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Read the article and answer the following
questions.
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ome 60% of
Workers Quit
in 3 Months

TAIPEIL, CNA (2006/11/18)

e

Some 59 percent of Taiwan’s office workers quit their jobs'
within three months out of dissatisfaction’ with their companies’*
environments or salaries’, according to the results of a recent survey’
made public yesterday.

Nearly 23 percent of the respondents said that they had resigned”
within a week of starting a new job, while as many as 63 percent
of those born in the 1980s said that they had done so within three
months, according to the poll’ carried out by 104 Manpower Bank, an
online service.

According to the survey results, 36 percent of white collar’
employees polled cited “an unpleasant working environment” as
the leading factor behind their resignations while 33 percent and
32 percent pointed to “company systems” and “poor salaries,”
respectively, as the major reasons for leaving.

The survey also found that female office workers attach greater
importance to “the opportunity of advancement’,”
counterparts pay more attention to ° corporate " culture” and
“‘company future.” 4

while their male




EXERCISES

® Reading Comprehension

Choose the correct answer for each question. See how well you
understand the article.

1 How many of Taiwan’s office workers quit their jobs within the
first three months?

a. 29%. b. 63%. c. 59%. d. 36%.

2 What percentage of Taiwan’s office workers born in the 1980’s
quit their jobs within the first three months?

a. 29%. b. 63%. c. 59%. d. 36%.

3 What is the most common reason people gave for leaving
their jobs?
a. No opportunity for advancement.
b. Poor salaries.
c. Bad company systems.

d. Unpleasant working environments.

4 What do women consider the most important factor in a job?
a. Corporate culture.
b. Opportunities for promotion.
c. Salary.
d. Company future.

5 Who responded to this survey?
a. Mostly women.
b. Only men.
c. Factory workers.

d. White collar employees.



® True or False

Decide if the following statements about the article are true or false.
Correct the false statements.

e
=
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5
=
=
=
=
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=

T F
[1 [J 1 Men are more concerned with company culture than
women.

L1 [J 2 People born in the 1980s are more likely to quit a job
soon after joining a company.

L1 [J 3 Nearly a quarter of all respondents said they had quit a
job in the first week.

L1 [J 4 Salary is the most common reason that people gave for
quitting a job.

L1 [J 5 Most white collar workers in Taiwan are happy with their
company environments.
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" Recruiting' Qualified Talent

In some countries or specific industries, companies have to compete
for qualified staff. They often try to recruit staff right out of university.
They may even use headhunters’—special recruiters who try to
poach’, or steal, good employees from other companies, to fill their
own staffing needs. In these situations, employees can demand better
compensation packages’, including not only the usual benefits such
as retirement plans but maybe even some nice company perks’, such
as a company car or tuition reimbursement.

In other countries or industries, prospective® employees are not so
in demand’. These workers may send many resumes’ (or CVs’ in the
UK) to companies, or apply in person by filling out applications in the
company office, hoping to at least get an interview for the job. The
interviewer will probably look very closely at their qualifications'’,
and will probably contact any references'' on their resume. They will
probably turn down'’ many applicants before hiring someone. These
jobs might require the employee to sign a strict contract and work a
lot of overtime.
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Reading 3

The Job of a Headhunter

VOCABULARY s
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Interview

With a
Headhunter

First, according to Corcodilos, headhunters know that a resume
rarely gets you a job. Give prospective employers an example of what
you can do for them. “Create a new area in your resume,” he advises’.
“Call it ‘Value’ Offered. In two sentences, state the value that you

would bring to the employer. Be specific’.”




