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(BY He will wash the dishes himself instead. X, CAR, WTHEHR., BECR#HT—IEE
He will help Bill to translate the manual. B, RATEER manval EAEA FHTELH
[D] He himself will operate the dishwasher. dishwasher, [E]RTH R4 Bill £#i% manual, T
He "%, iXB} A, DETIHHATHERR T .
@W: I’'m trying to find ouﬁ how this dishwasher works, the manual is in French, | can’'t wait for Bill to
translate it for me.(ﬁ«‘ﬁﬁETEﬁ!‘J) &

M: Don’t worry, Mary, | can do the dishes before the machine starts to work. (BiE TERABII) « 3

Q: What does the man mean? T 1 il

& RIS, HAE DA, DXHORIED SSORIEMET, HiRBEmE ]

1. !i ] He will tell Mary how to operate the dishwasher.  [{F#IfS$%]1 A. B. D =5 A%R(FE

FXATHERK, FROBMENFZERR, BTRENIE. EHTAXHRESERBNEER
AER, ERZEMSEXATHE, AXMABEEESRANBINT, EEEE, —BEi R

ﬁn ﬂgﬁlﬁ . gm‘in ghuﬁﬁio %«;)

For centuries, explorers have risked their lives 36. According to the passage, the chief purpose of

venturing into the unknown for reasons that were t explorers in going to unknown places in the past

. varying degrees economic and nationalistic. Colum- was

bus went west to look for better trade routes to the [A] to display their country’s military might
Orient and to promote the greater glory of Spain. Lewis [B] to accomplish some significant science
and Clark journeyed into the American wilderness to to find new areas for colonization
find out what the U.S. had acquired when it purchased to pursue commercial and state interests
Louisiana, and the Appolo astronauts rocketed to the ‘
moon in a dramatic show of technological muscle

during the cold war.
AR R 1% 1 o v o ML 28 A b 5 48 M A R i Vi A0 it 1R
HA AR 255!



66. When you put up wallpaper, should you [A] coincide([a]lF &A=, T54)

the edges or put them next to each other2 B HEmm) extend (ZEfH)
[FE] HRUSEARR , (RE BRI RERERE overlap(# &)
ERBENFHEE—ER? [D] collide(fif:4#)
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Part I  Listening Comprehension

Section A
1. [A] To cancel his trip. [EZHA K] A RER AN R ER TOERSTHEX.
[B] To go to bed early. A CRTFERAXEWINEESE WASBRAHEL
To catch a later flight. PUERIITH: B 5D AR ERNBR. EDEAEL
7y -& To ask for a wake-up call. B ENEH.
D S e ——
25 M: | hope Iwon't oversleep. (i3RI, EE ﬁ_t'&ﬁh&]‘ ME ﬁk%A C) Ive sumply got to catch thee
first flight to New York. }
W: If | were you, I'd request (% F ask for) the wake-up call from the hotel reception. (BH#lIESTREIN,
BHER) @@
Q: What does the woman advise the man to do? — {..3
2 They have different opinions as to what to do next. : [E%ﬁﬁ A ETRBAKE, THR
[B] They have to pay for the house by installments'. MEMRE, A. DEEREL541+ER
[C] They will fix a telephone in the bathroom. A, B. CRR-_AKEEXER
[D] The man’s attitude is more sensible than the woman’s. ﬁﬁ-'a_ fﬁ%ﬁ)’iﬁﬁiﬁ'l&,
! '\‘JJ e ——— S —— ‘
i} M: Next, shouldn’t we get a telephone installed (B :Fa’J installments ﬁ?ﬁjbug EEHR) in the ha||'7 (
W: Fixing the shower pipe is far more important. (Hgg C, FREEA aqﬂgmﬁ)
$ Q: What do we learn from the conversation? U ﬂ ﬁ:’,’ ®
3. [A] She will save the stamps for the man’s sister. [F£Fa#] A, C. D%‘KEIBB!%E* B
She will no longer get letters from Canada. Piletterth SEEH X, BRI ESRIT
She can’t give the stamps to the man’s sister. WBAMXE, ACHEBESLRE. A CE

I’ve noticed that you get letters from Canada from time to time. Would you m|nd saving the stamps for
me? My sister collects them.

F She has given the stamps to the man’s roommates. #Eﬁﬁlﬁ Gﬁﬁ&&ﬂtﬁ%‘ZI_]

W: My roommate (FJ2 the man’s roommates, HEf& D) already asked for them. —ﬁ]igﬁ @ \
Q: What does the woman imply? ool R é
4. TA] Visiting the Brownings.
(&} Writiig a postcard. [EZ 2] -ing R RETRIHEITR T 66 )0 B IE ZE (T ROZHE.,
] Looking for a postcard. B, C#5 postcard %, RE—& writing, — /& looking for,
(D] Filling in a form. HEREFEZFOARETF,

"installment /in'sto:lmant/ n. 5838k, B3
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Q: What's the woman doing?

: | told the Browning's I'd send them a postcard. Now | don't know what to say. (E%%Egpostcard,;\

’” http: // www. kaoshi. tv

i : What's the matter? You've been sitting there for ages, just stanng into space (R AR ERRE, 92—%

CLEE =

A2
%) M: My chemistry project is in trouble. My partner and | have totally different ideas about how to proceed

5. [A] The man should work with somebody else.

] The man should meet his partner’s needs.
They should come to a compromise’.
[ They should find a better lab for the project.

R

[F£)isaik]l A. B, CERTELWRESHA
partner 4, MDSH=MARAER. THE
Hipg, EE M should IRTABHESRIAX,
BRABTER _MRBEANRINAER,

f (B3E 759 ERE)

W: You should try to meet each other halfway. (& C FIR XiE#iR) ﬁ

$ Q: What does the woman suggest?

{
aED >

Q)

6. [A] She can’t finish her assignment, either.
She can’t afford a computer right now.
i The man can use her computer.
[D] The man should buy a computer right away.

[ )5 S #] ETP RFAScomputer X, B
#EHEBR, 1B A R cither If T —MREZEME
B, BT XETHEL, B5CEXLREAREE
Rt computeri X Mal @ EH R, EREERE
HAEZE, :

: I'm frustrated. We're supposed to do our assignment on the computer, but | have difficulty getting
access to the computers in the library. (3&iF T 5&3) _
W: | understand the way you feel. I'm looking forward to the day when | can afford to get my own. (5 \

s BmRAAZHER, ERX)

Q: What does the woman mean?

aEm >

S
F AL A IER)

W: That's because Dr. Johnson comes from an entirely different school of thought. (1t school 3E school-

2 IFA%k] LANETSSKE, BR

7. [A] The visiting economist has given several lectures
The guest lecturer’s opinion is different from Dr. Johnson's. &8, B —iEARAHEEE, §—
i Dr. Johnson and the guest speaker were schoolmates. TEHEE., ITRXREMEEHAE,
Dr. Johnson invited the economist to visit their college. MARYY ., B. CIETMSRET Dr.

Johnson # guest lecturer,

M: The visiting economist is speaking tonight, but Dr. Johnson doesn’t seem to think much of him. (BIi %

mates B school, #E C 1T, FIRH#—HEMET

Q: What do we learn from the woman’s remark?

B TRATE M)

R >

%

<)

L)
[A] She’s never watched a better game.
[B] Football is her favorite pastime’.

(E£Tm k] AR "AREFERSERE
AILLEE"). DAANETEEITR KB BT, &

IE] The game has been canceled. BRTEREXENREEET S,
D¥ Their team played very badly.
W)
M: I'm sorry | missed the football game, but | had a terrible cold. z

What does the woman imply?

W: You didn't miss anything. We couldn’t have played worse. (2 D lﬁﬁ’lﬁx%'ﬁ @ /
Q: . RS

2 come to a compromise EEHT Rk, HEHEZH
3 pastime /'paistaim/ n. Hi&, IRFK
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9 The man should stick to what he’s doing. [FEIfSi%) MNETERE The man should, EH
[B] The man should take up a new hobby. EHEEENRBEIT, NC. DEHAFEMNELER
[C] The man should stop playing tennis. MBI, ZETNIZERM,. B. CHARKIER
[D] The man should find the cause for his failure. BJffi%, AATTRERAEE, WHEBESRLEA. D,

. I'think I'm going to give up playing tennis. | lost again today. (RE 2%, HED) z

W: Just because you lost? Is that the reason to quit? (R G ESEIAT A&+ 3 B+HE A% E . &

R RE T TRIZBFITMK, 5ARH—X) Q\
Q: What does the woman imply? L’] llﬁ Ln ﬁ =

10. ] Aninvented story. [B] A real life experience. [EZFE#]) LR IAEERTITHERIE
An imaginary situation.  [D] A terrible nightmare. RESEEEX, RERFHAZAT.

& - .
95 M: Jane, what would you do if you were on vacation overseas and lost all your money and credit cards? %

(FRAAEMIES., BARZRMNA CH)
W: Well, | guess I'd probably sell my watch and camera... Or | might get a job as a waitress somewhere
s till | made enough money to buy a plane ticket to return home.

Q: What are they talking about? L’] llﬁ ll] ﬁg @

Section B

Passage One

11. [A] The n.ame of a German town. E2FAK] EXHEREENE >
[E A resident of Frankfurt. = %&ﬂ-ﬁ*ﬁ—ﬁ?ﬁ!;ﬂq*ﬂ

A kind of German sausage.

i, fNGerman, sausage, fast food, dog,

)] A kind of German bread. taste, hot &, ThF L. MBHRXTES
12 Q He sold fast food. [B] He raised dogs. MR AT —EH TR, DERamsE
[C] He was a cook. [D] He was a cartoonist. BIZ& RS hot dog A3, 11 ERYJL
13. [A] Because the Americans found they were from Germany. AT BINEE, %R —E
Because people thought they contained dog meat. $E: REENBREH R TIE: 13
[C] Because people had to get used to their taste. Bl Because BRI R EE B

[D] Because it was too hot to eat right away. By P R A ERN R,

&), g Most people know what a hot dog (EDIE T¥EM) is. It's a sausage in a roll. But do you know why it's %
called a hot dog? Well, the long red sausage which goes into a hotdog is called a Frankfurter (11 &3
FR¥E). It got its name from the German town Frankfurt. The sausages were very popular, but hot
frankfurters were difficult to sell in crowds. One man, Harry Stevens, had the job of feeding the crowds in
baseball games (FEHEEK 2 PR A R MBI R fast food, 512 Fhiy A TA—H, ETF{EFE cook, ‘
XHEFHRR). He had an idea. Why not put the frankfurters in long, hot bread rolls? This made them easy
to sell. The “red hot” had a hot and attractive taste and became very popular. But in 1903, an American
cartoonist drew a long German sausage dog in place of the frankfurter, so a frankfurter in a roll soon
became known as a “hot dog” . It was a joke, but some people really thought the sausages contained
\ dog meat. For a while, sales of hotdogs failed (13 g4 B RUILAHE B ER), but not for long. \
11. What is a frankfurter?  * 12. What was Harry Stevens’ job? : O
$ 13. Why did sales of hot dogs decrease for some time? o R j ‘
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Passage Two

14, They give out faint cries.

They make noises to drive away insects. [ 2 7] SRR RIE

[C] They extend their water pipes. MEATRGBLUTER: X8

[D] They become elastic like rubber bands. SHEYEX. MR-

15. [A] Quiet plants. ] Well-watered plants. BA3C: 14@FH they RATHE
[C] Healthy plants. Thirsty plants. MEEEY: 15 ENERA

16. [A] They could drive the insects away. ZiRMIE, BHLRABA
[B] They could keep the plants well-watered. plants, RAETE: 16 AT

] They could make the plants grow faster. ER#E They could 27,

(_\& They could build devices to trap insects. FRIC, HAREE.
Y

sounds (make 5 14 @ A i) give out [§ )— as if they are crying out for help?

You see, in a plant’s stem there are hundreds of “water pipes” that bring water and minerals from
the soil all the way up to the leaves. As the ground turns dry, it becomes harder and harder for the plants
to do this.

In severe droughts*, plants have to fight to pull out any water available. Scientist Robert Winter has
found out that when it is really bad their water pipes snap from the tension like rubber bands. When that
happens, the whole plant vibrates a little. The snapping pipes make noises ten thousand times more quiet
than a whisper.

Robert knows that healthy, well-watered plants are quiet. He also knows that many insects prefer
attacking dry plants rather than healthy plants.(15 Bi% R £, prefer, rather than ZEX BRI A EES
7#7#) How do the insects know which are healthy plants and which are not? Robert thinks that the insects
may listen for the plants that cry and then they may buzz in to kill.

To test his theory, Robert is using a device that can imitate plant cries. He attaches it to a quiet, healthy
plant so the plant sounds thirsty. Then he watches insects to see if they attack more often than usual.

If he is right, scientists could use the insects’ ability against them. They could build traps that imitate
crying plants. So when the insects buzz in to eat, they won't buzz out. (16 g D itk Abaoks 1)
14. What do plants do when they are thirsty? o
15. What plants do many insects tend to attack? ‘@

16. What could scientists do if Robert's theory proves to be true? ]1] llﬁE Lﬂ ﬁ!{

) i :
% We all scream for water when thirsty, but do you know in very hot, dry weather, plants also make faint

Passage Three

To look for a different lifestyle. B] To enjoy themselves.
For adventure. or education.
There are 200 vehicles for every kilometer of roadway.

It has a dense population.

There are many museums and palaces.

It has many towering buildings.
It is a city of contrasts.

It possesses many historical sites.

“drought /drauvt/ n. +8 , B%k
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[C] Itisan important industrial center. [ 2 Vi s 1 178 to 70 for fY e A BT L& 5]
[D] It has many big and beautiful parks. HRHFEENENRER; 18. 19EH5MHTEX,
20. [A] It helps develop our personalities. 18 EEAHETIRAMER, MiZBAYE:; 198
It enables us to acquire first-hand knowledge. A, CEMMBITIIN, THREERE: 208
[€] It makes our life more interesting. FE I AT EANBEERD EEEAMiE, WHE

[D] It brings about changes in our lifestyle. ELME.

People enjoy taking trips, but what are the reasons they leave home? One reason is for education.
(FAER 17 @HER, reason £158i7) People travel because they want to broaden their horizons to
learn about other people and other places. They are curious about other cultures. When people are tourists,
they get a quick look at different ways of living. Even a short look at another kind of lifestyle is an important
lesson.

’ On a trip, a person can learn directly— by visiting museums and historic spots. What does a tourist
learn who sees the art museums, visits the historical palaces and other scenic spots in Paris (H{El T i
B, 3t 18R NMRIFAIERT), and shops along the River Seine? He gets a vivid picture— a real-life—
one of the French people. He leamns about their attitudes, how they feel about business, beauty and history.

What about the tourist who goes to Hong Kong (X —Ei#i7)? Does he get the same information that
he could get from a book? He might read that Hong Kong is crowded, that there is less than 200 square
meters of space for each person, but seeing and feeling the lack of space will impress him much more. He
might read that there are nearly 200 vehicles for every kilometer of roadway, but the sight of so many
vehicles parked along the roadside will be a much more vivid lesson. The tourist to Hong Kong will never
forget the contrasts(tt4biY contrast B EERR)— the straight vertical lines of the tall modern buildings

and the moving lines of boats that people live in.
17. Why do people leave home to travel according to the passage? S
18. What do we learn from the passage about Paris? ﬁ

)
19. What impression will a tourist get of Hongkong? : .

20. What does the passage tell us about traveling? U T 1/ (J

7

Part II Reading Comprehension

Passage One

HXEORBN WL RAX P RBRAXEIAH TV talk shows, —BRMEETES BB OFZH
X RRARSH-—RXE. B, $=. MEMHEQHAT Like, Compared to FRETILRAIXEIT,

TR RAELHRUER. BT EED

R
In the world of entertainment, TV talk shows have undoubt- 21. Compared with other TV talk shows,
edly flooded every inch of space on daytime television. And both the Jerry Springer and the Oprah
anyone who watches them regularly knows that each one varies in Winfrey are

style and format. But no two shows are more profoundly opposite A] more family-oriented
in content, while at the same time standing out above the rest, th n—! [7] X #£ @ finusually popular

(IRF2138C )
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he Jerry Springer and the Oprah Winfrey shows? [C] more profound
Jerry Springer could easily be considered the king of “trash ilS [D] relatively formal
talk (FE1%)” . The topics on his show are as shocking as shocking 22. Though the social problems Jerry
can be. For example, the show takes the ever-common talk show Springer talks about appear distaste-
themes of love, sex, cheating, guilt, hate, conflict and morality to ful, the audience .
a different level. Clearly. the Jerry Springer show is a display and 4} remain fascinated by them
exploitation of society’s moral catastrophes(%¢ k), yetpeople are are ready to face up to them
willing to eat up the intriguing predicaments([f{}%) of other_*a—’i_—_[C] remain indifferent to them
people’s lives ¢ [D] are willing to get involved in
Like Jerry Springer, Oprah Winfrey takes TV talk show to its them
extreme, but Oprah goes in the opposite direction. The show 23. Which of the following is likely to be
focuses on the improvement of society and an individual’s quality a topic of the Oprah Winfrey show?
of life. Topics range from teaching your children responsibility; 7@@/ [A] A new type of robot.

managing your work week, to getting to know your neighbors. Racist hatred.

Compared to Oprah, the Jerry Springer show looks like amily budget planning.
poisonous waste being dumped on society. Jerry ends every show ] Street violence.
with a “final word”. He makes a small speech that sums up the 24. Despite their different approa-ches,
entire moral of the show. Hopefully, this is the part where most the two talk shows are both
people will learn something very valuable.

Clean as it is, the Oprah show is not for everyone. The show’s ironical [B] sensitive

main target audience are middle-class Americans. Most of these nstructive  [D] cynical

people have the time, money, and stability to deal with life’s 25. We can learn from the passage that

the two talk shows

1&)&\[A] have monopolized the talk show
S
3&\

tougher problems. Jerry Springer, on the other hand, has more of an
association with the young adults of society . These are 18-to-21-

year-olds whose main troubles in life involve love, relationship, circuit

sex, money and peers. They are the ones who see some value and [B] exploit the weaknesses in hu-

lessons to be learned underneath the show’s exploitation’. man nature
While the two shows are as different as night and day, both [C] appear at different times of the
have ruled the talk show circuit for many years now. Each one day ‘
caters to a different audience while both have a strong following are targeted at different audi-
from large groups of fans. Ironically®, both could also be considered

pioneers in the talk show world.

L AXTBRTRMKEARERE DS ,..\ifra Qfmiaaﬂﬁﬂﬂ“?* BHRRNTH. ARHNROFHEE
AR, EERTENG EEIE; MAENAEFER, T EBRERTHEMNESME
BERENES, HESEREEEHE, EAELBLLOHEFDEOAANFRE, TEEHREHXEE
HHRERR. IEFIMEATENTEEROFTERHZEEH, #%QifFS?FHH‘JRHﬁFﬁgﬁo c”’\

ences

Passage Two
~ 73

{

!

%g AXHESARXTAR. AFRK. TOAXSE—ERE, E—HRAY, XENXE—EELE
%—&ﬁFEﬁEMEﬂﬁE AIEEHE.

SRR

SHBMEBERIIFNTTETMEAR - fiSRMRAEH - ERHRNTE —HEASTLEAATRE, i XEENEAT B F
Hmil. ¢ RAKE - TERATEENHSERENNRRIAMA, EEANPAEEAIETIIAPLEFHEES.
7 exploitation /,eksplor'terfan/ n. Bk % ironically /ar'ronikolly/ ad. X 7l
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To understand the marketing concept, it is only
necessary to understand the difference between mar-
keting and selling. Not too many years ago, most

industries concentrated primarily on the efficient prox

duction of goods and then relied on “ persuasive sales-

: s
manship’ to move as much of these goods as possible. 2

Such production and selling focuses on the needs of the
seller to produce goods and then convert them into
money.

Marketing, on the other hand, focuses on the
wants of consumers. It begins with first analyzing the
preferences and demands of consumers and then pro-
ducing goods that will satisfy them. This eye-on-the-

consumer approach is known as the marketing con-
cept. which simply means that instead of trying to sell
whatever is easiest to produce or buy for resale, the
makers and dealers first endeavor to find out what the
consumer wants to buy and then go about making it

available for purchase. k&
This concept does not imply that business is
benevolent(%% 14 )or that consumer satisfaction is

given priority "’

over profit in a company. There are

always two sides to every business transaction ''— the

firm and the customer — and each must be satisfied

before trade occurs. Successful merchants and produc-

ers, however, recognize that the surest route to profit is
through understanding and catering to customers.

striking example of the importance of catering to th
consumer presented itself in mid-1985, when Coca

Cola changed the flavor of its drink. The non-accep- Vi
tance of the new flavor by a significant portion of the
public brought about a prompt restoration of the Clas-
sic Coke, which was then marketed alongside the new

King Custome ruled!

\F
»ﬁ;@.

26. The marketing concept discussed in the passage
is, in essence '
[A] the practice of turning goods into money
making goods available for purchase
e customer-centred approach

[D] a form of persuasive salesmanship

What was the main concern of industrialists be-
fore the marketing concept was widely accepted?
A] The needs of the market.
@ Lhe efficiency of production.

[C] The satisfaction of the user.

[D] The preferences of the dealer.
28. According to the passage, “to move as much of
these goods as possible” (Lines 6, Para. 1) means

@ »

Whe largest possible amount of goods
(A% —B b N 3CHEl)

[B] to transport goods as efficiently as possible
[C] todispose of these goods in large quantities
[D] to redesign these goods for large-scale pro-
duction
29. What does the restoration of the Classic Coke best
illustrate?
[A] Traditional goods have a stronger appeal to
the majority of people.
[B] It takes time for a new product to be accepted
by the public.
[C] Consumers with conservative tastes are often
difficult to please.
oducts must be designed to suit the taste of
the consumer.
30. In discussing the marketing concept, the author
focuseson__ .
[A] its main characteristic (4 3 H#EFH)
[B] its social impact
[C] its possible consequence

[D] its theoretical basis

| AEELLEABT A EEORS, U E RS HEREX AN, JLER, AREREFH
BERRNOFRE, RERTHRAK, MEHNRERTHRENER, EETREREBENL, REE |
EFHFERRRRBRE, SHAHTR-HMEAENER, EXHREHN, AOSHESLABIHE, |
QMMﬁkmﬁ§HME&EEEM#£EQ%ﬁ%;ﬂDHEM¥%E%—kEm,—EE@K&E%?

OBk, BEas70s7 B S B4 Ok & M, gﬁ

MBS AR RS CERENEFTNERFFRSNBHBEREINGR, AEBEHEHE®A
MX, MARERPLS TETHTREZNER.
" priority /prar'orati/ n. {564 " transaction /tren'zek-fon/ n. B

"2in essence: MZE_LE ki
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Passage Three

Vo) -
BRSNS ENETRB—BIILT. F—RNE_BERFE—$iA5 514 conventional Fi recent,

BE. RTEXENEREET. |

Conventional wisdom about conflict seems pretty. 31. In the eyes of the author, conventional opinion on
much cut and dried". Too little conflict breeds apathy AP conflict is
(#%{%) and stagnation (C&{#ff). Too much conflict ‘bg@ A] wrong
leads to divisiveness(4y%¥) and hostility. Moderate pversimplified
levels of conflict, however, can spark creativity and [C] misleading
motivate people in a healthy and competitive way. [D] unclear
Recent research by Professor Charles R. 32. Professor Charles R. Schwenk’s research shows

Schwenk, however, suggests that the optimal level of

conflict may be more complex to determine than these
simple generalizations.'* He studied perceptions of /&

[A] the advantages and disadvantages of conflict

the real value of conflict

conflict among a sample of executives. Some of the the difficulty in determining the optimal level

executives worked for profit-seeking organizations of conflict
and others for not-for-profit organizations. [D] the complexity of defining the roles of con-
. Somewhat surprisingly, Schwenk found that flict
opinions about conflict varied systematically as a func 33. We can learn from Schwenk’s research that
tion of the type of organization. Specifically, managers
i -for-profit organizati lieved that a person’s view of conflict is influenced by
conflict was beneficial to their organizations and that it the purpose of his organization
igher i isi in, might [B] conflict is necessary for managers of for-

be achieved in the absence of conflict."” profit organizations

Managers of for-profit organizations saw a dif- [C] different people resolve conflicts in different
ferent picture. They believed that conflict generally ways
was damaging and usually led to poor-quality decision [D] it is impossible for people to avoid conflict
making in their organizations. Schwenk interpreted 34. The passage suggests that in for-profit organiza-
these results in terms of the criteria for effective deci- tions :
sion making suggested by the executives. In the profit- [A] there is no end of conflict
seeking organizations, decision-making effectiveness [B] expression of different opinions is encour-
was most often assessed in financial terms. The execu- aged .
tives believed that consensus rather than conflict en b_fﬂ] decisions must be justifiable
hanced financial indicators.'® fg-_@ success lies in general agreement

In the not-for-profit organizations, decision- 35. People working in a not-for-profit organization

making effectiveness was defined from the perspective

of satisfying constituents'’. Given the complexities

and ambiguities associated with satisfying many di- %&ﬁﬁ

verse constituents executives perceived that conﬂict/

led to more considered and acceptable decisions.'® [D] find it easier to reach agreement (54T,
AR ERA, HARA R

"cut and dried: ETEM); EMERAY ¢ iFX: Charles R. Schwenk #IRBIEMTZRA, BEMNDRMEX THEZIL X EHENBITES
&, RN EETIENR, BLERMNAANSERIRETFBERRIMENMELXE RS, TE, LESEFENER TTELERE
NHERKERRE, " FX: ATMHEEARANSHEMBIETHRE - RMNBATARRHIE, " constituent /kon'stitjuent/ n. B%, B
® CEx: AF9SEAY, BRAREREEENERSAMESRN. BN, BLATRTUSISRNBEBERLE. EXHAALS

HREK.

seem to be difficult to satisfy

fire free to express diverse opinions

] are less effective in making decisions
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FEAMVAAFBI VP ESEHAEMRE, FTRIESE S RMERT, 8 Charles R. Schwenk £
ﬂﬁ&ﬁ%@*mﬁg%.%E*ﬁmﬁﬁﬁﬁﬂoﬂw:#ﬁﬂﬁﬁﬂﬁ%%@%ﬁﬁm,Eﬁxﬁﬂi
EAREHRNEEZEHRASETHNRE; BRFMMAAN RFFERERRFRSHER, B

HRREMBEERXR, M—BHNERLEFEERSHRE, R

Passage Four

D BXF-BERAE), ERRUVAHBHXESKREX. BEEREAR—FHHL itk
B PRETT . REERIFAXR - RETAE, B—RRAT, XIS, RS2 EDHRE

EHHiAL. x B Ok i
Imagine eating everything delicious you want with 36. We learn from the passage that olestra is a
none of the fat. That would be great, wouldn’t it? substance that
New “fake ' fat” products appeared on store shelves [A] contains plenty of nutrients
in the United States recently, but not everyone is happy [B] renders foods calorie-free while retain-
about it. Makers of the products, which contain a compoun ’ﬁ‘%&- ing their vitamins '

fat from certain foods. Critics, however, say the new com akes foods fat-free while keeping them
ound can rob the body of essential vitamins and nutrients delicious

(E M) and can also cause unpleasant side effects in 37. The result of the search for an easily digest-

called olestra, say food manufacturers can now eliminate % ] makes foods easily digestible
T

some people.” So it’s up to decide whether the new fat-free ible fat turned out to be
products taste good enough to keep eating. [A] commercially useless
Chemists discovered olestra in the late 1960s, when - [B] just as anticipated

they were searching for a fat that could be digested by ] somewhat controversial

o
Lt (D Juite unexpected

Olestra is different from ordinary fats in that

infants more easily. Instead of finding the desired fat, the
researchers created a fat that can’t be digested at all. 38.

Normally, special chemicals in the intestines (}|%)
“grab” molecules of regular fat and break them down so it passes through the intestines without
they can be used by the body. A molecule of regular fat is
made up of three molecule of substances called fatty acids.

The fatty acids are absorbed by the intestines and
bring with them the essential vitamins A, D, E, and K. When
fat molecules are present in the intestines with any of those
vitamins, the vitamins attach to the molecules and are

being absorbed

[B] it facilitates the absorption of vitamins by
the body

[C] it helps reduce the incidence of heart
disease v

D] it prevents excessive intake of vitamins

carried into the bloodstream. 39. What is a possible negative effect of olestra

Olestra, which is made from six to eight molecules of according to some critics?

fatty acids, is too large for the intestines to absorb. It jus [A] It may impair the digestive system.

slides through the intestines without being broken down. It may affect the overall fat intake.

Manufacturers say it’s that ability to slide unchanged through

the intestines that makes olestra so valuable as a fat substi- 42

may increase the risk of cancer.

[D] It may spoil the consumers’ appetite.
tute. It provides consumers with the taste of regular fat 40. Why are nutritionists concerned about add-
without any bad effects on the body. But critics say olestra ing vitamins to olestra?

can prevent vitamins A, D, E, and K from being absorbed. [A] It may lead to the over-consumption of

1% fake /fe1k/ a. fhiEHy .
ORI ARTHGERITAA X HF YU AW BRARP BN R E RIS EL U AR EABMER.
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It can also prevent the absorption of carotenoids (R #H% vitamins.
%), compounds that may reduce the risk of cancer, heart eople may be induced to eat more than is
disease, etc. necessary.

Manufacturers are adding vitamins A, D, E, and K as S [C] The function of the intestines may be weak-
well as carotenoids to their products now. Even so, some Q ened.
nutritionists are still concerned that people might eat unlim [D] It may trigger a new wave of fake food
ited amounts of food made with the fat substitute without ‘ production.

worrying about how many calories they are consuming.
L XA T BT RNEE TR “ERE" 7. £ ERNCRNARY PR, BN
- ERAER, ATERMRAXEN RS, EXHRT, BHSRDREMEEHFEEIRESES
BHIBER, BXLETEHRBJADTERSEIR, BY, EAGSTREERNEAT MR, MW
ABFERREM, EREH, REALTECERAXRBPMANTELER, EAMIEREHFRAE—EMHK

mmﬁlﬁlo
£ X ¥ th B

Part I11 Vocabulary

41. The doctors don’t that he vTill live much A] articulate({ 3B Hb#R)
longer. A nticipate(ﬁﬂi , )
(8] B4R FLE M. (K8 2003 (CT manifest(RB]. iE8)
£12 AERHE) [D] monitor( ¥, YHk)
42.Isuggest we put the scheme into effect, for it is quite [A] eligible(FF & & 1410 . &)

. [B] sustainable(n] LA Z5Z 1Y)
[AE] BRI RIHELE, B ERTT : probable (7] BERY)
0 GRS &easible(tﬂiﬂﬁﬂ’a)

43. The old gentleman wasavery ________ look- [A] respectful (B H AFY , AFLIRAI)
[B] respected (# 245 1)
respective(4r 5, & HM)
Fespectable(F] 5 f1) , 4 44 21))

ing person, with grey hair and gold spectacles.
(AR TIMRRILASH, KAMKE R
WS ERE,

44. This book is expected to the best- [A] promote({Ei#F, k%)

] prevail (G f7, 1T)
ominate(ZHAL, (%)

(D] exemplify (24 - I, Bk

seller lists.

[(UE] XAHHBEGHEHITHEPATIAF,

45. That part of the city has long been for its #otorious( RAWEN)
street violence. : 2 R HfE R [B] responsible( T E1Y)

(AR ZETOBR MR EASELR MR EZME * [C] historical (Jfj 1 )

#® [D] illegal C{E:30)

46. Under the guidance of their teacher, the pupils are [A] towed(#E , H)
building a model boat

by steam. [B] pressed(JE#5, =Z/%)
kT

B
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(] 2RSS F . FENEEHE—AEHRE #in tossed({fy , il , #)
A RIAR AL, = ropelled(Hidf , {k)

47. Having finished their morning work, the clerks — A] expanding((EfZ MK , ¥9K)
stood up behind their desks, them- T A B Ktretching (12 , 4F/&)

1 prolonging(#i <, E)

selves.
(AR RENEER— N LFHNIIEZE HESR [D] extending(¥7¢ , 4E{H)
E{— T HIRE
48. England’s team, who are now superbly fit, will be [A] revive(ffi JREE , {5 %)
doing their best next week to them- retort(R %%, R k)
selves for last year’s defeat. Eﬂ%g&%ﬂenge(%“'fﬁm , #hE)
(AE] ZERSRE, B TFTRAREEN. [D] remedy(#iG, *Mo)

REFLMZ . (RS 2003 £ 12 F 46 &
mi—#)

49. If you want to get into that tunnel, you first have to "Eﬁﬁ “ Q thaul (H h#E$;)
away all the rocks. [B] transfer(4%78, %)

[AE] MEREANRE , ¥ ERZIB AR A L [C] repel(di& , 4 Hl)
BB, [D] dispose(4bE, AbHE)

50. It took us only a few hours to

the pape ﬁfﬁfﬁ ri [A] shear (f&37 , By H])
off all four walls. Crape (Bl , f2450)
(] HAN2E T L ehL R0 U 4R T [C] stroke (Pibt)

kT, [D] chip (3 EE )
51. The famous scientist his success to @% [A] imparted(43 5, {5#%)
hard work. ’?‘427 granted([F] &, #¥)
[E] XA R AR FRIB AR T AT scribed(HHF, ATHTF)
fE. (&7 2003 £ 12 AE R HE) [Dlacknowledged (& I\, i)
52. It is difficult to of aplan to end poverty. A] speculate(#ll)

| - onceive(*@,@., %k, i)

fed=:%ii30 ] [C] ponder(GLIE, INFLFHEIE)

[RAE] B — MY RERIT IR, (D] reckon(i+38, #it, fhit)

A a1 &
53. Now the cheers and applause in aingled({iiﬁ;'%)
single sustained roar. [B] concentrated(4 )

[C] assembled(4£4, R, A

[ R SR PR A O AT R — F 5 A BOTE R (D] permeated(3i% , i£i%)

54. Improved consumer confidence is rucial (BXREEMN)

to an economic recovery. B R 4 [B] subordinate( 2], M)
(AR EEFLF HEERENELREXES [C) cumulative( L)

B, [D] satisfactory (J# & )
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55. Although the body is made up of many different A] incredible(HELL B {5 HY)

tissues, these tissues are arranged in an . ntricate(’f%é,%ﬁ Z , H 2R H)
and orderly fashion. Al fe M8 (€] internal (P #BAY)

[E] REAKBFSFEAHARME, BiXLA [D] initial (B #HY, HIEAH)
NRABHERERIHAREBRF.

56. If you work under a car when repairing it, you [A] waxy(REERT , B )

often get very

(%] MRFRBETEE, EESREHARH
5,

Dgu (B slippery (it KT )
1] sticky (Kl , KEHERD)
oreasy(JHIIERY . Hi5HY)

57. The damage to his car was , therefore, & [A] considerable(FH 24 /] Wi, {E 7375 IEHY)
he could repair it himself 5@% appreciable(n] B4y, W iEMEIY)
[AE] R ERERT~E, Bt ESRATUE egligible(P] LAZZRERY, A= HAY)
¥, (52003 £ 6 A 46 @) [D] invisible(F A WLHY)

58. My sister is quite _and plans to get an [A] aggressive(BERC I, A E2h1)

@:@/\y [B] enthusiastic(FCrH, THEREBUER)
% [C] considerate(% & JE %)

ambitious(F LAY FF.OEEI)

M. A. degree within one year.

[AR] REkFIEEEHRG HRHE—FAKEML
P,

59. The manager tried to wave aside these issues as A] versatileGE HIRY , T RER)
' details that would be settled later. A B Xirivial (B{REAY , A 1)
B A

(O] S8 ERX LB REAL T e R —id, ] preliminary(Fi# 9 , #14#9)

FUEEALE, [D] alternate G EFHY , #EifHY)

60. His was telling hifn that something ?imuition(ﬁﬁ") [B] hypothesis({izi%)

was wrong. [C] inspiration(R &) [D] sentiment(154, 1 8%)
(AE] EiEiFthHEET .

61. This book is about how these basic beliefs and [A] fashions(ifH, WAT)

values affect important of American life ] frontiers([E%, W)
(] zw#xm&gzzmmwmﬁmrnﬁ%%acm (5 1)

BRWEREFNEZTHEMN.(2003F 12 ALk formats(fi s , X, #30)

EER)

62. Parents often faced the betweendoing [A] paradox({LldEm R W A, HAEF ERIIE)
what they felt was good for the development of the junction(3#4 , A X /5)

child and what they could stand by way of undisci- e dilemma iR B ¥R JR T, FR A RO BE)
plined noise and destructiveness. [D] premise(Rij#, &)

[(AE] RBNSEEAXHEHRAENEY: —TEEMEIMAARZFORKTENE, — A EEERERK
FAMEMERIWD RFIRET .

63. Clark felt that his in one of the most [A] apprehension(BEfi#, Pi{H)
dramatic medical experiments of all time was worth [B] appreciation(&#4 , K5)

the suffering he underwent. B presentation(f7 43 , Pi&)
articipation(£ 5 , Z:4n)
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[(E] B S SEXMAELURBAEANEFRE, THREEBEATRESN.

64. As one of the youngest professors in the university, eshold [B] edge
Miss King is certainly on [he ot a brilliant @ [C] porch [D] course

career.

(AR {EAZAFREBHEE. S/ENBERLARIRIFE,

65. The lawyer made a great impression [A] protecting(fR# )
on the jury. 1'37&7;@; guarding(<F LHY; Ph{HIE)
& efending (BE41Y)

[E]XABHPRITA R HEAE T TRIFMEK. [D] shielding(ff- 3, BE#REHY)

66. Very few people understood his lecture, the subject dlm(ﬂgﬁém HERIR)

of whichwasvery _ bscure(ﬂﬁiﬂm BRAR)
AR RVEAS Eﬁﬂﬂﬂ‘h#& Eiﬂtﬂﬁﬁl#ﬂ‘]i [C] conspicuous( . )
G, [D] intelligible( [ # 1))

67. Thismovieisnot ___for children to see: [A] profound(ZEZI, &= )U,’%JJQE’J)

it contains too much violence and too many love valid(FZiY, 1E4RY)
iy \@ecent (BEH, AER)
(AR ZHEMTERI/ILEE BHEERRER [D] upright(iE E f)

NMEEIHE.

68. The wood was so rotl?n that, when we pulled, it [A] broke of f(H M7 , 228812 1)
into fragments- ’Eﬁ [B] broke away (B, #FF)

(OB SRAKBLEET, RIN—. TREA 2 broke through(ZE il , %&i)
B "% A D¥broke up(4TRE , W)

69. The detectlve and his assistant have begun to ] come through(£: 55 , JiiBS)
the mystenous murder. ook into (B, Hith)
(m mﬁmmwa&mam&ﬁ/\mm DR ke overctell, it

o [D] see to(f1 5T , &)

70. Sadly, the Gi&nt Panda is one of the many species//%xtinction (K#a)

now in danger of . A ] migration(GE #§)
[C] destruction(f )

[E] TENE, ARERMIERENIHZ—, [D] extraction(4£ )




