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Abstract

Organized by the National Center for Radio and Television Studies of
Communication University of China, this bluebook is the first professional report on the
development of China’s international communication and also an unprecedented joint
effort of both government departments, mainstream media, education, culture and
information organizations who undertake international communication practices, and
experts and researchers who have done distinguished studies on this topic domestically
and beyond. The whole report is structured surrounding three binary relations: practice
and theory, domestic and international, macroscopic and microscopic, through which a
comprehensive and systematic picture of China’s international communication is drawn.
In pursuit of alternative international communication model and theoretical paradigm
with Chinese characteristics, and the building of an encompassing interpretive systems on
international communication, the report focuses on the current dynamics,
developmental trends and theoretical frontiers.

There are four main parts in this bluebook, including the general reports
interpreting the overall situation, the praxis or industry reports concluding the
multidimensional intercultural communication experiences by multiplayers, the focus or
specific topics reports emphasizing microscopic issues, plus the special reports on the
international communication of foreign countries. The aim of the bluebook is to present
a series of empirical, targeted and theoretical studies as reference for government
policymaking, industries practice and related scholarly works.

Under the overarching theme of “ building China’s international communication
capacity”, more than 20 authors contribute insightful examinations on the history,
present and tendency of China’s international communication over the past five years
driven by government departments, mainstream media and culture and education
organizations, meanwhile the global contexts like the dynamics, paradigms and specific
topics of international communication beyond China are also discussed. The authors
come from both media organizations such as People’s Daily, Xinhua News Agency,
China National Radio, China Radio International, China Central Television, China

Daily, and academic institutions, for example the Chinese Academy of Social Sciences,
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China Institute of International Studies, Simon Fraser University and Beijing Normal
University.

The first general report outlines the policy orentation, practical exploration,
theoretical understanding and developmental trends of China’s international
communication through three angles of overview, research paradigm and media
strategy. The second proposes the importance of a multi — dimensional historical
perspective and the decolonization of knowledge paradigms through synthesizing a series
of key concepts-nation, state, class, race and knowledge power, etc. —as entry points
to understand the broad picture of the world information order and China’s roles played
in history and today. Furthermore, the third general report seeks for the breaking points
for China to build internationally leading media players by carefully looking at four
factors: subjectivity, appeal, channel and genre.

The Praxis part consists of contributions from over 10 industry experts and
professionals, who examined the processes and lessons of international communication by
mainstream media, education organizations, cities and think tanks in China based on
their own rich experience in practice.

The Focus part puts together frontier studies undertaken by more than 10 young
scholars covering a number of key theoretical and practical issues, for instance, cultural
leadership, transcultural communication, communication strategy, copyright export and
media “going-out”.

The Overseas part sheds light on foreign countries’ international communication
practices. The history and current situations of international communication of Russia,
Central Asian countries, USA, Japan and Canada are studied, with a particular emphasis
on national leaders’ image, new media and cultural diplomacy, cyber security and so

forth.
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