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Swelling Shesity Bites U.S. Econemy

Nearly a third of all American adults are
obese, and the percentage of overweight children
has tripled in the past 20 years, putting a serious
strain on the world's largest economy.

While an unhealthier population can be a
boon to the health care industry, it drains

resources from the rest

of the economy — up to

$100 billion a year in

direct costs and another
$50 billion annually in indirect costs, according
10 somme estimates.

“As you get higher on the weight scale, you
get more absenteeism, more sick days,” said
Morgan Downey, executive director of the
American Obesity Association, "The disturbing
thing about the recent data is that [obesity is]
starfing at ever-younger ages, which means
you're going to have a longer lifetime of diseases

and costs associated with it." ¥
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Fat and Happy BN

-~ »  in Oak Brook and Beijing
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Kentucky Fried Chicken is opening the first
drive-through restaurant in China. Mcanwhile,
McDonald's has launched plans to reduce the fat— EFRBT MRS
SRESTIHBENEKRERS, BIR
SERRIET RS BHnE . W
EAENT R R ED 48 % HASHS
BA 16% 898 IS,

R E B K EBTHER Sy LA
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FREE) WSEEASXEAHES, AKE
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well, at least one kind of fat— in its French fries.

Americans are fat, that much is known. Oak
Brook, Ill.-based McDonald's is sensitive to
consumer concerns, offering alternative items like
salad and Diet Coke. Now the company plans to
cut the trans-fatty acids in its fries by 48% and
saturated fat by 16%.

The two stories seem unrelated but are actually
tightly linked, and together raise the age-old
question: If people are 100 lazy (or busy) to walk
from the car to the burger counter, does it really

matter if the fries have a little less fat?+%

£419,

1. drive-through restaurant: (1 & FR &7, AEFHRETA LD ELE A, cHATENE
B, SEMBETRT O, HRETUEREERLITRASRA AL, AR A L@l s
HIERITRELE, BilphMESE, #%

2. launch: &4, 4. launch a proposaliprotest): #2 th 4 (5},
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Yoga—an ancient spiritual
practice of intricate poses
passed from teacher to student
in a sacred exchange. Yoga —
a booming business of
glamorous poses in which
millions of dollars are being
exchanged.
And no one has been more successful at
marketing that commeodity than Bikram
Choudhury. His "hot yoga" method, practiced in

rooms heated to at least 105 degrees, is so popular
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Hot Yoga, Hot Profits

that Choudhury worries about other teachers
"stealing” his style,

The very concept of "selling" a spiritual practice
has offended some traditionalists. Yoga is based
on five principles, including one that discourages
greed. It would seem that capitalism and
contemplation would be poor partners.

But don't tell that to Choudhury. He bragged,
"1 am bulletproof, waterproof, fireproof, windproof,
money-proof, sex-proof, emotion-proof. Nothing
in the world can take my peace away from me."

Or, for that matter, his net worth, is estimated

at $7 million. ¥r
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Being overweight has always been a health
issue. Now it has become a financial issue as well.

US budget airline Southwest has said people
will be charged twice if they are too large to fit
nto a standard seat.

Overweight passengers in need of a seat-belt
extension, or with a girth that makes it impossible
to lower the arm rests between seats, will have to
buy a second ticket if the plane is fully booked.

Sonthwest's "passengers of size" policy is
not new. It actually dates back to 1980, although
rarely has it been enforced.

But Southwest's slim-line passengers are now
revolting. The airline says 90%
of the letters it receives on the
issue were from passengers
complaining that they were
"sat upon" by people

overflowing from their seat. 3%
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BEEmEE 0N

Ub
HhL
BE—EHETREROE. MK
— I )R
WHESEHERBEN=AT, U
ERZTOALH M TELEIEEEENE,
MENRBRN
FEN<LEHIHTBEAXTE
N TEREAXFOBERE, = WIE
=ERIEN, BEDL—KE.
AENEE “TZRYT AR
. BRIEDEEENTEFR DXL
EWRE 1980 I,
DR R =S FERSTINT
FBRF, MO TROGNRE
39 JHORBYET 90% EL21E
BEHS—TRUET TEIR
2 WELE.

1. budget: (adj. ) ik 65, &% Ailiey, B abudget price A
i YHHE. ¥ atravel hudget of $300 300 £ L&) ML
7. book: HiE: Hi#y, #]. book 4 room M & —A% # The flight is fully booked.iZ i AT 3 69 8 £ &40

Amblioe X ER LY Loa



LN EE

. - 1
T EWRIGH NG REEF MRS G R, BRERL S F KRB, ;

J

$I¥ i+

Colonel Sanders’ Kentucky Fried Chicken is ZEH TRISHEFSEET
known and loved in 82 countries and it all began 82 THZFHEFEHZ. STHE.
in 1952 when a 65-year-old gentleman used his 1952 &, 65 SHEMH T B EH
Social Security cheque of just $105 to start the 105 ET#H SEREEHD THITSE
KFC franchising business that we know today. Iln EERRESFRE. REEN
1986 PepsiCo Inc hought the KFC franchise fora 71964 XA MMNES DS 72007
reported $840m although the Colonel only got %5, (BB FNEE 1986 F, L
$2m for his business in 1964. - ARMEN LT T TERE

In actual fact it really all began before then as BRI,
the early death of his father left Harland Sanders EX L, ERBEEOREL -
as a six years old head cook and bottle washer in =~ ERHMER. BT L EEHNT, 6
the Sanders household, where by the age of seven  SHE= - %ﬁ%ﬁﬁlﬂ’ﬁ RETHTR
i he had mastered many local dishes. Between then SSBRITIIRES T Y. 1500, fLEE
and his fortieth birthday Harland worked in at least — B8 7I2XEENTTE. M
| a dozen different jobs and finally ran a service  US—BHEHI40%5, BT/ )
} station in Corbin, Kentucky. It was here thathe /[ FENTIE, BRSHESEE

began to cater for the weary travellers by cooking  MIES—~MBFBIGLTIE. HMER
them meals to be served on his own kitchen table X2, thHFBAERRESNRESER

. in his own quarters. Such was the popularity of {035, BHEESCH FNEET
|

| his fare that people would come to the service S, fIRIRRBEIC. A 28R
station just for the food and EIEFERA TIZRMFREA T
not fuel. So in the 1930's ¥, BILL30 FRAFSEMNTE,
Harland moved across the [BEASENEF IFEIDET—

BMOAEMIEY L0 F
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{“w_nm Bees the Kentucky Fried Chicken Come frem?

I street to operate a roadside restaurant and motel
‘ in Corbin, Kentucky where he and the
- establishment became

famous for the tasty chicken

pieces that were served. It

took him nine years to

perfect the now famous

+ secret recipe and for his trouble he became a

* Kentucky Colonel.

In Kentucky, statesmen of note were

afforded the rank of Colonel as recognition of
their services to the state and in 19335 Harland
Sanders was awarded this honour to become

. Colonel Harland Sanders.

The building of an interstate highway in the
1950's would by-pass the town and that spelled
the end of his business. After auctioning it off
and paying his bills Harland was left with a
Social Security cheque of just $105.

But the Colonel, now in his mid sixties,
knew that his recipe for Kentucky Fried Chicken

was a winner so for the next twelve years

Colonel Sanders travelled the country by car to
restaurants to cook chicken in his special way

and set up over 600 franchises in the United

‘ States and Canada. And the rest as they say is

* history. In all those years he and his wife Clandia
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would mix the special recipe on the garage floor
from the recipe that he carried in his head.
Today that recipe is locked away in a safe in
Louisville, Kentucky and only a handful of
people know what that recipe is and they have
signed a very strict confidentiality contract. The
security would do justice to Fort Knox.
However [ can reveal that the secret recipe is
made up from flour and eleven herbs and spices
and the chicken is fried in a pressure cooker.
Today two different companies produce the
blend of herbs and spices

although each only

produces a different part of

the blend to maintain the

SeCTeCy.

The contro] of the mixture is so perfect that
wherever you 20 in the world where KFC is
sold the end result is exactly the same, a very
tasty piece of chicken. Many have tried to
emulate it and all have failed, although some

have got pretty close. Even the fries are second

to none.

Sadly the Colonel is no longer with us but
when you see a picture of the bhespectacled,

L goatee bearded, white haired, rotund figure of
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the Colonel, you cannot help but put your trust
in his culinary skills and know that his meal

made just for you, will be perfect.

Out of all the dozen or so variations on
chicken meals on the menu I prefer the Original
Dinner of two pieces of chicken, a standard
portion of fries accompanied by a tub of Cole

Slaw which at £ 2.99 is only slightly dearer than

a portion of fish, chips and peas. For families
the bargain bucket would make all members of
the family full and happy. But there is a down
. side. If you eat KFC on a regular basis, like
weekly, you can get used to the taste and soon
lose the uniqueness of it to familiarity. I prefer

to treat myself about once a month to savour

' and enjoy those eleven herbs and spices that so
uniquely make up the taste of Kentucky Fried
Chicken.

For those who revel in such things here are

a few facts and figures.

Some 6 billion (American) chicken pieces
are sold worldwide each year, that is 736 million

chickens. The USA consumes nearly as much
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Chanel, above all else, s a style. Fashion. you see, goes out of fashion. Style, never.

—The Most Beautiful and Successful Woman in the Fashion World

There is no question in the fashion world
that the most significant designer of the 20th
century would, ol necessity, be Coco Chanel.
Gabrielle Coco Chanel was born on Aungust 19.
1883, in the hospital of the French village of

Saumur. She was only twelve when her mother

died; her father, a travelling wine peddler, then
. took her and her sister to a convent, consigning
" them into the care of the nuns and disappearing
" to America forever.

At eighteen, Chanel left the convent to
strike out on her own. She worked as an assistant
at a tailoring shop but expected to be a music
hall performer. Later, she opened a small shop
to sell fashionable hats to ladies. As her business
grew she became a dressmaker and created her
own style in clothing. The Chanel style has
everything to do with elegance. comfort, ease

and practicality. Among her design innovations,
all trademarks, were the use of jersey. and fake
jewelry, consisting of pearl ropes and coloured
crystal hanging around her neck. In 1926, she
introduced the "little black dress”. the first time

this colour had been in favour (except for
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mourning) since Spain of the 15th century. Vogue
predicted it would not only be the dress of the
decade. but for the first time, used the

word "ford" in describing it. In the

fashion industry, the word "ford” means

that the style will be worn by millions

—i.e., everybody's dress.

Chanel bobbed her hair, and so did

most of the western world; she dared to

wear pants — copied somewhat after a

sailor's; she tanned her skin in the
Mediterranean sun. But perhaps her

most enduring legacy is the Chanel suit

— a simple. cropped jacket usually

bound with braid, soutache, or rtbbons,

open and unbuttoned, with a soft.

straight, or pleated skirt. This style was as fresh
and new in 1925 as it is in the late 1990s. Copied
by almost every designer in the world at one time
or another,

At the beginning of World War L1, she closed
her house, but even by that time, she was an
extremely rich woman, She had no plans to reopen
after the war, but it 1s said she was so competitive
that the saccess of Dior* inspired her 1o go back
into business. She reopened iy 1954, within a few
months, once again, selling like hot cakes. It is
hard to bdHeve that a seventy-one year ald womnan
could reconcjuer the tough fashion world, but such
was thq‘;‘chse. Until her death in 1970. at the age
of ei ght_;y-seven, she kept at her drawing board.
turning out one collection after another. Her Tast
collection was as welcomed as her first. She

captured the spirit of a century.
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Perhaps her own words sum her life ;p best:
speaking in the third person. she said
"Chanel, above all else, is a style. Fashion,
you see, goes out of fashion. Style, never.”
The House of Chanel is still one of the most
important in Paris, the collections designed
by Karl Lagrfeld.

Coco Chanel was believed that if
function came first, beauty would follow,
and then fashion. This woman with a quick
mind brought together looking smart and
being smart. George Bernard Shaw* referred
to Chanel as one of the two most important
women lving in the world {the other being
Marie Curie*).>¢
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The best type of fun for the workplace is playful fun, competitive or noncompetitive, that

generates congratulations and cheers from coworkers.

- Riiles for Having

Fuin at Work

® X% &
A number of books written within the

last few years have been telling employers

and employees to have fun at work. Whether
it is throwing a fish, squirting each other with
water guns, or throwing a pie in the CEQ's face;
fun at work is a hot topic and one that many
companies, small and large, are attempting to
implement.

A problem with a number of these "fun”
books is that they do not define what fun is and
what rules the company should institute before
letting the dogs loose.

Rule number one is to clearly explain to the
employees what fun is and what it is not. Yes,
this is a simple concept, but if not clearly
expressed to your employees some will miss the
point when you give them permission to have fun
at work. So, make sure you spell out thoroughly
what behaviors are not included in having fun.
For example, fun is not telling jokes, engaging in
pranks, and teasing coworkers. In other words,

fun at work is nothing you would do at a party.

Having Fun at Work Rules

Fun is not making fun of coworkers or

lll Iﬁ

management (No mimicking, no
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teasing, no mocking)

Fun is not telling jokes (No ethnic jokes, no
off-colored jokes, no dark humor)

Fun is not practical jokes or pranks

Fun is not deceptive

Fun is not gambling

Fun is not sarcastic

Fun is not making fun of the company

Having true fun at work is very similar to the
type of fun you have when playing a sport or
performing. For example, think of the last time
you were playing a sport or performing in front
of an audience. Do you remember how you
channeled your atteption and energy to the point
that you lost track of time and everything else in
your life, so you could focus on your
performance? Do you remember how much fun
it was getting congratulations from your
teammates or from the audience? And even
though you were completely exhausted following
vour performance, do you remember how great
you felt inside afterwards? This is the type of fun
that best fits the workplace. In other words, the
best type of fun for the workplace is playful fun,
competitive or noncompetitive, that generates
congratulations and cheers from
coworkers. Additionally, sporting or
performance types of fun fit well
within the workplace where
employers generally want,
employees to have energy,
drive, talent, determination,
competitive spirit, and be goal

orientated.
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Rules for Having
Fun at Work

What does playful sporting or performing
fun at work look like? Imagine two cooks who
decide to compete on how many pancakes they
can make on a busy Sunday moming. The cooks
encourage the waitresses to sell pancakes, and
encourage the prep cooks to make as much
pancake batter as possible. At the end of the work
shift, the cook who makes the most pancakes gets
his name engraved on a spatula. In this example,
the cooks were involved both in completing and
performing.

(Note: the workers and not management
should generate fun at work. Management should
simply not get in the way of a truly fun time.)

Fun at work generally translates into increased
productivity and increased employee morale. Just
remember to follow rule number one, simply
explain to your employees what fun is in the

workplace. ¢
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