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1. Facebook 33,233 74%
2. Hermes 19,161 61%
3. Master Card 20,759 53%
4. Ralph Lauren 5,086 51%
5. Starbucks 17,072 43%
6. Clinique 3,418 43%
7. Rolex 7,171 4 36%
8. Visa 38,284 34%
9. HUGO BOSS 3,257 33%
10. The Home Depot 12,968 31%
11. Domino’s 197 29%
12. UNIQLO 3,689 26%
13. IKEA 5 9,206 26%
14. Adidas 3.863 25%
15. Tim Hortons 3,346 25%
16. Sberbank 10,649 25%
17. Audi 4,703 23%
18. Dove 4,696 23%
19. Zara 12616 22%
20. Burberry 4,090 21%

Source: http://www.millwardbrown.com/brandz/Top 100 _Global Brands.aspx (including
data from BrandZ, Kantar Worldpanel, and Bloomberg.)
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