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Internet has changed our life. For many people, shopping online has become a part of their life.

What about you?

The following words will appear in this unit. Listen carefully and
study the definitions.

10.

e-tailing: the selling of goods and services through the Internet, also
known as electronic retailing
register: to put one’s name on an official list in order to be able to do

something or to receive a service

. refund: an amount of money that is given back to someone who has

returned a product, paid too much, etc.

specialty: something that a person, a place or a company is known for
making, producing or selling very well

cyberspace: the online world of computer networks and especially the
Internet

dispatch: to send (someone or something) quickly to a particular place or
for a particular purpose

biometrics: the measurement and analysis of unique physical or behavioral
characteristics (as fingerprint or voice patterns) especially as a means of
verifying personal identity

algorithm: a series of mathematical steps, especially in a computer
program, which will give you the answer to a particular kind of problem
or question

ride: a large machine at an amusement park, fair, etc., that people ride on
for enjoyment

lure: to cause or persuade (a person or an animal) to go somewhere or to
do something by offering some pleasure or gain
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a Spot dictation. Fill in the blanks with the words you hear.
Audioscript:

We have just two more days to “shop tll you drop” tll Christmas and
that typically means a lot of last minute shopping. Online retailing is more
popular than ever.

Christmas shopping in the street is great sometimes. But when you’ve

just got to get a bunch of shopping done and you want to have something to
send to a third party location, it’s much better online.
In the U.S., online shopping is predicted to be 30% ahead of last

December, while mails can expect less than a 6% increase in sales. In Britain,
Europe’s biggest e-tailing market, online gift-buying is expected to grow by
50%, with $8 billion worth of goods sold through the net in the November

to January period.

Now listen to some tips for foreigners on how to do online-shopping
in China. Listen carefully and supply the missing information to
complete the summary.

Summary:

China has a number of its own mature shopping websites. If expats want
to shop online in China, they can get registered first, find the goods they
want, and tell the websites their delivery address and payment method. You
can pay with credit card, through the post office or on delivery. You can also
ask for a refund if you find the products have quality problems, although
refund policies differ from one website to another. And please note different
websites have different specialties. It is better to ask friends about their
shopping experience before buying something from a specific website.

Audioscript:

Anchor: Many expats have bought goods online. But when they move to
China, they may not be able to use the websites they are used to
back in their home countries. And if they can use the websites, it
could take a lot more time and money due to complicated import
issues. But China has a number of its own mature shopping
websites. And using them is not as difficult as it looks. Our
Money Talks host David Symington is an online shopper here.
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He will first give you some general guidelines on how to use
Chinese shopping websites.

David: China has more than 150 big and small shopping websites.
Nearly all of them are in Chinese. But using them isn’t all that
different from the sites you are probably familiar with. You get
registered first, find the goods you want, and tell the websites
your delivery address and payment method. You can pay with
credit card, through the post office or on delivery. You can also
ask for a refund if you find the products have quality problems,
although refund policies differ from one website to another.
Different websites have different specialties. For example, if you
are a book lover, you can go to Amazon’s Chinese version or
Dangdang to buy imported books. And if you want to buy home
appliances and electronics, you can go to 360buy or newegg.
com.cn. If you cannot read the product description in Chinese,
you can get first some knowledge of the goods you want from
other websites in your mother tongues and then go back to the
shopping websites to check if they are available. Of course, you
can also buy many other things online, ranging from food to
gaming software. Considering the language barrier, it would be
better for you to ask your friends about their shopping experience
when you want to buy something from a specific website.

‘Mjl_lj Nét}sﬁoppihmundérﬁi_‘rg

Trust is an essential part of e-commerce, but it is also a quality which the Net is finding hard to
come by. Is e-shopping safe?

Listen to the report. Supply the missing information about the main
problems of online shopping found by the survey.

Main problems of online shopping

* Long time waiting for delivery or even no delivery (about 8%) after ordering

* No clear information about delivery charges

* A danger that customers’ personal information would be sold to a third
party (as many as 87 % of the sites)

* No policy on returning goods (about 47% of the companies)
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* No confirmation of the order (about 35% of the sites) and the dispatch

(as many as 87% of the sites)
* No money back more than four months after returning goods (in two

cases)
e Now listen again. Complete the summary.
Summary:

The survey shows in spite of the convenience and choice offered by
Net shopping, there are still many obstacles that prevent consumers from
shopping with complete trust. One of the biggest problems is to build
consumers’ trust in buying online. It takes time for the Internet to become

mature as a retail channel when it gives support to trust relationships with

guarantees of payment and service.
Audioscript:

There is an urgent need for e-commerce rules to boost confidence
in buying online. Consumers International, a federation of 245 consumer
organizations — including the UK’s Consumers Association — said its survey
showed that there were still obstacles to shopping online with complete trust.

The study, funded by the European Union, involved buying more than
150 items from 17 countries. Each consumer organization taking part tried
to find one site in its own country and one abroad to buy a selection of items.
These included a dictionary, a doll, jeans, a hairdryer, computer software and
hardware, chocolates and champagne.

The key findings were:

* Eight of the items ordered took more than a month to reach their
destination and at least 11 (8%) never arrived.

* Many sites did not give clear information about delivery charges.

® Only 13% of the sites promised that they would not sell customers’ personal
information on to a third party.

® Only 53% of the companies had a policy on returning goods.

® Only 65% of the sites provided confirmation of the order and only 13%
told customers when their goods had been dispatched.

* In two cases, customers are still waiting for their money back more than
four months after returning their goods.

Louis Sylvan, vice-president of Consumers International, said, “This
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study shows that, although buying items over the Internet can benefit the
consumer by offering convenience and choice, there are still many obstacles
that need to be overcome before consumers can shop in cyberspace with
complete trust.”

Chris Philips, Marketing Manager at a London based e-commerce
security company, commented, “This study confirms the difficulties of
establishing consumers’ trust in the Internet as a shopping experience. With
statistics like these and Visa claiming 47% of disputes and fraud cases were
Internet-related, it is little wonder that Internet commerce is not producing
the profits predicted two or three years ago. Trust takes time to build, and
the Internet will not mature as a retail channel until trusted brands, like the
banks for example, start to offer ways of supporting trust relationships with
guarantees of payment and service.”

In September, the Organization for Economic Co-operation and
Development will hold a meeting to discuss a set of international guidelines
for electronic commerce.

J?@mmj Eingerprintistiopping)

Have you ever heard of the Pay by Touch system? Here s how it works: Customers sign up once,
by registering a checking account or a credit card, and showing government identification such as a
driver’s license. The Pay by Touch technology records the lines and ridges of their fingerprints, and
translates the data into a numerical algorithm that is stored in a secure database. The customers
thereafter never have to carry a wallet or purse back to the store, and can use their finger to pay for
goods across the Pay by Touch network. Isn t that amazing?

The following passage is about a new way of payment. While listening
for the first time, don’t forget to take down some key words in the notes
column. After the second listening, answer the following questions
with key words.

uestions

1. How can one pay for his groceries?

By credit card /debit card /check /cash /finger.
2. What other functions does the finger have?

Safety measure /airports /home /business security systems.
3. How much of a finger does the store Thriftway use for payment?

One third.

Different Ways of Shopping
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4. Why is it good to try this new way of payment?
No need to carry cards /cash, no fears of stolen identities.
5. Why are some people not in favor of this new way of payment?

May turn non-optional /serious privacy issues.

Audioscript:

Hattori: What if you could buy a week’s worth of groceries without
ever handing over a credit card, debit card, check or any
cash? It may sound impossible, but a Seattle store has the
technology to make it happen. Deborah Feldman from our
affiliate KING TV has the story.

Deborah Feldman, CNN correspondent:  For some people, paying for groceries with a debit card is
novel enough, but for others, carrying a wallet full of cash
and credit cards is nothing short of a hassle. That’s why on
Wednesday, this Thriftway will start giving customers the
option of using finger imaging technology as a way to pay
for their everyday produce.

Paul Kapioski, store owner: You don’t need to bring your card into the store. You just
need to bring your finger.

Feldman: Thriftway’s owner says this is the first time biometrics
will be used in a Seattle store. Up until this point, it’s only
been discussed as a safety measure in airports or home and
business security systems. Depending on the system, people
can use their fingers or their eyes as a personal security code.
In this case, Thriftway’s system uses just a third of a person’s
fingerprint to verify the customer is who she claims to be,
and then automatically links to their accounts, so no fears of
stolen identities.

Kapioski: In the Seattle area, we’re used to new technical things. I think it
will be a big hit.

Feldman: But it’s not a big hit with everyone. Some worry of voluntary
fingerprint scan in this store could lead to non-optional
screening devices down the line.

Unidentified female: It does not sound like something I would want to do.

Feldman: Why not?

Unidentified female: Because I think that we’re embarking on some pretty serious
privacy issues.

Feldman: But for others, efficiency outweighs any Orwellian theories.

Unidentified female: You know, if I don’t have to carry my credit cards and all my



