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Chapter 1

International Business

1. What Is Business?

Traditionally, business simply meant exchange or trade for things people
wanted or needed, but today it has a more technical definition, which is the
production, distribution, and sale of goods and service for a profit. Business
includes production, i. e. the creation of products or the offer of services,
distribution, sale and profit. One good example is the conversion of iron ore
into metal machine tool parts. The machine tools, made up of the various
parts, need to be moved from a factory to a market place or a machine
dealership, which is known as distribution. The sale means the exchange of
goods or services for money. For example, a machine tool is sold to someone in
exchange for money or a mechanic offers a service by repairing a machine tool
for money, which we call sales.

From the above, we can say, business is a combination of all these
activities: production, distribution and sale, through which profit or economic
surplus will be created. The major goal in functioning of any business company
is to make profit, the money that remains after all the expenses are paid. So,

creating profit or economic surplus is a primary goal of business activities.

2. What Is International Business?

International business as a field of management training deals with the
special features of business activities that cross national boundaries. These
activities may be movements of goods, services, capital, or personnel;

transfers of technology, information, or data, or even the supervision of



