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“"%\ Study Readings

Passage 1: Business Reception Etiquette & 551 {F#L1L

Business receptibns are often less structured than more formal business events such as
banquets or presentations. It’s expected that you’ll circulate around the room, introducing
yourself to people you don’t know and making small talk. Even if you don’t know the other
guests, you can make a good impression by following basic etiquette and keeping in mind that
while you can be more relaxed than you would be at the office, you still need to project a
professional image.

Mingling

At a business reception, it’s common practice to “work the room,” networking with as
many people as you can by striking up conversations, chatting briefly and then moving on. No
one will think you’re rude if you make small talk with several people rather than taking the
time for a lengthy conversation with one or two. When you mingle, be respectful of the other
person’s time and space. If you see two people engaged in an intense conversation, move on to
someone standing alone or to a group of people who seem open to newcomers. Or, search for
groups where you know at least one person.

Conversation

When you’re talking to people you don’t know well, which is often the case at a business
reception, avoid sensitive or controversial topics like religion or politics. Save shop talk or
confidential work-related information for the office, but feel free to discuss trends or current
events in your industry if the other person is in the same profession as you. Also avoid any
subject you’re especially passionate about, because if the other person vehemently disagrees
with you, you may be setting yourself up for a heated debate instead of a lively conversation.
The purpose of small talk, especially with someone you’ve just met, is to keep it simple until
you find common ground. In the Entrepreneur article “A Small Talk Survival Guide for the

2
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Schmooze-Averse,” Daniel Menaker, author of the book 4 Good Talk, says the goal of small
talk is to “make yourself conversationally available” to the other person. Even a simple “Hi,
my name is...” can be a welcome way to start a conversation.

Food and Beverage

Unlike a formal sit-down dinner, business receptions usually have some combination of
appetizers, buffet tables and passed trays. Handling hors d’oeuvres and beverages while also
trying to move through the room and make conversation can be a complicated juggling act, so
the website Etiquette Scholar recommends standing next to a table while you snack so you’ll
have a place to put your plate if you want to shake hands. You can also eat before the event and
skip the appetizers, and if all else fails, the Etiquette Scholar adds, you may have to substitute a
nod and a smile for a handshake.

Special Considerations for Alcoholic Beverages

Many business receptions offer light alcoholic beverages, and if you decide to drink,
consider ahead of time how much you can consume without it affecting your behavior and then
stick to a one-drink rule, for example. If the drinks are circulated through the room by waiters,
wait for one to pass by instead of seeking one out. If there’s a bar or drinks table, make sure it’s
your turn to order by asking others if they were already waiting. Don’t tip the bartender unless
it’s a cash bar, which Etiquette Scholar says is rare at business receptions.

I. Words & Expressions

1. etiquette n #L{X, L7 social etiquette #EAZALTY

2. structured adj. FIEHLRILH  a structured environment I KA EE

3. banquet n E4, FHEF  awedding banquet #§%E
a state banquet in honour of the visiting President 417 & 4t 4% /r i EH &

4. circulate n. fE¥, Uiil; fhi, (45 circulation » fE¥S, W f&id, (&3
the circulation of air Z¥“< iz}l the principle of free circulation of goods b H it
I A D

5. make a good impression ¥ FIFEI% leave a deep impression on /upon £3-++---f{
E1%  be impressed by /with  XJ+++--- B F{RZIEN %  impress on 45---++ PAERZIEN R

6. keepinmind #id, #id T+0» make upone’s mind FE#HL, FEETE

7. project v. ¥tif, FIE project a professional image FILH M IES

8. mingle v ACfE, fF3K mingle with sb. 55 AAZHEEEE R

9. network v V&I, HE) n M; W% PORY)  network with 5e----- 7450
10. strikeup K#NELFFES  strike up a conversation FFR 1K
11. smalltalk HiR make small talk with ==+ R

12. lengthy adj. JUKZBRE, #FEEIRAM  alengthy explanation JUK Z WK
13. intense adj. WA, #EUF  anintense conversation #LU] AT 1%
14. shop talk 4704
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15. vehemently adv. ¥Z1Hh, 58%IH vehement adj. JEIFTRZINT, HEUMI; WS
a vehement desire 7554 ) JE

16. entrepreneur n. NVZ  enterprise n. AMk; FHk

17. buffet »n HE%E abuffet lunch HEIFE

18. hors d’oeuvre n. JFH /K

19. juggle v DrZ“E, AIKiE  ajuggling act AEARIEMLAIHERE, [F] A LA < SCHE LA
UL £ R T

20. snack v FZRE, FZEFR  snack n R, riL» a mobile snack bar ¥ial/Niz
JE snack-bar /NIZES, /NIZIE

21. appetizer n. JFE A, TFEE appetite n B, B lose one’s appetite
TR AR

22. alcoholic beverage H¥5 UL

23, stick to "ZEF

24. tip v. G/ no AN Tildms N tip a waiter 23RS A /DR

25. bartender n. JE{%

26. cashbar HLEDCEHE

I1. Notes

1. When you mingle, be respectful of the other person’s time and space.
AR BRI A AT B, — 5 B T A (P e B 0 T
b, be respectful of FEEUE “¥E, &E”, U, kiE be respectful of others
MR “HEMA.

2. Also avoid any subject you're especially passionate about, because if the other person

4.
4

vehemently disagrees with you, you may be setting yourself up for a heated debate
instead of a lively conversation.

) P A e S R SRR S PR TSR, B — B NSRBI AR AH S, PRAR AT
REME B CFaA S A A FE B, TV T 2L sl R iR 1

Hrp, ¥iH set sb. up MEEE “HREABAEFMEH”, 515 instead of FEEE
“REE, AR

In the Entrepreneur article “A Small Talk Survival Guide for the Schmooze-Averse,”
Daniel Menaker, author of the book 4 Good Talk, says the goal of small talk is to “make
yourself conversationally available” to the other person.

£ (bKD&, CHIREXKD) —HAIEHE Daniel Menaker fE—R 44 (R
IR WARAEAFTERY RISCE SR H, WM E R B CRe% 50 77 58K,
Hr, “Entrepreneur” & —NEH4 (MkFK) #ZkE, FERIEXRTAUEEN.
R b B B R ATLE BT I e 56 AL AR A R RAT A AR, B 36 [
F) 48 JE I M /RVETH . 41 the Schmooze-Averse & E A& “ PFEBRINTIKIN 7.

You can also eat before the event and skip the appetizers, and if all else fails, the
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Etiquette Scholar adds, you may have to substitute a nod and a smile for a handshake.
VR LA RS S LRI Mz 28 41 7, BTHEANPZIX L8 B 2, Etiquette Scholar [ 3t #h
FEU, ANRIZLEHEITANE, PRAT e TR ROK SRR R T T .

o, skip R B “BEit, H8g”, Hilin, 1% skip breakfast I L “Ang H
%", Etiquette Scholar J&—% & A MALAZFLAC M s, , FTiF substitute for [JRLE2
“ Pl veesse AR,

Passage 2: Chen Chaoren’s Brief on the 107th Session of China Import
and Export Fair (excerpts)f55R{—# 38 107 @I X S#HE A/
= ERYHE (51D

Friends from the Press, ladies and gentlemen,

Good morning! Welcome to the Press Conference for the Opening of the 107th session of
China Import and Export Fair.

After almost half a year of intense preparation, all preparatory work has been completed.
The Fair will curtain up tomorrow. On March 19th and 25th, we held networking events with
the Press in Beijing and Guangzhou respectively, informing the main state and local media of
the progress of the Canton Fair preparations. Now there have been clear signs of world
economic recovery, increasing confidence of exhibitors and active participation of buyers.
These affirm our optimistic perspective of this session of the Canton Fair. In accordance with
the principle of “Consolidating, Perfecting and Enhancing the Canton Fair”, we will live up to
expectations of all parties, carry forward the Fair’s fine tradition of “benefiting friends from all
over the world” and make contributions to keeping the momentum of the steady recovery of the
Chinese economy and achieving the goal of “expanding the market, adjusting the structure and
promoting the balance” of this year’s foreign trade.

Now, please allow me to introduce the main preparation for the 107th session of the China
Import and Export Fair.

Firstly, while the overall pattern of the exhibition keeps stable, the scale hits a historical high.

The 107th session of the Canton Fair will be held in 3 phase as usual. There will be 56,915
stands, nearly 1,000 more than last session. The total exhibition area will reach 1.13 million
square meters. Compared to the last session, the number of exhibitors from home and abroad
totals 23,359, increasing by 1,039. Both of the exhibition scale and the number of exhibitors hit
a historical high.

Exhibits of the National Pavilion will be classified into 15 categories and shown into 50
specialized exhibition sections. There are 56,302 stands with a total exhibition area of 1.115
million square meters. 22,960 Chinese exhibitors will participate in the Fair, increased by 1,026
than the last session. Among them, 8,241 exhibitors will engage in Phase 1, 6,884 in Phase 2,
7,835 in Phase 3.
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The exhibitors will be classified by their business type. There are 11,936 manufacturers,
8,578 foreign trade enterprises, 2,238 industry and trade companies and 195 other companies,
accounting for 52%, 37%, 10% and 1% respectively. There are also 13 research institutes.

By the nature of business, there are 14,150 private companies, 4,415 foreign-funded
enterprises, 2,208 state-owned enterprises, 351 collective enterprises and 1,836 other
enterprises, accounting for 62%, 19%, 10%, 2%, and 8% respectively.

Brand Gallery of the Canton Fair serves as an important platform to encourage and lead
the enterprises to change the mode of foreign trade development. To further optimize the
structure of export products and promote the transformation of foreign trade enterprises, we
will re-launch the assessment of exhibitors and the arrangement of the Brand Gallery at this
session. We make moderate expansion of the Brand Gallery. It accommodates 10,447 stands
totally, taking up 18.6% of the total stands. There are 1,442 enterprises in the Gallery, 77 more
than that of the last session.

In this session, the Canton Fair will continue to hold a series of Symposiums on “Canton
Fair-A Way to Chinese and Overseas Markets”. “Trade and Investment in Singapore™ and “Quality
Products + Intellectual Property = Success in Australia” will be held respectively on April 17th.

Having been nurtured for two sessions, the Enterprise and Brand Show has initially gained
favorable results. The Canton Fair will continue to hold the Enterprise and Brand Show at this
session, which will be located in the central platform of the complex.

Welcome to cover the Canton fair.

Thank you!

I. Words & Expressions

1. Press Conference id#RfF&: HilEAKRME

2. session n JFe, & JFEE: —BUNTE]

3. intense adj. #VER, SRZUAY, BWIKAY; AEUH

4. preparation n. Ui, T #E& TIE
preparatory adj. T, #E&H), B&E; VIPH  adv {E5ERT. fEAHER
n (38) KRR () FALTRFEERL

5. curtainup JAHE

6. networking »n M#{k; MRS AFRM  network n M M RRY)
v, B RN A TAERR; W

7. inform v A Ak EEEK, FRE

8. recovery n k&, HJR; Tk #ER
recover v. Yk&; EFIRTE: KEL WKE@E o KETFHERES

9. participation n. Zi, &5 HE
participate v. ZINKEH; pEHFH

10. affirm v WS, HE; W%, #%

6
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11. optimistic adj. SFME, FWFESLH
optimize v fEmILIL, (ERATREA L

12. perspective n. EGE, HEH; Wal, Bk &5, B W8N ad. EWE
ZH s B

13. in accordance with e+« —¥, WKH; Tk

14. liveupto 1A%; A=Zf; LT BAT

15. carry forward &#7: R¥DEK: W ghE&

16. make contributions to FEMEL oo eee; TTERZS +weoes XFeeeo-fE H TTER

17. momentum n. Z&E; #k; N BER

18. be classified into 4P Hgeeeeees A
classify v. 232K, A2; -----F A EH

19. account for ¥ifH; T3, 5lig; &

20. Brand Gallery ahR8[RIE; ML mEES

21. serveas 7834, f{L; A

22. transformation n. A84k; e, Hf e
transform v. (3F; 5O A n A

23. re-launch v HEFKBN, FRAS; EHFH; EHHEH; EHLE o 5K,
RS, EEEs, R, EHHRMTS

24. assessment n. VPl VPO fhiE: AT
assess v VP fhfrs Kfeee--d AT

25. moderate adj. HWHEIN; RRE), B, EERK, PER v B, WH)
FEH: EEFA

26. expansion n. §7K; §9K: FIKY: KD
expand v, ffi---- K FR: K R

27. accommodate v. AN MUEN; [ dRANEAL; A, R
accommodation n. fEAb; N EF]; FIfE

28. symposium n. TR, BRE, FAMRES: TERIE

29. nurture v. FFH; HE: Wi B n IR, BH: BEFY, &9
nurturing n. FFH; HE; %K KHE

30. platform n. &; W& FhH

I1. Notes

l.
2.
3.

Chen Chaoren REA{=, " ZaFEEAS A HRHBLEIFEE.

China Import and Export Fair FE#H A/ RS <, B ZS

In accordance with principle of “Consolidating, Perfecting and Enhancing the Canton
Fair”, we will live up to expectations of all parties, carry forward the Fair’s fine tradition
of “benefiting friends from all over the world” and make contributions to keeping the
momentum of the steady recovery of the Chinese economy and achieving the goal of

7
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“expanding the market, adjusting the structure and promoting the balance” of this year’s
foreign trade.

BATRZIR “TUMEL 528, 3=/ 7 B TERR, ARBTEY, HRRE s ¢
AHMBERT” FIRRES, AREEZEFAREETEL, BRASFIE il
Y, AR, (V87 I H AR R A R DTk .

Firstly, while the overall pattern of the exhibition keeps stable, the scale hits a historical
high. —. EMARESR R IRFFRGE, TG s .

b, HH overall FIEER “2E0, 248; L2517, B, %i5 the person with
overall responsibility for the project I /EE “LMMMTATHK AN, U, The
overall mood of the meeting was downbeat. (3437 1R FIR TR .)

By the nature of business, there are 14,150 private companies, 4,415 foreign-funded
enterprises, 2,208 state-owned enterprises, 351 collective enterprises and 1,836 other
enterprises, accounting for 62%, 19%, 10%, 2%, and 8% respectively.

ZAMVEIED K, FE AL 14150 K, & 62%; =%l 4415 K, & 19%: HF
=k 2208 K, 7 10%; Skl 351 5K, &7 2%; oAbk 1836 %K, 7 8%
Brand Gallery of the Canton Fair serves as an important platform to encourage and lead
the enterprises to change the mode of foreign trade development.

J ARG i R X R B A G | S AL AR A B R T I BB RGP & .

Horp, Kt serves as MR EE “7Y, $H{E; A7, HlU, Such stories serve as a spur
to children’s imagination. (IXZEHFH AR ILEMAE J1.) B, He volunteered to
serve as the manager of our department store. (fif ¥ 4IATRE AL E. ) Hid]
platform MFERE “&: Wwh: F&: € BES L A RFE”, Flan,
What platform does it go from? CKEMEEANGERZE? O Fill, 1 must put my
thoughts together before I go on the platform.

(FEE LG UHEZ AT, RECROBEREHR T

&\ Selected Exercises

Task 1: After reading the passage 1, you will find 5 questions. For each question there are

4 choices marked A, B, C and D. You should make the correct choice.

1. At business receptions, you can be

A. totally relaxed

B. without any restraint

C. not relaxed at all

D. more relaxed than at office, but can still pay attention to leave a professional image

‘2. Which behavior is NOT acceptable in business receptions?

A. Networking with many people, chatting briefly and then moving on
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