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Technology

INFORMATION TECHNOLOGY
AT MCGRAW-HILL/IRWIN

At McGraw-Hill Higher Education, we publish instructional materials for
the higher education market. In order to expand the tools of higher learn-
ing, we publish everything you may need: texts, lab manuals, study guides,
testing materials, software, and multimedia products—the Total Solution.

We realize that technology has created and will continue to create new
medijums for professors and students to use in managing resources and
communicating information to one another. McGraw-Hill/Irwin continues
to provide the most flexible and complete teaching and learning tools
available, as well as offer solutions to the changing world of teaching and
learning. Dedicated to providing tools for today's instructors and students,
McGraw-Hill/Irwin enables you to successfully navigate the world of In-
formation Technology.

* Seminar Series and Focus Groups—McGraw-Hill/Irwin’s seminar
series and focus groups are offered across the country every year.
The seminar series provides you with the latest technology products
and encourages collaboration among teaching professionals. We
conduct many focus groups year-round where we can hear from you
what we need to publish.

* ITAP-Information Technology Advisory Panel—This is a “super
focus group,” where we gather many of the country’s top IT
educators for three days to tell us how to publish the best IT texts
possible. ITAPs are very instrumental in driving our publishing plans.

* McGraw-HilVOsborne—This leading trade division of McGraw-Hill
Companies is known for its best-selling Internet titles, Harley Hahn's
Internet & Web yellow pages, and the Internet Complete Reference.
If we don't have it in CIT/MIS, you can find it at Osborne. For more
information, visit Osborne at vww.osborne.com.

* Digital Solutions—Whether you want to teach a class online or just
post your “bricks-n-mortar” class syllabus, McGraw-HillIrwin is
committed to publishing digital solutions. Taking your course online
doesn’t have to be a solitary adventure, nor does it have to be a
difficult one. We offer several solutions that allow you to enjoy all the
benefits of having your course material online.

* Packaging Options—For more information about our discount
options, contact your McGraw-Hill/Irwin sales representative at
1-800-338-3987, or visit our Web site at www.mhhe.com/it.




THE I-SERIES: COMPUTING CONCEPTS . . .
THE FUN STARTS HERE!
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Interactive Companion Lab Support

Featured on the chapter opener, this handy list lets you know
which multimedia labs are most appropriate for use with the
chapter. Twenty labs are included on the free CD packaged with
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this feature continues the chapter-opening
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These interesting and fun facts grab
your attention right from the start.
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What Fypes of Busineises Are Out There

You can categorize a business in different ways—whether it's product or
senice oriented, whethe- it sells primarily 16 individual customers or to
other businesses. or by its industry (food, manufacturing. health care
€tc | You can also categorize 3 business according 1o how you can inter
act with it through e-commerce

Brick-and-Mortar Businesses

1f vau can interact with a business only by visiting a physical location such
as astore, thenit’s a brick-and-mortar business, A brick-and-mortar busi.
in the physical world and performs no e-commercs func
Web. almost all businesses fit into this category (An ex

" mail-order sinesses.) Some locally uwned businesses
are still in this category, but even that's rapidly changing

Click-and-Mortar Businesses

Today most businesses that exist in the physical world are also on the Web
These are clickand-mortar businesses. A elick-and-mortar business has
botha presence in the physical world (such as u store) and a Web site that
supports some type of e-commerce. For some click-and-mortar busi
nesses, ¢-commerce may he a Weh page with 4 phone number and divec
tions. Other businesses such as JCPenney place their catalogs on the Web
50 you can buy items with your credit card and have them delivered to
vour home (see Figure 4.1).
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your guide to the l—SGI‘lGS

INSIGHTFUL . . .

Four special-interest boxed features sure to en-
gage you are woven throughout the text—bring-

Ethics. Security & Privecy

Software That Kills

Sotware is svailabie today that can Some yasrs 890 i the medical
nctuslly help you make  software was devaloped
‘especiaily in the business world. For 10 heip determine how to tieat can

ing concepts to life!

based on seesonal travel, how needed, Four of those patients, un The Ups and Cowne of “Always-On  Internet Connact/ons
your dermographics seem forunately, died
1o be changing. and whch invest- Software can halp peaple su- ¥ your irmernet access 5 na OSL combinatons. 30 make the phease o
ment strategies will yield tha high- Tomate tasks. But those tasks must catle modem, or satelite modem. 88 Obacurt 81 yOu a0 I yOu kncw i
st oturms. Thare's svan sohware 1o be dascribed in grest detail by an you probably have 3n Mwsys.on  wordh in 3 langusge other than
hep dessases and exper. Then. the expent must vah COPNBCHON. Masnng Thar a1 1ong as Engiah_ usa » phease from that lan
prascnbe 3 date that the software warks per- your n on you'ts con Quege of inlersperm the Engluh
s only a5 focily, Wa may have some degres necied (o the internet, The upde 1 phiase with non English  words

(colcutatng the wrong pay for 1
ample), becauss the arrors can be

medical field that determines radi-
avon lavels.

I-Series Insights

Designed to focus on Ethics, Security, and Privacy

issues, |-Series Insights provide lively, provocative
discussions of these important topics.

R
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speaking

The Bast Apoications of Virtual Reality

Imagine 3 workd in which the caloe bluc fecls
like sandpaper, & world in which the only
furmiture vou can sit on must be green, or 3
warld in which ¥ pin dropping o1 the fhr
sounds like the cracking of thunder Thats the
real world for 8 person with autism. Autism is a
discasc that interferes with the development of
the part of the brain that processes sensory
perceptions Some autistic prople do inded fecl

things (sandpaper grinding across the skin] But the best uses of virtual reality won' 1-Wi A
when they see colors. necessanly make anvone neh Instead, theyl -
For autistic people, the world 1« 2 mishmash help people cope with cvervday hfe. And thats itness
of objects that make no sense 1o them when true for all the new lec hnolu‘), sa
they have 1o deal with them all at once. For multibillion-dollar iadustey. Byt perhaps we 5 5
ample, if you place twi differenily calore would all do better 10 let the money take cure of Conveniently located before the end-of-chapter material,
chairs in frunt of an autistic person and tell him itself, and think mose about how technology can
her th ‘both chairs, tha ¢ In cve fe 1 \’ '
ko bl il e T |-Witness boxes provide the do's and don’ts of Web site
A simple world is the best warld for . . L R .
individuals sullering from autism, Sa, masy creation and design. Critical thinking is encouraged as
rescarchers are using virtual reality to weach
st ople 10 deal with everyday life e "
e e you analyze good and bad sites.
can climinate all forms of background noise,
colors, and objects, except those that they want e &

the autistic person to locus on. As the autistic
person becames comfortable with a simple
virtual reality simulation. new objects or colors
can be introduced without the usual adverse
side effects. This allows the autistic person to
move from dealing with a simple environment
10 an envirohment that includes many objects
and colors.

Vietaal realits is indecd an emerging and
Cutting cdge technoby, snd will dramatically
change the way we live our lives and interact
with technology When most people think ol
virtual reality. they think of games and fun
cvents such ay expeniencing a roller-coaser ride
while satting in u recliner chai And there | be
much money made with thase tvpes of virtual
realits applications

thal you Reve mstant sccess 10 the
Interne, and the down side 13 that

You'r 0pen 10 aNecks Dy heckers
But you can protect yoursel
Your fst e of defense is pass
words You can protect your fles.
loiders, and dish drives wih pass
words. The longer the password
the harder # 1 fo break Since &3
ot aiways sasy 10 remember long
patswords. you can use 3 phrase
that mesns something 10 you nd
cannot be easily essocialed with
you—perhaps  something  bke
“TeviIMore Time * But be sdvised
omuses

Theow n some capratuation o9
A3, and PUNCIUBtON for QOOd Meds
ure. See Chapter 7 for more powt
78 On DasSWOrds.
A good method of protection s
& firewall which s software andior
hardware ihat protects you from n
truders A software frewall will n
form you if someore 1 irying to
QBIN BCCESS 10 yOul cOmpuUter You
can set the program 10 show one-
lime 01 any lime 2CEH88 10 DaMKU
Iar peoplt Of Computers. Somae tie
wall 30fware 15 avadible for free
W you have 3 home networh
g 2 router st

e
looks for specific pheases and leter

a firawall A router mekes your et

Fuawatl

wok more of lnss. mvisibie 10 out
sders and can 4180 show several
computers 16 shars one high spaed
Internet connection
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I-Buy

These boxes cover pragmatic topics related to buying and
upgrading your own PC. Selected examples include: lease

vs. purchase, warranties,

and guality of life.

ez

An Up Close Look xt Wab Sres

The Bliniing Bings

As you've sheady seen thers ace
many ways 1o make your Web sie
sitle and 4 imponent messages
catch the eve Some of hose ways
a0 unng Sifarent type fots end
styles, using coler. and foimarting
et weth bultel powrts

Another

10 make @ bluok Blirkeng 13 the sum
plast form of motion you can put
Mo your Web ste And s sasy 10
do You can make mingle words.
Senlencs, IMmages. o even youl

whols Web site bhuk
Be cereful though Too much
andn

peo
Do usa 10 make rext eve-catching i

might drrve your vaaors sway To
heip you understandhow best t0use

the good one and which s the bad
one? What would you 4o 10 the bad
one 10 bemer utiize binking?
Finatly. one of the Web sies
uses no biinking a1 ell but could
banelt om 1 How would you in
COpOraTE DINNING MO (N1 WD
10 10 make cerlain text siand out
You can connect 10 the sre for this
ten and downioad these Web sies

0 Y 7 GE “@l  bwnung we've provided ihree Web 10 your compuler You Can then
1 ! aes for you 10 review They are mike tha changes yourset
i www s . w " HTML Reference.
BLINK | Z“ioliaio ToT
g i) s Witke: N
e w3h 23/ 1 <BLINK>The  Binking  Bingec/
One of those Web sdes makes  BUNK>—will cause the fext ~The

Practically Speaking

These boxes discuss a range of interesting, real-life technology
issues. Selected examples include: Internet addiction, speed of

speech recognition, and wirelessly wired.

J

W

900d wse of bimking while anorher
uses 100 MuCh blinking Which 1%

Bloking Binge™ 1o Bink on your
Web site




1 is an operating system function that allows
You to work with more than one piece of sofiware at a time.

2. Microsoft's home computer user operating system is Windows
2000 Me or

3 is software that provides additional
functionality to your operating sysiem
a is utility software that scans for and often

eliminates in your RAM and on your storage
devices

C://FILE AND FILE MANAGEMENT
CONCEPTS

You use your computer lo massage, manipulate, and work with informa.
tion. It’s as simple #s that. Even if you're playing a game or surfing the
Web. youre massaging, manipulating. and working with information all
the time. And, of counc, if you're using personal productivity sofiware to

“secTion a7

/ These checkpoints, made up of short-answer questions,

Across Down
& P Uiny sll phoon * tadarmaion
L Softwi when you qmiplier (rads = Operiiing system for Appies
 Tar cupiusring phoion and a7t 144 il on paper + Seltware that maimtales vour checking o
1% Bttt than word procexving soltware . Pt 0 wysiem softswine
11 Sndiwire for perseal and bumscs Aerds 5 Glien yous the i i wie sebounny
15 Bunded soltware T Nt grod @ deskiop prssishing softwan:
10 Safars Tnr commonicating *3. Lisuing of Sles
*4 Salbware that worky with eells t2 U lester for pach stoeagn device
. Group of irlused iy 3 Ml 4412 matocauns o sddens Ik
o1, Sofitwan for woeking with mage aid the fite 12 New robense of sofiwmire
@7 Solranre thas s your compuier va. Part of ystom wltwire

3. Bawking o the Weh
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Level One: Review of Terminology

Features a crossword puzzle that makes learning fun!

rl\/laking the Grade

end each major chapter section, making sure you
understand the concepts before reading on. Answers

appear in an end-of-book Appendix.
e J

INTERACTIVE . ..

End-of-chapter material is organized to follow a
3-level system of instruction. This rich assort-
ment of exercises and projects ensures mastery of
the material.

QUESTIONE AND EXERCISTS
t Fill in the bones below 1o complere the cntegories of the components of your compuie:

YOUR

COMPUTER
e e gt v 83
SOFTWARE
T T
r = -+ - |
i I |
| o R
COMPUTER'S BRAIN §
2 Comsider the [llowing terms in 3 ndaied group For each. phace buside 1t it squivalent bomsuer by
s (we'ee pr o 341e 10 get vor) stanted
* Cruise ship Sl e 58 « Airphane wat
« S0passenger bus e olWiliome | TR
* Roller blades i = Motorevche Rundeton

t For each of the following saswers, create

ANSWER HIEETION

A The CPU and imternal mermory (RAM
& A cumputer [
several peuple
meditim-siee besime

C Software thar dead
sk

stormg infonnatyn

< for b

s anud twice for heons

A virtual meeris n the Weh lor

conumunicating with pesople

Theey mmake me whes [um

L2
/I
/
£
Level Two: Review of Concepts
Takes you to the next level with various exercise opportunities, J

including fill-in, answer/question, and more.




Does the siee give vou both 2 map and
driving insnutions or a comhination of the
twn?

AS you travel, would you profer t haye dire:
tions from 3 Web site or usé o “Told-up” mup? Can
the mformation on a Web site be o reliable 2 i
fold-up map? Or, in reverse. can o fold-up map
that was probably printed some tne ago be as
upto-date as the infarmarion on s Web site?

1. Downtouding Fron [mages. Phoros
antd At

1 the previous section with c-commerce
ecis, you visited some Web sites that offer fror
ware and shaveware. And theres u lot mors froe
stull on the Web. For example, there are thou
satids of vites that provide free images, photos,
and art. All you do is downlosd them snd wse
them ae yox wish, You cant even chunge the way

fook if wish, Start st your favoriie

1 Scitiwpre Pirooy

The problem of woftware pitacy grows larger
everyday. Software pimey owwiy when someone
i inins and uses a copy of software. For
example, you could create a copy of a game CD-
ROM and give it 10 & friend, Thats software
plrscy. Likewise, someone coukd post 5 copy of
software o0 the Web for evaryone to copy and

et Hof tvven

Many people woild shea fnclude “games and on

tertabnment” ax 2 categony in personn! productiy

ity software. This penicular set of
makes billions of dollars each vesr in revenue
wn probebly find more publie domain,
eware, and/ freeware gomes ind entertamm
t software b the Web than vou can for any
other ¢ 'e,yvr of persanl prrductivity software

ethics, sect

"unmm ree )

el wee provided fuus sites i offes on-
hanking. Conmect (o i couple of them. und
leth do some faetfnding concering oaline —
hanking

of choice. Reprtt back ty vour chass the exaat get
of steps it takes 10 change 3 scroen mver o your
Computer

Letegurising Porsonel Productivity
Seoftweasras

In the computer soltware ad on page 1.3 we
L}

sted some of the more popular persoral pro
i software puckages. Wiat we dion

1 you answered no 10 the previous question,

sugggest whal the United States should do

about the problem. Should the governrane =

* Clamp down very hard on the v rions that
pirawe software?

* Otfer aid in the form ol ~one o

soffware 1 countries oo poor o by it

fegaily ?

e wlide pres

ware sach as Microsol

T —
tation s PowerPoint
leaws you to quickly and casity add sound to 1 pr-

ng a shide. all you
d sound s chek on

ticular shide Ax you're cr
have (0 do in PowerPoint 1o

Galllery. PowerPoint wi

lu.nw;u;w d sousds you can include o a

ffer you a list of

Level Three: Hands-on Projects

Helps you put principles into practice with an array of

project categories, including e-Commerce, On the Web,

Ethics, Security & Privacy, and Group Activities.

o

%
|
|
|
| for what lies ahead.
[

oo

Looking Back/Looking Ahead

This unique end-of-chapter feature involves you in
summarizing key chapter concepts, while preparing you

Looking Back/Looki

g Ahead

he Life and Times of 8 Dot-Com Ertraprins

Jrann n quickly mewving toward realivy her dvenm Ak
ing the Web for competicons, Joann ewbarked o the proce
ing hev desored Intermer Srvice Provider (ISP, and e basic hakeare
and softaare nevds for being on the Wik, Kow she's ready (o deterniiin
the software she nowds t3 bring her husiriess 1o e and rn it o 2 delly
hasrs

First ansd foremiont, Jounn knows she'll need
1o create her Weby site. She slvo vealizen that she wants .
ter Web site 36 vishors can oy sont. tmages, sound. smanon, aod
somme videw chips Fo create ber st and manipulsie photos. Sodnn b de
wided she needs 1o rvesi n . softwire

Behind her Webi sise. Josan wams o varsery of sohoare o el ote be
more produsiive S, she's MVINg w e . saftware o nramipulaie
sabes informatiun and create bugh quality griphs Ste alvo watts &
te abecranic checkbook, AN e Banieing For
¢'s pamchasiny software

Jounn alao realizes that she wasts o sdvertine 1ot by s e Wek bt
o by wailiag v brockures and Hvers. For this rask, ahes chvomen
S 1

Jounn appersiates organlestion Su, shey kespimg ber relvied
e o —— 1 3
sotware. Joune will be able 10 kiep hev s well crgamined

Finadly. Jommat must have » pood wperating syswe dan wifk aliow ey
0 stay commeetod W 8 nerwvek For i

Abrbrigh sewwin we iomgh B sl be o
ood operating vestens for Web-orkented compuien, she's cliren nok 1
uge it hecunme s o new. Likewlse, _ e b5 o Al GO
ers—Juain has chostn zn 1BV comgetible,

Now thart she hats her specific ssltwms needs mt, Josan is Yookang i
ward building hec Web site with mublioedia and idensliyiug hess she
sty W perform hey electriic commere astiiting APa e, s sentin
o w“um define her hardware seeds, foctnding o CPU. RAM, saumines
wind dightal camiens, just 1 navme & few. Shell m e i b Crape

tors 4,5, arnd &
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INSPIRING!

SERIES: Life-Long Learning
.
(e
‘ W oE
P

LTIMEDIA

ROGRANMRMIN
are all abown defining the siructure and
ing interacivn A well designed Web site
readers 1o visit again and again |ntetac
Come with us and explore HT M1
BScript, CGI, Java and many other

n wch &

chnology weorld

plore these s well
and Shockwa

advantage « o
purtant “behind the wen
Web databises Web secy

i Life-Long Learning Modules

e —

The learning never ends! That's why the authors created these unique and engaging modules. With a
brief introduction in the text, the authors then take you to the text Web site for further exploration of
these timely topics. Modules include enhanced web development, careers, new technologies, and

e

more. See for yourself—visit www mhhe com/ -seres,

| — - 5 oD - >4

o
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We understand that, in today’s teaching environ-
ment, offering a textbook alone is not sufficient to
meet the needs of the many instructors who use
our books. To teach effectively, you must have a
full complement of supplemental resources to as-
sist you in every facet of teaching, from preparing
for class to conducting a lecture to assessing stu-
dents’ comprehension. The I-Series offers a com-
plete supplements package and Web site.

INSTRUCTOR RESOURCES

Instructor’s Resource Kit

The Instructor’s Resource Kit is a CD-ROM con-
taining the Instructor’s Manual in both MS Word
and .pdf formats, PowerPoint Slides with Presen-
tation Software, Brownstone test generating soft-
ware, and accompanying test item files in both
MS Word and .pdf formats for each chapter. The
CD also contains figure files from the text. The
features of each of the three main components of
the Instructor’s Resource Kit are highlighted
below.

Instructor’'s Manual

* Chapter learning objectives per chapter.

* Chapter outline with teaching tips.

* Lecture notes illustrating key concepts and
ideas.

* Annotated syllabi (using multiple time
formats) depicting a time table and schedule
for covering chapter content.

* Suggestions for integrating the teaching of
applications.

* Answers to all Making the Grade and end-of-
chapter questions.

PowerPoint Presentation

Prepared by Linda Mehlinger,
Morgan State University

The PowerPoint presentation is designed to pro-
vide you with comprehensive lecture and teach-
ing resources, including:

* Chapter learning objectives followed by
source content that illustrates key terms and
key facts per chapter.

* FAQ's (Frequently Asked Questions) to show
key concepts throughout the chapter. Also,

F'ESOUrces

lecture notes to illustrate these key concepts
and ideas.

¢ End-of-chapter exercises and activities per
chapter as taken from the end-of-chapter
materials in the text.

*  Speaker’s notes are incorporated throughout
the slides per chapter.

* Figures/screen shots are incorporated
throughout the slides per chapter.

PowerPoint includes presentation software for
you to design your own presentation for your
courses.

Test Bank

Prepared by Margaret Trenholm-Edmunds,
Mount Allison University

The I-Series Test Bank, using Diploma Network
Testing Software by Brownstone, contains over
2,000 questions (both objective and interactive)
categorized by topic, page reference to the text,
and difficulty level of learning. Each question is
assigned a learning category:

¢ Level 1: Key Terms and Facts
* Level 2: Key Concepts
* Level 3: Application and Problem-Solving

The types of questions consist of 40 percent mul-
tiple choice, 40 percent true/false, and 20 percent
fill-in/short answer questions.

DIGITAL SOLUTIONS
FOR INSTRUCTORS
AND STUDENTS

Online Learning Center/Web Site

The Online Learning Center (OLC) that accom-
panies The I-Series is accessible through our In-
formauon Technologv Supersite at et

dostaes/ic s it/ This site provides addi-
tzonal review and learning tools developed using
the same three-level approach found in the text
and supplements. To locate The I-Series OLC/Web
site directly, go to wwr she cons e s, The
site is divided into three key areas:

» Information Center contains core
information about the text, the authors, and
a guide to our additional features and



benefits of the series, including the
supplements.

« Instructor Center offers instructional
materials, downloads, additional activities
and answers to additional projects, relevant
links for professors, solutions files, and
more.

» Student Center contains chapter objectives
and outlines, self-quizzes, additional
projects, student data files, Web links, and
more.

As teachers, we realize that no printed text can be
completely up-to-date. The I-Series: Computing
Concepts Web site augments the printed texts by
providing the most up-to-date reviews of technal-
ogy and much more. Below is just a partial list of
exciting topics you'll find on the Web site.

* Personal digital assistants

»  Web sites for career searching

* How to use search engines

*  Web computers

s Technical Internet resources

¢ Free image and background sites

s Multimedia authoring software reviews

¢ Public domain, shareware, and freeware
sites

*  Web sites that sell software
¢  M-.commerce

s  HTML guides

+ New CPUs

+ Printers and monitors

* Optical storage devices

+ Satellite modems

¢ Bluetooth and WiFi

s Wireless ISPs

* Antj-virus software

¢ Privacy organizations

¢ Personal portals

e Automatic speech recognition

s Javascript sites

¢ Data flow diagramming

* Programming languages
« TQOM and BPR

e Leasing a computer

¢ Groupware suites

* Cultural oddities

*  Web hosting services

¢ Intelligent agents

¢ Data mining

Online Courses Available—OLCs are your per-
fect solutions for Internet-based content. Simply
put, these Centers are “digital cartridges” that
contain a book’s pedagogy and supplements. As
students read the book, they can go online and
take self-grading quizzes or work through inter-
active exercises.

Online Learning Centers can be delivered
through any of these platforms:

e  McGraw-Hill Learning Architecture
(TopClass)

+ Blackboard.com
* Ecollege.com (formerly Real Education)

¢ WebCT (a product of Universal Learning
Technology)

PageOut

As our Course Web Site Development Center,
PageOut offers a syllabus page, URL, McGraw-
Hill Online Learning Center content, online exer-
cises and quizzes, gradebook, discussion board,
and an area for student Web pages. For more in-
formation, visit the PageQut Web site at -

i

PovwerWeb

PowerWeb for Information Technology is an ex-
citing online product available for The I-Series. A
nominally priced token grants students access
through our Web site to a wealth of resources—
all corresponding to the text. Features include an
interactive glossary; current events with quizzing,
assessment, and measurement options; Web sur-
vey; links to related text content; and WWW
searching capability via Northern Lights, an aca-
demic search engine.



STUDENT RESOURCES

Interactive Companion CD

Packaged with the text, this CD-ROM is designed
for use in class, in the lab, or at home by students
and instructors. The CD combines video, interac-
tive exercises, and animations to cover the most
difficult and popular computing concepts. On the
first page of each chapter in The I-Series: Com-
puting Concepts, you'll find a list of which Inter-
active Companion Labs are most appropriate for
the chapter. You'll also find specific in-text refer-
ences within each chapter. For example, the In-
teractive Companion lab titled “E-Mail Essen-
tials” augments the coverage of e-mail in Chapter
2 (The World Wide Web and the Internet).

INTERACTIVE ;
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FCSOUTCES

SimNet XPert

SimNet XPert is a simulated assessment and
learning tool. It allows students to study MS Of-
fice XP skills and computer concepts, and in-
structors to test and evaluate students’ profi-
ciency within MS Office XP applications and
concepts. Students can practice and study their
skills at home or in the school lab using SimNet
XPert, which does not require the purchase of Of-
fice XP software.

For more information on the extensive I-Series
supplements package, contact your local McGraw-
Hill/Irwin representative or visit our Web site at
www.mhhe.com/i-series.
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