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Interior Design of Hair Shop

1. Design Guideline of Hair Shop

To pursue beauty is a natural desire of human being that comes out when the physiological desire is satisfied. In particular,
the desire to make ourselves beautiful beyond seeing the beautiful object is based on our wishes to search our identity or
change ourselves. From the past, we have used objects such as clothing or accessories to pursue beauty and tried to make
our body like hair and skin as an object of beauty. Differently from other parts of body, hair is the popular target for beauty
because it is the only organ out of sense organs not to be damaged even though it is exposed to heat, press and chemical
materials.

Recently, the function of hair shop is extended into total beauty shop, which requires the composite functions. Since a
beauty shop starts based on the requirements of client pursuing beauty for their own body, customers want to feel the image
of beauty they are pursuing in the space. However the hair shop is very functional with a rapid circulation in general. It
requires the design theme to transfer the image strongly so as to satisfy with desire for beauty by reducing the functional
part or exposing it less visually. In particular, it makes the image different to be transferred according to age and life style of
customers. I will explain about the image of hair shop that appeals its image strongly centering on the design principles of
hair shop in general.
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2. Space Constitution of Hair Shop

The current hair shop indicates a total beauty salon giving service from hair to toe. It conducts various services from change
of hair style, health of hair(hair aesthete), beautiful face, body line, depilation, and nail care. It includes consulting for

wedding ceremony and party from styling to fashion coordination.

DTN
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For the space constitution of hair shop, it consists of reception, waiting room, styling and setting, shampooing, and staff
office in general. When the function of total beauty is added, it includes several comers such as facial aesthete room, body
aesthete room, make-up corner and counseling corner.

The setting corner is tending toward lower according to store size, but the number of shampooing chair stays similar with
the ratio of two settings to one shampooing. The multi-purpose space and display space showing the image of shop are on

an increasing trend, while the setting stand is on an decreasing trend.
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3. Basic Guideline of Floor Planning
Small-sized store Middle-sized store Large-sized store
Store size(m?) 20-33 3366 66 or more
Setting table(unit) 2-3 4-6 7 or more
Shampooing stand(unit) 1 23 3 or more
Staff(person) 1-2 3-7 8 or more
Staff room necessary necessary office, staff room necessary
<Tabie 1>
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It is necessary to construct the interesting waiting space. Its design is various from the simple chair arrangement to the
called waiting space and lounge style. Recently it arranges computer, audio and video so that customers enjoy with Internet,
game, movie and music.

For the reception and registration space, it requires reception desk, register, chart case, coat locker and customer's locker. It
uses image wall centering on the logo of shop in the background.

The styling space is a space for cutting and setting, where customers see themselves very well. The most important item for

itis lighting equipment and lighting method as well as mirror and counter.
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It should show the whole hair of customers brightly for working and it is important to choose position so not as to give
shadow.

The lighting should be considered to express various styling and shadow of face curve. It installs an electric outlet of
exclusive circuit for equipment such as dryer in the upper part of chair of setting booth to reduce use of extension cord and
to make the length of cord shorter. Since wagon is mostly used for storage, it is necessary to develop the light and movable

wagon with enough storage functions.
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Since the shampooing space is a space to wash hair, it should be so designed not to expose customers visually and secure
privacy of customers. Since the lying position gives a restricted sight to customers, it can cause a strong anxiety
psychologically. Therefore the space should be constituted to minimize anxiety using partition and indirect lighting for a
tender atmosphere.
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TV established in the ceiling using rack helps to make customers pleasant during shampooing. It requires storage chest for
towel, shampoo, conditional and other hair liquid products and electric outlet for thermostat. Most shampooing chair is
electric-powered, which requires to install electric outlet for chair using remote controller. It should use the waterproofing

finishing, because water is mostly used in the space.
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The called waiting(multi-purpose) space is a space to conduct various permanent and treatment with the frequent use of
facilitator and steamer, which requires a waiting room of table style. It requires enough space because lots of works are
conducted behind chair of customers. In addition, it requires the electric outlet for exclusive circuit for equipment just like a
setting space. However it does not require many storage space owing to wagon. It should consider to establish magazine
stand and AV system for customers.

As for aesthetic space, it should protect privacy using partition and space of booth style because customers do not want to

be exposed in this space.

EFRIGZ=E - 13




BAFZRBTERINER, VANABRBEENSE, DANZL % —1 8 SBH K Efi—
THEREMN. RSN EI\YBNEF . ZREFNCWREFMNZRE S ALLETHE.
ATRHEGHRBRY, NZZETUBATSEHITAEE, (SABHNREMER KRR .
REMIMNEITFEXZHN, JUSHRBN-BHEAFTER, BREFIRENABZRBEF
PMEEREM

The working chair is designed for the lying position and it requires wider space than setting space because the worker
works in the part of hair of customers. Since many equipment can be used at the same time, it is necessary to increase the
capacity of electric outlet. It should establish a simple sink stand close at hand and storage space for small items including
towel, products and equipment. The mirror and make-up stand should be installed so that customers can make up after
working. It requires the bright lighting for the better working and the luminous intensity should be adjusted by light control
to observe the state of skin using special lighting. When aesthetic space is not extra established, one of shampooing space or

setting space can be used for aesthetic by positioning a simple partition or screen to protect privacy of customers.
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4. Hair Shop Design for Image Appeal

As shown above, the hair shop is a space for customers who put stress upon their own image. Therefore the design should
appeal the image that customers are pursuing visually. The design theme is decided by lifestyle, age and consume tendency
of customers. The type of style is very various from the modern style for young customers to the female and elegant style
with many details.

The range of finishing is very wide according to the design theme of hair shop from luxurious tile, steel, glass, luxurious
patterned wood and fabric. Since many people use the space at the same time, it is necessary to give a marginal space with

a simple design so as to express the feeling of 'empty space’.
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