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standard ['stendod] ad), $R
produce [pra‘djus] v &=
pregnant ["pregnant] ad. Ay
assured [o'fusd] odi. Mo
type [taip] . S8
can [kwn] » 07, @
variety [vo'raiati] n. S4E, T
calerum [ kaelsiom] " ‘
candy ['kogil R
coffect Bofi] . @eg

stock [stok] n. BETF
cream (kritm] ». S
mnismrm:['m:w,‘m] v R
original [o'ridginal] ad); MR
cosmetic [kaz'metik] n. L&
lipstick [*lipstik] n. BHF

Ssence ['esns] . PR
foundation [faun'deifan] » R
lation ["layfan] n. B

cxpire [iks'puis) v X5M
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recduction [s'dakfon] 7. B

sock [sak] 7 %

coupon [ku:pon] . (LB

(ste (reist] n. B

srticle [aztikl] n. B&

tag (ueg) n. $FE
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extra ['ekstra] o). RSN
celebrate [selibreit] v SR
initial (i nifal] ad). I
fefrigermtor [ fridyareits] « 2RI
Tuxurious [1ag"suarios) o). E 2T




© =5ERmEE

£3% 3000 N FAGIE, 7EIRIZE T HBHE T — 3R,

RFELCEAB? WA, TiBRHE!

=5 A E R

At net price S84 reduced price

24 half price {RE1 favorable price

MY price cutting BB cut-throat price
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The original price is $ 100, {2 100 5.

% The standard price Is $120. {2 120 X t.
# The original cost is $80. Fif/r & 80 %57t
% The initial cost is $60. Bt 60 X7t

m
We are having a big sale for Christmas. B EENZESHKMARMEED .

# These items are on sale, X2EHKEITHN.
* This item is a speclal price. iX {541 S45th.
 These items are bargain-priced. X 24 & B ™,

EglxIl'ycmlmymru|:a|lu you can getone free. 33X 1,

# They have a price. i) K RYTALE,
* Wa are prz glving this away. 1M L8 &%,
® se,ou'ud\. and $100 for a pair, 60 % 7T—{¢, 100 XTAE.

GEIED

Gg} We are selling these things at cut-throat prices.
T R PR AR I 2 00 (I L W

v We are clearing out our stock. RNEXERESARR,
¥ The shop is having a clearance sale now, ZEN XA,

05
2_93 Take 50% off the price you see on the tag. i @&ZEHRHM MR LT 597,

+ Itis on sale this week, 40% off. A4, 76 7.
# Everything in the store is 40% to 80% off today. 4 &2/ Fi 4 M &85 2 % 6 4.

GIED

m;nmsmmmm you can get a special travel pack free.
SOSRINEA 80 T, ENTUER - RBMMTES,

¢ If you spend more than $300, you can get an extra gift 31 %3 300 Rt E T UMY ~6HME

+# For the cosmetics, shoppers can get $100 off for every $500 spent.
Mo s iH R 500 BTTHE 100 BT,
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A: Hello. May | help you? A: 85, BETUREHARG?

B: Wall, I'm looking for some autumn clothes. B: B, REX—EUE.

A: We are now having a pre-season sale on allour  A: EAIAIEFAERIRFFTIE |
autumn clothes.

B: That's great! What's that? B: K¥7! Ht4km?

A: Take 50% off the price you see on the tag.* A: BRTESRHTEIERE T 5 4.

B: | like the sweater in the shop window. Would B. REREWENHHER. HESR
you like to show it to me? LRE—TE?

A: Sure. Come here to have a look, please. A: BT KX,

B: It's beautiful. B: BRAR.

A: You have a good taste. It sells very well. A: BRESM, XERBRERE.

B: OK. I'll take this one. B: ##), AMIXMET.

A FKABIRH

A: Can | have a look at the cameras? A: BT ERENG?
B: Yes. This one is the latest product of Cannon. B: MAT, X—MEERNERET™

A: Do you give a discount? A: F1HTE?

B: | can give you a 10% discount. B: BMRESHIT O,
A: Do you have a warranty on it? A: BB RED?
B: Yes, but within a period of three years. B

1 etmizes R

A: Don't miss this good ch e, We are clearing A: FE#EXFH. FNNEELHK

out our stock."? TARE,

B: I'm looking for some day cream. B: BBUXER.

A: | suggest that you try this new product from A; BRI “FL" M~
Rose. It's on sale this month. &y XA EERH.

B: It does moisturize. How much is it? B: XMRLME, 2LE?

A: It's $50. If you spend more than $80, you can A. 50 7T, MPIEWHM 80 £k, &
get a special travel pack free.® WA — P R ROIRITER.

B: All right. I'll take it. i B: {HH| RXET,
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Bz Greeting Customers
welcome ['welkam] ,, %3 :'
product ['prodakt] ,, =&
commodity [ka'maditi] . &g,
assistance [o'sistons] ,, #Bg
customer ['kastoma] 5, [
counter ['kaunta] ,, #5&

browse [brauz] ,, EEEE@E
salesclerk [ ‘seilz, kla:k] . BER

......
. s e

latest ['leitist] adj. kY
style [stail] n. 3Rz
popular ["popjuls] adj. FETHY
figure ['figa] n. K%Y, S4f
match [meetf] v 1882, E#K

suit [sju:t] v. &, B8R

type [taip] n. 268Y, Fhk

| size [saiz] . R~f

_____ | complexion [kom'plekfan] 1. Bk

= .
--------
""""""

------------ ‘ quality ['kwolati] ». REE

! earring ['ia,ri] n. IR
necklace ['nekh:s] n. T0EE
suggestion [sa'dzestf>n] ». BiY

5 L1 35 Y O S

favorite [ feivarit] ad). ﬁgggti s
[o'ford] V. wage, BRE

rd i
aﬁb s eptabarl a d.] .

unacceptable [ .ansk

REEERN

recommend [ reka'mend] v, %

beyond [bi' jond] prep- i L e
‘badzit] . ﬁﬁ ...................
e {[:;jil-s] v. Y #AE3R Inquiring Requests |
r;::;erate [ modarit] adj. B pattern ['peeten] n. EIR
reasonable ['ri:zanabﬂ adj. SR elect [si'lekt] . B3
cost [kost] 7. FRA prefer [pri‘fo:] v EER
002 rare [rea) ad). FRE particular [pa'tikjule] adj. #FHIAY
| pargain [ ba:gin] v WHED brand [breend] n. BHR, MT
skaunt] 1. i inquire [in'kwaia] . 18[8]

discount [ di
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EZHNEY cup of tea {EE 1% a good buy 43JE branch store

BERE shop window {BF % convenience store &V RF{E business time
BB E department store % 3EJE franchise house £ A membership card
%5t special offer 2 M name/famous brand J& R shop assistant

A& Hr4% cost price $£F 5% hot cake | B E#4% fixed price
AKALabigsale R#t regular price 2 F# S last-season item
|1EM R the right size 4§40 sale price KM bottom price

RHAR the latest style

----

. . . .
-

¥y .o '‘'» &

nnnnn

%F—%& have a look Xf------ & be interested in Hp-e---f3%% pay for
Pa4LE | look around FERIFE A —¥ showsb. around  1%3K3F tell the truth
B go with sth. X —iX— buy-one-get-one-free offer AL be of any assistance

#AE, BYE look forward to #AFEAITH give sb. a discount F-----483% think of
& RER take your time THTEMT bargain over prices 47 come into fashion
4% look for B{EE hunt for a bargain Bt get rid of

E 2 be fond of

. w *
s = =
" . ®
e 8 G_%
N

BRf/rtH# on sale %, Bk right away 1t out of date

#7789 at a discount #BH AR beyond the budget & on display
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| bep ! Anything | can do for you? &4 3 8 T B AT

¥ Can | be of any assistance to you? &8 XA KALE?
#* Good morning. May | help you? & E#F, et AERFTL?
% Can | show you something? &8 FLE 47

i i {8 19 132
step | I'm just having a look. R REHEEE.

ik
g
5
8
O
i

¥ I'm just browsing. R ZFEEEE.
% [|'ll try some other places. Thank you very much. B ZZ| 5|40 EF, §hst.
¥ Thank you. | just look around. #fi%, BRI RMEEEE.

3«2\ Feel free to ask any questions, please. H {14 =5t} A3

# Tell me if you need any help. M1 R BEEHENEEFH

v |s there anything you are interested in? R BEYREG?

¥ Let me know if | can help you. (N E#E), RE&EFH.

¥ | would like to show you around our shop. R EREEEERE—i&,

i [7) S 4F :
step | What do you think of this one? &FiXMNEAH?

# How do you like this pattern? & X SX MR EARE?
¥ What color would you like? 8E % H4BE?
“r What material do you prefer? &&= {4 Rih 9?2

'gog\ Would you like to have any particular brand? #3848 {2 %5 51 i S &g 7

# Do you need anything to go with that? B E+ARREXNERTED?
# Do you prefer a cheaper one or a dearer one? {REEEE AMNEER/AMN?
7 What kind of product do you need? {R T Z+4HK~Mm?

g
,;.g\ It's the latest style, very popular. iX 2| est, EFET.

it This coat shows your figure off nicely. X {49M B4R A SR FHAHELE T




¥r This color suits your complexion and matches your coat, too.

XMEEESENKE, 580 EhRER,
EETETD
su:\ This is just my type. 'EIEH%?JE:E‘]N.#&O

¥ That's just my cup of tea. XIEAFKBE O,
¥ That suits me all right. BBPMEES R,
# This is exactly what | need. XIF 2H BB,

BITEH B Dk
sg.:\ How much do you want to pay for this? #3878 B DT X472

¥ What's the highest price you're willing to go? B RHEMNERENE S 7
¥ What is your favorite price? & EHMIEE L ?
# How much do you want to spend on this kind of goods? &3 TE 1 £ 4 T X 72

y GEEESED
m . But the price is beyond my budget. | can’t afford it.
2ﬂ3@mma&&m&mm10&;$320

7 This kind of high price is unacceptable to me. X A S MR T EEZ.
it The price is beyond my budget. T EBEEATE T .

REFTHTIG .
stog\ Can you reduce the price a bit? {REEIR M 1& B FE{E— =052

# Can you give me a discount? {REELS TN HrHNIE?
7r Is the price negotiable? #1%% 9] IXF&1D7?
¥ I'd buy it right away if it were cheaper. IR HMEEE —SMNIERD EX,

 (EEED
stog\ The price is moderate enough. X MR EEBEE T o

7 The price is not high and is reasonable. &5, REEAY
¢ Itis a good buy at that price. EXMMEE ZRLET o
7r To tell you the truth, it's almost at cost price. SRIEFEUIE, XELRBAN T o

i X S :
m! it's my pleasure to serve you. You are always welcome!
S5 RELEE R IERS, WIBEREE

# Welcome to our shop next time. ¥l T XK IGFHE .
7 Next week we will have a big sale. Don’t miss this rare chance!

TREBANARHE, AETXDFHRERNYI 6]
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A: Good morning, sir. Welcome to our shop!

B: Good morning.

A: What can | do for you?

B: Thank you. I'm just having a look.?

A: Please feel free to walk around. Take your time.
B: OK. Thanks.

. {BERE

A: Hello. Anything | can do for you?"

B: Yes, please. I'd like to have some apples.

A: These apples are fresh.

B: How about these mangos?

A: They are sweet. They were just in from Fujian.

B: Please give me two kilograms of apples and three
kilograms of mangoes. How much, please?

A: Apples sell for 10 yuan per kilogram and
mangoes sell for 20 yuan per kilogram. You
have to pay 80 yuan.

B: Here'’s the money. Thank you.

A: Hello. Is there anything | can do for you?

B: | am looking for a sweater.

A: What size, please?

B: A large one will be OK.

A: What color do you prefer?

B: | like blue ones.

A: Please come here and have a look at this
sweater. It is the latest style, very popular.’

B: Wow! This is just my type.”

gt I R

SR R

U e e e

B bR, K&, WDHEHRE!
2 FiF,

B AT AR HE?
. RRAEREES.

: TRREIEERE, 1BEIkE,
: FFE9, WEha

: B9, AHAREREND?

=8, BEXRFER,
XL RIRHFTE
XLEREARE?

: RE. RINIMIERZIZRA.

BB TRERMI TRER,
—3 B /7

ERETR 10T, ERET R 20T,

— BB AT 80 JTo

: EPRTR, W

47, BRETAMA?
REBEZ—HER,

£ A RELE?
ASHT W
BERTABRER?
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