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China, as the cradle land of tea, has a
profound accumulation of tea culture. Naturally,
Chinese have a bond with tea. As an important
manifestation of tea culture, the teahouse is a
joint point for kinship link of Chinese nation, and
the best place for pursuit of quiet and plain living.

Though over a thousand years as well as several
ups and downs, Chinese teahouse is playing a
quite important role in modern social life. The
teahouse not only gestates the great Chinese tea
culture, but also gives humanistic connotation
implied in tea culture, which are a deep-seated
character and ideal pursuing solitude and back-
to-nature. This connotation cultivates Chinese
people’s sentiments of nostalgic, elegant, subtle
and harmonious.

Chinese tea culture, represented by teahouse,
is an indispensable part of urban culture.
Nowadays, with the social and economic
development as well as people's increasing
material wealth and leisure time, tourism and
leisure has become a more and more important
lifestyle. People also pursue the enjoyment of
spiritual culture. Teahouse's original function
is enhanced, together with new meaning and
vitality, making it the best place for entertainment,
party talk, business discussion, self-cultivation
and culture appreciation. It can be seen that
Chinese teahouse has tremendous social
benefits and wonderful prospects.

Teahouse's status and role in the traditional
culture determines the importance and style
features of contemporary teahouse design.
Teahouse's space design can reflect the
development level of Chinese society. Most
importantly, it reflects the heritage of Chinese
traditional culture and local culture. It is an
important heritage and development support
of tea culture in today's society. Since tea-
house can meet the leisure needs of different
populations, in tide of market economy, Chinese
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design of the teahouse holds the palm, highlights
its artistic charm of simple, elegant, fresh and
natural.

Chinese style of teahouse covers deep cultural
connotation, as the saying goes “Zen and tea as
one", which has history with traditional Buddhist
culture. With worldwide flourish of oriental trends
and classicism, Chinese style of tea house
rediscovers the essence of Chinese classical
culture, bringing national cultural classics back
to modern life, thus people are able to seek an
environment to recall classics, to be close to
nature, to relax and to feel self-existence.

Therefore, Chinese design style of teahouse
intends to cause emotional resonance. In the
noisy and bustling modern city, in the busy life,
people feel heavy pressure. Chinese teahouse
is exactly an elegant place away from the
temporal world, where people can enjoy Chinese
traditional culture, return to nature, return to
selves, and feel the peace and quietness modern
life cannot offer.

Chinese traditional culture is profound.
Thousands of years of accumulation and
precipitation form abundant elements with
Chinese characteristics, especially remarkable
achievements in design ideas. As modern
designers, we need to combine traditional
Chinese elements with modern aesthetics
and processing technology, incorporating
them into teahouse design art. We believe the
development road of Chinese design of teahouse
must be brilliant and bright.

Design Director: Chang Jiang

Classical Impression Decoration Design (Beijing) Co., Ltd,



Neo-Chinese Style Teahouses

Lu Zi Yun Tea Club
fE RIS

The environment of the club is just as the tea with delicate and plain features. The whole design style presents through
post-modern Chinese style. The functional area is divided into three parts: antechamber, tea area and box area. The
background of antechamber is ceramic tile split by flat line with dark coffee color. The cashier desk is combined by stone
peel from rust stone and silvery corrugated boards, which is a combination of natural materials and practical techniques
to satisfy guests' visual and spiritual needs. The back area belongs to painting and calligraphy zone and Chinese zither
zone. It forms uplifted area by raising grade level. The upper place is furnished with Chinese style furniture such as
Chinese zither, while its surrounding is enclosed by black marble; the nether place has body of water, the water burst
walls, wooden bridge, the glass mountain with stoving varnish and other models. To stratify by LED lights, there is
poetry from the Classic of Tea on the wall, which takes on a kind of elegant temperament and interest like “floating wine
cup along the winding water”. Such atmosphere prefers seeking for an excellent internal likeness to external similar

appearance.

Design Agency: DOVI Design

Chief Designer: Lin Zhou

Co-designer: Zhang Jian, Xu Yang, Lu Xuchang

Area: 800 m*

Location: Fuzhou

Photography: Zhou Yuedong

Main Materials: Terracotta Tiles, Imitation BrickSall Bar, Black
and White Marble, Golden Glass, Culture Stone
Schist, Slab Rubber, Blue-and-white Porcelain,
Fraxinus Mandshurica Panel Brown
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Neo-Chinese Style Teahouses

White Tea Culture
Experience Pavilion
SRR

White Tea Culture Experience Pavilion with a total area of 2160 m’, is a comprehensive experience pavilion assembling

white tea history culture exhibition, fine white tea exhibition, white tea craft show, white tea art performance, white tea
drinks, training and sales.

White tea experience pavilion with white tea as the carrier, combines with appreciating tea, drinking tea and tea art
performance and so on, and finds another way from the traditional "tea culture” to achieve the extention of "tea culture”
to "tea life". Let you feel the tea culture and experience tea life in a unique environment.

White tea experience pavilion combines avant-garde fashion and low-pitched luxury Chinese style design as an organic
whole, and highlights the "contracted, fashionable, comfortable, natural" style, interpreting the concept of both China
and the world. The case presents the conciseness of modern Chinese style, and the brief design, strong function and
warm ship wood furniture, giving off the solemn and friendly breath. It not only caters to the modern people's taste,
but also shows the Pinpinxiang series of products, and guides customers to experience the pureness and nature, the
rareness and preciousness of white tea.

Design Agency: Crown American Commercial
Space Design Co., Ltd. in Fuzhou

Designer: Zhang Yuebing

Area: 2,160 m’
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