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Module

1 Company

Unit 1
Company Profile
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Unit Overview

By studying this unit, you are expected to:

» understand the description of a company'’s profile;

» know how to talk about a company’s current situation and future
development;

* know how to introduce a company;

* know how to write a memo.
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Lead-in

Task | Work in groups. Here are five companies’ logos in the first column of Task 2. Choose

You may talk about:
What does the company produce or provide?
Where is the company headquartered?

Who are its main competitors?

one of them and tell what you know about it.

Task 2 Match the information with the five companies.

. Companies

% Nestis

Good Food, Good Life
Express'

%

AIRBUS

HSBC <»

The world’s local bank

SIEMENS

Products and Services

banking and financial

services

energy technology, health

care

food and beverage

delivery services

aircraft

Headquartered in

Germany

Britain

France

Switzerland

us

Main Competitors

GE, Philips
Electronics

DHL, UPS

Barclays, Standard
Chartered

Maxwell House,
Kraft Foods

Boeing

Reading A

Setting: Through years of development, Walmart has become one of the

Starting Point

most well-known brands around the world. Anyone who has or hopes
to establish a business relationship with it should learn some basic
knowledge of Walmart.

Task 1 Work in pairs. Have you ever shopped in Walmart? If yes, tell your partner how

you feel about it, like the goods’ prices, the service and the environment. If not, talk
about the supermarket where you often go shopping.
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Walmart and China

When Sam Walton, the founder of Walmart opened his first store in 1962, he promised to provide
customers with the lowest prices. In 1988, the company built its first Supercenter for one-stop shopping,
and by the end of the decade, Walmart was operating in 29 states. Then, in 1991, the company opened
its first international store in Mexico. Since then, Walmart has continued to expand abroad. Forty years
after its foundation, Walmart has become one of the most recognized global brands.

In 2010 and 2011, Walmart was placed on the top of the Fortune 500 list. Now, its 10,130 stores
in 27 countries, supplied by a network of more than 100,000 sources in 60 countries, are staffed by
some 2.2 million employees serving 200 million customers a week.

Walmart entered the China market and opened its first Supercenter and Sam’s Club in Shenzhen
in 1996. Currently, Walmart operates a number of store formats in China including Supercenters,
Sam’s Clubs, and Neighborhood Markets. By March 1, 2012, Walmart had 370 units in 140 cities, and
had created over 106,500 job opportunities across China.

Walmart's sales in China have risen substantially over the past decade. As China’s retail market—
the world’s fastest-growing market—expands, Walmart’s executives are looking forward to more growth
to come. Sticking to local sourcing, Walmart has established partnerships with nearly 20,000 suppliers
in China. Over 95% of the merchandise in its stores in China is sourced locally. China has become so
crucial to Walmart’s supply chain that in 2002, the retail giant moved its global sourcing headquarters ,
from Hong Kong to Shenzhen. Over 20,000 Chinese suppliers reportedly provide Walmart with about
70% of the goods that it sells globally each year.

Upholding a win-win philosophy, Walmart China is committed to providing assistance to local
communities for sustainable development. Growing together with the burgeoning Chinese economy,

Walmart is on course to achieve even greater success in China.
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New Words
one-stop /'wanstop/ adj.

decade /'dekerd/ n.
recognized /'rekognaizd/ adj.
brand /braend/ n.

supply /sa'plar/ v.

network /'netwsik/ n.

staff /sta:f/ v.

operate /'pparert/ v.
format /'formeet/ n.

opportunity /,ppa'tjumiti/ n.
substantially /sab'steenali/ adyv.
retail /'rizte1l/ n.

expand /1k'spand/ v.

executive /1g'zekjutiv/ n.
local /'laukal/ adj.
sourcing /'saisimy/ n.
partnership /'paitnafip/ n.

supplier /sa'plaia/ n.

merchandise /'ma:tfandaiz/ n.
source /sois/ v.

locally /'laukali/ adyv.

crucial /'kru:{3l/ adj.

giant /'dzatont/ n.
headquarters /'hed kwo:taz/ n.

reportedly /ri'poitidli/ adv.

uphold /ap'hould/ v.
win-win /;wm'win/ adj.

—uE s 45AHY providing a range of products or services in

one place

+4; +4EB}[8] a period of ten years

2IARY s ZF|TAA[AY generally approved

fitihi# a product or group of products that has its own name

ik, ft4h to provide someone or something with something

FZ M, BRZW a group of people or organizations that are

connected

-+~ Hii 45 A to provide an organization with the workers it

needs

ZE, %%, % torun a company or organization

ZHE, &t 442 the arrangement, design or organization

of something

114 chance

AR, fRAFERAEEHRL, JCEH by a large amount or degree

Z £ the sale of goods directly to the public for their own use
(fe)lk, HA) & % )& if a company, business,

etc. expands, they open new shops, factories, etc.

T FE%E; £ a senior manager in a business or other

organization

WHbAT ;s A<HiAY in or related to the area you live in

K buying a product or basic material from somewhere

EYEX A the relationship between two or more people, groups,

or countries, involved in an activity together

{7 a company, organization or country that provides a

product or service

T s 524 goods that people buy and sell

Ry  (MHEHL) FK45 to get a product or basic material from

somewhere

TE244; 7E4<Hl in the area where you live or that you are

talking about

KEEH); 2 XREEM very important

K AU/ H] a very large and successful company

S\ EBATFEHY the place where a company or organization has its

main offices

#E6; #E(5H used for showing that you are not certain

something you are reporting is true

4, #37, 4EPT to show that you support something

FUERE a win-win situation is one in which everyone benefits
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philosophy /fi'losafi/ . &, %5, BAAZE asystem of beliefs that influence
someone’s decisions and behavior

community /ka'mjuniti/ n.  #£[X the people who live in an area

sustainable /sa'stemabal/ adj. W[ HFZEM capable of continuing for a long time

burgeoning /'ba:dzonm/ adj. BRI Pk & A growing or developing quickly

Phrases and Expressions

a number of # T3 —2 used for giving a general idea of how many people
or things you are referring to

look forward to #AFF; Wr to feel happy or excited about something that is
going to happen

stick to ZFF; AZE to continue to do or use one particular thing

supply chain ik 74 a series of processes involved in providing a product to
someone

be committed to FH1F; A to make someone agree or promise to do something

Proper Names

Walmart KRE, EE—FRBES &

Sam Walton L8 - KR, RAREHEIEE A

Supercenter R L

Mexico SEVYEF

Fortune 500 (EEAFR) WES005R, HEE (ME) HEGFITIE
1

Sam’s Club L4 2 B R .

Neighborhood Market KR X g

LNy

Understanding the Text

Task 2 Answer the questions with the information you find in the text.

1. What was Sam Walton’s pricing strategy when he opened his first store?

2. How many job opportunities had been created by Walmart in China by
March 1, 2012?

3. What is Walmart’s policy while establishing partnerships with suppliers
in China?

4. To what percentage is the merchandise in Walmart China sourced
locally? '

5. What are Walmart’s store formats in China?




