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1. Water, Water Everywhere

Most people know that water is unevenly distributed
over the earth’s surface in oceans, rivers, and lakes. Few real-
ize, however, how very uneven the distribution actually is. It
is important to think of the total amount of water on the
planet Earth,' the areas where the water occurs, and the
long—term importance of the findings.

The oceans of the world cover 140 million square miles
of the Earth’s surface. The average depth of the ocean basins
is about 12,500 feet. If the basins were shallwo, seas would
spread far onto the continents. Dry land areas would consist
mainly of a few major island groups with high mountain

‘ranges rising above the sca.

Considered as a continuous body of fluid, the atmos-
phere is another kind of ocean. Yet, in view of the total
amount of rain and snow on land areas in the course of a
year, one of the most amazing water facts is the very small
amount of water in the atmosphere at any given time. The
volume of the lower seven miles of the atmosphere—the
realm of weather events—is roughly four times the volume of
the world’s oceans. But the atmosphere contains very little
water. It is chiefly in the form of invisible vapor, some of
which is carried over land by air currents. If all vapor sud-
denly fell from the air onto the earth’s surface, it would form
a layer only about one inch thick. A heavy rainstorm on a
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given area may use up only a small percentage of the water
from the air mass that passes over. How, then, can some
land areas receive more than 400 inches of rain per year?
How can several inches of rain fali during a single storm in a

few minutes or hours? The answer is that rainyielding air

masses are in motion, and as the drying ait mass moves on,
new moist air takes its place.

The basic source of most water vapor is the ocean.
Evaporation, vapor transport, and precipitation made up a
major arc of the hydrologic cycle~the continuous movement

of water-from ocean to atmosphere to land and back to the

sea. Rivers return water to the sea along one chord of the
arc. In an underground arc of the cycle, flowing bodies of
water discharge some water directly into rivers and some

directly to the sea.

1. realm n. - A5,

2. precipitation n. 3%

3. hydrological cycle KEYTEER -
4. chord n. -

5. arc =, L}
Selection 1: Recalling Facts

1. What is the average depth of the ocean basins?
A. 5,500 feet
B. 12,500 feet
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C. 23,500 feet
2. How high into the atmosphere does weather occur?
A. 3 miles
B. 5 miles
C. 7 miles
3. The atmosphere is described as a continuous body of
A. gases.
B. fluid.
C. particles.
4. The basic source of atmospheric is
A. rivers. "
B. lakes.
C. oceans. ,
5. How much annual rainfall do some areas receive?
A. 60 inches-
B. 250 inches
C. 400 inches

Selection 1: Understanding Ideas

6. This article is concerned primarily with
A. the atmosphere.
B. the egology of oceans.
C. the hydrologic cycle.
7. Aécording to the author, most people realize that
A. water is distributed unevenly on the earth,
B. precipitation never falls in some parts of the world
— 5 —_—



C. some lakes are deeper than oceans.
8. We may describe the author’s style as
A. factual and informative.
B. light—hearted and humorous.
C. instructive and helpful.
9. The process of water returning to the atmosphere is cal-
led '
A. condensation.
B. evaporation.
C. precipitation.
10. According to the author, a change in the ocean’s depth
would have an effect on
A. the size and shape of dry land areas.
B. our water and food supplies.
C. the delicate balance of the hydrologic cycle.

2. Setting Up Shop

The key to starting a new. business in the plastics indus-
tries is to create a product which can be produced and sold
and to establish the technical ability to produce it. In some
cases, the individual who enters the plastics business may,
through his knowledge of another industry, have discovered
how a new item can be made in plastics. He may be able to
establish the existence of a market for his business. His next

— 6 —_—
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step is to make sure that he can arrange to find the necessary
technical ability to produce efficiently and economically.

The person proposing to start such a new business
should have some ideas about what he wants to produce and
where he can sell it. These ideas should stem from his own
experience. It is unlikely that someone can enter the plastics
business without previous background in the industry and
establish a product line by trial and error afterwards. More-
over, no on¢ would advance money on such a basis.

Rhe starting point, therefore, would be an individual or
a group of individuals who have some ideas, based on their
own experience, about what they want to produce and to
whom they propose to sell their production. The next step is
1o verify this market. A market survey should be made.

If the product is a new line, samples will be required and
visits will have to be made to future customers to determine
their reaction to the line and the price at which it can be sold.
Prospective customers can give the market surveyor an idea
of how many of the items they might expect to purchase at a
given price.

If the proposed new business is to provide a variety of
products to an existing industry, the market surveyor should
canvass proposed accounts within the industry to develop
some estimates of the total volume of business, its growth
pattern, the competition, and the pricing,arrange,meﬁts;Here
again, the information can be used to develop estimates of
volume and revenues.
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If the individuals proposing to start the new business do
not have the technical ability, they should next arrange to
acquire a production supervisor, An advertisement in the
trade press might secure inquiries from someone who is
presently a production supervisor or an assistant. To offer a
partnership to such a person, particularly if he is well—expe-
rienced, will be a key to success in the business.

1. stem (from) vi. ER
2. prospective a. = REH
3. ‘surveyor n. WER
4. canvass vt. i
5. revenues (pl.) n. BIA
6. supervisor n. BB A

Selection 2: Recalling Facts

1. Ttis unlikely that someone can enter the plastics business

without
A. capital.
B. a license.
C. prior experience. :
2. A product line in plastics can be established through
‘A. careful planning, o E
B. trial and error.
C. purposeful reading.
3. To verify a potential market, a person should
—_— 8 —
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