Textbook Series for 21st Century !

@R$ EH

i 5 IR

English for Tourism




ik U 3 5

English for Tourism

WiKFy E 4K

B Rl AR



EBENSRE (CIP)BR

Wl siE/H B 4. - dbat: P EE LR,
2003.3

ISBN 7-5044 -4771 -4

.4 I.H- [.JR¥F-3E - BEFER-H
#  IV.H31

T ERMAE B CIP B i F(2003) 5 008467 5

RIEWE - HFH

P E B SR R AR AT
(100053 JLEES RITARESF1S)
FHHEREELERATHREH

& A i 3R R R AR

850x 1168 X 32 JF 11.25 Egk 284 TF
200343 A LR 2003 4F 3 A5 | EARY
SEM:14.20 38
(S HPERERMTER)



REERZFBEER  REMAMAAZAAHENE %,
AFMEEFREAREFTEEAAWER . RINEEEAAS B
MRBFHAHMERERERI LR L E Y& BT A R I
EWRERROER, FTALNBRETLFORNEE LEF
M, — 3% 10 F,2002 F A RR 5 F,2003 GEF BT S B,

FRIIBMEERERBEAMBALHERERMIKIEE LA . %
BHER BAEARARRE B AEURERARIEI B,

AHEMEREMBREBR S, BREFLHT ERURFTED
RAZFEEH—FH S,

AE-SRBEYMORE FE AR EREEHEER,
Bt - L BERMEE,

EBEHHNENRRESSE
20034 1 A



L PO PO DAL BOE B DA DO B DO B B DO WO BOE DO BOE DO B B

=1

FHARARFARLRKOTN, B 2020 FPEERAIERE—
KIRWE BB, FEFARRBEERE 1.37ZAKR, HEEY
WEKEXE8.4%, MAHM, 2008 FRIZLERBHRHIKEH
RUEEABKE—R“PEK". X—NEKRE 21 HLKERFEK
W EHEROMY, 2ERSHAEHNERESEANFERL
WA RERFFY ZBENEREEHABZROAANTE 4
AHRETXERFERRKRE T RS H M, RNFEAETOK
BRBE) - FHREEF. EEMORE LB, ATVRIE ki
EHRFENRARAYUBA EEMNEELRETERAENKRY
G

BMRERFEFOLSAE, e 4 7.0 B REA
FHEHETEEHMHORE L AZKES. F—8RRX,H#
AT, ERERH L, B5-RTAE AR BRX.CRX. .4
J4Ma, ARXRMNEANENHAE/ENE , BRXUWEN A
RIXWFE—FT R, EHEF HWHNUARIAIHFEL, T
PARE U, B IR SCOUAT LUE B Z M B . CIRSURXTE MR, ATHE A
NEHFMEERFEOBSZINMHETUEH., IV EEQ
ERB\BRERXEBFRE AR PRI FEMERTEERS,
B RBLEHEFRANFEKFFUSLYHBRRAL., $=
WAARRN A X—WOTEIFE HRIRE. F=8WH

¢ 1 e



HE DO DO BOL BOE BOK BOE BOE DO B B BOE DO L DO B POE B DO B

JH R AIERFEERTRA,

FHEM BB ER BN 96 %0, BHITFEY 8 6,

AEMEBRGEER AERN KEXBERA IR XHM 1
~6BITHMAMNRE ,7~8 BB KEIBRE,9~ 10 BT i
FHRE AN~ BTHARRRE. F-BHABZHLHE R
FHRXBARRE A HHBRFHNKEBER SK AEAR
A EREOFER . BT RATOAK TR, 459 6k A E R A
®OHEBEERFTBH!

20024 12 B



Contents &

LI DO DO DO B DO DO B PO BOE DO DL DO DO P BOE DO BOE B

Unit One R .e l
Text A Motivations and Preparations for Travel <1
Text B Letters e+ ceeeee e coeeenns -6
Text C  Dialogue: At a Travel Agent’s -9
Exercises + 10

Unit Two 13
Text A The Travel and Tourism Industry -+ 13
Text B Speeches - - 18
Text C  Dialogue: At the Airport =+ e essseserumereerniinnen 21
Exercises - 22

Unit Three -« ever 26
Text A The Lodging Industry + 26
Text B Hotel Classifications - 34
Text C  Dialogue : Booking Hotel Rooms - 39
Exercises - 40

Unit Four - 43
Text A The Front Office -+ 43
Text B Organization Charts and Other Forms of Charts «+---- 49

* I o



B B B B B B B B B B B B Bl Bl B B B W B

Text C Dialogue: Registering a Tour Group -=++=+-=r=seeesreee 57
Exercises - 58
Unit Five - 61
Text A The Housekeeping Department «-= ==« ssceeeserseeceannss 6]
Text B Other Divisions of a Hotel )
Text C  Dialogue: The Turn-down Service - 70
Exercises - 72
Unit Six -+~ - 75
Text A The Food and Beverage Service . 75
Text B Other Divisions of a Hotel ( continued) - 81
Text C Dialogue; At a Chinese Restaurant - 83
Exercises - 85
URit Seven =« «c e vve st nirie it i e 80
Text A Tourist Shopping in China - 89
Text B Shopping Online in China v+t eveeee- - 95
Text C  Dialogue: At a Souvenir Store ++ 99
Exercises - + 100
Unit Eight <+ 103
Text A Shadow Play »+e- 103
Text B Facial Makeups of Beijing Opera - 108
Text C  Dialogue: Talking about Tai Chi Chuan - - 112
Exercises B L ere 113
Unit Nine + 116
Text A The Gardens of the South - - 116
Text B The West Lake of Hangzhou - - 121
Text C  Dialogue: Touring Lake Taihu - 124
Exercises L Y R . 125



Contents &

LT U 1.
Text A The Gardens of the North -eeroserrerirerssereeceees 128
Text B The Mountain Resort +++«rseseseesresessrssenssnsinseeses 134
Text C Dialogue: Touring Forbidden City «--«s-seresverererer 136
EXerCiSeS B He e e 8 e Ese see dsu cenene es s s Pes sue tee ter sre ses U PEL S0 te s Bt 138

Unit EIeven «++ et toreesaerensnenantinttnssesenssessessne essnensnnsnnvnnes 141
Text A An Overview of Chinese Festivals +++weereeeereeeeeee 141
Text B The Spring Festival, the Pure Brightness Festival and

the water_SplaShing Festival eteceserasaeser e sasare e 145
Text C  Dialogue: Dragon Boat Festival --eereecereeeeneecenees 149
EXErcises -+ ete s reesrnnnrsiiatscennnteneit ee e s aae s e ceeaes 152

Unit Twelve ==+ oo vereenver it i e e 155
Text A Christmas s+ s seeeesveriiiin e s e veees 155
Text B April Fool’s Day and Thanksgiving Day ==+« ++--ss 162
Text C  Dialogue: Principal American Holidays +++++++++e-ss 164
EXercises v eteereere i e e 167

Vocabulary <o ot s 170

SCENIC SPOLS «+++e+ vt ruemvetretmntie ittt e e 190
[. Best Scenic Spots in the World «+++++eeeeveernveniieniiinnins 190
IT. Best Scenic Spots in China  +«++esee e ersesenesvnsonevecnnens 233

APPENiX e+ ree st st e e 275

LR EBEERFMK - ooevvrrerrmn e oo e srecvees 275

CHHRBEERZS AT e e e, 279

FEEEMB AT e 284

* 3 o

N Oy AW



PR PO PO PO PO B PO B B DA DA DO BOR PO DO DO B PO B

10. B BB AP BRBEMM IR« v eervomvreveernvessennneeeniieeeens 331
11. Kb ER /XA MBERHE cooervereeiieiinis 332
FEBEHB e 349



Unit One &

Text A

Motivations and Preparations for Travel

Travel has always been considered to be of help to increase
one’ s knowledge and broaden one’s view, mind and experience.
With the rise of people’s living standard and rapid development of
the modern high — speed and inexpensive forms of transportation
the travel and tourism industry is growing quickly. This growth is
due to the fact that people have more disposable income and more
leisure time available, and that they often see travel as an attractive
leisure time activity, and that they are more in the mood for travel-
ing. Nowadays people are spending more time and money on both
internal and international tours.

People travel for a wide variety of reasons. It has been sug-
gested that there be both internal and external motivating factors
which influence the desire to travel. Internal factors, which moti-
vate one by creating an internal desire to travel, are referred to as
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“push” elements. For example, some people may travel out of cu-
riosity, they just travel to experience new people, places and cul-
tures; some people may travel for reasons of health, spas and
health resorts may be destinations for these individuals. Likewise,
the desire to take part in or view sports is an important motivator
for many travelers. There are also some people who just travel for
sightseeing or recreation or pleasure. They are often holiday
tourists. And there are some others whose spiritual or religious
concerns provide an incentive. Sometimes, even prestige traveling
for the purpose of impressing others is a common reason for travel.
When one desires to be the “first” to visit an exotic destination or
to see sights made famous because of current news events. Prestige
may be a primary factor in their travel decisions. External factors,
which are determined by attractions of some specific area to a trav-
eler are regarded as “pull” elements. Attractions of a specific area
can include its culture, history and tradition. The geography,
wildlife, entertainment, cuisine, and climate offered by the area
can all interest travelers. Some people choose to travel in order to
view the architecture of an area. Some people travel just to enjoy
some dishes (for example, French Dish, Russian Dish, Chinese
Dish and so on). Some travel to shop. There may be an interest in
goods purchased in a special area (for example, Hong Kong suits,
Irish crystal, Mexican leather goods and so on). Some people pre-
fer to travel just for the sake of travel and may “collect” cities or
countries in much the way that others collect stamps and coins.
Some may travel around for business sake. They include business-
men, government officials on specific missions, as well as people
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Unit One &

attending meetings or conventions. They must be at a specified
destination at a specified time. There are many other factors affect-
ing the destination and reason of people’s travel. For example,
travel increases when airfares decrease or when airlines price is in
their competition for business to specified destinations. Pleasure
travel is often dominated by cost concerns, out of which people
may travel to places that give them the best value for their dollars.

No matter what kind of travel you’ re going to prepare for,
it"s advisable to make preparations early if you want to have a nice
travel to a place. Before you leave for that place, you have a lot to
prepare, such as a passport,a visa,a plane ticket, some traveller’s
checks or cash. Now many people use credit cards. Pleasure travel
is not just for the rich or near rich anymore, thanks, in part, to
the widespread use and acceptance of credit cards. Credit cards al-
low people to pay for their whole vacation transportation, accom-
modations, food, even shopping etc, or to pay for it later, a little
at a time. In some ways, credit cards provide a “hassle free”
source of money. They are more secure from theft than cash and
more convenient than traveler’s checks. If you’re going to have a
package tour organized by some travel service, it will be easier.
You are only to finish the formalities for applications, and then the
travel agency will do everything for you. Otherwise you’ll do it all
by yourself.

You should try to get ahead of time some materials about the
places you’re going to visit, for example, some maps or brochures,
which will help you to get to know more and understand more
about the places and the people there.
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New Words
motivation [ mouti'veifon] n. #Hl, s A
preparation [ prepareifan] . % &
broaden [ ‘bro:dn] v. FER.T R
disposable [ dis'pouzabl] a . A FEE P XEAY

inexpensive [ iniks'pensiv] a . BN, ARH

form [fom] n. R, K&

industry [ ‘indestri] » . Tk

leisure [ lezo; liza] n. 7 M , PR B

available {a'veilabl] a . TR, AN, THEK

variety [ vo'raiati] n . ik, BH

internal [in'tarnl] a. AR

external [ eks'tamnl] a. SRER B

refer [rifa:] v. RELUHD  HPREARRES

curiosity [ kjusri'ositi] » . 1 N

spa [spa:] n. 7 3% Be

resort [ri'zoit] . BE B 3t

likewise [ laikiwaiz] ad . RIFE L, A

spiritual { spiritjusl] a. BHe, ORM, ZHH

religious [ ri'lidzes] a . FEHN,FH LY

incentive [in'sensiv] n . LUE 4]

prestige { pres'ti:z, -ti:dz] n . BE B, FH . Ewh,(aF
& A ) B

exotic [igzotik] a.

A, s ke, BEK, RS
N

cuisine [kwi(:)"ziin] n . (French word) i

architecture [ ‘akitektfa] n.

BR
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crystal [ kristl] n . K 5
convention [ kan'venfan] 7. K&
dominate [ ‘domineit] v. XEEH 5B EW
accommodation [ aikomo'deifan] n. W5 8 B s 77
hassle [ heesl] . W, )%, &5
formality [ formeeliti] 7 . (B btWRERLIW)FS , il
TAHE
brochure [ bro'fus] n. (BN EREERN)MEF
Phrases and Expressions
forms of transportation ZEILHE
travel and tourism industry T U b
a package tour (HRITHR D 8) 0k
Notes

. make preparations for Hj e+ &

Example: I’ m making preparations for an important meeting.

-to be of help:  FH :to be helpful
Example: Travel has always been considered to be of help to increase
one’ s knowledge and broaden one’s view.

.out of curiosity #} FiF &F
Example: I asked him of the reason just out of curiosity.

- Sometimes , even prestige traveling for the purpose of impressing oth-
ers is a common reason for travel. & B¢ HEARBNERREE
RNT M,

- In some ways, credit cards provide a “hassle free” source of money.

ERETE, FREIXRRET HE,
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Text B

Letters

To prepare a nice trip, you need to do a lot of things before
your departure. The following is all kinds of letters concerning the
preparation of a trip.

1. To Passport Office
The Passport Officer,

Dear Sir,

I have completed and enclosed a form of application for issue of
aU.S.A. passport. | have also enclosed photographs needed for
the passport and a copy of my Identity Card.

I have something urgent to do in the United States and I am
planning to leave in June. 1’1l be grateful if you can ensure that
the passport is prepared and sent to me in good time to enable me
to get the necessary materials for my visa.

Yours Sincerely
Wang Ling

2. To Visa Office
The Visa Officer
Dear Sir,

I enclose my application form for an entry visa. I have some
urgent businesses to do in your country. 1 will be leaving on June 8
and arrive on June 10. I plan to stay there for about two weeks. I
have business contact with the Henry Textile Company of New
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York for about ten years. They will guarantee my financial security
during my stay there and pay for all my expenses I may incur.
I enclose the following supporting documents:
(1)My passport
(2) A check for the visa fee of
(3) Letter of Henry Textile Company of New York
(4)A registered stamped, addressed envelope for return of the
passport
Should you require any further information, and if you will let
me know, I shall be happy to supply it.
Sincerely Yours
Wang Ling
3. Telex Reservation :
Henry Bellow
145 Park Street
Chicago 80202 America
January 20,2000
ADVANCED RESERVATIONS, JIN LIN HOTEL, NAN-
ING. PLEASE RESERVE A SUPERIOR DOUBLE ROOM
FROM FEBURARY 3 TO FEBURARY 6,2000. A ROOM FAC-
ING THE MAIN STREET IS PREFERRED.
ARRIVAL GUARANTEED. PLEASE CONFIRM AS SOON
AS POSSIBLE AND INFORM THE AMOUNT OF DEPOSIT
REQUIRED.

4. Letter of Confirmation :
98 Xin Jie Kou, Nanjing 221000
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