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above- the - line advertising [s'bav-
do-lain 'sedvateerzig]  noun  advertising
for which a payment is made (such as an
ad in a magazine or a stand at a trade fair)
and for which a commission is paid to the
advertising agency (as opposed to direct
marketing) & b/ & {8, F@EAR
MEENT &, & ERFRBT EHLH
LG EWIER, THEEHBH S50
18 & compare tt % BELOW-
THE-LINE

ABC method [ebi:'si: 'mefod] = AT-
TENTION, BENEFIT, CLOSE sales
method, where the customer’s Attention
is attracted, the salesman then shows the
Benefits of the product to the customer,
and finally Closes the deal ABC #§ 0 &
A FBMRE ABCR, XBE—FHEEN
®BOHECEHAEARRSIBEMERS, N
REBRT R ENAERBARSEBRLH
ENMER,

absenteeism [ abson'tizzom ] noun
staying away from work for no good rea-
son (L#k)® T.: Absentecism is high in
the week before Christmas. % &5 87 ) —
JAB,3 L ¥E, The rate of absentecism
or the absenteeism rate always increases in
fine weather . TE XS A FE .97 1%
HBE LR,

absolute ['sbsolut] adjective complete
or total 4 3%f#y, £FMK . absolute advan-
tage = advantage enjoyed by an area of
the world which can produce a product
more cheaply than other areas # Xf 4 % .
AR X LAWK, EX X4 >
Eref  AEERTEAAERX: For
climatic reasons, tropical countries have
an absolute advantage in that type of pro-
duction. £ TKEREH, WAHFEEELE ™
WA = b R A 4 %3 R # . absolute
monopoly = situation where only one
producer or supplier produces or supplies
something 4% 2 i IIENAE - ML~
AN AR MR E: The company
has an absolute monapoly of imports of

French wine. Z/A S &X ZW T E# D
# . The company can fix high prices since
it has an absolute monopoly. B F 5 %4
MEMRYE, XA THNEER, The
supplier’s absolute monopoly of the prod-
uct meant that cust s had to pt his
terms . {357 7E 7 &L 7 B A K 4 xR
BREBEINRABEZMBYZS &H.
absorb [sb'zob] verb (a) to take in a
small item so as to form part of a larger
one Wk, I W, |, AKME, HE- A
Overheads have absorbed all our profits.
= All our profits have gone into paying
overhead expenses. E B HM T RITTAH
#F|#4. to absorb a loss by a subsidiary
= to write a subsidiary company’s loss in-
to the main accounts R FA R M T H
(b) a business which has been absorbed
by a competitor = a small business which
has been made part of a larger one %%
MHEEHFTH RN
< absorption [sb'zo:pfan] noun mak-
ing a smaller item or business part of a
larger one W W, R 44, W B, AR, IE - H
A: absorption costing = allocation of
fixed or indirect costs as well as variable or
direct costs to the actual products or ser-
vices produced #FE R A T B (R T & WA
WE) BT A S &R A 0 F AR
AREERAS, SRBLFEHERFPE.
accelerator [ok'selorerta] noun theory
that a change in de mand for consumer
goods will result in a greater change in de-
mand for the capital goods used in their
production MEHFEE: HFXFRHE T ¥
B ME AL TROEE EEEXAT
EFEERHNRREYTRROE M.
accept [ok'sept] verb (a) to agree for-
mally to receive something or to be re-
sponsible for something # 3% . to accept a
bill = to sign a bill of exchange to indi-
cate that it will be paid # %, & ST =,
accepted bill = bill of exchange which
has been signed, and therefore accepted
by the buyer & & HILK; to accept de-




access

livery of a shipment = (o take goods into
the warehouse officially when they are de-
livered: BRI % (b) to take some-
thing which is being offered or to say
‘yes’ or to agree to something % x>
YR HE R FEIHEE I She accepted the
offer of a job in Australia . W3EFT -
EM AR T M T o He accepted § 200
_gr the car . BRI &L 200 RITEH LXK

{ acceptable [ok'septobl] adjective
which can be accepted 7] ¥ 3% &: Both
parties found the offer acceptable. X Ji #§
INAZRARTEZN,

¢ acceptance [ ok'septons] noun #
3% . acceptance of an offer = agreeing to
an offer 3 Rt 494 % ; to give an offer a
conditional acceptance = to accept pro-
vided that certain things happen or that
certain terms apply B & X — 1 #
#t; We have his letter of acceptance. =
We have received a letter from him ac-
cepting the offer. RMNAMEZRMBNE
# . clean acceptance = unconditional ac-
ceptance of a bill of lading AR B % 4K
7 3%,; irrevocable acceptance = accep-
tance which cannot be withdrawn A ] #{
I @ & 3i; acceptance against documents
= transaction where the seller takes
charge of the shipping documents for a
consignment of goods when a buyer ac-
cepts a bill of exchange 88L& 5. : B 4 K F
ARLEEENRKEBRRKNZS Sellers
sometimes insist on acceptance against
documents. LA BT RIELHRKSR ., Ac-
ceptance against documents protects the
seller when sending goods which are not
yet paid for . ML KRB AR XN KU A,
26 K 5] R £ . acceptance sampling
= testing a small part of a batch to see if
the whole batch is good enough ¥ 3% & #
¥; product acceptance = degree to
which a product has been accepted by the
market and so is selling well =R B EZE
;'3

& acceptor [ok'septa] noun person
who accepts a bill of exchange by signing
it, thus making a commitment to pay it
by a certain specified date &3 A : £F K
BT BN G AR B MR P A BRI

access ['akses] 1 noun to have access

to something = to be able to obtain or
reach something #& % : He has access to
large amounts of venture capital . EH VL&
PF/AKERNIE A, access to the market
= AT HEE: (1) legal right to sell
in a particular market EZERET HHE
48425 ; (ii) ability to reach a market
by promotion and distribution 8% & it {&¢
Y4 Y T REMT H;: access time =
time taken by a computer to find data
stored in it A HtE] 2 verb to call up
(data) which is stored in a computer \ it
BHLA AT (BE) . She accessed the
address file on the computer . it 8 1 FF € it
B LR Ak .

& Access [ 'zkses] credit card system
operated by some British banks, part of
the MasterCard network £ fFE B K RE W
L EAKIR Master ER%K, HBEXE
BITHRAE.

& accessibility [zksess'biiti] noun
ability of a market to be reached by pro-
motion and distribution ] # if #£: There
is much demand in the market , but, be-
cause of the great distances involved , ac-
cessibility is a problem. T HBEABRAHE
KBEEEEG, THEIERTEE. We
must analyze the geographical aspects in
assessing the market’s accessibility . 7 ¥
BT T R RIS H P EE X,

accommodation bill [ skoma'derfon
"oi1] noun bill of exchange which the
person signs in order to help someone raise
a loan BB R

account [s'kaunt] 1 noun (a) record of
money paid or owed Wk, B 5, K .
Please send me your account or a detailed
or an itemized account .5 XARTIHIKE,
=B 40 B %, expenmse account = money
which a businessman is allowed by his
company to spend on travelling and enter-
taining clients in connection with his busi-
ness % F W /5 . He charged his hotel bill
to his expense account . f ¥ = ¥ HLig A
E®mAE®KA. (b) (in a shop) arrange-
ment whereby a customer pays for the
goods he or she buys at a later date (usu-
ally the end of the month) (7 JE &) #&
¥ . to have an account or a charge ac-
count or a credit account with Harrods %
LL7E M5 % P 3505 W ; put it on my account
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or charge it to my account iCTF R K L.
(of a customer) to open an account =
to ask a shop to supply goods which will
be paid for at a later date (¥ & i %% & Bl
EVERWEAFKRY; (of a business) to
open an account or to close an account =
to start or to stop supplying a customer on
credit( W K& k) TF i8S L 1 B % 42 G R
£%; to settle an account = to pay all the
money owed on an account f£4} f K K 3K ;
to stop an account = to stop supplying a
customer until he or she has paid what is
owing %1k ¥ 8 B Z 87 X 31 #%; on ac-
count = as part of a total bill #x(#4}) Rk
#; to pay money on account = to pay
money in settlement of part of a bill {3
H42 # 4 5% &X; advance on account =
money paid as a part payment B{¥ f 3
(¢) arrangement which a company has
with an advertising agency, where the
agency deals with all promotion for the
company |~ 4 4 % (3 8 ): The company
has moved its $ 3m account to another
agency. EARHH 300 HETH Hk
EHB TR —KIT&EAF. The small
agency lost the account when the company
decided it needed a different marketing
approach . %A AR ERBAREMEH T X
BRAMTEATABEREZTRIL %,
Three agencies were asked to make presen-
tations, as the company had decided to
switch its account . Y XA FAREER &
AR, ERZRKS &4 AT QTR B
=R, (d) customer who does a large
amount of business with a firm and has an
account with it ¥ . He is one of our
largest accounts. fBRELAFBRKNE .
Our salesmen call on their best accounts
twice a month . R/ F MW B S A Rt
M BEZ PP, fringe accounts = ac-
counts that are not very profitable for the
supplier &k ® % /; national account =
customer with branches or offices all over
the country £ E# % /7 ; the accounts of a
business or a company’s accounts = de-
tailed record of a company’s financial al-
fairs > My 82 T B9 K B ; to keep the ac-
counts = to write each sum of money in
the account book ig % : The accountant’s
job is to enter all the money received in the
accounts . &3 HIBR 2R ) £ KT

A K. annual accounts = accounts pre-

pared at the end of a financial year 4 B
x,EM K EE Z K 4 H 09 F; manage-
ment accounts = financial information
( sales, expenditure, credit, and prof-
itability) prepared for a manager so that
he or she can take decisions B £ iR ;
profit and loss account = accounts for a
company with expenditure and income
balanced to show a final profit or loss #i #
#,; accounts department = department
in a company which deals with money
paid, received, borrowed or owed & %8 ;
accounts manager = manager of an ac-
counts department #f & # 4 #; accounts
payable = money owed by a company [
£ # &; accounts receivable = money
owed to a company Rt B3k (e) bank ac-
count or US banking account = arrange-
ment to keep money in a bank & 17 X% ¥
P G477 X% P15 budget account = bank
account where you plan income and ex-
penditure to allow for periods when ex-
penditure is high P % B f°; current ac-
count or cheque account or US checking
account = account which pays no interest
but from which the customer can with-
draw money at any time by writing
cheques FE B/ /* , X F K P ; deposit ac-
count = account which pays interest but
from which money can usually be with-
drawn only after notice has been given &
$A% 5, external account = account with
2 British bank held by someone who is liv-
ing in another country B A F* ; frozen
account = account where the money can-
not be used or moved because of a court
order % %4 i 7 ; joint account = account
for two people ft @ ¥/, &% K P : Most
married people have joint accounts so that
they can each take money out when they
want BB R EARBHLEES UEE
FEET % B AR M H R K. overdrawn ac-
count = account where you have taken
out more money than you have put in (i.
¢. where the bank is lending you money)
% %X B /. savings account = account
where you put money in regularly and
which pays interest, often at a higher rate
than a deposit account fif & % F° ; to open
an account = to start a bank account by
putting money in } 3. I F*; to close an
account = to take all money out of a
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bank account and stop the account 4% 35 i
P (f) notice £ & H, % &% to take ac-
count of inflation or te take inflation into
account= to assume that there will be a
certain percentage inflation when making
calculations ¥ & Bl ok % & 3@ R ik 2
verb to account for = to explain and
record a money deal f# B M IC A LKL 5 .
to account for a loss or a discrepancy &%
— I %5 i 5 2 % ; The reps have to account
for all their expenses to the sales
manager SHER XL IR HELERBR B
B R & 8. .

O account executive [ o'kaunt
1g'zekjutiv] noun (a) employee who
looks after certain customers or who is the
linkbetween certain customers and the
company & 2 £ % (b) = ACCOUNT
HANDLER

& account handler or account
manager [s'kavnt 'haendle or 'meni-
dza] noun person who works in an ad-
vertising agency, and who is responsible
for a particular client &/ £

QUOTE We have moved the account be-
cause we thought it would be better suited
in a smaller agency.
FIX:HEBIKTS HWFaRANEH
AARBENEE, RINBBTRELF,
Marketing Week{¥ {4 ®#)

accountancy [ o'kauntenst | noun
work of an accountant & it 1./E, &1 %
He is studying accountancy or he is an ac-
countancy student . {8 IEfE ¥ &%, Hib &
L ENFE.

< accountant [ s'kauntant} noun per-
son who keeps a company’s accounts or
person who advises acompany on its fin-
ances or person who examines accounts 43
it: certified accountant = accountant
who has passed the professional examina-
tions andis a member of the Association of
Certified Accountants ¥ it & 3t fii; US
certified public ac countant = accountant
who has passed professional examinations
M43 ; chartered accountant = acc-
ountant who has passed the professional
examinations and is a member of the In-
stitute of Chartered Accountants #5411
Ji; cost accountant = accountant who
gives managers information about their

business costs f, & £ it (ili; management
accountant = accountant who prepares
financial information for managers so that
they can take decisions H# £t

& accounting [ s'kavntig] noun work
of recording money paid, received, bor-
rowed or owed & it, BZ i WA ERF
HATIE R B9 LfE: accounting methods or
accounting procedures it F B R L8
/¥ ;accounting system £:it #| f; account-
ing period = period usually covered by a
firm’s accounts 4 it #1; cost accounting
= preparing special accounts of manufac-
turing and sales costs B & £ it; current
cost accounting = method of accounting
which values assets at what it would cost
to replace them now, rather than at their
original cost BATMR A4 & it & X 70 B B i
A, MARERAERF CERE R BT
Fk

QUOTE Applicants will be professionally

qualified and have a degree in Commerce

or Accounting.

X :HFEASLTAELLER,FERE

BHERETELHXE.

Australian Financial Review{B X ¥ &

Ri¥it)

accredited agent [s'kreditid 'erdzo-
nt] noun agent who is appointed by a
company to act on its behalf I X AT By
(BEZIROHRE

acct = ACCOUNT

accurate ['zkjurst] adjective correct #t
69 : accurate description = honest and
true description of a product or service in
an advertisement or catalogue M8 3R :
As the advertisement was clearly not an
accurate description of the product, the
company had to pay a fine. T HEX™
SHERBERAESH,(EE)LAALER
X4t 518k, It is not an accurate descrip-
tion of the product to state that it gives out
more light than the sun. H X SR H
HRKHEREBREHEREANHERI

<& accurately ['akjurstii] adverb cor-
rectly ¥ # #b: The computer accurately
forecast that sales would drop in the sec-
ond quarter. HEVEHBBTAND],F_F
ERHERKNSTRE,

achiever [o'tjiva] noun members of
the community who are successful and
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have reached the top of their profession &
mE
see also &3, VALS

acknowledge [ ok'noidz] verb to in-
form a sender that a letter or package or
shipment has arrived % H ¥ ®: He has
still not acknowledged my letter of the
24th. EEBREHARBFTRIIR 24 HE N
815, We acknowledge receipt of your
letter of June 14th .4 6 A 14 HWEEE
ZWal,

¢ acknowledgement [ ok'noudsz-
moant] noun act of acknowledging ik ¥
B . She sent an acknowledgement of re-
ceipt i K T — 1 Blik, They sent a let-
ter of acknowledgement .t {71 3% 1% #i ik B B
TERAF o

ACORN [ ‘ekon] = A CLASSIFI-
CATION OF RESIDENTIAL NEIGH-
BOURHOODS classification of residential
areas into categories, based on the type of
people who live in them, the type of
houses, etc., much used in consumer re-
search ¥ f& B X 9 2+ 2. ACORN will
help us plan where to concentrate our sales
visits FRESEXE A TR RUHE VT
R E R X .

acquire [o'kwars] verb to buy W, #
3t: to acquire a company W3 — %K /A F)

& acquirer [s'kwawera] noun person
or company which buys something ¥®#
HAR

<& acquisition [ zkwi'zifon] noun
thing bought; act of getting or buying
something 7 ¥ 2 4; ¥ 3F, B 89 47 3h:
The chocolate factory is his latest acquisi-
tion . ZIG AT RMBIEWEK T . data
acquisition or acquisition of data = ob-
taining and classifying data %t 38 Bt

acronym ['skranim] noun word which
is made up from the initials of other words
BYREHE, EFBHA 5. The name
of the company was especially designed to
provide a catchy acronym . 32 %] i & K
HERITAHFARBYILNFHE TS
Bt 41 M. BASIC is an acronym for
Beginner’s All-purpose Symbolic Instruc-
tion Code. BASIC(iE% )R “¥W¥EENT
HEHESRB N ENEF IR MR

across-the-board [ s'kros-8s-'bod -
adjective running an ad or radio or TV

commercial for five consecutive days

(from Monday to Friday) (7E #% a8 &8 #

YEPOMNA-BIARLEABE—N &
action ['zkfonli75h see W AIDA

¢ action shot [ 'akfon 'fot] noun
scene with movement (either in a film or
on TV) (s sk b i) B 3h ik

ad = ADVERTISEMENT{ &)/~ 4 4~
A
(=]

adapt [o'dept ] verb to change some-
thing a little to fit in with changing cir-
cumstances B ¥ ,i& i : This product must
be adapted in line with recent technologi-
cal developments . L AREBIRL R EARH R
B %X — 7™ o The device has been
adapted for use on board aircraft. ¥ &
ELBRUEE I LEM,

& adaptation [ wdeep'tein] noun
small change; thing which has been
adapted #% N ¥t & , ¥4 : This machine is
an adaptation of our original model . X &
VBEERERIMYERERLH O =D.
With a few minor adaptations, the ma-
chine will cut square holes as well as
round ones . W A E 2 )5 , X QLA R RE
BT, duRE S AL,

< adaptive control model [ 5'deptiv
kon'travl 'modl] noun US model for
planning advertising expenditure in line
with changes in consumer responses to ad-
vertising &R HEE BB A . —FRR B W R E
M;EEHNR ML, ETTE X HERR
MR,

added value ['zdid 'valju:] noun
amount added to the value of a product or
service, being the difference between its
cost and the amount received when it is
sold (wages, taxes, etc., are deducted
from the added value to give the retained
profit) Bt fin i fi . ™= SR IR % SR (EL, K
AHRAMENZEZ(EE2MBR IR . BLE
%, R BARE).
see also R, VALUE ADDED

add-on sales [ 'md-on 'sellz] noun
sales of items which complement items
being bought, such as washing powder
sold with a dishwasher, etc. Bt i

ad hocC [ 'zd 'nok] adjective done for a
special occasion ¥ Hlith ; % 13th; WIFEHE
fifi : They run ad hoc surveys to test cus-
tomer reaction when products are
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launched . A1 & E TR XNBE R
R T —K&BWE. Shipping by air-

[freight was an ad hoc arrangement be-
cause of the strike in the docks . 5} 54 %
2L KNS B R -TRIIOEH.

adjust [o'dzast] verb to change to fit
new circumstances ¥ #: seasonally ad-
justed figures = statistics which are ad-
justed to take account of seasonal varia-
tions 245 i ¥ 3

adman {'edmen] noun (informal 3
#.) man who works in advertising | % A :
The admen are using balloons as promo-
tional material .]" & A TE7E 2 LR A AR R
#6%, (NOTE: plural is admen)

administer [od'mmista] verb to organize
or to manage A4 ;E¥: He administers
a large pension fund .t H & — KEF
# 4, administered channel = distribu-
tion channel in which there is cooperation
between businesses ¥HAIEH; US admin-
istered price = price fixed by a manufac-
turer which cannot be varied by a retailer
HH MK (NOTE: in the UK this is called
resale price maintenance)

& administration [ edmini'strerfon ]
noun organization or control or manage-
ment of a company A4, ¥ #; XA R HE
7§ . The expenses of the administration or
administration expenses = costs of man-
agement, not including production, mar-
keting or distribution costs HE % f: let-
ters of administration = letter given by a
court to allow someone to deal with the
estate of a person who has died & ™ & #
it

< administrative [ od'mmustratv ]
adjective referring to administration % 3%
BT 8 : administrative details &4
¥ ; administrative expenses K& B 1

& administrator [ od'minstreto ]
noun (a) person who directs the work of
other employees in a business & B A it
(b) person appointed by a court to man-
age the affairs of someone who has died
without leaving a will =& B A

adopt [s'dopt | verb (a) to agree to
(something) or to accept {something) &
Ai: to adopt a new marketing strategy X
H--+H e Ea%E (b) to decide 1o buy

and continue to use a particular product &

FHEMBEERE -6

¢ adopter [o'dopte] noun customer
who adopts a particular product & Fi #:
early adopters = category of adopters of a
product who use it or buy it later than in-
novators, but earlier than the majority &
WRHE

<& adoption [o'doptin] noun decision
to buy or use a particular product R fi:
More promotion was needed to speed up
adoption of the product. TEWHE L KR
5L FE WL MR AT R A GO
Widespread adoption of its new shampoo
range has made the company the market
leader .3/ BT RIBE R & BOB ) T8 08, f
AR B AN HB % #H . adoption curve =
linc on a graph showing how many con-
sumers adopt or buy a new product at var-
ious time periods after the launch date %
Jih 8. The adoption curve shows that
most people who buy the product do so at a
fairly late stage . R M &R B 77, K BHA
REBRBEAMBWE ™MK,

adshel [ 'adjel] noun trade mark for a
poster site for advertisements in a bus
shelter £ 3635 % 34 R 40 3T & A I T AR

adspend [ 'xdspend] noun amount of
money spent on advertising [ & X #5774

ad valorem duty [=d ve'lorem 'djuzti]
noun duty calculated on the sales value of
the goods M Bt

advance [ad'vans] 1 noun (a) money
paid as a loan or as a part of a payment to
be made later Fift 2, # {33 (b) in ad-
vance = early or before something hap-
pens FisE . ¥ 5% to pay in advance HAT;
freight payable in advance RLH{T 85 %
price fixed in advance I %W & B4 #
advance freight = freight which s
payable in advance Fif}iz % ; US advance
man = person who publicizes a perfor-
mance and sells tickets for it before the
performers arrive | % E R (¢) increase
WK 1 0. advance in trade T 5% K
advance in prices 4t # L ¥ 2 adjective
early % i, 5 % 69 : advance booking T
% ; advance payment Tif}; You must give
seven days’ advance notice of withdrawals
from the account . BB P BB, &
BRAEXBEHBTT. 3 verb (a) to lend
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4% %, £ 2. The bank advanced him
£ 10,000 against the security of his
house. BT UK E RWHBLH M 10
000 %%, (b) to increase ¥ &, t %
Prices generally advanced on the stock
market BENTH LW —HE LEKH
#, (¢) to make something happen earlier
X BRA R 4. The date of the AGM
has been advanced to May 10th . FE&8$2
Rzl 5 B 10 H B ¥ . The meeting with
the German distributors has been ad-
vanced from 11.00 to 09.30.J7sE 11:
00 5HEAHBEHAHALCHRETRI:30,

advertise ['xdvstaiz] verb to announce
that something is for sale or that a job is
vacant or that a service is offered Y 4 .
to advertise a vacancy A% 5 WU A 75 B
to advertise for a secretary Y3 {EH8 i kb
4% ; to advertise a new product I %
HE—AFTR

& ad [#d] noun (informal JEER) =
ADVERTISEMENT J~ 4. We put an ad
in the paper. BIMNAER LBHT W) &,
She answered an ad in the paper. {5t}
ER—MTHEES T Rk, He found his
job through an ad in the paper . fibif g —
MRS & H BT T4E, backup ad = ad-
vertisement designed to accompany edito-
rial material in a publication B #t ) &
classified ads or small ads or want ads =
advertisements listed in a newspaper under
special headings (like ‘ property for sale’,
‘jobs wanted’) 4% 4% : Look in the
small ads to see if anyone has a computer
Sor sale FE/NRIEHIRREEEABRLE
Hifgi, coupon ad = advertisement with a
form attached, which is to be cut out and
returned to the advertiser with your name
and address for further information &%/~
4 display ad = advertisement which is
set apart from other advertisements by
having its own typeface, borders, illustra-
tions, etc. BRJ 4% ; house ad = adver-
tisement in a publication which is placed
by the publication itself (such as one of-
fering a readers’ advice service, or selling
l::ck numbers of the publication) A /"

& advert ['sdvat] noun GB (informal
FIER) = ADVERTISEMENT J 4 : te
put an advert in the paper 7EHR M b P ¥

—Ri~ % ; to answer an advert in the pa-
per BIE &K LW —RS 4 classified ad-
verts 5324 ; display advert BT %

< advertisement [ od'vatismont |
noun (a) notice which shows that some-
thing is for sale or that a service is offered
or that someone wants something or that
a job is vacant, etc. [~45: to put an ad-
vertisement in the paper £ 4 & FI& -0
|~ 4 to answer an advertisement in the
paper Bl £ R4 E & — N %, classified
advertisements = advertisements listed in
a newspaper under special headings (such
as ‘property for sale’ or ‘jobs wanted’)
4% ) 4% ; display advertisement = ad-
vertisement which is set apart from other
advertisements by having its own typef-
ace, borders, illustrations, etc. &R~
4 ; advertisement manager = manager in
charge of the advertisement section of a
newspaper I 4% 238 (b) short film on
television, short announcement on the ra-
dio, which tries to persuade people to use
a certain product or service [ UA th i A1
FERARETSRBREFNE/MIBRT &R
AR BT E

& advertiser ['edvstaizo)] noun per-
son or company which advertises |~ 4 F:
The catalogue gives a list of advertisers .
HRIAETEEWLE,

& advertising [ 'sedvotaizg] noun bus-
iness of announcing that something is for
sale or of trying to persuade customers to
buy-a product or service J 4. She works
in advertising. W TE R & . He has
a job in advertising . fh7E)] &AW H —# T
f&. The company has asked an advertis-
ing agent to prepare a presentation. \ ¥
F— S SHREESEURREY. Our ad-
vertising budget has been cut again. B i
B S5REXBEWT . The advertising
campaign was a flop . B35 & R #1K & K
T . advertising agency = office which
plans, designs and manages advertising
for other companies |~ 4 /A #} ; advertising
appropriation or advertising budget =
money set aside by an organization for its
advertising(Fl F)Im 5B K, B WA
The marketing director and the chief ac-
countant have yet to fix the advertising
appropriation  E#BLBARH BLEER
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WE] EWE ., We cannot afford as large
an advertising appropriation as last year .
RINEELEFBRLEFRE RN ERT.
If the market turns out to be bigger than
expected , we will increase our advertising
appropriation SR T HH LK T HEHHA
BRI INT &5 Bi# . advertising con-
trol = legislative and other measures to
prevent abuses in advertising J & Hl: If
voluntary advertising control doesn’t
work, then the government will step in
with legislation BN (& W) BBE &
BHABEN, AN RS AL R FERHT
F WM. advertising hoarding billboard
or wooden surface onto which advertising
posters are stuck J© 45 M. Advertising
hoardings have been taken down in that
town since the council banned posters. i
FhKs®ibEBE, BN MIMERED
BiMM . Giant advertising hoardings were
placed in fields on either side of the road .
FEIE BT A9 b B T B B R
advertising manager manager in
charge of advertising a company’s prod-
ucts |~ 45 2 #; advertising medium or
media types of communication used in
advertising such as television or the press
PEREG), TR SN RRIREH
LB, B MBI P: Which advertis-
ing media would get our message across
best? HAIHE S BM—R B 1L4E, RERE
BAE% R Television is not considered the
most effective advertising medium for in-
dustrial products . . R 3+ A2 Tk B 9 &
BRM 5. advertising message
whatever a company is trying to commu-
nicate in an advertisement J” & {5 B.: Bad
copywriting made the advertising message
unclear LR X RE/ HHESLBEB A,
The advertising message was aimed at the
wrong target audience and therefore got
little response. | 45 fEREMTHERZR
AL EW LY BB SRR, The poster
does not use words to get its advertising
message across . IR W F /A AXFES
74145 B . advertising rates amount of
money charged for advertising space in a
newspaper or advertising time on TV &
3% #%£; advertising space space in a
newspaper set aside for advertisements J~
4357 « to take advertising space in a pa-
per = to put an advertisement in a news-

paper B 3E —H WA K745 LT ; advertis-
ing time = time on television or radio set
aside for advertising |~ & By 8] . Advertis-
ing time is cheapest in the afternoon . T
M E MR REBRERR. He spent a
month selling advertising time over the
telephone. ML T — - AELRERH
2wl , How much advertising time does
this programme allow for? X A~TBAT &
B & Z 0 etE)?
see also 1 ADVOCACY, AERIAL,
COMPARATIVE, DIRECTACTION,
EDUCATIONAL, INVESTMENT, NA-
TIONAL, REMINDER, SATURATION, etc.

& Advertising Standards Au-
thority (ASA) ['zdvetazy 'stzendadz
o'6ort1] noun independent body which
oversees the system of self-regulation in
the British advertising industry |~ 45 5 #
EHRHEKEELEEARREN RN
LA

& advertorial [ advs'torial ] noun
text in a magazine, which is not written
by the editorial staff but by an advertiser
ARAERES B EHE ARARERR
HRENXHE,

QUOTE The objective of advertising for

new products differs from that of advertis-

ing for improved products.

BIX:eFmRNE8 AR THRE®

BB E B

International journal of Advertising(E

RIS

QUOTE In 1987, the advertising expendi-
ture total was or6,264m.
3131987 £ ERAER 62.64 43K

|Precision Marketing(Hi g & 1)

QUOTE As media costs have spiralled,
more financial directors are getting in-
volved in the advertising process.
SIHERNMRENEER I EEH
BHARFHRMABERFEFE,
Marketing Week{Z &)

advice [ad'vais] noun notification,
telling someone what has happened &%,
% 51 £ 4 8% . advice of dispatch = com-
munication from seller to buyer stating
that goods have been sent, specifying time

and place of arrival % il &i: We have




agency

paid for the goods but as yet have received
no advice of dispatch . X EY RN T &
R EBES RGP R FERH. The ad-
vice of dispatch informed the buyer that
the goods would arrive at Southampton on
the morning of the 10th . % %@ A4 53K
E,RYET 10 BEFRABEEH, ad-
vice note or letter of advice = written
notice to a customer giving details of
goods ordered and shipped but not yet de-
livered 1 41 #.8% 38 Hi i ; as per advice =
according to what is written on the advice

not & B Al

advise [ad'vaiz] verb to tell someone
what has happened i %#!: We are advised
that the shipment will arrive next week . ¥
I3 MR Y T T A

advocacy advertising [ 'zdvskes:
'sdvateerzig] noun advertising by a busi-
ness that expresses a particular point of
view on a certain issue WA ] 4 : Because
of its prestige as a producer, the
company’s advocacy advertising had great
influence. AR AW, AR F{F
WA E7E TR KRR, The food
company’s advocacy advertising condem-
ned unhealthy additives in canned
produce. BB AFMWE Sl % TR
BREPHAEKEENFE MM, Advocacy
advertising has changed the public’s atti-
tude to smoking . W) HRET A KM R
WHEE,

aerial advertising [ 'eoriol 'zdvateezy ]
noun advertising displayed in the air from
balloons or planes or in smoke designs %
w4, Aerial advertising proved to be
an effective gimmick . HESIIEH S h) &
B— 1 HE S M k. Aerial advertising
was used to attract the attention of people
on the beach .z | &8 TR 51 9k EUF
BERERS,

affiliated [o'filiertid] adjective connec-
ted with or owned by another company 5
R RRETA—KAFM

affordable method [ o'fo:dobl 'medod ]
noun method of budgeting how much can
be spent on marketing and promotion,
which is based on what you can afford,
rather than what you want to achieve &

FHE-REACHM L MARREABHN
M B AR SO R

Affordable method appeals to accountan-
ts, but won’t help us achieve a high e-
nough market share for the pr;)duct Bh
SR EEXT S A RS EAH T R
RIS - RERTEHE.

after-date ['a:fto-det] noun reference
on a bill of exchange to the length of time
allowed for payment after a certain date
“WEE” #iH . The after-date allowed the
buyer three months in which to pay.“!} 5
BT AFKEFE=ZT A AR,

O after-sales service [ 'oftoserlz
'saivis] noun service of a machine carried
out by the seller some time after the ma-
chine has been purchased # 5 IR %

O after-sight [ ‘a:ifto-sat | noun type
of bill of exchange which is due to be paid
on a certain day after acceptance LR 5 :
oK S0 RS B R IE SR

agate [ '=gst] noun US measurement of
advertising space in a newspaper, equal to
one-fourteenth of an inch i+ R4 & K
R TR, YT 1/14 3

age group [ 'eidz 'gruzp] noun category
including all people whose ages fall be-
tween two established points 4 % 4:
What age groups is this product meant to
appeal t0? XA ARG 5 B R A
Research shows an increase in smoking
among the 18-20 age group . W £ 18
Bl 20 % £ i A i 5L PR EE A BTN,

agency [ 'eidzensi] noun (a) office or
job of representing another company in an
area fRE YL , {38 ;. They signed an agen-
cy agreement or an agency con tract. ]
EBT-TREHL, R—TARREF, sole
agency — agreement to be the only person
to represent a company or to sell a prod-
uct in a certain area JHE A, AR H
L : He has the sole agency for Ford cars.
EHERFFOMFRIS N, (b) of
fice or business which arranges things for
other companies 33 ¥ fh 2 7 D B S R
2k . employment agency = office which
finds jobs for people # ik 1% H; estate
agency = office which arranges for the
sale of properties W ™ 1L 3 ; news agency
= office which distributes news to news-
papers and television stations 3 il 4t , a1 4t
ARG CH ) ERFTHEAILE; travel

agency = office which arranges travel for
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customers i 74t (c) advertising agency
= office which plans or designs and man-
ages advertising for companies I & 2 i ;
house agency = advertising agency owned
and used by a large company, but which
can be used by other companies also I #8
[ /N

agent {'eidzont] noun (a) person who
represents a company or another person in
an area {{ ¥ : fo be the agent for IBM i
1E IBM > & 1 L3 ; sole agent = person
who has the sole agency for a company in
an area M FK L3 : He is the sole agent for
Ford cars. i R BB HF F O M HX XA,
agent’s commission = money (often a
percentage of sales) paid to an agent {{3#
#¢ (b) person in charge of an agency fit

SR BN L. advertising agent T4
IR ; estate agent 81 =R I8 ; travel agent
% 47 44 ¥; commission agent = agent
who is paid by commission, not by fee {fi
&, forwarding agent = person or
company which arranges shipping and
customs documents ¢ & { ®; insurance
agent = person who arranges insurance
for clients f£}& {33 ; land agent = person
who runs a farm or a large area of land for
the owner + #1438

aggregate [ '=egrigat ] adjective total,
with everything added together & 3f: ag-
gregate demand = total demand for goods
and services in a country £ %K. E-
conomists are studying the recent fall in
aggregate demand . 2 ¥ # R E EE B R K
RERINTHEE., Asincomes have risen, so
has aggregate demand . 5 FRBEE WA K
MM L. aggregate supply = all goods
and services on the market B{t%: Is ag-
gregate supply meeting aggregate demand?
BHEARBESLHRMA?

agree [o'gri:] verb (a) to approve it ¥,
s&il: The auditors have agreed the ac-
counts. HitMHZKEL Tk E. The fig-
ures were agreed between the two parties .
WHEHRET X F, We have agreed the
budgets for next year . RAIMETHENR
W . Terms of the contract are still to be
agreed . & 1 1 & K % A #F Tt #E, He has
agreed your prices. R & T R WM
(b) to say yes or to accept H.“R&".“17”,
B It has been agreed that the lease

will run for 25 years . W75 R EHAHEM

k 25 %, After some discussion he

agreed to our plan. 231t , AT T R

{1189 i+ % . The bank will never agree to

the terms of the loan BT HFLHEIT R

ffX % . (c) to agree to do something

= to say that you will do something [F} %
% 9. She agreed to be chairman. [
BHAEEE . WIill the finance director a-
gree to resign? W 3% £ K & R & & R g7
The bank agreed to lend the company
$250,000 RITHBHAELAR 257 %
7t (d) (of a group of people) to agree
on something = to come to a joint deci-
sion about something M X FHF XA B R —
. They have finally agreed on a new
marketing strategy . fofil B & — BB
B E B % w . Can we agree on a date
for the new product launch? 347188 % 8 ¥
A ETHHPER —BER? (e) 1o
think the same or to be the same B B
B, #4348 I think it’s an excellent plan ,
but the marketing director doesn’t agree.
RN R - DNEFIFATR, TREMNE
W ARMNE %, The two sets of calcula-
tions do not agree. WETBELERIERWY
A
"o

< agree with [o'gri: wis] verb (a) to
say that your opinionps are the same as
someone else’s R Mk 49 AR 5 K Al A 6948
[il: I agree with the chairman that the
figures are lower than normal . & # £ )% —
BLOANX B TR TFERHEF. (b) 0
be the same as 4 - #1[E: The auditors’
figures do not agree with those of the ac-
counts department . F it i+ EHBFRF
T ES&BHIBRF -

& agreed [o'grid] adjective which has
been accepted by everyone 88— 1~ A fri
2 ---: an agreed amount 2N\ EFH;
on agreed terms L7\ iNEG % -

¢ agreement [s'griment] noun con-
tract between two parties which explains
how they will act Pt : written agreement
HE hil; unwritten or verbal agreement
B EEL D KK to draw upor to
draft an agreement & FE — i th {; to
break an agreement i —W L ; to sign
an agreement % & — 4 Vr il ; to witness an
agreement H i — Tt i 1) 35 B ; Agree-
ment has been reached or concluded or
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air

come to . K P ; to reach or to come to
an agreement on prices or salaries
¥, & ¥4 R i an international
agreement on trade — I [ Bx % 5t ; col-
lective wage agreement Sk LY Hil ;an
agency agreement — Y 3 ) ; a mar-
keting agreement — 30 & 8§ th i ; blanket
agreement = agreement which covers
many different items — i F ¥ ; exclu-
sive agreement = agreement whereby a
company is appointed sole agent for a
product in a market I ® f B th ¥
gentleman’s agreement = verbal agree-
ment between two parties who trust each
other # F X

aid [eid] 1 noun something which helps
4580 : dealer aids = types of advertising
material which can be used in shops as a
way of attracting customers % 84 §fi ¥;
sales aids = advertising materials used to
help sales, such as sample packs, sales lit-
erature, display cases, etc. 8 % # # 2
verb to help 8. aided recall = test to
see how well someone remembers an ad-
vertisement by giving the respondent some
help (such as a picture which he or she
might associate with it) 32 /R #2129 ik«
Even aided recall brought no reaction
from the respondent . 3R & %% L A28 X
A EBEE A REM LN . Aided
recall has shown that we must make our
advertising more striking . & 7~ £ic 12 81 iX
Bigs R R RIS SHEBEMEH.

& aids-to-trade [ed-tu-'tred] noun
services which support trade, such as
banking and advertising & W At 5 Wv.: The
recession has affected aids-to-trade and
the industries they support and supply. %
HEBC 2wl Rl L R B AT BT X R
45 k. At that time, advertising was
the fastest expanding aid-to-trade. IR Wt
B, ERY RARAMTE LRS-

AIDA = ATTENTION, INTEREST,
DESIRE, ACTION model showing stages
in the effects of advertising on consumers
(you attract their Attention, keep their
Interest, arouse a Desire and finally pro-
voke Action to purchase) “ 335" HEK: X
R AR FTE IR AENRE S K
R A R A R BB ()& X,
AR DR RS I E R A R
FREITE) -

aim [em] 1 noun something which you
try to do H#J: One of our aims is to in-

crease the quality of our products . B A1
Hthz — R ® 7™ & K &, The company
has achieved all its aims. = The compa-
ny has done all the things it had hoped to
do. BAFIEH T EMREEH. 2 verb to
try to do something R & #MFF: We aim
to be No. | in the market in two years'
time. BRI AT ENRITHEESE .
Each salesman must aim to double his
previous year’s sales . & — 8% AW F
B0 b 8 B I I — A5 .

air [ea. noun (a) method of travelling or
sending goods using aircraft &17,%&: to
send a letter or a shipment by air i %
5,804 & % ¥; air carrier = company
which sends cargo or passengers by air fii
#57& & A ; air forwarding = arranging for
goods to be shipped by air §i% & i&; air
letter = special sheet of thin blue paper
which when folded can be sent by air mail
without an envelope #3155 (b) medium
for broadcasting (i. e., radio or
television) | #& Bk (R &), SR T
#%): Two of our advertisements will be on
the air this morning . RATWWM T %545 X
EFHREEL

& air cargo ['es 'kaigau] noun goods
sent by air ZZ KXY

& air freight ['es 'freit] noun method
of shipping goods in an aircraft %848 77 R:
to send a shipment by air freight V)58 H)
% R34 ; air freight charges or rates il

& airfreight [ 'esfret] verb to send
goods by air 2532 ; to airfreight a consign-
ment 1o Mexico £ —#t R = 2P BHEH; If
you run out of stock, we will airfreight
the goods to you .t B yRE#%, R &%
BRI

& airline [ 'eslain] noun company whi-
ch carries passengers or cargo by air i %
A 8]

& airmail ['esmerl] 1 noun way of
sending letters or parcels by air #L%5 HE %
to send a package by airmail fi % WE % —
4 40 8 ; Airmail charges have risen by
15% . RS HE A e L&k 15% . airmail en-
velope = very light envelope for sending
airmail letters i %5 f% #f: airmail sticker



aisle 12

= blue sticker with the words ‘by air
mail’ which can be stuck to an envelope
or packet to show it is being sent by air
“Wia=" M %& 2 verb to send letters or
parcels by air i HEF : to airmail a doc-
ument to New York 4 3CHFRi = BREF BIA LY

& airtight [ 'estart ] adjective which
does not allow air to get in F#H ), RES
#: The goods are packed in airtight con-
tainers YA BEHOFRE .,

O air time ['es 'tarm] noun time set
aside for advertising on television or radio
458 Mot e . How much air time do we
need for this commercial? R{1FHE RxN
FERHES KB RENE? We should look
for air time on the new radio station. 3%
MM XEF KB & IFRFLHE, All the
air time in the world won’t sell this prod-
uct BPGEfE A b BT A SRS B 3B RE T 4L 3
ArERERE

aisle [ail] noun space or passageway be-
tween the shelves of products on display in
a supermarket B¢+ 8 iH , f 1

a or 1a carte ['zlz'kat] adjective sys-
tem whereby advertisers use the services
of a whole range of businesses rather than
relying on one agency over a long period
BEMEMRE) EXHTERFERD,
FEERRKPKBE—F SLARRMEHNE
RIS TENS R EARRBEL M
TR S

all-in price [ 'si-m 'prais] noun price
which covers all items in a purchase
(shipping, insurance, packing, as well as
the item bought) — K F# #&

allowance [s'lavens] noun money re-
moved in the form of a discount #ik, LA4T
MEARENER

ambush marketing [ '=mbu| 'makatip]
noun linking a promotion campaign to an
event (such as a sporting contest which is
sponsored by another manufactures) with-
out paying a fee Rt B8 - H R 5 E
—HERETE B (AL R EZ (W
BEMHEFRRNETRES)

analyse or analyze [ 'znolaiz] verb
to examine in detail 4 #7: to analyze a
statement of account 4171k % ; to analyze
the market potential 5} ¥rii &

¢ analysis [o'nelesis] noun detailed
examination and report ¥ 40 B 2 FR & -

Jjob analysis BAMV 437 ; market analysis ™
%453 ¥ ; sales analysis 854 341, to carry
out an analysis of the market potential X}
T %W & #4745 ¥7; to write an analysis of
the sales position R HERALBE 2 1K
4. contribution analysis = analysis of
how much each product contributes to
profit Ak 4> #7 ; cost analysis = examina-
tion in advance of the costs of a new prod-
uct AL #7; systems analysis = using a
computer to suggest how a company can
improve efficiency by analyzing the way in
which it works at present #4447

see also W CRITICAL PATH ANAL-
YSIS

¢ analyst [ 'znslist; noun person who
analyses %3 ¥7 &, 5 ¥7 W5 : market analyst
5T H s systems analyst 755 # W

ancillaries-to-trade [ «n'sileriz-tu-
treid | noun services which support
trade, such as banking and advertising 7
AR 4% l: The recession has affected an-
cillaries-to-trade and the industries they
support and supply . Z2F FRELYAAH
AR %k A R BB LR 4T ok, Adver-
tising was the fastest expanding ancillary-
to-trade at that time.]” & 24819 B R R
LR 48 A

animatic [ani'metik] noun rough out-
line version of a television commercial
shown to the advertiser for approval |~ %
Y% : The animatic was sent back to the
agency with several criticisms . ¥4 JLA#t
HERM T EMB/ERET EL8., The
animatic impressed the advertiser because
it put the message over stylishly. |~ & ¥
B ETHRRA B EANRERER
t, If the animatic is approved , the cre-
ative team will begin work on the final
product . R E VI REN, Q1E4UE T
HEHER.

<& animation [@ni'meijn] noun car-
toon film, a film made from drawings i
kiR

annual {'znjusl] adjective for one year
4% W . annual statement of income ¥
Wy 35 % %; He has six weeks ' annual
leave M W] EZHFE 6 FKRM. the an-
nual accounts FE % ; annual report =
document sent each year by the chairman
of a company or the directors to the share-
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holders, explaining what the company has
done during the year and its financial situ-
ation at the end of the year £ FE i &

anonymous product [ s'nonimss
'prodakt ] noun product with no apparent
brand name, used in advertisements to
highlight the product being promoted %%}
#%: Brand X is the anonymous product
which never gets your washing completely
white. X MRE% AERLERRRR
R H. We must choose an anonymous
product which performs badly enough. &
1Mk & — SRR E M KM T . No one
watching the commercial would believe the
anonymous product was as bad as it
seemed . BRI & ERWABALHE, B
THREREBRBEREXRR 4%, What hap-
pens if the respondent chooses the anony-
mous product instead of ours? MEHIAE
ﬁiﬁ&’n—‘:ﬂﬂﬁ,ﬁﬁxﬁﬁfﬂﬂ‘l?‘ﬁ: LB A

9

anti- ['enti-] prefix against K %, & #i,
A%t

& anti-trust [ 'enti-'trast | adjective
which attacks monopolies and encourages
competition R {EHL {7 : anti-trust laws
or legislation RAGRIWi B , RICHIRT LB

AOB ['eiaw'bi:] = ANY OTHER BUSI-
NESS {Efa KAt 55

appeal [s'pil] noun being attractive %
Bl 01, % 7, B% 7. customer appeal =
being attractive to customers Xf Bl & A9 &
71 sales appeal = quality which makes
customers want to buy & & &5

apperception [apas'sepjon] # 1 THE-
MATIC

appraisal [o'preizsl] noun calculation
of the value of somecne or something ( %}
RAREBN) AR, &, &4 staff ap-
praisals = reports on how well each
member of staff is working 5 T. ¥4

appraiser [ s'preiza] noun US person
who estimates how much money some-
thing is worth #i #t A, $ & A, V¥ f Ui
Although he is our chief buyer, he is a
poor appraiser REMRENPMEEE
1B b A 4 KT

appro [ 'xprov] noun = APPROVAL
[Fl % . to buy something on appro = to
buy something which you will only pay for
if it is found to be satisfactory after a trial

period i Al J5 # 3K

approach [s'pravtf] 1 noun (a) get-
ting in touch with someone with a propos-
al #iF . The company made an approach
to the supermarket chain . 32758
B HER T H LR, The board turned
down all approaches on the subject of
mergers. EESHHT A RRFIFNR
W, We have had an approach from a
Japanese company to buy our car division.
RIMKB T —KRBFAFARRBE R AH
E4ABBHE I, (b) method of dealing
with a problem or subject &b ¥ ja] & . L8
7. If you are selling to the teenage
market, you will need a different ap-
proach. BUKRKBENRRFLEN S,
KREFBRARB K R, I like the agency’s
approach to the problem of marketing our
products . RE VX ZABA AL B E LA
RSB RB T H, 2 verb (a) to get in
touch with someone with a proposal i& i
B E X A He approached the bank
with a request for a loan . {f;&:3 EREK
M RRFTER, The company was ap-
proached by an American publisher with
the suggestion of a merger. — &K X E H K
HEEAAEM BEFRIENEN, We
have been approached several times but
have turned down all offers EEBXR LA
RERMN, AT RIVIEL T A O IHR I,
(b) to try to deal with a problem i B 4t
H o), Perhaps we should approach the
problem of selling to the children’s market
from a different angle? W RERTIFIZMAAR
R M ELEILEN S SR E?

appropriation [ sproupri'efon] noun
act of putting money aside for a special
purpose ik 2 : appropriation of funds to
the reserve i 11 & % &; appropriation
account = part of a profit and loss ac-
count which shows how the profit has
been dealt with (i.e. how much has been
given to the shareholders as dividends,
how much is being put into the reserves,
etc. ) B 77035 4 FE K = AR Bl 48 R A0 — W
Sy B AR BER (BRSO ERDA
RBRE BLEARERESE 5%)
see also %2 % ADVERTISING APPRO-
PRIATION

approve (s'pruwv] verb (a) to approve
of = to think something is good i\ ¥ ¥



