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Elegant Demeanor of Greenland Group

Here the new and vigorous designers Yuan Wange and Kang Zhengiang in the book of “I Do Soft Decoration for Greenland Group" to show us
their creative soft decorations by using Greenland Group as their design platform. With their latest creative achievements reveal the secrets of
soft decoration which is the emerging industry in China. The contents of this book contain a wealth of practical and concentrated thinking
achievements. From various practical cases we will be surprised to see how they are using aesthetics to penetrate their design concept and create
a special beauty designs and atmosphere. The book collects numerous designs, which show us a variety of specific cases, just like countless shiny
colorful stones which can reflect these two wonderful designers' rich life experience and creative designs, and also can utmost show their

imaginative and aesthetic philosophy of life.

Ten years ago, Yuan Wange and Kang Zhengiang graduated from the China Academy of Fine Arts in visual communication department and
traditional Chinese painting personages department respectively. In this academic wall, they did many researches on Chinese and foreign design
history and the latest designing achievements. After leaving school, with great passion they put their heart into the real life, and focus on soft
decoration design field, with concentrating on studies and courage to practice. After a lot of practical design and cerebration, they grown up
gradually in soft decoration design area, and build their own design concepts and a variety of performance under the guidance of aesthetic
philosophy. And they can establish people's lives and home aesthetics base on the Chinese philosophy and world view, and regard this as original
point to extend to the different forms of soft decoration under the contemporary life, and conveying the Oriental aesthetics and unique designs

and making the traditional cultural and aesthetic come alive, bringing us the poetic, calm and joyful new space.

At the time of publishing the book of “I Do Soft Decoration for Greenland Group", as the college president of their graduated university, I feel

very proud and happy for the achievements and truth they get in the field of professional practice of social life.

Dr. An Bin
President and professor of the college of continuing education of China Academy of Fine Arts
October 15th, 2014
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Aesthetic Messenger of Soft Decoration Design

Time flies, it has been more than eight years since I get into the field of soft decoration industry. Actually, from zero to really familiar with this
industry, I have too much to say, but when I pick up a pen, I find, I don't know how to start really. While one thing for sure is that since 2006 the

first contact with soft decoration I have chosen this concept, even if the term of soft decoration is still new and controversial now.
To be precise, soft decoration begins with home improvement. At first, I was guided to the soft decoration road by respected Mr. Yu Jinggan. At

that time there was no reference for us, and almost no cases we can learn from, but the rich elite circles in China have appeared a huge market
demand for soft decoration. This new filed, not only filled with rubble and thorns, but also full of artistic innovation, market demand and a variety
of possibilities. At the beginning we knew little about soft decoration, but with the first batch of domestic soft decoration designers together, we
continued to explore and accumulated useful experience. On the way forward, some companies fell, some designers left, and some people get
success. Now when I remember this, I think the reason why I still insist on this field it must be my hobbies. For me, I have been interested in the
fine arts, painting and handmade since I was young. I often furnished and decorated home myself. I am very sensitive for colors, and like to
research and analysis colors. All those hobbies laid a certain foundation for me to engage in the soft decoration industry in the future. Later, with
the gradual accumulation of knowledge and experience, I like to use colors to create a comfortable space for customers with passionate and
enthusiastic interpretation of the essence of life, and my designs are always accepted by customers. From this [ know that it will be the happiest
thing if we can combine our life and work with interests and hobbies. Like me, Mr Kang had been trained as a painter, and certainly think to be a
professional painter was the right way for us, but have been struggling and exploring till now, he also found that the soft decoration service
industry was also full of fun. Because of love, all hard work will become happiness. We put our heart and soul into this industry and enjoy
ourselves. Some friends do not understand and ask: “the soft decoration involve so many trivial products and much complex work, without day
and night work so hard and even forget food and sleep, what support you to insist on till now?” I want to say: “it's still love! Because of love, we
have actually gained a lot while trying; because of love, we can combine purely commercial interests with art and life; because of love, every

good case we designed can give us a sense of accomplishment ... so all this will be enough to make us persist and enjoy it.

Actually, it is worth mentioning that I studied painting and visual design, and Mr. Kang studied traditional Chinese painting personages, even if
the majors are different, the artistic background brings us a lot of creativity and inspiration when we begin to design a soft decoration project.
Unlike others, as a husband and wife team studied at the same university, from school to work, from fall in love to marriage, whether work or
living, we promote each other and support each other, and with the same life goals and future plans. After engaging in this field, we did many real
estate projects, and we also won a lot of awards, like "Nest Award" in 2011, we got silver award for the best art display. The design director of
Japanese MUJI, Kenyahara also wrote a comment for us personally. Even though we have got some achievements all these years, we haven't
forgotten the original purpose, while running the company we continue to do academic researches on soft decoration, to get closer to the goal of
being an "aesthetic messenger of soft decoration design". And make our favorite industry as a platform for the realization of personal value, and

hope to make some contribution to this industry.

When it comes to the purpose of publishing this book, in recent years, we do lots of cases and accumulate some experience. Two years ago we
started to participate and wrote some soft decoration books, such as “Soft Furnishing Design Guide” “Learn Soft Decoration Designs from
Master” and “Soft Decoration Manual”. We began planning this book from last year. And the reason why we choose Greenland Group as partner
is that we have lots of cooperation with them in recent years. Other reason is that when we go to give lessons at some art school, we are often
asked by student about how to design this soft decoration, such easy question always make us feel the thrills. So we give the answer in the second
chapter “The Operating Processes of Soft Decoration”, it specifically addresses every step of soft decoration designs. In fact, it is just the
experience we want to share with people and we hope that our experience can help someone in the same field or some persons are going to engage

in this industry.

At the time of publishing the book, I want to thank some friends here:
Dr. An Bin, Prof. Deng Xiaopeng, Prof. Chen Yan, Mr. Ma Renjun, Dr. Murad, Nick Yu (Chinese American), John Pauline (American),

All colleagues of Haniton.

Wanda
October 10th, 2014, Guangzhou
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How time flies! As a designer I have turned to the media industry for many years, and have been acquainted with
Kang Zhengiang and Yuan Wange couple for so long. In another words, I have been witnessing their development
since then. In recent years they have been providing soft decorating strategies for Greenland Group, and producing
so many wonderful designs. I am curious that how they cooperate with Greenland Group. With this question, [ visit

the Haniton's back garden. With a pot of Puer tea brought from Yunnan by Mr. Kang, the chat was beginning...

(LT, EEE-8 , BRIREB=-R A 2EE=-])

( Below, Huang Haogang = Huang, Kang Zhenqiang = Kang, Yuan Wange = Yuan )
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The Relationships between Haniton and Greenland o

Greenland in the Eyes of Haniton

® AEETFAERM%E , RII—4£T2BIARSA  SHBIEMN , KERSRK. HIIRBNEXE
BEHE , ARTLGERRMAEKE  FFURETRINEZENEHAFEERANSEKER ? X2k
BTiER?
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aiEr.

Huang: Cooperation comes from acquaintance and choice. We will encounter a lot of people in our life, and if we
can meet the real knowledge at every stage of our growth the harvest will be enormous. We have no right to choose
our parents, but we can choose a career and partners, so I want to know how Haniton becomes a partner of the

Greenland Group. And who choose who?

Kang: Actually, cooperating with Greenland Group is an accidental chance. Oneday when I was browsing
webpages by mobile phone, accidentally saw a soft decoration inviting public bidding information which is issued
by Xi'an Branch of Greenland Group, so I contacted them immediately, and then they let us provide relevant
documents and soft decoration cases, surprisingly, they approved our designs concept. In fact, we obtained
information through open channel like this, and conducted fair competitive bidding according to regular

procedure to set up cooperation.
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The Relationships between Haniton and Greenland

Huang: I think at the beginning you should sever as a general design participant in this cooperation, but with the

time going by, the roles, relations and cooperation ways of the two sides have been changed. So your cooperation
can be sustained for so many years, the two sides must have reached a degree of understanding, right? Then how
did you understand the needs of Greenland and without hesitation to select them as a long term partner?

Kang: yes, we have a tacit understanding! Maybe even Greenland Group themselves were not very clear how to
position their soft decorating system at the beginning. Before deciding cooperation, we had done some deeply
research and analysis. This is our work processe, for prospective clients we have been insisting to do plenty of
communication and research in advance, and our role is a partner rather than a product supplier! As the saying goes
that he who has a thorough knowledge of the enemy and himself is bound to win in all battles. For example: We
have specifically studied the logo of Greenland, you see, on the left there is a house, on the right there is a tree, and
the English word of " green" covers the tree, that means the Greenland aims to protect the natural ecology and
introduce it to human life, and that also means they are fully understanding of ecological ethics and focus on
sustainable relationship. As their advertisement says: " Greenland, create better life ", this is the core content of
their corporate culture. From the brand image and to the concept, they all show that the Greenland is an interprise
with social responsibility, and it is a long-term vision enterprise. Of course, this will be a partnership we are highly
desirable. It is because of this concept, Greenland recently gets chance to enter into the international market. Last
year Greenland planned to develop a large project in Los Angeles, as well as Australia, Europe, South Korea and
other countries also overall strategie arrangement. This reflects that the Greenland is not only owned by China, it
also belongs to the whole world.

In terms of cooperation, Haniton Decoration Design pays more attention to the customer's strength, but more
important than that is the understanding and functioning of the soft decoration designs on the project. In
cooperation with Greenland, we find that they set up some extension departments to connect with the market
research, construction, hard decoration, soft decoration and other aspects, so in the period of establishment of the
project, we can have the opportunity to participate in the discussion and obtain the best development program, this
is relatively rare in the cooperation with other real estate companies. Haniton is based on art, we hope to do every
project as a work of art, but this needs your partner's understanding and supporting, like love, one - sided love will
not have result, only respecting and appreciating each other can get wonderful result.

Over the years, we have contact with other real estate companies, their attention to the soft decoration is not

enough, and most of them are using modular operation. While the requirements of Greenland are personalized,
they emphasize on the value of regional culture and unique design value.
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