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PREFACE

[t was only thirty years ago when a personal computer Apple Lisa appeared.
For the first time it used a graphical user interface and a mouse pointing
device for individual business users. Since then we can say offices began to
change fast as information technology has given a power kick-start to various
branches of human activity, which resulted in dozens previously unthinkable
professions. All those professions have one trend in common — they all
are creative, focused on the intelligent, virtual product. These changes
embodied in a new type of workspaces — offices for creative people. This
kind of workspace expects lack of hard dress code and standard working
day, the ability to switch from work to rest and vice versa. Employers had to
revise their views on how workspace should look, which areas in the office
are exactly required, which corporate values it should represent. Another
challenge was to attract highly skilled employees, for which, as it turned out
not only the location of the office was an important factor in particular, but
its usability, ergonomics, recreational opportunities, visual appeal as well.

We are one of the few companies in our country known primarily due to our
innovative approaches in workspace construction. Our clients are mainly T
companies that come to us for “an unusual bright office”. Every time it's a
complex, but exciting challenge — because it often happens that we have to
use unusual methods and materials to achieve a certain visual effect or a
non-trivial design. Merely in last two years, while working on office projects
we had a chance to pick up pickling solutions for copper sheets, worked

with a magnetic coating, all kinds of acoustic materials , developed sails
and hundred-meter lamps. We had to create submarine shaped flower
pots, equipped offices with bars, covered walls and ceilings with carpet and
designed polymer structures.

Our offices are filled with bright colors. Varnished concrete, original furniture
and all kinds of complex geometric structures can be found there. As
architects we should keep in mind that such a powerful “visual range” is a
kind of responsibility. This responsibility extends far beyond the customer and
his wishes — because there are hundreds or even thousands of employees
who will stay in this workspace the most part of the day. Therefore, the
major priority for us is to create humane conditions for employees and to
take care about a variety of opportunities for relaxation and activity changing.
Maybe this is a kind of self-limitation, perhaps even against our own creative
impulses and ambitions.

The architecture is still based on the three Vitruvian’s principles as it was two
thousand years ago — durability, utility and beauty. Beauty, no wonder, is
in the last place, so while creating a modern office, one should not forget
the fact — beauty is important, but its role is secondary to functionality and
comfort. | would generally expand Vitruvian triad in reference to the office
design, and add to it the concept of “humanity” — as one of the most
important criteria of the creative workspace.
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PREFACE

Thanks in large part to technological advances, the modern office is an increasingly connected one;
collaboration now drives productivity, as opposed to solitary work. As a result, the landscape of the office itself
is changing to be more open and collaborative.

Ideas flow freely when barriers are removed. It's no surprise then that private offices are less important,
while benching systems and open office layouts become more popular every year. With the removal of
these barriers, we're also seeing the modern office become more democratized. Whereas in previous eras,
windows with views and natural light were reserved for executives with elusive corner offices, the contemporary
workspace now is more likely to open up these views to everyone. It's not unusual to find CEO working out in
the open office and collaborating directly with employees.

The global workforce as a whole is also more mobile than ever, and requires an equally flexible workspace.
There is a greater need for spaces that can accommodate multiple functions — a work cafe, for example, that
can also house all-hands meetings during the day and movie nights in the evening, or even, as we've seen in
one case, a reception desk that doubles as a bar counter during happy hour. While a variety of design trends
are at play in the modern office, from homey and rustic to sleek and modern, the overall focus is on making
the office a flexible and welcoming space, one where users feel both comfortable and productive.

New workspaces also set forth the challenge to create more efficient, green, and earth-friendly environments.
Companies are expressing a greater interest in efficient fixtures and recycled or multifunctional materials, which
reduce energy costs, keep materials out of landfills, and reduce stress on the environment.

Whether the company is technology, finance, or retail based, new workplaces reveal an increasing focus on
innovation — how to work in faster, smarter, and more exciting ways. The modern office not only encourages
collaboration, but also gives users space to grow and develop better ways of working in the future.

Melissa Wallin
CEOQ of Design Blitz

Seth Hanley
Creative Director of Design Bliz
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GOOGLE OFFICE

ESIGNER ASSOCIATE ANAGEN
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Ethos, AxisEng

RUC A LEED CONSULTANCY
GINEERING Mott McDonald

AECOM John Spain Associates Maurice Johnson & Partners
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Google Dublin - A thriving new campus boosting the spirit of innovation

Google Ireland opens the doors to its thriving new campus: Four buildings located in
the heart of Dublin’s historic docklands district! With over 47,000 m® of unique office
space, the campus represents an amazing workplace for Google's ever growing
sales, marketing, finance and engineering teams, coming from more than 65
countries and speaking over 45 languages.

The tallest of the four campus buildings is the newly constructed 14-storey building
"Google Docks” which is also the tallest commercial building in Dublin. Two other
buildings — "Gasworks House” and “Gordon House" — have been home for Google
already and were completely refitted. The fourth building, “One Grand Canal” — fondly
referrred to as "1GC” — was newly fitted out.

For the Masterplan the architects had to find a smart solution for the nearly
Impossible — to create a stimulating and interactive campus within a bustling
environment in the midst of the inner city. Apart from innovative office spaces. the
Masterplan required the successful organization of a multitude of additional functions.
such as 5 restaurants, 42 micro kitchens and communication hubs, game rooms
fitness center, pool, wellness areas, conference, learning & development center,
tech stops, over 400 informal and formal meeting rooms and phone booths, etc

All these additional functions are part of the holistic work philosophy of Google,
encouraging a balanced, healthy work environment and enabling as much interaction
and communication between the Googlers as possible. In fact, as empirical
researches and studies show, interaction and communication are crucial for creativity
and innovation.

In order to achieve these important goals, the locations of all functions were very
carefully balanced between the different floors and buildings. In addition, a bridge

is planned to be built to connect “Google Docks”, “Gasworks House” and “Gordon

House” together, encouraging an easy flow between buildings and people.
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