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Idea generatiori

<« Research ldea generation |dea mapping —

The best results are achieved by using the right amount
of effort in the right place at the right time. And this right
amount is usually less than we think we need. In other
words, the less unnecessary effort you put into learning,
the more successful you'll be... the key to faster
learning is to use appropriate effort. Greater effort can
exacerbate faulty patterns of action. Doing the wrong
thing with more intensity rarely improves the situation.
Learning something new often requires us to unlearn
something old.

Tony Buzan
Lateral thinking he Seed @

Futro (Stavimir Stojanvic)
Lateral thinking. aiso refemmed to as parafiel thinking, isa By adoptiog s teapproedi b
method of idea procassing that encouiages a person 1o hie probles, and with ihe desire
discover or learn something for themsalves, A 'heuristic’ 10 axpress a strong commentary,

e i N Stavinwe Stojanvic at Serblan design
approach (experimentation, avaluation or trial and error) ahaho; i, comtis) e moomiihs
can be used to rach an outcome which has rules that piace ol political symboiism. The
are only loosely definable design plece -~ a poster to promote a

conferance on ffie uprising of fascism
Lateral thinking was devised as a imathod of creative ‘," the ﬂilka:a'ﬂm' *":ﬂ“m "'e'

piazs swastka recced to represen
thinking by Ediward De Bono and first appeared in the titie eyt

assed, which, ifleft; could grow it
of his book, New Thirk: The Lise of Lateral Thinking. sometning more potant

publishied In 1967, De Bono's approach is based around
the Idea that vertical or logical, inear and critical thinking
has limitations. In order to faciiitate creativity, De Bana
proposed that conventional pattemns of brain behaviour
would need to be disrupted — formuilating new ideas
should not be laft to chance.

Lateral thinking Is centred on the process of reasoning and
solving problems through an Indirect and creafive approach.
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The workshop

The e affords the opp y
to experiment and play. It Is aiso the place where

traditional approaches can be explored and tested
for their suitability for future usage and as a moans

to respond to an assignment brief and project.
Waorkshops generally centre around the introduction
of new skills, such as print- and mark-making
processes and book binding. These workshops, or

Introductory classes, usually provide an individual
unique learning experience and inspiration
Il warkshops necessarily focus around purely
aditional skills, Digital workshop se: s, for

example, introduce software applications and

advanced image manipulation techniques.
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