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5. GEERARRI/DEER

- Born in Seoul
- Majored in Interior Design at Wiesbaden National University (Diplom. Ing.) in Germany
- Completed doctor's course for Interior Design of Residential Environment Dept.
at Yonsei University
- Worked for Schulschenk Interior Design Office in Germany
- Won Prize from Korean Society of Interior Architects/Designers in 1997, 1998, 2000
- Won Prize of Year's Designer in 1998
- Regular member of IDEC, Korean Institute of Interior Design, Korean Society of Interior

Architects/Designers, The Korean Housing Association
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Preface

The banking facilities is faced with the change of a financial circumstances corresponding to the advent of a
limitless competition with internal and international financial -securities marketing. Therefore, the interior
space of the banking facilities should be designed to consider the following details to cope with the
requirement of such a change . Firstly, the strategies of design for increasing the flexibility of space by the
amplification in the change of a capital market, the automatism by the business expansion on line and the
introduce of computerization system, the service facilities receptable of variety of claim of clients, the
circulation of a efficient and close with the clients and business office and competitive power with a foreign
corporation by openness of a capital market and finance should be considered.

The form of financial space

Generally, the banking facilities is divided into three kinds of currency , noncurency and the other banking
facilities. First, currency banking facilities is connected with the adjustment of supplyment, Korean Bank, a
general bank and a specific bank is involve hereupon as the banking facilities. Second, noncurrency banking
facilities is system unreceptable of a demand deposit or uncapable of currency creation, the Korea
Development Bank and the Korea export industrial Corporation, a general Banking Facilities, Investment
Trust corporation and the Banking Securities corporation as investment facilities and the Mutual-Trust Safe,
the Trust-cooperative union belong to this, The Saemaul Kumgo and The Communication Deposit. finally,
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The venture Capital Corporation, Nonlife Insurance Corporation, the Lease company and The
Trust Guarntee - Fund belong to the other banking facillites.

Spatial constitution of Banking Facilites

The consititution of the banking space is more or less different according to the kinds of organizaitons, but
looked into the criterion of the banking facilites furnished with the most comprehensive space
composotopm objectivity, it is made up of the space for information equipped with terminal, and current
price board, ciber facilites for business on line, the consulting booth and consulting room etc. and the
business space of a changing room, apparutus room and meeting room, the service space for clients
involved in rest room, waiting room and culture room etc. and the other space connecting with an entrance,
a corridor passage and sign efc.

The Plan of The Banking Space by space

1. Information Space
- Corresponding to the banking service of quality and quantity and the claim of client,
requirements for facilities of automatism and compuetization is taken into consideration.
- The board of current price : In front of a current price board of stockes, the sofa for clients is
arranged, and around this, room for honorary member is set up.
The sofa is planned not to face each other for safety of clients.
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- Terminal space : It is designed by means of ‘a standing up inquiry’ in order to complete the
demerit of the existing ‘sitting down’ way.

- The ciber space : It is planned to divide for the space for the information service of clients
possible to the function of selling and buying and a simple inquiry and its

scale and form is diverse.

2. Business Space

- It is planned to close with the main gateway as a hatch business performed with clients for
direct affairs, the sub-business deriving from the hatch business and the space for general
affairs. Space for the machinery and tool supporting a paper-keeping box and a branch office
for management of a swift business is arranged. The sub-connected with office business is
arranged by the center of a counter business located at the front. Anther machine room for the
separated use of office machine is designed, so it is arranged to look good and not complicate
for a beautiful sight as business space.

- The chairs for counter business is designed to inspire the image of a company like the sense of
trust, stableness and intimacy for clients.

- This space as the forcus is connected with the mutual relationship with clients and employees.
It should be designed to be comfortable for function, clear and flesh, friendly for clients and to
occupy the client's privacy because it have an effect on a psycholigical change of the clients.

- It is located between the space for a hatch business and business space. And also it is located
more closer than business space. The room for consultants resides frequently and the space

sEM=E - 7
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for consulting staffs performing the business of investment consultation is offered.
- the room for the consulting staffs is mostly the booth-shaped of low partition , but the
counter-shaped consulting room is admitted in front of the consulting booth.

4. The other accessory space

1) The service space for the client : It is planned to meet the desire of the clients with the
differentiated sales strategy like rest room, culture room,
smoking room etc.
The choice of the banking facilites is a important element
by the difference of the service facilites as the range of the
clients is broaded and the affairs is equalized so this
important point always is considered.

2) Accessory space: The information and data room, a bookroom, rest room and a warehouse
etc. connected with business, Water service area, management and the
welfare space for the staff should be designed to fit for noy only the
condition of a company in scale and not to disclose to outdoor, but alos it
is planned to set up a comfortable place in the use of staff.

- A library: the mobile jack is used according to an efficient use of the information and
custody.
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- Water service area : The locker room is planned as the convenient facilites and the rest room
for staff, and the sink, table, refrigerator and a simplified chair and the
drinking water stand is also planned.

~ The machinery and tool room : It is designed with the scale of at least more than 9.9 C as the
space placing the computer equipment serving all of
information system. Particularly, It is required to pay
attention to bring about a paralysis of all of banking business
by the outbreak of a mistake from the machinery and tool

room.

The prospect in the design of the banking space

One of the primary factor in the change of a banking circumstances, the computerizes system by the
development of the information communication got to play an important role in the plan of space and
particularly the space for business is expected to change of an active space- form corresponding to the rapid
changing of the banking circumstanes. In addition, the rest room for the clients is changed into a versatile
space possible to get internet or the other banking information getting away form the existing simple
function, so for an active occupying clients in a fierce competing market, it will be needed to expand the
current function into the space paln serving a convenient facilities ‘One Stop Service’.
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Design : Jin Design - Jo, Eun a/ Kim, Suk young

B I inDesign - Lee, Sung hun Hwang, Sung wook

Construetion : Jin Design - Lee, Sung hun
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Hwang, Sung wook
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Built Area : 124.5 m
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Finish : Floor / Carpet Tile, Wood Flooring
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Wall / Color Lacquer, Marble, Fabric Panel

Ceiling / Vinyl Paint
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AN Entrance

This project progressed in a modern and comfortable concept is planned to be a
open and a extended constitution of space by setting up glass wall. In order to
remove cold sense from using glass, the wall was equipped with a fabric makes
itself warm.

In addition, this project is intended to be a sophisticated office room by the

consideration of function and circulation.
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