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Computer

Intensive Reading _

Pre-reading Questions \

/. How Go companies usuahly promote thewr prodicits and services?

2. What kind Of /mformation SLIracts your ariention when you g oOnto
/nternet?

3 Do you orten play onine gamess? /

Cyberpromokion:
Communicabing with Customer Online

Until the late 1940s, when television began finding its way into American
homes, companies relied mainly on print and radio to promote their products and
services. The advent of television brought about a revolution in product and service.
Between 1949 and 1951, advertising on television grew 960 percent. Today the

Internet is once again transforming promotion. By going online, companies can
communicate instantly and directly with prospective customers. Promotion on the
World Wide Web” includes advertising (usually in the form of banners across the
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top of web sites), sponsorships, and sales promotions like sweepstakes®, contests,
coupons, and rebates. In 1996 World Wide Web advertising revenues topped $300
million.

Effective online marketers don’t merely transfer hard-copy ads® to
cyberspace®. Successful sites blend promotional and non-promotional information
indirectly delivering the advertising messages. To encourage visits to their sites and
to create and cultivate customer loyalty, companies change information frequently
and provide many opportunities for interaction.

A prototype for excellent online promotion is the Ragu Web Site. Here visitors
can find thirty-six pasta recipes, take Italian lessons, and view an Italian film
festival, but they will find no traditional ads. So subtle is the mix of product and
promotion, visitors hardly know an advertising message has been delivered. Sega
of America, maker of computer games and hardware, uses its web site for a variety
of different promotions, such as introducing new game characters to the public and
supplying web surfers the opportunity to download games. Sega’s home page
averages 250 000 visits day. To heighten interest in the site, Sega bought an
advertising banner on Netscape®, thereby increasing site visits by 15 percent.
Online participants in Quaker Oats’ Gatorade prémotion received a free T-shirt in
exchange for answering a few questions. Quaker Oats reports that the online
promotion created product loyalty and helped the company know its customers
better.

Yoyodyne Entertainment, creator of Internet promotions, develops online
game shows for customers like Internet MCI®, AT&T, and NBC®. One of its most
successful games is the “Get a Little Close” promotion for Arrid XX deodorant.
After they input their E-mail addresses, contestants receive two trivia questions,
each accompanied by advertising, once a week. Later in the week, they receive a
hint and more information about the product. Correct answers earn them points,
and winners are chosen from top scorers. Prizes include weekend gateways, CD
collections, and Ticketmaster gift certificates®. Because the game lasts eight weeks,
participants receive twenty-four different E-mail messages about Arrid during the
game. The game appears to be working. Of the 45 000 participants, 25 percent
purchased Arrid XX during the game, and brand recognition doubled.
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To target specific Internet uses, an increasing number of companies are using
“push™ technology, which automatically delivers customized news and other
information to users’ computers when they log onto the Internet®. Although
organizations like Nielsen Media Research are developing technologies to enhance
audience measurement and tracking, it remains difficult to assess how many times

the same person looks at an ad and who that person is. Although online promotions
can be glamorous and sophisticated, they are not perfect. For a well-designed
marketing mix®, industry experts advise companies to use the Internet as a

supplement to other advertising media,

Word Study

advent /'=dvant/ n.  the approach or arrival of (an important person, event, etc) (BB
AW HHEER) ki, FIk

promotion’ /pro'maufn/ n.  advertising of other activity intended to increase sales of a
product CHIEHTH MMM - HEH, HHEED

prospective® /pra'spektiv/ a. expected to be or to occur; future or possible FiHEARY; &
R FTREMY

rebate /ri:'beit/ n. amount by which a debt, tax etc., can be reduced; discount or partial
refund (1. BB RS M0, BB RK

banner! /bena/ . large newspaper headline 4§ 45 {3k 247 5 . XERIEEM L E 1T
LM A BB E 5 1A B0

coupon® /kuipon/ n. - small, usu. detachable piece of paper that gives the holder the right
to do or receive sth. 1B %

cultivate® /kaltiveit/ v (try to) acquire or develop 3K, 53

prototype® /'prautotaip/ n.  first or original example of sth. that has been or will be copied
or developed JRZ!

trivia /trivia/ n.  unimportant things, details or pieces of information 753t B B %
. WMTHEL

gateway /'geitwei/ n.  way in and out that can be closed by a gate or gates K710 (3¢
15 )

customize /'kastamaiz/ v. make or alter according to the buyer’s or owner’s wishes 3¢
Hl, Ef

glamorous® /glemaras/ a.  full of glamour & 75 ik H 11 EWsI AR

sophisticated* /so'fistikeitid/ a. complicated and refined % Z&[1) BREK

subtle’ /satl/ a.  not easy to detect or describe; fine, delicate M LIRS HR 1Y, 40
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deodorant /di'audarant/ n.  substance that removes or disguises (esp. bodily) odors [§

Sl

Notes

©)
@

®©®O0e0 e

World Wide Web: 774K, %545 WWW, LARLZIKK,

sweepstake: BE A RMANILE, (ZHPARSERITE )N AT H B MELL
W TR, —FR KR E .

hard-copy ad: P& PRIF Xy &, H el Leyr S4ast g,
cyberspace: % % Ja]

Netscape: B F2a], £H —RBERLIR S N3],

MCI: Molecular Circuitry Inc., % B —RH £ 6483,

NBC: National Broadcasting Company, (% )4 E J~ 4% 23]

gift certificate: #L#~

log onto the Internet: FRHEE4F M, 64k LM,

marketing mix: E4H404, B4 F GRS A A, & 4Ps LR, €.3& product, price,
promotion #v place(Z4H)I NIAT, MARE4H 3 R E E 4540449 4Cs, BP cost,
convenience, care(% F IR % )# communication.

First Reading — Reading for Gist

1. True or False

(
(

) 1. The Internet is the latest means of promotion.

) 2. In order to encourage visits to their sites, companies merely transfer hard-copy
ads to cyberspace.

) 3. Visitors to web sites can easily know that the companies are delivering message
to them.

) 4. Online promotion improves the relationship between the company and its
customers.

) 5. Online promotions are glamorous, sophisticated and perfect.

II. After-reading Questions

1.
2.

How do successful sites deliver the advertising messages?

What is the attitude of industry experts towards online promotion?
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Second Reading — Reading for Information

Sentence Analysis

1.

Successful sites blend promotional and non-promotional information indirectly
delivering the advertising messages. A&z Ak 45 W sbiedLal B 45 5 b i Ak A
—ik, FhAsbde s A3 B AR K AR,

delivering the advertising messages 4% %, 75 )P EERERIE, indirectly
RI3A, 245 4] 301 blend .

So subtle is the mix of product and promotion, visitors hardly know an advertising
message has been delivered. *dv 518444 41343540, vA £ F W R W41
K TR EAR R N 6 R 7 AE

SRR YT TE visitors BT 2 T -4 that, RIA so...that... (Agk----- PLE )
BiM. Y sova ad LT GYEET, KA BIENIAY SR E BT, EIERS .

. After they input their E-mail addresses, contestants receive two trivia questions, each

accompanied by advertising, once a week. SR A Ta) & F RIS S5,
& B AR ACB] B AR R 0 PO, B AN AR A S 4915 8

each accompanied by advertising A7 FAELEH), each §§ each of the two trivia
questions.

Working on Information — Reading for Understanding

>

. Choose the word which is approximate in meaning to the italicized one.

. Increased interaction between different police forces would improve the rate of

solving crimes.

a. reaction b. cooperation

c. conviction d. recognition

It is difficult to assess the impact of the President’s speech.

a. estimate b. increase

c. affect d. create

She used to be terribly shy, but a year abroad has completely transformed her.
a. transferred b. informed

c. developed d. changed

. Can I count on your loyaity?
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a. confidence b. faithfulness

¢. endurance d. generosity
5. The money | get from teaching the piano is a useful supplement to my ordinary

income.
a. income b. supply
c. addition d. variety

. Choose the best answer to each of the following questions.
1. The main idea of paragraph one is
a. companies rely mainly on television to promote their products
b. World Wide Web includes advertising, sponsorship and sales promotion
c. companies now use Internet to promote their products
d. World Wide Web makes a lot of money by promoting sales
2. Segarefersto a
a. producer of computer games and hardware in America
b. company in America that promotes its products through the Internet
c. web site in America
d. name of a web surfer
3. “To download games™ means to
a. play Internet games
b. produce Internet games
¢. introduce new computer games to the public
d. transfer games from a larger computer system to a smaller one
4. Paragraph 4 tells us Yoyodyne Entertainment succeeds in
a. choosing winners from the top scorers
b. rewarding some customers for answering the questions correctly
¢. attracting customers and advertising their products
d. offering a hint and more information to help customers
5. Industry experts suggest that .
a. companies use the Internet as a preferable means of promoting
b. companies should not depend too much on the Internet as a means of promoting
¢. “push technology” be used to promote products
d. online game shows should be developed
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ensive Reading 1

/;ckground Information \

home, takes Lo a controfer, presses the Lutton shghtly, and then the
computer Stares 1o report to the owner in @ good order. The compirter can
also play jokes on the owner or chat with iim, st like a 7ill-time housekeegoer
Or an /mrmate 1riend. Wil such & aay be 1ar awsy rOm us In realty?

[71 SCIENCE 10T TROWES, WE CETt SEE Sk Sittatons: The hero comes

Artificial Specch

Because speech is the most convenient form of communication, in the future
we want essentially natural conversations with computers. The primary point of
contact will be a simple device that will act as our window on the world. It will
have to be small enough to slip into your pocket, so there will be a screen but no
keyboard: you will simply talk to it. The device will be permanently connected to
the Internet and will beep relevant information up to you as it comes in. Such
devices will evolve naturally in the next five to ten years,

Just how quickly people will adapt to a voice-based Internet world is
uncertain. Many believe that, initially at least, we will need similar conventions for
the voice to those we use at present on screen: click, back, forward, and so on. But
soon you will undoubtedly be able to interact by voice with all those IT-based
services you currently connect with over the Internet by means of a keyboard. This
will help the Internet serve the entire population, not just techno-freaks.

Changes like this will encompass the whole world. Because English is the
language of science, it will probably remain the language in which the technology
is most advanced, but most speech-recognition techniques are transferable to other
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languages provided there is sufficient motivation to undertake the work.

Of course, in any language there are still huge problems for us to solve.
Carefully dictated, clear speech can now be understood by computers with only a

4-5 per cent error rate, but even state-of-the-art technology still records 3040
per cent errors with spontaneous speech. Within ten years we will have computers
that respond to goal-directed conversation, but for a computer to have a
conversation that takes into account human social behaviour is probably 50 years
off. We’re not going to be chatting to the big screen in the living room just yet.

f o }

In the past insufficient speed and memory have held us back, but these days
they’re less of an issue. However, there are those in the IT community who believe
that current techniques will eventually hit a brick wall. Personaily, 1 believe that
incremental developments in performance are more likely. But it’s true that by
about 2040 or so, computer architectures will need to become highly parallel if

performance is to keep increasing. Perhaps that will inspire some radically new
approaches to speech understanding that will supplant the methods we’re
developing now,

Word Study

beep /bi:p/ n. short high-pitched sound made by electronic equipment such as
mobile-phone or computer v.  make this sound /bi:p/

IT-based services: services based on information technology .

freak /frizk/ n. person with a specified interest of obsession, IttAL techno-freaks 5/ 3% .

state-of-the-art: the most advanced {# IR EH B RN, EBIHEFKTH

less of an issue: not the key to the question

hit a brick wall: be prevented from succeeding

architecture /'a:kitektfa/ n.  design structure %3145 #y

supplant /sa'pla:nt/ v.  replace 8- Hebrsa, B



