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Reserving a Space in a Trade Show
(BUTRRALE) "

> BRAARC
reserve (rizav) A
crowd (kraud) ESR-FiN
attend (otend) P
approximately (opraksametli) R4
differ ('difo) 2R
spot [spat) ion 4
register ('regista] H2
registration form &£ &
sign up R

o EBERISUE
© B/ITEAFELE

M: Can I reserve a spot in the left corner?
(RINEEANAERIT-MLED?)
W: Sure, but it’s not the best location.

(ZR,FABARREFHMLE,)

© W FERASE

W: When is the biggest crowd at the show?

FIX AEpE 3



(ZNBRMALHEAKRSY)
M: In the late morning or mid-afternoon.

(AMREBEPFHEE AFZBELERHHR)

ORUICE & %8 4

W: How many people do you expect to attend?
(REE2HE D AEm?)

M: Approximately 2,000 to 3,000.
(ABAZT A

< BRAONEM
@ MNERUEIATHE

W: I would like to reserve this same location for next year.
(BB ARFMATATXANLE,)

W: During next year’ s show, I would like to have this spot
again.
(RENETHE, REMAREIIMLE,)

W: 1 want this same space for next year’s show.

(ERAFHRTLLAMAEXNME.)

ORVICE ¥ %/ig 2

M: Do the prices differ or are they all the same?
(MHBAFED? TRE —47)

M: Are the prices different for different spots or are they the
same?
(RTRMETEMBULTEA? T2H-H7)

M: Do the prices differ depending on location or are they the
same?
(hHEEAREATE B ZEHEAHHNNET)
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Hello.

(&35 .)

May 1 help you?
(AR ERFDT)

: [ would like to register for the trade show.

(RES AN RES)

: Have you sent your registration form and money yet?

(BEXPRERBFERTST)

: No, can | register over the phone?

(R®A, REFREERERT)

M: Do you have a major credit card?
(KERAEETERFTERED
W: Yes, I do.
(H,8A.)
M: OK, then you can sign up over the phone.
(B, ETURFERE )
I will give you the details.
(RemHtAEY.)
22 4h K38 4 B ML 333TTITIIIITIILIINLLL
1. over the phone #§“E & X E P e EH S4F, A TUKR

J on the phone ##.i% , Rid &2 A over the phone Foik 4F.
on the phone LT AR T EEBVE" , Sl FARLEYE
F oo LA EE, ETAE L, She is on the phone.
Can I help you? (REAIT &, & TAKED?)

NIiX HEpk 5



2. EAFTHFHEREEK S F S HRAT MMBEFE, AL R
E—fr A& £ % A major credit card (ZZRATEA Fo7
FxF ALFF), 2F major RE-AMEA ATHE
E2H mARE—FIERAFH LA, Pl %A AR Do you have
a major credit card? 7% R&® & No, but I have a Master
card (&R, FE XA 7T FAF), FUHF - o 2o
FRT!

3. register 1 E XA EXEM", EREAEL, register for the
trade show 2“HRE ARG EL " AR EEMBAUIER S
E M
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Checking the Cost of Attendance ;
(ERSREA)

- BR& AT

booth (bud) WAL

include [inklud) 2

food and lodging (‘fud and 'ladzig) B
least expensive RIEHH

set up 18 3

reasonable ['rizonabl) &%

decrease (drkris) B

spot [ spat) 12

depend on & #

location (lokefon) o

reserve {rizav) RE

< IERBOFEE IE

© #)F R TR Kb

M: Are there different sizes of booths?
(BALAANGT?)

W: Yes, there are two different sizes.

(F,HFARAAN)

The larger one costs more.
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