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One country that is certain of the effect of films on tourism is Australia. The Tourist Office of
Queensland say that “Crocodile Dundee”, 1 Paul Hogan, made Australia the popular 2 it
is today. In the three years after “Crocodile Dundee” was 3, visitor numbers doubled.
4 what makes people want to visit the place where a movie was filmed? In many cases the rea-
sonis 5 the film makes audiences 6 of the existence of a place. _ 7 the James Bond
movie “The Man with the Golden Gun” was filmed in Phuket, Thailand, most Westerners had nev-
er heard of it. Today it is a major destination. Leonardo di Caprio’s film “The Beach” has 8
tourism in another part of Thailand. The film is about the discovery of the most idyllic beach in the
world. As a result the Thai authorities are ~ 9  a tourist boom in the film's 10 , Koh
Phi Phi.

Some people are influenced by a movie’s 11  as much as its location, especially if it is a
romance. “Four Weddings and a Funeral” has 12  that The Crown hotel in Amersham has been
busy ever _ 13  the movie was first shown. In fact the bedroom where the 14  played by Hugh
Grant and Andie McDowell spend their first night together is 15  for years ahead. “We've
_ 16 the number of marriage proposals that have been made there,” say the hotel 17

It is not just the tourist boards who are happy 18  the influence of films on a destination.
Residents of a rather run down area of London have seen house prices almost double 19  Julia
Robert’s romance with Hugh Grant in “Notting Hill”. Film stars, such as Madonna, who had pre-
viously thought of Notting Hill as a good place for a party, have now bought 20  there. Perhaps

they hope to revive their romances.

1. A. acting B. playing C. performing D. starring

2. A. target B. destination C. terminal D. intention

3. A. produced B. staged C. presented D. released

4. A. However B. But C. Whereas D. And
-1 —
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5. A. because B. that C. for D. why

6. A. acquainted B. ignorant C. aware D. known

7. A. While B. When C. As D. Once

8. A. activated B. boosted C. encouraged D. excited

9. A. facing B. meeting C. encountering D. confronting
10. A. place B. site C. location D. spot

11. A. mind B. mood C. spirit D. affection
12. A. ensured B. reassured C. guaranteed D. insured
13. A. after B. since C. ull D. from

14. A. persons B. heroines C. characters D. heroes

15. A. involved B. prearranged C. scheduled D. booked

16. A. lost track of B. lost count of C. lost contact of D. lost sight of
17. A. management B. employer C. supervisor D. handler

18. A. for B. with C. about D. at

19. A. thanks to B. regardless of C. since D. as

20. A. entity B. benefit C. property D. belongings
PR ¥

filmn. B¥; KH; WK, 2 o E----F0REE

audience n. (D Wrfk; WA
Three thousand audience crowded the concert hall. =T &#Fi T F 5K )T,
@ #0; FL
existence n. f7E, 44F
[ I AE])
@ bear [ have, lead] a charmed existence [ life] H ' B%F; Al B
@) call [ bring] into existence [ being] i3, {dif=4:
@) cat-and-dog existence [ life [ {3 —FEARFIRA TS ; LW FVHAET; WRATHHETF
destination n. HE#h, %5; HEY, Bin; HE; i
[ £ #ii f5 ] The bus moved slowly in the thick fog. We arrived at our

hours later.

almost two

A. designation B. destiny C. destination

[&ZR]C
[ b | AN AR EERE P RB MBS, RIVULERA/NEEA S35 H ",
C i) “ destination H B #b” £F &8I & . Hth =0 “ designation $§ 715, #§5; destiny fjyiz ;
dignity 85" ZRAIEH

authority n. O #Ud; Bifs @ BURAL @ #Uh; B

You don't have any authority for entering this house. It's private.

AT ARSI, XRAE.

D. dignity

gy - = =
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[ S AE]
(D by the authority of 755+~ VAT ; ARYE--e-- FREZEIALS) 5 Beeeee YFA]
@ carry authority 408 ; AEMW; AHI1; AU
[ 22 81K /5 ] Among the lowest of the judicial ranks, justices of the peace nevertheless frequently
exercise jurisdiction over a variety of misdemeanors.
A. guidance B. sovereignty C. authority D. suzerainty
[&%]C
[ fdr ) 4@, jurisdiction FYRE B “HBR" . C T authority UL FF &R, 40: Dep-
uties were given authority to make arrests. (fCFRANTPEE T IMMAL) . HAh =71 “ guidance 5§
S ; sovereignty F4Y; suzerainty 5% FA” EA IEH
influence n. §Zmi; Bk; #J1; ARMEIA(RE); (B BL o W, 58
romance n. O ZfE, RBL; fFatk, BREBHE © ZFuE, BRWEFE
proposal n. #i¥, #i¥; K
[ S HE] .
(D make a proposal (of marriage) 3R (@ offer proposals for [ of | #&Hi----- il
resident n. fER o JBER, HFHEHH
revive . D #RX%, Eik @ #X%; HAH
[ AE]
to revive an old custom YK & IH>J 1%

ERE BT

1. [&%]D
[ e ) AR R A AR Bhim BT, DUiRIE A “ H00, R AR, act, play, perform
JEBRFTE A, U0: He acted his part well. AR A EMRRII. B star f5HRHE K
ZF, B W HEFEMA", D HBRAEERE, NCERTLUEH, HAZ XN R (82 a0
i) #1 Paul Hogan I Z MR, RUABEENER, REEEHERATFHRIERD,

2. [&%]8B
[ b7 ) AR A AR A . B IR HENT, target B HAR, X4, $F”, f0. He be-
came the target for criticism. il T #HEIFAIXTSR . destination B R “ HE9#L”, 40 Sydney is
our travel destination. Z&J2 ERATHIMUEE MM, terminal B R “ L& EE, K" . a
computer terminal. FHEPLLAYG, intention TR “EE, TR, BIE X, H (i
AR, BAHIT R AP TR AR E H i, B FF R,

3. [&££]D
[ b7 ) A A AR S . BRI ECAIBENT. produce =4 ; stage | J8; present S {;
release BEHL, KA. MALSEHEH EIEEAME, Bhial{EF release, stage ZFEAREIM 3,

4. [E%]B
(7] AR AL A AN SRR BRI E R, AL ZEEE but )& |3 FH/EH. however
JEREMERE S, whereas FiAXTH., and REFEERE.

—g —
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5.

10.

11,

12.

[&%]B

[ fdr | A A RS R . IR R AR, MAb HRIENF, A that 5], X}
5 R A LA 2

[&R]C

[ fh7 ) AR A A R A R . TR TS EORIRAT . ARE SCEE, MR AT LULEAR RGR B
ANHL S IFETE, aware of fF AR, acquainted A BAKIAY”, LA with #58C, 0: I am
already acquainted with him. FKEZLFMMFHZ . ignorant B H“TCHIHY” . know Fl audiences

ZIEAEFKR, known REFEHE

. [&=%]B

[ e ) A58 2 42 1 R S . B RS i B, b Ak Sh B [RIAR 1B ), when Ry EE R,
while 1 as 5| St EPRIE, BRIARGE, AFEEE.

[&%]B

[ ftiT ) A< S 2 2% B R A R BhiRIBEMT . activate BN “HIPL, [9E3)”, f0: The virus
was activated. JREEHIEIE T o boost B R “HEk, #ESN”, U0 boost the local economy JfEZ]
2T K E ., encourage BN, #Jih”, 4. I encouraged her to work hard and to try
for the examinations. IR &% il FHTh 3 A X FE KB 152, excite B R “fli---- sl
fieeeee MZE" . Ul: The news excited everybody. JH B 5i8E T 81 A AT B8 Q)
HEBh T 4RI R &, B ABREESR.

. [&R]A

[ fby ) AR AZ B AR S S . BhiR BT, face RO “TEIXS, WIG”; meet B A“EW, &
" ; encounter B A “H i, HE”, LHEWR XMiESE, 1: The more dangers we en-
counter, the harder should we push forward. 2 R S #R [5] i, confront B A “ (5 with &
D mExt, #mEiE”, ZHEER LHESE, 0. I am confronted with many difficulties. %
T AR 2 FRIME . HeabdE 7 F0 TEIG AR (940, RA A fFEEE.

[&R]C

[T ) A B RR R B IAHEAC, place Hi, #bJ5; site Higl, HHT; location
BT ; spot BEA, 158, MALSEFA A #iAR, f#H41A location,

[£%]B

[T ) A% B A AR R . ZRIBENT. mind BBOR“SkM, F&E”; mood B RO,
14" ; spirit BN REHUREE” ; affection MR EE, BIE” . HHEEN: HHARN
ZH R (AA)IRERSWER, mHEHZMA AR, B IREER.

[EZF]A

[T ] A< R A% A IR S BRI BT, ensure R “fRIE”, 1. We can ensure that
the work shall be done in the right way. FR{70] LAFAEHE T/EMUF . reassure Bk« fdi-----
4Z>7, U: When the child was afraid in the storm, his parents reassured him. ¥%F2 X
BBt BRI, guarantee BN “{RUE, FEAR”, . My watch is guaranteed for
one year. FHIRIRE —4F, insure BN “LREE”, . It is advisable to insure your life
against accident. FRIFSMAFRK:, LUBTESS, HALHE d 5 UANMEHL R — A ZEAL)
B RGN EARR, AfFEERE.

— 4 —
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13. [&%]B
[ b7 ) A ST A A R AR . A IRAIENT + IEIAHE L. IEARIE since FITESEUAIAH, &

14. [%&%]C
[ by | A BB A% G R A 2 . & 1APEHT . persons A ; heroines B&iff, %3 AZY; charac-
ters 454, PEMS, A4; heroes BilfE, B EAN. MAFRE P AY, BEHEE EMLA
¥4 £ M, characters NEAEERE.

15. [ZZE]D
[ fb ) A AL B SN E s . BhiABENT . BRANSE“ BT L, F3hiA book, F/ARHIT.
involve R “# A, MW", prearrange B N “IRATLHE, FELH(SIWEF) " schedule
A sl iR R W B IE) o

16. [&%]B
[ f b ) A B0 22 4% 1 S0 iR A 2 hid iA A BE T o lose track of B R “ K EKLER"; lose
count of B R “ ToELiit" ; lose contact of B K “ %k EHLL” ; lose sight of B RN “KE
W, 2", WIEscE, MESILAKS, UEFEE RS EENHET, B
FEBE.

17. [&E]A
[ ftr ) AR AL HR AR TR, ARSI G, management fF5 BIE.
employer B R“JEE"; supervisor B R WA, B AR handler BA"AbFEE”

18. [%‘:%]B
[ fdir ) AR AZ B AN E R . AT EC A HEAT . happy H1 with ¥4 ST, RS XE---eor
R, Xfee R

19. [ZE]A
[ f i ) A BB A% B R VRS A ia) Al A BT . ARAE S0, W FE B (T 1) AR
T - BAARFUA - A& 2245 HRIBEE, FMEk T —1f%. thanks to 1 F; regardless of A~
&, ABi; since B F; as T, since, as Z5NAHEREL, thanks to TR “ IE MY JERA",
FEHEE,

20. [&%£]cC
[ Mt | AR AZ B R S . BIRBET . AR “ SEFE =" . property B T “ W 7=" 2 &
b, BEHFZE, fFEBE, entity BN ; benefit B H“FiE, IFL"; be-
longing B R “FTEY .

2> 2

The effect of the baby boom on the schools helped to make possible a shift in thinking about the
role of public education in the 1920’s. In the 1920's, but especially 1  the Depression of the
1930’s, the United States experienced a 2 birth rate. Then with the prosperity 3  on by the
Second World War and the economic boom that followed it, young people married and 4
households earlier and began to 5  larger families than had their 6  during the Depression.
Birth rates rose to 102 per thousand in 1946, 106.2 in 1950, and 118 in 1955. 7  economics

— 1y —
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was probably the most important 8 , it is not the only explanation for the baby boom. The in-
creased value placed 9  the idea of the family also helps to _ 10 this rise in birth rates. The
baby boomers began streaming 11 the first grade by the mid—1940’s and became a _ 12 by
1950. The public school system suddenly found itself 13 . The wartime economy meant that few
new schools were built between 1940 and 1945. 14 | large numbers of teachers left their profes-
sion during that period for better-paying jobs elsewhere.

15 | in the 1950’s, the baby boom hit an antiquated and inadequate school system. Conse-
quently, the custodial rhetoric of the 1930’s no longer made 16  ; keeping youths ages sixteen
and older out of the labor market by keeping them in school could no longer be a high 17  for an
institution unable to find space and staff to teach younger children. With the baby boom, the focus

of educators 18  turned toward the lower grades and back to basic academic skills and 19

The system no longer had much 20  in offering nontraditional, new, and extra services to older

youths.

1. A. in B. for C. at D. on

2. A. accelerating B. strengthening C. declining D. fluctuating
3. A. took B. produced C. brought D. carried

4. A. adopted B. incorporated C. administered D. established
5. A. increase B. raise C. erect D. generate
6. A. predecessors B. successors C. processors D. oppressors
7. A. Since B. Despite C. Although D. Unless

8. A. tenant B. determinant C. lubricant D. repentant
9. A. at B. on C. for D. with

10. A. demonstrate B. interpret C. exhibit D. explain
11. A. through B. across C. into D. towards
12. A . creek B. flood C. bonus D. pledge

13. A. overtaxed B. overdosed C. overweighed D. overlapped
14. A. Moreover B. However C. Otherwise D. Thus

15. A. Nevertheless B. Therefore C. Furthermore D. Hence

16. A. sense B. meaning C. sensible D. meaningful
17. A. notoriety B. compatibility C. proximity D. priority
18. A refutably B. indispensably C. inevitably D. respectively
19. A. conference B. symposium C. seminar D. discipline
20. A. ability B. advantage C. benefit D. interest

SEaicHg
shift o. Z5He, %, B3h n Fi, H%A5; $(%) P
depression n. iffk, ARS; MK, BEFEIC; BUET; MP&; M4
[ B AE]
fall into a (deep) depression 2545 B IHIT, KwiiHE
— % —
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prosperity n. %3¢, MAE, BA

[ I B AE]

(D borrowed prosperity K {B 5%

() Prosperity makes friends, adversity tries them.
[B]EREKS, BHEREE.

inadequate a. AF/H), AiEHH

rhetoric n. &#%¥; H5HIE o HBEIHEN

focus n. £ b v REE BFT

[ I HE]

@ bring into focus ( =bring to a focus) HAEHFEEM b, EFERE; EHML; ERE
@ come into focus(F4) ) 4 EEEA R, TEMT; ([AIEH) RH
@ in focus EEFEXTHE, TEMT

academic a. ZEARM; EBEHY

ERE BT
. LER]A
(47 ] i RSB 22 30 SEARAARAII” , REA I i,
. IER]C

[ fedfr ) AR REARYE T SORME . TIOR3, FESE _RKIERA KR RNEFER, X
MR A RMIIZH SR AMATE, SIFER, FHAFTHNTFLHES, &
HR EFH---- o B, Mk ST IR A aT A B B L A2 BN IZIH declining“ A, 3
BRI,
. [&=Z]C
[ 0T ] A 2 136 — AR SR ) 5, bring on IR K, FB"; carry on EELE
“SCHE, FEATOHRI, 1EHE) s take on FIREERE“EI”; produce A5 on L, RA C
TFF &R .
. [Z&ZE]D
[ f#47 ) AL R F o establish households YRR BUE“ MK . H D WiEH,
. [&%]B
[ f#edT | AL R FRTE — KK F, B I raise fF &R
. [&R]A
[ f# 47 ] predecessor BB “HI2E, ATA”; successor FIEER“JF¥E, JFA”; processors
BB, AbFRER”; oppressors MR E R FBE", WIBAIEI%E A T,
. [&R]C
[T A BN RELFAREEREENREER, HEHFFR LT B — 5
A" BFEITFR, Nk C I,
—_ T —



REASKENRBDRIER 20 KRE

8.

10.

i

12.

13.

14.

3.

16.

17.

18.

19.

20.

%2=1B
{ﬁ#i}detemmant WEERREHEZE”; tenant WEELE“FE"; lubricant fYFE B Z"“1H
W repentant BB EMEAY, MEMN” . RN B I,
[&%]B
[ ftf | A< i 25 () 52 place...on... 1% FH#EHC . place value on... R EE “INHg--eeee HH
E", FHHABEIERERHN B,
[&Z]D
[f@#r) A F1 C PITAXT, BEARE EF3C, X BEMNIZEARR B /1iE; BImEmK—
g B T B97] explanation, AR4 X BIEH ZhIAIJE 3 explain, interpret 1E “ ff# 8" AT
LA %t B 2% 0 BRI RE . (R D TER .

[&£]C

[ fedir  BeAbFE BT HE, stream into &R .

[&£%]B

[ b7 ) AR B RT T 9 stream into A LAHEHI R A flood BATERY, H UL B IIEH .
[ER]A

[ f##r ) overtaxed B E R “ AT HY” ; overdosed I B “HE T LA ; overweighed [
BEREHEMN"; overlapped WEER“EEMN", BIEAE, ATHERMESR.

[&%]A

[ fdr ) b Fon M gt — 2 84k . moreover” T H., AN fFE&/0E .
[&%]B

[ b7 | AL TR R KR o therefore” H I, FFLL"FFAEIR.
[&%R]A

[ T ] e AbFE A B X o make sense“ AR " FEHE,

[&%]D

[ f# 4 ] priority BB R “LE, B E”; notoriety EER“ESH, H4AE"; compatibility
IR ER“IAME" ; proximity FIRER“HE, FRiE”, WI\AE, DI HEHRER.
[&%R]C

[ f#4fr ] inevitably fE B AR EBEGAY” ; refutably AR B “AT LB K" ; indispensably
HREER AR ; respectively FE B “/r7Hh, & BE#” ., RI\AE, CIH
IEFER,

[&Z]D

[ f##7 ] discipline B2 “ 228, 281" ; conference HIR B R “4"; symposium &
BRES, BRE"; seminar WEBE“DHIS” . RIBAE, DI NEREE.
[ZE£]D

[ %4 ] B E#5 B have interest in... [ 25 B 2 “ X eeeeee LR ; ability BB REC“BES;
advantage HJEEZ“EH” ; benefit (R ERZ“ 24", WIFAE, DIHEREE,

>3

Predictions of large populations of robots in industry have yet to come true. For a decade or

e
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more , manufacturers of big robots have explained how their machines can make industry more com-
petitive and productive. The market for 1  robots is now oversupplied, and the driving force of
the robotics ( Hl#5 AFE AR ) revolution is 2 to be with makers of machines that handle a few ki-

los at most.

“Heavy-robot manufacturers are in some difficulty 3  finding customers. They are offering
big 4  just to get in the door. There has been a 5  growth everywhere in the numbers of ro-
bots, so we have to admit we are either deceiving 6  or that the market is slowly growing, ”said
John Reekie, Chairman of Colne Robotics. “The following things must happen 7  the robotics rev-
olution to occur. We must achieve widespread robot literacy (3Cfk), 8 there has been a comput-
er literacy program, there must be a robot literacy campaign. We must also 9  not just a cut in,
but a collapse of robot prices. 10 , some kind of artificial intelligence needs to be 11 ".

Colne makes educational robots and machine tools. It is small 12  with companies like
ASEA or Fujitsu Fanuc. But Colne with others and departments in universities such as Surrey, Man-
chester, and Durham possess an advantage 13 the giants. The big companies sell very expen-
sive 14  to businesses with expert knowledge in automation. The 15 companies make robots
for teaching people, and now they have realized there is a need for small, =16 robots that they
can meel.

The little companies either bring their educational machines 17  an industrial standard or
design from scratch ( ASkf8GE ). One technique that they all adopt is to choose 18  components
where possible. The major cost of making 19  their models is the electronics, which will fall in
price. There is 20  scope for reductions in mechanical costs. The use of standard parts, which

are easily replaced, should give these robots a mechanical life of something in the order of five

years.

1. A. small B. educational C. big D. business

2. A. claimed B. called C. said D. told

3. A. to B. with C. over D. in

4. A. money B. discounts C. prices D. costs

5. A. exciting B. encouraging C. despairing D. disappointing

6. A. ourselves B. customers C. companies D. us

7. A. to B. for C. in D. with

8. A. asif B. even though C. just as D. although

9. A. finish B. reach C. accomplish D. achieve

10. A. However B. Finally C. Whereas D. Therefore

11. A. capable B. possible C. probable D. available

12. A. compared B. comparing C. contrasted D. contrasting

13. A. than B. above C. over D. from

14. A. tools B. robots C. machines D. electronics

15. A. other B. big C. little D. robot

16. A. expensive B. artificial C. educational D. low-cost
—Tg =
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17. A. up to B. to C. in D. about
18. A. mechanical B. standard C. cheap D. small
19. A. much B. many C. both D. some
20. A. more B. less C. no D. least
w le .

RS ¥ 2

prediction n. 5, FiL
competitive a. =5, HLFEAY
revolution n. (@ #¥fiy; JEh:, HH @ E2¥E
Air travel has caused a revolution in our way of living. 25 FRITEHRNIATE HXTELET .
[ S AE]
@ green revolution & A ¥ifiy; ARl ¥ Ay (@ institutional [ cultural | revolution SCAL Ay
deceive v». %W,
[ S AE]
@ be deceived in sb. BEETH A, MHE A KB
@) deceive oneself g H . ; 1%ff, 185
3 deceive sb. into doing sth. Rt A\ S
literacy n. ¥, AXfk, AIEEREN
campaign n. (§%%; iZ3h
collapse 2. D Mg, W @ HIIR, itk O (ERH)E TR, RAKK @ #&(fold
up) n. IR, AABT v RE, R
artificial o. @ A&HI; AT
artificial flowers fR1£
@ ffER), AR
[ i7) X ¥4 ) artificial 1 synthetic
artificial “ AR, ATH”, 88 A2 AR W 252 A8 il & B0 a6 B RO AR 78,
5“HRE"HE, BRE"HER. ABEEANZE LTS ME. BE. AR
B, &AWL, synthetic* FRE”, 8T 5 B RV B Sk 1E 51k 27 b 78 i o5 9 5%
RERY), ZRETEIEENEY,
intelligence n. & 11, &, Hik
possess v. A, GHA; CBEE)MHA; (&) K44, g4, (RE, BH) X/, #4H,
y . RLht ARG
[ I HE)
(D be possessed by [ with ] g ( 4%, BAE) 2, H4
@ be possessed of #F, HA, BE, FFH
@ be exclusively possessed by FE-+-- HET
giantn. ® EA @ EHHA; BEARRIA; A
Shakespeare is a giant among writers. b+ HiV-B—{ IzE R,
a. BEXH
— 10 —



