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Commercial projects focus on commercial activities, including shopping centres,
offices, residences, hotels, commercial exhibitions, catering facilities, retall stores,
entertainment facilities, etc. They accommodate intensive urban activities and
provide places for shopping, business, accommodation, catering, entertainment,

exhibition and communication.

The signage system of a commercial project serves the commercial public
environment and involves cohesive planning and design for signage system in
public areas, building groups, landscape environment, roads, exterior and interior
decoration, and parking system. The responsive signage system of a commercial
project is designed mainly to mest customers' orientation requirement and to
inform them the distribution of different activities, thus providing customers a well-
arranged and clear commercial environment,

A good commercial signage system can facilitate commercial operation, lead
consuming activities, guide and mediate vehicle and pedestrian traffic, explain
activity distribution, supplement fire fighting system, as well as promote visual

image.

This book shows various cases of sign design in shopping centres, hotels,
residences, retall stores, office buildings, commercial exhibitions and
entertainment facilities by excellent design teams from all over the world. Some
signs on the building present a perfect combination of graphics, texts and
colours, which provide a visual enjoyment too. A complete commercial signage
system that facilitates commercial operation can be a great reference for sign
designers, architects, landscape architects, interior designers alike. The study of
a successful case can reveal the nature of the design and its coordination with
built environment.

A successful commercial signage system should look fresh, lively, striking
and unigue. It should emphasise local culture, express building quality and
meet customers' orientation requirements, The design should consider the

characteristics of a certain project comprehensively to illustrate the visual
perception, local culture and modern commercial features. In the planning and
design of a signage system, the designer should focus on the horizontal and
vertical traffic system, including the commercial periphery, site plan, service
counters, escalators, elevators, observation elevators, crossings and parking

system, to achieve a perfect combination between environment and signs.

The planning and design of a commercial signage system can be divided into
the following steps: general situation analysis, drawing analysis, regional location
analysis, section relation analysis, commercial activity analysis, traffic route
analysis, colour design specifications, font design specifications, style design
principles, material application specifications, design schedule, and manufacture
and installment coordination. On one hand, the environment is understood by
people; on the other hand, people are guided by clear signs in the environment.
The two coexist in @ harmonious consuming space.

A complete commerclal signage system can promote positive development of
the business and create well-organised consuming environment and optimal
win-win system between the business and customers. We hope more and
more people can pay attention to the development of sign industry and the
communication platform between people and environment: signage system.

Zhang Xili

Zhang Xili, president of Xili Sign Design Co. Ltd. and director of Shenzhen Xili

Sign Research Institute, is an experienced signage system designer. He has been working on
the study of signage system’s planning, design and manufacturing since 1988. His
successful signage design cases can be found throughout the cities in China. He has a
unique understanding in signage design and has summarised his opinions into his

own system. He has published a series of books of Urban Sign Design and video

training materials of Sign Design-Manufacturing-Project Management,

committed himself to the training of professional signage designers.
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Commercial projects focus on commercial activities, including shopping centres,
offices, residences, hotels, commercial exhibitions, catering facilities, retall stores,
entertainment facilities, etc. They accommodate intensive urban activities and
provide places for shopping, business, accommodation, catering, entertainment,

exhibition and communication.

The signage system of a commercial project serves the commercial public
environment and involves cohesive planning and design for signage system in
public areas, building groups, landscape environment, roads, exterior and interior
decoration, and parking system. The responsive signage system of a commercial
project is designed mainly to meet customers' orientation requirement and to
inform them the distribution of different activities, thus providing customers a well-

arranged and clear commercial environment,

A good commercial signage system can facilitate commercial operation, lead
consuming activities, guide and mediate vehicle and pedestrian traffic, explain
activity distribution, supplement fire fighting system, as well as promote visual

image.

This book shows various cases of sign design in shopping centres, hotels,
residences, retail stores, office bulldings, commercial exhibitions and
entertainment facilities by excellent design teams from all over the world. Some
signs on the building present a perfect combination of graphics, texts and
colours, which provide a visual enjoyment too. A complete commercial signage
system that facilitates commercial operation can be a great reference for sign
designers, architects, landscape architects, interior designers alike. The study of
a successful case can reveal the nature of the design and its coordination with

built environment.

A successtul commercial signage system should look fresh, lively, striking
and unigue, It should emphasise local culture, express building guality and
meet customers' orientation requirements. The design should consider the

characteristics of a certain project comprehensively to illustrate the visual
perception, local culture and modem commercial features. In the planning and
design of a signage system, the designer should focus on the horizontal and
vertical traffic system, including the commercial periphery, site plan, service
counters, escalators, elevators, observation elevators, crossings and parking

system, to achieve a perfect combination between environment and signs.

The planning and design of a commercial signage system can be divided into
the following steps: general situation analysis, drawing analysis, regional location
analysis, section relation analysis, commercial activity analysis, traffic route
analysis, colour design specifications, font design specifications, style design
principles, material application specifications, design schedule, and manufacture
and installment coordination. On one hand, the environment is understood by
people; on the other hand, people are guided by clear signs in the environment.
The two coexist in a harmonious consuming space:

A complete commercial signage system can promote positive development of
the business and create well-organised consuming environment and optimal
win-win system between the business and customers. We hope more and
more people can pay attention to the development of sign industry and the
communication platiorm between people and environment: signage system.

Zhang Xili

Zhang Xili, president of Xili Sign Design Co. Ltd. and director of Shenzhen Xili

Sign Research Institute, is an experienced signage system designer. He has been working on
the study of signage system’s planning, design and manufacturing since 1988. His
successful signage design cases can be found throughout the cities in China. He has a
unique understanding in signage design and has summarised his opinions into his

own system. He has published a series of books of Urban Sign Design and video

training materials of Sign Design-Manufacturing-Project Management,

committed himself to the training of professional signage designers.
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Hotel 3K Europa
BM 3K S S

This project consisted in the development of a signage system and the chromatic study for the hotel, and also in the customisation
of specffic spaces using thematic illustrations and graphics. The client aimed to communicate "Europe” throughout the hotel's
spaces. In order to do so, the designers used illustrations and typography that p

and cultural icons or symbols of each country (llustrations in the rooms), and also some Europe maps. The spaces were organi
by a specific colour ¢ e a different atmosphere for each floor/zone. Going up from the ground floor to the sixth,
there are seven different colours (one by floor). This colour code can be observed In several elements, such as the curtains in the
rooms, the main stairway of the hotel, the coloured maps In front of the elevators in the room floors, and the room door numbers
along the corridors. Going down from the ground floor to minus four (last of the parking leve

ode in order to cre

, the colours are essentially black
and white (the neutral colours used throughout all the areas of the building) and also dark red (the institutional colour of the hotel).
The signage system along the hotel is sometimes discreet and sometimes intentionally oversized (like in the parking lot, or the main
stairway of the hotel), depending on the needs of the specffic spaces

006
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H aﬁ R e em C Lorenc+Yoo Design was retained by tvs design to integrate a comprehensive wayfinding system that would simplify the navigation
y g y through this property which has been expanded over time but no logic applied to naming nomenclature, and wayfinding logic. In this

Aﬂanta case LYD also designed a high finish series of signs that would internally glow since there is a daylighting issue to contend with in
some areas and low level lighting in other areas, where the internally lit glass and stainless panels would be very visible in all cases.
R T D
WP = R AL B S

Lorenc+Yoo Design
Jan Lorenc, David Park

Lorenc+Yoo I AT Z BT tvs BitAE, ABERIT T —ESENSUERL. ¥ E2ENEEXEAWMNG2RENMENASL, Mzt
FALEEARN SRR IERN . Lorenc+Yoo IITASRIRIT—RIMEB . HTHORZBAFL, HEXBTABLLNEL, X
TR AF IR TS TIER.

Ehy: DevitPetls Uik Lorenc+Yoo AT 1115 R - BAE. AT - ME BY AT - MHE 557 YESERE £H
Hyatt Regency, Chicago
{ion: USA
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