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1. Reading with a Purpose H i g i%

,.3 i Introduction

Do you have problems concentrating on your reading? Does it take too long? Do
you forget what you read soon after you finish it? Actually, we read with different pur-
poses. Sometimes we need only obtain a general impression of what we are reading
( skimming). Sometimes we also need to locate a particular piece of information ( scan-
ning) . You can develop more efficient reading habits through using purposeful strate-

gies. Reading with a purpose helps you to understand and remember the content better.

2R
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Bl 1. RT3, A OBE,

Some freshmen may worry about which courses to take and which major to

choose. If you don’ t know what you want to do after college (and let’s face it, there is
no reason for anybody of college age to know what profession they want to pursue) , you
should select courses that interest you and will expose you to different fields. Most
students know which major they want to pursue by the time they have to formally choose
one. Even if you are unsure or later decide that your choice isn’t the best one, there is
" usually time to switch majors. Don’ t forget, your major doesn’t have to determine what

you will do for the rest of your life. Often the key to doing well academically in college is
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to choose a major in a subject that you enjoy.

This paragraph gives advice to the freshmen on overcoming their worry

about which courses to take and which major to choose.

Bl 2: FIEETF3C, $RHEFEEFBRAZ(American Global University ) $2-F H21 .

American Global University is a private institution of higher learning, founded in

June of 1996, offering courses of instruction leading to Associate’ s, Bachelor’s, Mas-
ter’ s, and Doctoral degrees, as well as undergraduate and Post-Doctoral
Certificates. All of the degree programs offered by the university have been reviewed,
evaluated (#¥fii), and approved by highly qualified scholars who are faculty members
at prestigious (A 7 B2 A) institutions throughout the world. American Global University
offers its programs worldwide, utilizing ( | fj) modern communication technologies,
in order to provide students with the opportunity to study anywhere, any time and at
their own place.

American Global University offers courses leading to Associate’ s, Bachelor’s,

Master’s, and Doctoral degrees, as well as undergraduate and Post—Doctoral Certifi-

cates.

BT
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as well as undergraduate and Post—Doctoral Certificates) ,,
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According to legend, the gods of the ancient Greeks lived in the clouds on the top
of Mount Olympus. Zeus, the father of the gods, carried a bolt of lightning in his hand
and ruled like an earthly king. Apollo was the sun god and his beams were golden ar-
rows; he shielded the flocks of sheep and the fields of grain. Athena was the warrior
goddess, standing in shining armor ready to protect the Greek cities. There were other
gods as well, all with familiar human characteristics, but these were the leading gods.

The main idea of this passage is about

% 2: WETX, HAEEHAE.

It’ s no wonder that we have so many rejections for physical reasons in our Selective
Service. Since October of 1948, some six million young men have been examined for
military duty. Of these, more than a million were rejected as physically unfit for military
service. To get two men today, the United States Army must call seven men. Of the five
rejected three are turned down for physical reasons and two for mental problems. To get
the 196 thousand additional men we needed for Berlin, the government had to call up
750 thousand men. And the rejection rate is increasing each year. The reason for this
problem is that we are under exercised as a nation. We look, instead of play. We ride,
instead of walk. The way we live prevents us from being healthy.

To get two men today, the United States Army must call men, a-

mong whom three are rejected for and two for

R sunx

%4:.3] 1. the Gods of the Ancient Greeks

#5.>] 2. seven, physical reasons, mental problems

() stk (2013 5 12 )

The rise of the sharing economy
A) LAST night 40,000 people rented accommodation from a service that offers
250,000 rooms in 30,000 cities in 192 countries. They chose their rooms and paid for

everything online. But their beds were provided by private individuals, rather than a ho-



<4 - k%‘-’%i&vsﬁbﬂiﬁifﬁ\_‘

tel chain. Hosts and guests were matched up by Airbnb, a firm based in San Francis-
co. Since its launch in 2008 more than 4m people have used it—2. 5m of them in 2012
alone. It is the most prominent example of a huge new “sharing economy”, in which
people rent beds, cars, boats and other assets directly from each other, co-ordinated
via the internet.

B) You might think this is no different from running a bed—and—-breakfast ( ZBZJik
J&), owning a timeshare (43HfE{B ) or participating in a car pool. But technology
has reduced transaction costs, making sharing assets cheaper and easier than ever—and
therefore possible on a much larger scale. The big change is the availability of more data
about people and things, which allows physical assets to be disaggregated and consumed
as services. Before the internet, renting a surfboard, a power tool or a parking space
from someone else was feasible, but was usually more trouble than it was worth. Now
websites such as Airbnb, RelayRides and SnapGoods match up owners and renters;
smartphones with GPS let people see where the nearest rentable car is parked; social
networks provide a way to check up on people and build trust; and online payment sys-
tems handle the billing.

What’ s mine is yours, for a fee

C) Just as peer—to—peer businesses like eBay allow anyone to become a retailer,
sharing sites let individuals act as an ad hoc (i H{) taxi service, car—hire firm or
boutique hotel (¥5[ i JE) as and when it suits them. Just go online or download an
app. The model works for items that are expensive to buy and are widely owned by
people who do not make full use of them. Bedrooms and cars are the most obvious exam-
ples, but you can also rent camping spaces in Sweden, fields in Australia and washing
machines in France. As proponents of the sharing economy like to put it, access trumps
(BE1t) ownership.

D) Rachel Botsman, the author of a book on the subject, says the consumer peer-
to—peer rental market alone is worth $ 26 billion. Broader definitions of the sharing
economy include peer—to—peer lending or putting a solar panel on your roof and selling
power back to the grid (H3 ). And it is not just individuals; the web makes it easier
for companies to rent out spare offices and idle machines, too. But the core of the sha-
ring economy is people renting things from each other.

E) Such “collaborative (& {EM)) consumption”is a good thing for several rea-
sons. Owners make money from underused assets. Airbnb says hosts in San Francisco who

rent out their homes do so for an average of 58 nights a year, making $9,300. Car owners
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who rent their vehicles to others using RelayRides make an average of $ 250 a month;
some make more than $ 1,000. Renters, meanwhile, pay less than they would if they
bought the item themselves, or turned to a traditional provider such as a hotel or car—
hire firm. And there are environmental benefits, too: renting a car when you need it,
rather than owning one, means fewer cars are required and fewer resources must be de-
voted to making them.

F) For sociable souls, meeting new people by staying in their homes is part of the
charm. Curmudgeons ({5 #J A ) who imagine that every renter is Norman Bates can
still stay at conventional hotels. For others, the web fosters trust. As well as the back-
ground checks carried out by platform owners, online reviews and ratings are usually
posted by both parties to each transaction, which makes it easy to spot lousy drivers,
bathrobe-pilferers and surfboard-wreckers. By using Facebook and other social networks,
participants can check each other out and identify friends (or friends of friends) in com-
mon. An Airbnb user had her apartment trashed in 2011. But the remarkable thing is
how well the system usually works.

Peering into the future

G) The sharing economy is a little like online shopping, which started in America
15 years ago. At first, people were worried about security. But having made a successful
purchase from, say, Amazon, they felt safe buying elsewhere. Similarly, using Airbnb
or a car—hire service for the first time encourages people to try other offerings. Next,
consider eBay. Having started out as a peer—to—peer marketplace, it is now dominated
by professional “power sellers” ( many of whom started out as ordinary eBay users). The
same may happen with the sharing economy, which also provides new opportunities for
enterprise. Some people have bought cars solely to rent them out, for example.

H) Incumbents are getting involved too. Avis, a car—hire firm, has a share in a
sharing rival. So do GM and Daimler, two carmakers. In future, companies may develop
hybrid ( J& 4 #)) models, listing excess capacity ( whether vehicles, equipment or
office space) on peer—to—peer rental sites. In the past, new ways of doing things online
have not displaced the old ways entirely. But they have often changed them. Just as inter-
net shopping forced Walmart and Tesco to adapt, so online sharing will shake up trans-
port, tourism, equipment—hire and more.

I) The main worry is regulatory uncertainty. Will room—-renters be subject to hotel
taxes, for example? In Amsterdam officials are using Airbnb listings to track down unli-

censed hotels. In some American cities, peer—to—peer taxi services have been banned
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after lobbying by traditional taxi firms. The danger is that although some rules need to be
updated to protect consumers from harm, incumbents will try to destroy competi-
tion. People who rent out rooms should pay tax, of course, but they should not be regu-
lated like a Ritz-Carlton hotel. The lighter rules that typically govern bed-and-breakfasts
are more than adequate.

J) The sharing economy is the latest example of the internet’ s value to consum-
ers. This emerging model is now big and disruptive enough for regulators and companies
to have woken up to it. That is a sign of its immense potential. It is time to start caring a-
bout sharing.

46. Sharing items such as cars does good to the environment.

47. Airbnb’ s success clearly illustrates the emergence of a huge sharing economy.

48. The major concern about the sharing economy is how the government regulates it.

49. The most frequently shared items are those expensive to buy but not fully used.

50. The sharing economy has a promising future.

51. Online sharing will change the way business is done in transportation, travel,
rentals, etc.

52. Airbnb is a website that enables owners and renters to complete transactions online.

53. The sharing economy is likely to go the way of online shopping.

54. One advantage of sharing is that owners earn money from renting out items not
made full use of.

55. Sharing appeals to the sociable in that they can meet new people.

R waws
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,.; f Introduction

Skimming means reading through a passage quickly to get a general idea of its con-
tent. It is a valuable rapid reading skill, which helps to improve your comprehension
and save your time.

There are three basic forms to skimming—previewing, overviewing and
reviewing. In preview skimming you view the material before you actually read it. You
can use it to select a book, survey a chapter or search for useful research materi-
al. Overview skimming is to get a “big picture” view of the material. You use it when you
have a lot of material to read and don’ t have enough time to read it. Review skimming is
to view the material again. You can use it to go back to the material again to refresh your
memory especially before a test or important discussion.

To skim efficiently, you should;

e Read the title of the text;

® Read the first paragraph;

® Read the first sentence of each paragraph;

® Read the final paragraph;

® Look for key words.
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