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Preface

A copy of the large album—"Modern China Advertising Comprehensive View" is brought out,
which reflects the level of design and fabrication of advertisements since reforming and opening
policy adopted in China. It is not only a happy event for Chinese advertising cireles but also a
good thing to the cireles of entrepreners and artists. T

In recent years, as effective means of promotion of marketing commodities, the
advertisements have brought about a fresh visibility to the people. The devefopment of advertising
has kept pace with the progresses in. society and has been advancing with the development in
economy. It can be said that advertisement is the outcome of the commodity economy as well as
the favourite of the market economy. The contemporary society is just like a world of
advertisements, nowhere can not the ads be found, and everywhere exist the ads. Ad becomes an
integral part of the daily life of people. Just based on this understanding, RuiHu Cultural
Communication Co., Ltd, ZhuHai has presented the "Modern China Advertising Comprehensive
View" which compiled and collected the well-received and favourable advertising works in China,
with graceful styles and artistic charm depicted by the unique creations, novel designs and
exquisits fabrications. The album features in rich contents and full and accurate materials.

To my knowledge, the compilers of the album have spent time as long as six years to travel
over more than 80 cities in 20 provinces from the north bank to the south bank of rivers, and
collected and selected about 3580 pictures and information at acost of a million and more Yuan,
and with a unprecedented amount of works done for the project.

The ads included in the album show that each ad is worked out with multiple forms
integrated and by using various kinds of media. With a great variety of ads, the album displays
fully the applications of sign boards, neon lights, televisions, broadcasts, posters, presses, etc. in
the advertising.

All the ads selected and compiled in the album are fine ones. The ad of "Apollo” series oral
liguid on press has adopted as skill of whole-page display, depicting a tremendous momentum
and a pronounced theme. A lot of them can be considered as classical works because of their ex-
quisite designs and minute fabrications.

Compilation and publication of "Modern China Advertising Comprehensive View" is not only
for summing up the successful experiences in the fabrication of China’s ads, but also for, more
importantly, providing useful references for the development in the advertising industry of our
country.

My heartfelt wish is that the advertising workers with breadth of visions in Guangdong Prov-
ince will actively explore and consistantly blaze new trails to creat better and more exquisite ad-
vertising works in a larger quantity with a view of making greater contributions to the advertise-
ment cause of Guangdong Province and the cause of whole country as well,

Chairman of GuangDong Provincial
Advetising Association

Deputy Director of GuangDong Provincial
Administration for Industry & Commerce
Li Lantian

Nov. 1994, GuangZhou
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