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Introduction

It was an emotional moment for me, when 1 visited the Central Academy of Design in
Beijing as a guest speaker and was involved in the Contemporary Chinese Design Confer-
ence in 1997. These brief encounters with Chinese design culture, on one end brought
back to me many of the long forgotten memories of my Chinese roots, On the other end
my American Indus-tria] Design training gives me z critical eye, as an outsider looking

into a familiar culture in a fast evolving period of its design history.

We are witnessing a fast growing country with a rich historical and cultural background.
The quick pace of a society moving into the future is visible everywhere, while
simultancously, foreign visitors try to capture the very best of an ancient and rich culture
before it disappears forever. These mutual admiration and curiosity fuels a unique and

dynamic creative exchange.

Design is expression of the meaning and value of a culture. 1t will also be a key asset for
China to enter the 21st century as a top competitive player in the global economy. China
has a unique opportunity to take up this challenge, because of its great potential proxim-
ity between design and manufacturing and because of a more recent expansion in indus-
trial production and consequent opportunity for a fresh start. A still expanding domestic

economy and vast global reach increase the longevity of this opportunity.

The mainstream Western design style needs to be challenged and stimulated by different
perspectives: the world is constantly welcoming new design flavors and philosophies

fr om different cultures. China should continue to nurture a national culture and iden-
tity in the field of design. Even though the roots of Industrial Design are in the West,
China will find its own aesthetic and cultural heritage. The fear of being behind and the
urge to catch-up with the others should not overpower the coutage of nurturing China's
own design spirit. Some intense soul-searching will be necessary to maximize this histori-
cal opportunity. The process starts with evaluating and investigating the horizon of glo-

bal design.

This is the first international design hook published both in Chinese and in English
and it is a milestone for China. It provides a very good cross-section of style, culture,
size and methodology of different design firms globally. It is the first opportunity

for Chinese readers to have an overview of the work of international designers.

While the work included in the book represents a universal design language, one
can still identify the unique regional design flavors that truly reflect solid cultural
roots. The design semantics and aesthetics from Europe, Japan and America echo
their regional cultural meaning, commercial value and their interpretation of tech-

nology and human value.

The diversity of works reflects the state of current design, from recycled materials
to universal design, from e-commerce to Generation X and Y. At the change of the
millennium, many of the new rules are not defined by the old logic. New thrusts
of economical and cultural forces will shape the international design landscape
exponentially. The next generation of Chinese designers will have a significant

impact and will be a major force in the future of world design.

Eric Chan

New York, USA
June, 1999
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Atelier Bellini, Italy
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Atelier Bellini is a Industrial Design company which found by Mario Bellini and his son Claudio Bellini in
1996, where tradition and innovation are combined together and the research is mainly focused on the

advances offered by technologic development linked with the use of new materials.

Mario Bellini was bom in 1935 in Milan. He graduated in architecture in 1959 in Milan. As usual for many
Italina architects, Bellini's work ranges from furniture and industrial design to urban and architectural design.
His professional activity in the field of product and industrial design begins in 1963. Bellini was head of
industrial design at Olivetti for microcomputers, typewriters and reprographic machines from 1963 to 1991.
Mention should be made of his long standing collaboration with B&B Italia and Cassina for the design of
numerous furniture systems and units, with Brionvega for the design of television sets , and with Yamaha
for the design of Hi-Fi sets and electric organs. He was not only car design consultant to Renault for five
years but also designed in the automobile sector for Fiat and Lancia. The firms for which he has designed
and designs are from ltaly, Belgium, Germany, Japan and USA. His design works are collected perma-
nently by the Museum of Modern Art in New York and many other museums and design center inaugurated

exhibitions dedicated to his activities in design and architecture.

Mario Bellini is very well know for his activities and lectures in international universities and cultural centres.
He also won numerous international awards for his professional work, including seven "Compassod'Oro”

prizes and other prizes from Germany, Japan and so on.

In Atelier Bellini, a team of young designers work together and coordinated by Claudio Bellini, who gradu-
ated in architecture at the Politecnico University in Milan, using diverse techniques from the elaboration of
visual in 3d to full scale models and prototypes. To date Atelier Bellini is developing important design
projects with leading companies in the world. The "Bellini Chair" which designed by Atelier Bellini has won

numerous awards and included in the permanent collection of the MoMA in New York.




CAB412 5 /CAB412 Chair
LTI BkE . 1977

Client: Cassina Spa. ltaly. 1977

PERSONA #37A#i - PERSONA Office chair
BP 4 ; 1984

Client: Vitra International AG, Germany, 1984

Atelier Bellini, Italy
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Atelier Bellini, Italy

. THE BELLINI CHAIR E R 5MNH#
THE BELLINI CHAIR Indoor-outdoor chair
TP WA £E 1998

Client: Heller, USA 1998

CUPOLA XA SMERERTY

CUPOLA Tea and coffee service
P v 18 IR 7 2=

Client. Rcsenthal AG. Germany. 1987

ALZATA £
ALZATA Fruit-stand
BP #ER

Client. Venini, Italy. 1992

71992

METROPOL HAKB RS
METROPOL Office system
FP s A B[E. 1989

Client: Vira International AG, Germany. 1989




Atelier Bellini, Italy |

LAMY PERSONA B ¥ kZHEXE
LAMY PERSONA Fountain-pen and ball-point pen
&P : A e == 1990

Client: C Josef Lamy GmbH. Germany.1990

ECLIPSE A#Ta| SR ERBFRZELE
ECLIPSE System of lighting fixtures
£/ Erco sk =3 1986
Client: Erco Leuchten GmbH, Germany. 1986
QUADERNO{E# X ™ A B g
QUADERNO Portable personal computer
Tl B mi 1992

Client

ng.C Olivetti Spa. Italy. 1992







ECCO Design, USA

%E ECCODESIGN (347) ®ithijal2 s R—REFE R
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fl " BefEXE” RITR %, ECCODESIGN #y3Raiaitik
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ECCO DESIGNfr Wi/~ &iiHe B aEEM. £F. &Ei7.
X BR. 2R, BAR. AHRANGRELZTE. H
RPefEERREZNLVNEEZHAS). Herman Miller
/%), Johnson & Johnson, Bausch & lomb, EFEEAE.
HELG REE. Hmt. Mes. 8FFk#HE,. ECCO
DESIGN githial 2 S FAAE 198, BRIE+EMRA.
Hepigitiing, HEaR/NS, B2 R 8 3mERRT
K&, 5IAEE. 1ZA8IRIT B K Eric Chan HX\4EA, H
PENEREEEDRN~RZTBERR R EFHRE
XEERAXNTHHSERI], ECCO DESIGN #y5tH5 K

1. SHER&THHREMEERE.

ECCO DESIGNig it MABFT R A AR A MG R XERHA
EfFgit R RAmL . 085 AXFHZECCO DESIGN
RITIRE . HORE~ SRR~ A — Mo ARE KRR IFIBR
R, A~ &, - THRENRAE. THNEHHXR, B
B XMXRAAZEHSRE. BRXEANPEERIAER
M, £—MRAZ. RATHNEZHES BEREE
BB, R ER> G, BELSOHRS WRNFEE.
FHEMNXANRS, BREN~GEAUREB MR, XL&
TORHFRE . BHMATHHNG. AT GG, ™
BREAMBERYE, A RATDEFOAPF  ABBR, B
£%77. ECCODESIGN ERER—BRES T HNEIAA

JRRE H BB RO | G 3I1F0ER AR > @ BRI XROHIE,

SR TR @I 2 K

ECCO Design Inc, a New York based consultant firm, offering

industrial design services to clients in the U.S. and abroad

ECCO is a team of dynamic and creative designers and
prafessionals, sensitive to changing technologies, life styles
and markets. They are fully aware of and respect the con-
straints involved in the development and marketing of a product,
and their commitment is to the unique aesthetic and functional
qualities of design. ECCO works closely with resources re-
lated to design, including engineering, human factors, research

and prototype production

As designers group, ECCO challenge itself to utilize today's
technology to create products that bring harmony between man,
nature and society. They are most interested in translating
complicated technology into friendly and understandable prod-
ucts for users. Their desire is to create products that are simple,

tactile and sensitive to people's needs beyond functions

Their experience has been in the design and development of
products in the areas of consumer electronics,
telecommunications, computers, medical equipment, consumer
praducts and packaging. They are capable of taking a project
from concept throaugh production. They have worked with many
national and international clients including Herman Miller,
Colgate, Johnson & Johnson and Bausch & lomb. ECCO has

won a lots of international design awards since 1987.




LGH ¥\ 5 GSMEBz)#iE / The new LG GSM Cellular

Phone
EPFP LGHET ], ¥ Client. LG Electronics, Korea
M LG GSM Bam s &+ 5. MEIFEIMES fis %
UM fa F¥RA—& Hei FRTT I T2 R !
SRANTORIERO

The new LG GSM Cellular Phone has soft. curved surfaces and

tapered edges which make it extremely comfortable to hold and to wear

Everex Freestyle ¥#PC / The Everex Freestyle Palm PC

EPF Everex 4], ()& Client. Fverex, Taiwan

Everex /i : Everex Freestyle 231 %3 PC F PC i 223514
WIS LTI R e s L FiR AHLALIE R B B A AR E it
EAFEHEE G R il 3

[ A e E T 2% i S| A

The Everex Freestyle is a Palm PC that combines many rew features
into a small wearable format The ergonomic form has a narrow lower
waist to better fitinto the palm and a thumb scoop provides additional

help in registering a correct grip

LG Phenom Express ¥ 8z / The LG Phenom Express
HPC

R LGHE L, ¥ Client: LG Electronics, Korea
LG Phenom Express % - & i 5 i HPC 1 H T i
56K K& I E | #l Tt BAERA I EY

RS TR T A A e

ECCO Design, USA




Grip'Ems JLEFR|/ The Grip'Ems toothbrushes
EPREE/NIE] I Client: Colgate A
Grip'Er R JL ¥




