel housekeeping is an integral part of the hotel industry. It can be
considered the glue that keeps everything together. Without a strong
housekeeping staff, guests wouldn’t have clean rooms to check in or return to,
and the hotel would look dusty and dirty.

The priorities of housekeepers in a hotel are to maintain the cleanliness and
appearance of guest rooms and public areas. Housekeepers are expected to clean
empty rooms for guests to check in. While the guests are out, housekeepers are
expected to tidy the room and make the bed. Before the guests retire for the
evening, some hotels require housekeepers to perform turndown services. To
maintain cleanliness of public areas, housekeepers are required to vacuum
hallways, wash and wax floors, clean elevators, clean windows, dust fixtures
and furniture, empty trash cans and tidy all public areas. These rooms,
especially the lobby, form guests’ first impression of the hotel. The
housekeeping department oversees the cleaning of all linens in the hotel as well as

doing any laundry the guest requests.

_» New words and expressions 4 iRF15EIE

integral ASA] G/ vacuum "2
priority H 55 - wax $Ti#E
turndown service & KRS oversee Wi
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@ Exercises 1RIG%k =]

I . Multiple choice.
1. Housekeeping is an part of the hotel industry.

(a) all (b) single (c) entire (d) integral

2. Without your help, we on time.
(a) can’t arrive (b) can’t have arrived
(¢) couldn’t arrive (d) couldn’t have arrived
3. Housekeepers are to clean empty rooms for guests to check in.
(a) arranged (b) looked
(c) expected (d) hoped
4. When the guests are » housekeepers will tidy the room.
(a) in (b) out (c) away (d) back
5. The housekeeping manager the staff performance.
(a) oversees (b) indulges
(c) surrenders (d) lets alone

[I. Translate the following sentences into English.
1. XJ2 1105 pil], iEE—AHBEbadk.
2. HEEEIKEREBAEE.
3. TEEEZEANKME 1) EBOK .
4. TEp5IE] E MR .
5. XABIERMEF S o

Global Famous Hospitality Corporation at a Glance [

1. Hilton Hotels Corporation

Hilton Hotels Corporation is the leading global hospitality company. It
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operates its hotels under the brand names “Hilton”, “Hilton Garden Inn”,
“DoubleTree”, “Embassy Suites”, “Homewood Suites by Hilton”, “Hampton”,

“Scandic”, “Waldorf Astoria” and “Conrad”.

2. Harbour Plaza Hotels & Resorts

Harbour Plaza Hotels & Resorts is a major player in the Asian hospitality
industry by providing a distinctive blend of comfortable elegance, understated
luxury and value for money in all of its hotels. Discerning travellers can discover
Harbourside luxury at the Harbour Grand — an upscale brand offering the finest
hospitality. Harbour Plaza is a distinctive selection of hotels in China, providing
tasteful accommodations to meet the needs of both leisure and business
travellers. Rambler Hotels offer great value for money to the budget travellers

with contemporary, comfortable and affordable accommodation in Hong Kong.

3. Best Western International

Best Western is a family of hotel owners and hospitality professionals from
around the world in corporate offices, reservation centres and individual hotels
all focusing on delivering the best value, quality and superior customer service.
Unlike other chains, which are often a mix of company-owned and franchised
units, each Best Western hotel is an independently owned and operated
franchise. Best Western operates as a nonprofit membership association, with
each franchisor acting and voting as a member of the association.

Now the Best Western brand focuses on three new descriptors: Best
Western (core) , Best Western Plus, and Best Western Premier. Each descriptor
serves a particular market segment, and allows Best Western to compete
effectively with other hotel chains. With these three descriptors a new slogan

has been adopted, which is known as “World’s Largest Hotel Family”.



