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In modern society technology is changing with each passing day and infarmation is putting into circulation
quickly, the life ways of people are changing rapidly. The high-speed development of information industry,
Internet and technology innovation changed largely the work ways and consuming habits of people, When
plenty of products came into thousands of families, life quality and consuming madel of people became
common. These old products were eliminated and the new international brands are burgeoning continuously.
The demands of consumers for the function of goods changed from the satisfaction of material enginery to
the satisfaction of enriching spirit and atmosphere. When the quality difference of goods became more
and mare little, it caused the image promotian which the consumers have purchase aspiration and identification
to the brands ar enterprises. For this, it is important to sculpture good enterprise image and brand image.

Corperate Identity System {C!S) is a popular word in the enterprise circle and design circte in the recent
years. It contains the corporation management idea, behavior or activity and visual identity etc. It merges
the idea and impression that enterpriser wants to set up into the whole communication system that may
bbe corporeal or incorporeal through the perceptual and rational ways. In the multipole and universal economy,
CIS makes the mass have identical identification and value idea to corporation and creates the best operating
circumstance and operating strategy.

Summing up the carporation infarmation and information transmission in our country, corporation prometed
original direct sale activity of telling the goods' contents and stressing goods’' characters into the high position
cognition and communication of transmitting corporation idea and culture and showing corporation spirit.

On the basis of it, it has been devel

ped today's cr ication of corporation image mergence. Valuing
design expression made it has the equal rank to the quality of products itself. Thus it changed the idea
that the designer's job is to decorate the products or corporation.

Today, corporate identity strategy has been great topic in China. Facing the new century, how to develop
the Chinese corporate image designing? 1t is worthy of thinking to each enterpriser and designer. The writer
has engaged in Cl design teaching and design practice for some years. This book collected design works of
recent years to supply for the people who are engaged in design teaching, designer and enterpriser to consult.
Please the designing circle, teaching circle and people of the same trade of corperation make a comment

or criticism.



e n t sH}j%

SRR ECIIE T The C design works of HNA Group - 1 X F K ST &
On tradition and modern = § B K1 S C18 it The Ci design works of Hainan
irlines w9 % T A5 7% Onstyle and individuality 326 THERHE
C1i# it The I design warks of Boao Agquapolis 528 METMiPECIEY
The €I design works of Boao Forum for Asia 32 BESEFERRER
Cli& it The €1 design works of Boao Golden Coast Hot Spring Hot.el e 38
EF%ITES Ondesign language 552 UMIE S C1RIT The €1 design works
of UNI company % 54 TR H T ECIHET The O deslgn works of Bedjing
Madern Time Advertising 5 58 F F AW CIR I The C1 design works of Chonpin
Timber % 66 A & MIECIRIT The €I design works of East Accountant

Network %76 ¥ F 4 On communication %= 78 /5 iT Postscript e 91

™y



THANG MENG GRAPHIC DESIGH | 1

HNATﬁ;oup

Hainan Airlines Group

i Fi 5% [

5
3

The logo of Hainan Airlines Group
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Go together with the 2Z1st century / There is a boundary of HNA cause between the 20th and 21st century. From 1993 to 2000, HNA Group
finished its frame of establishment, growing and development. At the beginning of the 21st century, HNA Group try to finish the next step of
creating national industrial brand.

HNA Group, mainly air transportation and service of products running is set up on Jan 2001, It builds the key competition of enterprise and
utilize the advantage of airlines to start a fine circulation of development.

The loge of HNA Group contains the image features of key enterprise. The modelling regards the freehand brushwork in traditional Chinese
painting as the designing expression. The design of two-dimensional space pursues the visual feeling of three-dimensional space. The composition
says the boundless space of the universe and transfers the global and international orientation of enterprise with it. The dark blue universe

shows the boundless space of enterprise development and creats strong visual tension.
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The statt rules of Hainan Alrlines Group
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Aim / HMNA Group was established an Jan, 2001
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Hainan Airlines—fresh and natural / In 1993, Hainan Airlines was changed into Hainan Airlines Co. Ltd and began to run on May and became the first % E

= e

holdings company in China. Through five-year running, Hainan Airlines Co. Ltd grew up rapidly in airlines field and its property increased from 10 million 4+ H

.

to more than 10 billion. With the capital accumulation, the top officers of company thought the old logo could not express the high-speed developing g &

s 9
Hainan Airlines from meaning and image. They must find the international visual language to pass on the fine image information.At the 5th anniversary '31 # Eom
of founding of Hainan Airlines, it pushed forward the new image and step into the group and international aim. o : 1&( *flnv
The new logo destroyed the original area characteristic and keep a foothold on Chinese traditional culture. It reveals the inexhaustible future which is ;;'f ? E
| i E
built on the special enterprise culture and bright market vitality in its great foresight and capacity. ; 1% L
o E 52
The designing language of new logo lost the model logo of Chinese airlines and lead the reader into an imagination space a 3 L]
: .
hrough abstract ling and special designing language. Its series of visual images are approved by the society. E 3 # b
C i
Hainan Airlines drew the Chinese traditional culture into the designing element, pushed forward the series of brand pa) i
L ]
airlines, created the first airliner of colored drawings in China airlines field. It improved the image of China airlines I e i
2, #

enterprise. The good visual identity system and outstanding competition advantage make Hainan Airlines into the B2

vanguard airlines company in China.
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The introduction to new logo of Hainan Airlines Co.Ltd

The new logo of Hainan Arlines Co,Ltd 15 to reveal the inexhaustible future which is built on the special enterprise culture and bright market vitality in its great foresight and capacity.

The new logo of Hainan Airlines Co. Ltd is an organic part of the second stage in the development, Facing the new challenge of the 21st century, Hainan Airlines Co. Ltd should have

a new logo of pregnant and vast meaning with greater vitality,
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The creation and the composition of the logo / The arc lines in the logo are derived from the Chinese traditional image, “Taiji” which is composed of two sides with interdependence.

In Chinese traditional culture, "Taiji" is the original fundament of everything in universe. It is the symbol of the two sides with interdependence and endless vitality, standing for the

law of unity and opposites. That is the law for survival and development of enterprise.
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