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Abstract

Global media industry step into strategic transformation for a digital normal age,
digital idea embed in all aspects of media industry and all over the society, digital
culture has formed. so the behavior of media and communication consumer and the
patternfor content production also has changed dramatically, media companies need
to change from the digital transformation to comprehensivestrategy fitting for the
digital society.

Taking the digital content industryas the theme, Annual Report on Global Media
Industry 2014 contains three parts, which is the general report, the annual reports of
countries, and the special reports. The report explores and analyzes the global media
development, 8 countries from three level, which is the overview, sub — industries
and marketand the trends, and also discuss the global TVprogram, Nordic digital
content production, information content industry, and etc. from multiple

perspectives.
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