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Introduction (Intermediate)

Market Leader Video can be used alongside Market Leader Intermediate New Edition Course Book or as free-standing video for
intermediate level students. The seven films are based on authentic developments and issues in the contemporary business
world. Each film is linked to the themes and language of the Course Book. Film 1 corresponds to units 1and 2, Film 2 to units
3 and 4, etc. The films range from dramatised business dilemmas to presenter-led documentaries and a real-life presentation.
Each one is a stand-alone, self-contained programme.

Market Leader Video not only offers students the opportunity to see the Business English they have been studying
presented in a real context, but the situation and characters in the films alsc enable them to gain an insight into business issues
and working relationships.

Each section of the Video Resource Book is designed to be used systematically, and so should be handed out to students

page by page.

Briefing

Briefing is an important phase of the lesson and introduces students to the business situation, issues and key language of the
film. It contains a variety of text types including newspaper articles, web pages, e-mails, job advertisements and reviews. These
should be read and discussed before the video is shown.

Talking points

Students are encouraged to give their opinions on the business issues.

Video on

This section offers a variety of “while you watch” activities designed to help students to understand the language and business
content of the film. These activities may be based on a global viewing or focus on specific sequences.

Character assessment
Students are encouraged to interpret the different personalities, business styles and relationships of the main characters and to
offer their opinions.

Video vocabulary
This section takes a closer look at vocabulary items from the video. A matching exercise checks comprehension, while a follow-
up gap-fill exercise reinforces usage.

Functional language
This section explores the functional language in the video. A variety of exercises encourages students to examine how the
language is used.

Business assignment
This is an important part of the lesson which extends the business situations and dilemmas into role plays. These are closely
related to the scenario and characters of the film and allow students to resolve the situations. The role plays also offer students
an ideal opportunity to practice the core business skills (such as presentations, negotiations, meetings) contextualised in the
video. Students are asked to use examples of the functional language from the video where possible. They should also be
encouraged to use exponents covered in the accompanying Course Book units.

The Video Resource Book contains an answer key and a video script. The answer key is for your reference. You could give
out copies of the video script after students have completed the Video on activities, or to check the dialogue after some of the
Functional language exercises.

2 Introduction (Intermediate)



Introduction (Upper Intermediate)

Market Leader Upper Intermediate New Edition Video can be used alongside the Market Leader course, or as freestanding
material for students of upper-intermediate /evel.

Market Leader Upper Intermediate New Edition Video is divided into five programmes, each discussing a key business
issue: international marketing, business relationships, e-commerce, customer service and mergers and acquisitions. In each
programme there is an authentic interview with a top-ranking manager or CEO, and the interviewees represent a range of

different industries.
Each programme is introduced by Jayne Constantinis, who highlights and explains the key concepts covered in the
interviews that follow. This Video Resource Book offers further support for the language learner.

Video Resource Book
Each unit is divided into sections:

Before you watch

Starting-up
This section contains questions to encourage students to start thinking about the topic of the programme. Background
information is given about each of the five companies represented in the video.

Video vocabulary

A variety of exercises prepare students for the vocabulary they will encounter in the programme. While this section is designed
to aid comprehension, students may also want to learn these business words and expressions for productive use.

Video on
After an initial viewing of the whole programme, the interview is dealt with in segments. Students will need to watch each
segment several times to answer the questions.

Talking points

This opens out the discussion with topic-related questions.
A video script and answer key are supplied. You may like to give students the video script at the end of their work on each

programme.

Introduction (Upper Intermediate) 3
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1 | Decision Time

Read the website and answer the questions.
1 What sort of business is Brooke & Company?
a) An airline.
¢) Atravel agency.
2 Whois Susie Brooke?
a) Sheis a sportswoman.
¢) She is the sister of a sportsman.
3 Brooke & Company arrange
a) sporting tours.
c) the Olympic Games.
4 Brooke & Company can
a) work with companies and individuals.
¢) work with companies only.
5 Brooke & Company
a) only do fixed price tours.
¢) only do last minute arrangements.
6 Brooke & Company
a) cater for a mass market.
¢) can offer a complete package.

b)
d)

b)
d)

b)
b)

b)
d)

b)
d)

b)
d)

A hotel chain.
A sporting venue.

She is a businesswoman.
She was a businesswoman.

sporting contests.
car races.

work with individuals only.
work with sportspeople only.

work with the customer’s budget.
only do business on-line.

work exclusively with hotel chains.
offer sports and cultural holidays.

Susie Brooke was a top class Olympic runner.
Now she runs a top class upmarket business!

home when you can experience the excitement first hand?

We can help you tailor-make your own itinerary

e We arrange all flights, accommodation and car hire
As spectator sports grow all across the world why stay at e We can find or create the best package to suit you or

your company’s needs

Your sporting tour arrangements are in championship e We can find the fight location at the right price, we

hands with Susie and her brother Tim Brooke.

work to your budget

Susie says, “I know how important travel arrangements e We arrange corporate motivational schemes to reward

and top quality accommodation are for sporting events. We
can provide you with well-organised, top quality tours all

around the world.”

your staff

lifetime!

Brooke & Company — arrange sporting trip of a

To discuss your plans with Susie, Tim or their team of
specialists call: 0208 456 456

Rugby, Paris

Starting from £425 per person,

twin share

Accommodation: 4* hotel

Pairs: 3 nights

Don’t miss this opportunity to see
England play France this season.
We’ll arrange business class flights,
top class accommodation and meals
out in first class restaurants. And of

course tickets to the game! Book
early to avoid disappointment.

Decision Time

Tennis, Wimbledon, London
Starting from £525 per person
Accommodation: 4* hotel

London: 5 nights

Tennis mad? We’ll get you a day
at the Center Court and two days
on the other courts. You’ll have
the world-famous Wimbledon
strawberries and champagne. And
you’ll stay in our exclusive hotel,
where you may meet the stars over
breakfast! Limited tickets — book

SOormn.

Football, Madrid

Starting from £350 per person
Accommodation: 4* hotel

Madrid: 2 nights

The game of champions! See David
Beckham in action for possibly
the world’s greatest team. Tickets
to the Barcelona game, a superb
hotel and business class flights.
Limited tickets, so don’t delay!




VLGS RLEADER

Talking points

Work in pairs.

e Which of the sporting trips would you like to go on?

e What do you think are the strengths of Brooke & Company?
e What are their possible weaknesses?

o Before you watch the video read about the situation and think about these questions.

Dilemma

Susie Brooke and Tim Brooke are partners in Brooke & Company, which they own, and Claire Sullivan is the Sales Director.
The company specialises in upmarket sporting packages to major sporting events in the UK and abroad. John Lomax is the
MD of a large general travel company in the US, Lomax Travel. He would like Susie and Tim to enter into a joint venture with
his company to develop a niche market in the US. This would help him reposition the Lomax brand with a more upmarket
service.

e What could be the advantages and disadvantages of the joint venture for Susie and Tim?

e What could be the advantages for Lomax?

o @EED»  Watch the video and answer the questions in A. Make notes. [01:18-07:10]

e @ Who says what? Watch the video and write T (Tim), S (Susie) or C (Claire). [01:18-07:10]

1 ldon’t think it’s a bad offer, I'm just not sure it’s the right thing for us at the moment.

2 Theirimage is quite different to ours.

3 Maybe we should develop the brand more here before we start expanding in the States.
4 I'm keen on the idea of moving into the American market.

5 In my opinion, it's a good offer.

6 But|don’t think Lomax is the right partner for us.

&>  Watch the video and decide if the statements are true (T) or false (F). [01:18-07:10]

The company needs more resources, people and new investment.

Tim doesn’t want to expand into new offices and take on new staff.

Susie doesn’t want to lose control of the company.

Claire believes that Lomax and Brooke & Company are very similar.

Tim claims that Lomax have improved their reliability and customer service.
Claire thinks that customers will confuse Brooke & Company with Lomax.
Tim believes Susie’s name will be useful in America.

Susie doesn’t want to consider the offer.

Susie believes that the company needs Tim.

Tim hasn’t made good business decisions in the past.

2V N OV P WN B

o @LJT»  Watch the video and answer the questions. [07:11-08:38]

1 What three things does Lomax propose to make the offer more attractive?
2 What do you think Tim and Susie decide?

Character assessment
° @ Which words best describe Susie, Tim and Claire in the meeting?

[ confrontational patient worried tense relaxed angry irritated j

@ Watch the sequence again and discuss your answers.

Decision Time 9
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Video vocabulary

@)  Match the words and phrases in bold with the correct definitions below.

Functional language

Brooke & Company has a good a) brand image within its market segment.
They’d take some b) equity in our company here.

There’s still lots of ¢) growth left in our main market.

He’s MD and majority d) shareholder in Lomax Travel.

In a sense, Brooke & Company is e) a victim of its own success.

This is a chance for the business to f) take a giant leap forward.

We've always been g) hands-on.

| must say, in some ways, it’s a very attractive h) proposition.

We'll give you both seats on i) the board.

Definitions

OV oeoON OV WN -

the owner of one or more shares in a company

make a lot of progress quickly

so successful that it creates problems

the ideas and beliefs customers have about a product
a proposal

a group of directors who run a company

money raised by a business by selling shares

in day-to-day contact with the business

increase in size, quantity or value

Complete these sentences with the words or phrases in Exercise A above. You can change the from if necessary.

1

avi b WwWN

o0~

The manager of the company is .......cccceeeeunnen in the office. She works together with her employees answering the
phone and dealing with problems.
The i, received substantial payments at the end of the financial year.

If we get this contract the company will .......ccccoueeeeee next year.

Rob thinks it's an interesting ....ccceeevriennnes but he needs to think about the consequences for his business.

She couldn’t take the decision on her own, she had to ask ........cc.......... of directors.

The company is unable to meet the flood of orders it received after the advertising campaign. It has become
They intend to gain more ........ccccevuennee by selling shares on the stockmarket.

The Financial Director presented the figures. There was 10% ......cc.ccceeevee. during the last year.

We are planning to do some market research into our ........ccccceueee . We need to know what people think about
our products.

Look at the language from the video. Put the numbers in the correct box.

making making asking for giving
arrangements contact clarification opinions

[
L

N OOV D~ W N R

— 1/

I get the feeling that Tim is on-side with this offer but you’re not sure, Susie. Is that right?
I was hoping I could fix a time for that conference call.

I don’t think it’s a bad offer.

I'm afraid I'm going to be out of the office.

So, are you saying you don’t even want to consider this offer?

In my opinion, it's a good offer.

Could we make it four thirty your time this afternoon?

I’m not convinced it’s the best way forward.

Decision Time
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9 That’s fine for me but let me check with Susie.
10 Hi, Id like to speak to Tim Brooke, Please.

Business assignment

Background

Tim and Susie persuade John Lomax to give them more attractive proposition until the end of the day. They call an emergency
meeting with Claire. They have to give John Lomax a decision on his new offer (50% increase in investment in Brooke &
Company, a bigger share of Lomax Travel equity and seats on the board).

Task

Arrange a meeting together and then have the meeting. Come to a decision about the joint venture. Use the expressions in
Functional language to help you.

I

Student A _
You are Susi€.
reasons for no

Make notes of your

t being happy w1t,h tE:I

joint venture. Has John Lomax isor:1 X
roposition changed your opinior:

X uld like the meeting this

You wo
afternoon.

Student C
You are Claire. Make notes of your
opinions about the joint venture. You
are still worried but does the new
proposition change your mind?

You are not free until 5:30 p.m. because
you have to talk to an important client.

Decision Time 11




