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PREFACE

Nowadays, design is as important as it was many centuries ago since man started creating and coming
up with ingenious ideas in all spheres of life. Practical solutions that enhance and make life easier, had
been instantly accepted by the community and still are of immense importance to human race. Man's
urge for visual communication through drawings dates from the Stone age, when people decorated the
stone walls of caves, which were therefore used as a medium for worshiping the culture-specific deities
so as to have their prayers answered.

Little has been changed since then. Visual representations of people's inner thought processes are still the
primary tool of communication on the whole planet, if not in the entire universe, because only by seeing,
can we confirm its existence with certainty.

Given that we live in the age of consumerism, we are constantly being exposed to a myriad of information
on a daily basis, just as the waves pound upon the seashore. It has been proven that nearly seventy
percent of external information is in fact obtained through the eyesight. Hence, graphic design has the
leading role in adequately transmitting those pieces of information that are intended for consumers.
Consequently, we, as observers, reach for those products whose esthetic quality is at an elevated level.
This choice is the result of certain mental processes in our mind, the existence of which we are usually
unaware of; but there is the so-called subconscious thread that connects us with a certain product,
something that "coerces" us into making the choice and going for it.

_ Products that are of sleeker design have a higher market share, are sold faster, and obtain larger profits.
Before the very designing process, it is of the utmost importance to acquire a deeper knowledge and
understanding of the group the product is aimed at, and adjust the design towards it. Graphic design
has a key role in the marketing. Most people are usually exposed to concoctions of graphic design used
for promotional purposes- posters, billboards, brochures, catalogues, leaflets. Apart from these forms
of graphic design, people also encounter others, such as magazines, packaging, visual identities of
companies, book covers...

One of the first steps in designing is the layout of elements on a format. Format is the space on which
photographs, illustrations and the text should be placed in such a way as to enable the recipient of the
message to easily perceive the information. The amount of information used on a specific format can
vary, and may be small or vast. Tasks given to a graphic designer are various, and can either be rather
complex and daunting or simple, the former requiring the craft and dexterity of a particular designer, or
the whole creative team, to solve problems.

As complex as the amount of information may be, the result of a sound layout of elements should allow
the perceiver to find out the desired piece of information without obstacles. Auspicious layout is applied in
both printed and electronic media, basically, wherever graphic assistance is required.

Apart from a functional solution, the task of the designer is to pay attention to the level of aesthetics
when dealing with the challenge. A fairly crucial item when arranging elements is the existence of unique
visual identity of designed material, and recognition of certain patterns in page layout, that need to be
unified across product palettes. This can be achieved by the means of a defined network of lines, which
empowers precise and quick positioning of the elements on the format. On one hand, the network
alleviates the positioning of the elements, whereas, on the other hand, it constrains and somewhat
unifies the appearance, thus making dull composition of the final solution. Subtle touches, which are used
when designing, are the reflection of experience and intelligence of the design team, and they make the
difference between a mediocre and a world-shattering solution.

The very layout of the format can be solved instinctively, however, working in the field of graphic design
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PREFACE

and design in general, after many years, the basis of easier receiving of information and highly aesthetic

quality was established. The answer was the golden section and Fibonacci numbers. There is no doubt
that best designed products, with high level of aesthetics have the proportions that are to be found in
Fibonacci numbers. The golden section represents the ratio between two objects, sizes of the texts or
certain entities. This term is best to be described through the division of a line. Namely, a line is divided
into two unequal parts, but the ratio between the shorter part and the longer one is the same when
compared with the ratio between the longer part

of the line and the line as a whole. Elements that are characterised by such a smooth proportion are
pleasing to the human eyes.

Fibonacci numbers were named after the mathematician Fibonacci, respectively Leonardo of Pisa - Italy,
who created them at the end of the 12" century, and whose discoveries are still in the spotlight in the
realm of science and art.

Rather important fact for positioning of the elements on the formats, with the goal of presenting the
pieces of information more easily, is that people first spot photographs and illustrations, and only later do
they pay attention to the text.

Text is an element of high importance on a graphically designed format, and it is to be considered with a
special care. The choice of typography is momentous part of designing, because the way of transmitting
the written idea depends on the appearance of the font and formatting of the text.

Each font has its own features that help us evoke in and convey the desired emotion to the reader.
Therefore we can for example use neutral, elegant or hand-written typography and despite the text being
the same, diverse effects can be accomplished when using different letter types. There are two basic
types of typography - serif typeface and sans-serif typeface. The difference between them is that serif
typeface has an ornament (serif) at the ends, whereas sans-serif has none and it is suitable for those
texts whose size ought to be quite small due to the volume of the content. When choosing the right type
of the typography, it is crucial to adjust the design of it, as well as the message we desire to convey to
the aimed group. This can help us when selecting the letters and later on make the communication easier.
The very composition of the words into blocks is a peculiar case, where it is necessary to see to it that
the block is readable. The established rules that make this job easier refer to the length of the lines and
the space between them. It is said that the optimal length of the line text should be between 50 and
70 characters, and the ratio between the very lines should dwell in the realms of the golden spiral or
Fibonacci number.

On one hand, the basis for a solid commercial usage of design is the sound knowledge of the necessities
of those people whom the design is intended for, and on the other hand, we need to have a clear image
of what we want the design to state. By having a clear insight into both of these sides, and using the craft
of graphic design we are able to provide illustrious solutions.

Igor Milanovic & Ijija Dragisic (Serbia)

Translation for preface from Serbian to English: Jelena Grubeti¢ and Stefan Vuéic¢evié.
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The designers had to create a document announcing
Cascades environmental results in each of the three
spheres of sustainable development: environment,
social and economy.

They conceived a document entirely made of
recyclable materials; the cover of the report is
made with a SanizorbMC pig mat, manufactured
100% from recycled materials, and the inside
of the report is printed on Rolland ST100 paper,
composed of 100% recycled fibres, certified FSC
recycled, EcoLogo and Process Chlorine-free and
manufactured in Quebec by Cascades using biogas.
The document is not only recycled, but may be
reused as a notebook. Cascades is thus driving
back the recycling stage by giving the report an
additional function.
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Mendes Jadnior Annual Report 2011
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The report summarizes Mendes Junior's
path taken during 2011, while also
presenting the institution’s position for the
future. The concept of “expanding limits”
spells out, as a metaphor, Mendes Junior’s
activities. The malleable cover was made
of EVA and lined with the same fabric that
is used in the employees’ uniforms. The
graphics project is based on a flexible and
dynamic grid and the titles are made of a
font type with an exclusive design.
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Care Brasil — Visual Identity for Annual Reports
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For many years, NGO promotional brochures closely followed the very ZHERFBFEAREETFM AT R EEHERTEN
corporate style of the business world in order to attract the right kind of B, % T B F a0 WG RE, FEfbilda—L A
serious investor. For some of them, this initial affirmation process has now &%, XMBEMMMT HARHF—EE—HA LT, LE6E
been concluded, allowing for increased creative scope and flexibility. This was SEIMER, MTfEHES FRAREN . X2 MHEL 2
the starting point of the visual concepts for the publications that portray the EEFE" FF% 7% 4 F MR H IR HIEE MM % &
projects developed by Care Brasil. Working within the geometry of graphic &iHIFiEF/LERASTEEH, BT T SRR
structures, the designers created diverse and irregular shapes that appear in B, U&MARBAETNE S, FEFERANSHER
different ways throughout the pages, reminding us that the end result of an FAKMBLEFITRMEOKT, TEAL T IEH,
NGO isn’t about numbers. It is about humanity.



