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Suggested Answers

Profile

Write the word “logo” on the board and ask the students to guess the
meaning of the word by referring to the first column in Task 2.

Ask the students to identify the companies and name them in Chinese.

Divide the students into groups of 3-4. Each group should talk about one of

the five companies. The guiding questions in Task 1 can help them with the
perspectives.

Note: When pairing or grouping up students for discussion tasks, try different
pairing or grouping schemes so that the students will not have to speak with
the same partner for the whole semester. Sharing and brainstorming with
different people may inspire creative thinking.

To prepare for the group discussion, encourage the students to make the
best use of different resources at hand, such as the websites of different
companies, acquaintances working in these companies, or the university
library.

Elicit ideas from the whole class or ask different groups to report back.

Task 1

e Nestlé is a Swiss-based multinational nutritional, snack food, and health-related

consumer goods company. Headquartered in Vevey, Switzerland, it is the largest food

company in the world measured by revenues. Its major competitors include Maxwell

4
P
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House, Kraft Foods, Unilever Food Solutions, etc.

e Federal Express (FedEx) is an American global courier delivery services company
headquartered in Memphis, Tennessee. It was founded in 1971 and after years of
development, has grown into the global umbrella brand for global mail, express,
freight, forwarding and supply chain solutions. Its major competitors in the market are
DHL, UPS, etc.

e Airbus is an aircraft manufacturing subsidiary of EADS, a European aerospace
company based in France. The company produced the first commercially viable fly-
by-wire airliner, the Airbus A320, and the world’s largest airliner A380. Its principal
competitor is Boeing.

e HSBC is a London-based multinational banking and financial services organization
with competition comes not only from domestic bank rivals like Barclays and Royal
Bank of Scotland, but also from other global leaders in the same industry, such as
Citigroup, Bank of America, JP Morgan Chase, etc.

e Siemens is a German multinational engineering and electronics conglomerate company
headquartered in Munich, Germany. It is the largest Europe-based electronics and
electrical engineering company. Siemens’ principal activities are in the fields of
industry, energy, transportation and health care. Its major competition comes from GE,

Philips Electronics, etc.

FedEx—delivery services—US—DHL, UPS
Airbus—aircraft—France—Boeing

HSBC—banking and financial services—Britain—Barclays, Standard Chartered
Siemens—energy technology, health care—Germany—GE, Philips Electronics

....................................................................................................................

Reading A

Starting Point
Task 1

Teaching Tips

e Ask the students to recall their experiences of shopping in a supermarket.
What do they value most when shopping in a supermarket: the price of



Additional Materials

‘@ The Fortune 500 is an annual list compiled and published by Fortune magazine

Company Profile  Unit 1

goods, services provided or the shopping environment? Ask them to recall
a pleasant shopping experience or an undesirable one and describe it to
their partners.

e After pair discussion, invite some students having the experiences shopping
in Walmart to describe their experiences shopping there. Ask them to list a
few things that impressed them most. Encourage them to make comparison
between Walmart and its competitors (in China) in terms of price, size, service,
popularity, etc.

e Encourage the students to search for information on Walmart in advance,
bring their findings to the class and share them with their classmates.

e Some students might mention online consumer electronics outlets. Make sure
they don't go too far afield from the subject.

e Walmart's principal US competitors: Sears Holdings, Target Corp, Costco, etc.

e Other leading supermarket operators: Carrefour (France), Auchan (France),
Metro (Germany), Aldi (Germany), Lidl Stiftung and Co. KG (Germany), Tesco
(UK), The Kroger Co. (US), JUSCO (Japan), Beijing Hualian (China), CR Vanguard
(Hong Kong, China), Woolworths Limited (Australia), etc.

that ranks the top 500 US cloSely held and public corporations as ranked by
their gross revenue. The list includes publicly and privately held companies for
which revenues are publicly available. The first Fortune 500 list was published in
1955.

Translation

-
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Background Information

e one-stop shop (—3 AR %5 5): a location where various requirements can be met in

one place. The idea is to provide convenient and efficient services and also to create an
opportunity for the company to sell more products or services to clients and customers.
For example, a bank may be able to offer you not only personal banking services and
loans, but also investment advice, investment vehicles and insurance policies. Compared
to visiting a separate institution for each area of need, one-stop shop saves the consumer a

lot of time and effort. The service provided by one-stop shop is called “one-stop service”.

e local sourcing: purchasing commodities from local suppliers of the region that the
business is operated in
1) Benefits of local sourcing: be cost-effective; help build community ties; contribute
to local economic development; provide business opportunities to local manufacturers or
farmers; create jobs for local people
2) Concerns about local sourcing: domestic factories closing down and domestic

workers losing jobs

e supply chain: a method of collaborating horizontally among suppliers, retailers, and

customers to create value
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Vocabulary

1. supply v.
Policy makers need to figure out how to supply water without degrading the ecosystem.
Big cities in China are well supplied with natural gas.
supply n. fit45, 57
Fuel supplies will not last forever, we need to resort to renewable energy in the future.
supplier n. HE5/ %, HER/ R
We need to find a new supplier whose capacity can meet our needs.
2. staffv.
This consulting company is staffed with highly professional and well-trained experts.
Most of our offices are staffed by volunteers.
staff n. 26 TYEAR, BAG
The new president found it difficult to operate within a bureaucracy, and treated his office
more like a home, with his staff as daughters.
3. operate v.
These two companies operated in different ways but both achieved great success.
Foreign commercial banks are now allowed to operate in this country.
operation n. ([, =fE
The system has been in operation for more than ten years.
operator n. (HL3%. X&EM) BIER
For an automatic machine, proper maintenance is as important as a skilled operator.
4. substantially adv.
The infrastructure of the city has been improved substantially in the past Five-Year Plan
period.
The grain output in my hometown reduced substantially as a result of sustained drought.
5. retail n.
The recommended retail price is 10 dollars each.
Retail sales of the company dropped tremendously last year as a result of the fierce
competition from its competitors.
compare: wholesale
6. expand v.
If your business is expanding overseas, make sure to do research and get a better
understanding of the markets into which you’ll now be reaching.
Universities in this country are now expanding at an unprecedented rate.
expansion n. 5k, ¥k, KE
The book is an expansion of a series of lectures given last year.

antonym: downsize
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7.

10.

11.

12,

13.

local adj.
Foreign agents can help us to sell our products to the local people.
The best restaurants here make use of local fruit and vegetables.
local n. AN, 23h/ER
It’s not difficult to tell the locals from the tourists.
localization n. A<fh{t.
KFC makes a good example in localization by introducing menus tailored to Chinese
customers.
sourcing ».
Why do many businesses adopt the global sourcing strategy nowadays?
source v. K
About 60% of an average car is sourced from outside of the manufacturer.
compare: resource
giant n.
Sony is a Japanese electronics giant.
Many small firms are swallowed up by transnational giants.
giant adj. B K/
It is beyond her ability to head such a giant project.
uphold v.
They uphold traditional family values in the tribal community.
Members in this organization are fighting to uphold the rights of underprivileged women
and children.
win-win adj.
It’s a win-win situation all around.
The negotiation process is steered towards a win-win outcome.
sustainable adj.
Saving energy and finding new sources of energy are both critical to a sustainable future.
In order to promote sustainable growth of the company, the new CEO put more emphasis
on team building, staff training, and development of new products.
sustainability ». 7§42
He gave a sustainability report in the seminar on behalf of his company.
burgeoning adj.
With the burgeoning development after its economic reform, China has developed into a
major player in the world economy.
Water supply has been a tough problem facing the government due to the burgeoning

population in big cities.



