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Unit |

What a Smart Shopper!

In this unit, you'll
» learn to understand and talk about online shopping.

> learn to discuss companies that have achieved success with the Internet business.
» learn how to find information about companies and products via the Internet.
» learn how to write a business email.

Unit Preview

Which way of shopping do you prefer: online or offline? Compare
your view with your partner’s. Read about the benefits of both online and
traditional shopping. Discuss their downsides with your group members.

<

Online Shopping
® js convenient;
® can save time;
® can compare shops;

¢ has a much bigger variety.

Traditional Shopping
* can see or touch the goods.
* can experience and enjoy.

* can get immediate satisfaction.

* can return the purchase easily.
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Look at the words below. Choose the correct category for each column.

Books P : Movies, Music & Games * Computer & Office
- Electronies T  Collectibles(%-#4) & At Fashion
1 Books 3
Textbooks Cameras & Photo Clothing
Audio books Cell phones Shoes
Reference books MP3 players Handbags
Magazines Home Appliances Jewelry
r4 g B
Antiques Laptops DVD & Movies
Coins & Paper Money Desktops Music
Collectibles Computer accessories Video Games
Stamps Software Musical Instruments

Worlkplace Listening and Speaking

Listen to Dialogue 1 and fill in the missing information.

Dialogue oFirst Meeting at a Workplace

Susan is a new employee in ABC Company. David is showing ber around.

David: Hi, Susan! My name is David. I am the director of the marketing department. Nice to

meet you.

1y?

Susan: It’s a pleasure to meet you. Yes, yes. It’s been great!

David: Good. Actually, while we’re here,

(2). This is where

you’ll be sitting. It’s opposite me. This is your desk.

Susan: All right. Thank you!

David: Well,

(B

(4), whom you’ll be working with a little more
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closely.
Susan: Good.

David: Gary. This is Susan who'll be working with us.

Gary: Hi, Susan. (5)?

Susan: Good!

David: This is her first day so I'm giving her a little tour. (6),
as well.

Gary: Or if you need any help, ).

Susan: Oh, sure, great!

David: If you’ve got any worries or questions, (8), OK?

Susan: OK. Thank you so much.

Pair work

Suppose you have worked in a web desngn company for several years. Now you are |
showing the new staff Cindy around.

Remember: It’s not a good idea to overload (#%i) the newcomer with too much

information or introduction.

Student A: a senior worker in the company |

Here are some things you can say:

© Hi, Cindy. Did you get here alright?

© Il show you around.

© Here are Kate and Sally, our receptionists.
And behind them is where we keep all the

Student B: a new employee, Cindy

Here are some thmgs you can say:

O Yes. It’s been great!

© How many people can we book in
the room?

|

| .

\ stationery. . o Alight o
. oS0 upstairs is the meetings space which you Thank you

\

can book by calling Lucy.
o1 think we can probably sit about twenty
people. If you need to use that, give Lucy a ‘
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DiangueQTaIking About Online Shopping

Alex and Fobnson are talking about online shopping.
Johnson: Hey, what a nice watch!
Alex: Thanks!
Johnson: I would like to have a watch like that for myself.
Alex: Oh really? I think you would really like it. It’s also very comfortable to wear.
Johnson: Yeah. Where did you get it?
Alex: I bought it online. I just did a search online and found it. It was convenient and cheap.
Johnson: But do you think online shopping is safe and reliable?
Alex: It’s no problem. I usually do my online shopping on Taobao.
Johnson: You are required to register a user name first on the website, aren’t you?
Alex: Yes, and you also need a password and provide your personal information.
Johnson: Does online shopping usually involve paying with a credit card?
Alex: It depends. You can use Alipay or your bank account. You can also pay after you get the
product in cash if they provide that service.

Johnson: That’s great. I'll have to check it out.

Listen to a dialogue and then make correct choices according to
what you hear. Put a tick (V) on the words you choose.

Grace bought a new watch phone coat online. She saved 10%
/' 20% 30% doing it that way. She thought ordering stuff online was
» scared unsafe safe because she used PayPal and only bought stuff from sellers
; with good reviews ratings prices . Grace also mentioned if you didn’t receive

; the product, PayPal the seller the website would return the money to you.

Group work.

Class Survey: What have you bought online?
Do a class survey and try to find out the top categories for purchasing online.

NET FACT

Based on a survey by University of Michigan, the following are the top :"
categories for purchasing online: o
|. software 2.books 3.computer hardware 4.music 5.home electronics =
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Practical Reading

= Do you think“Alibaba”is a good brand name? Why or why not?
¢ In your opinion, what makes a good brand name?

Think about it )

PassageoAlibaba: Open Sesame

When seeing the name “Alibaba”, you might be thinking “Alibaba?
Is this where the forty thieves came in?”
Actually Alibaba Group is a privately owned Hangzhou-based
Internet family business that includes business-to-business international
trade, online retail and payment platforms. But first: where did 4+
Alibaba, the brand name, come from? On an Internet forum, we had
an interview with Alibaba.com’s CEO, Jack Ma:
Lorraine Hahn: Now Alibaba... Fancy name, catchy, too! But
it conjures up, at least to me, something to do with thieves, not  4&--- & %K kA3 B I
legitimate business. Why Alibaba? Akt
Jack Ma: One day | was in San Francisco in a coffee shop, and |
was thinking Alibaba was a good name. And then a waitress came, and
I said ‘Do you know about Alibaba?” And she said yes. | said ‘What do
you know about Alibaba?’, and she said ‘Open Sesame.” And | said 2k
yes, this is the name! Then | went onto the street and found 30 people
and asked them, ‘Do you know Alilbaba?’ People from India, people
from Cermany, people from Japan and China... They all knew about
Alibaba. Alibaba — open sesame. Alibaba — 40 thieves. Alibaba was
not a thief. Alibaba was a kind, smart businessman, and he helped the
village. So... easy to spell and has global recognition, Alibaba’s “open  7&ik
sesame” opens doors to small- and medium-sized companies. We also
registered the name Alimama, in case someone wants to “marry” us! M
In 1999, Jack Ma, a former school-teacher launched Alibaba.com 4] 7~
from an apartment in Hangzhou, China. Alibaba.com has since grown
into three online marketplaces serving the B2B (alibaba.com), B2C
(china.alibaba.com) and C2C (taobao.com) marketplaces.
“Alibaba and Taobao have been much more successful in China
than their competitors because they are able to cater their services — #4---#9& K



specifically for the China market,” said Rein at China Market Research.
“eBay, on the other hand, tried to bring what worked in the United
States. But many other global-brand companies, like eBay or Google,
run into this problem when they enter China: they simply do not
adjust to local realities enough.” 5

Ma said he first used a computer 10 years ago, and he believed
that the key to his success was fairly simple. “I'm not a tech guy,” he
said. “I'm looking at the technology with the eyes of my customers,
normal people’s eyes.”

Alibaba.com has succeeded because it has filled a void. Itsits inthe 2 &
middle of the world’s manufacturing belt, with hundreds of thousands ~ #1i& Jk
of factories and suppliers nearby. By targeting small- and medium-sized
companies, the site, for example, allows a mom-and-pop toy maker in K& ( REWE ) L& 8
China to sell directly to a shopkeeper in San Francisco.

In 2003, Alibaba started an auction website, Taobao.com, which 343
incorporated an innovative, escrow-based online payment system,  Z8i#; ##769; K TH =
called Alipay. The system, which holds the electronic payment in  F % & 2544
escrow and releases the money only when the goods arrive, is necessary  # 7
in China, where cash transactions are the norm. Well before eBay X %
bought Skype, the system also allowed instant messaging between
buyers and sellers, making the trading environment less anonymous. B2

Alibaba.com and its parent company, Alibaba Group, is Asia’s
greatest Internet success story and the story is still being written.

1. Lorraine Hahn: &4k - A8, Y2 ZBAAKX AR “EHiFK" FBRTEREIHA
2. Alibaba Group: MEZEEEH, ARLITHAMG—FATEZEMYRETLIL, L5 E4EB2BE
FR5, MEEEFZAFE, FREEAHAPCHEITHRS.

Read Passage 1 and judge whether each of the following statements
is TRUE or FALSE.

STATEMENTS TRUE FALSE

1. Jack Ma named his company “Alibaba”, because it
is related to the thieves.



