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61. By “...... challenges explanation ” (Line 2, para.1) the author means that_____.

. 62. The third paragraph is mainly about ____ .
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51. The experiment conducted by the researcher was meant to__

52. The number of refereeing crrors in the experiniental matches was

53. The findings of the experiment show that____ .
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We set up a taste test that challenges people who identified themselves as either Coca-

cola or Pepsi fans: Find your brand in a blind tasting.
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RRTE R BREH). Fin : 19994F | A M4 B A% Passage 3 {955 —HI%5 4] “The

appeal of advertising to buying motives can have both negative and positive effects.

Consumers may be convinced to buy a product of poor quality or high price because of
an advertisement.” BRFFEEILSC, EBH “ T8 XK KA IR A IE ST 0 T 3K
R, & AT RETR) TS RK S B B0 7 X R A A Y A A, ROt
RERAEEMOBEE. FREA T —HANEAE<HaR.

iXE passage fIE— M RIBME -

31. Advertising can persuade the consumer to buy worthless products by

A) maintaining a balance between quality and price

B) convincing him of their low price

C) appealing to his buying motives

D) stressing their high quality
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YRR A AR HEARIR AU BROR ), i — IS s BT T R S T4,
HER—HBE, HEERENAFARSAENRRNRLUIIMNEY, FFE
W “however, but, yet, on the contrary, in fact” &AM R AAE, BWEETT
XEEMRBS UL AR, ORI AR, X AE A X ER = A] .
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HITtEspRRe, EET RN ERIYRAE REWD, IBAXEWEEHEAR
HATiRR B S B R A A ST .

XMERWEENZMBER AR EEWERRI, f0: in conclusion, to con-
clude, in summary, to sum up, in short, in brief, in a nutshell; B FE R AR IR 7.
therefore, thus, as a result, accordingly; ERF/RFEIAIRRIE, but, howeverZ,

2 ER B EEX RS, SMHIEEERTUR “EIBRE. &
BSLI” AAFHSE . XEPEW “every parent”. “a popular belief”. “ frequently
assumed”. “universally accepted ” EiF/ MR A VEE T BEIEF X R — 52 AR
BIRSARHTAL S, AL, FRARE “DRETr 5 2 R B AR, %t
FTR-AR, SLCHER, EERUFNRR, FRERETTAE. XEN
T ERE “EIBRET” BN .

Like many of my generation, I have a weakness for hero worship. At some point,

Duryans-

however, we all begin to question our heroes and our need for them. This leads us to ask:
What is a hero? )

Despite immense differences in cultures, heroes around the world generally share a
number of characteristics that instruct and inspire people.

HiE—RE2BHOE, HE—RYE—EEBETEE. SRR pas-
sage HISH—/ M-

11. Although heroes may come from different cultures, they

A) generally possess certain inspiring characteristics

B) probably share some weaknesses of ordinary people

C) are often influenced by previous generations

D) all unknowingly attract a large number of fans

FHERRXEN I, IBEEENE - BRRNTUT ZBNEY, Ik
BNA REIR, AILIRE A) BB) ARENER, ETFHERA FLEB), R



TInRELBMR TEEME R (FEE) HE L BRTURE A HESk.
BRI EAE T, Xa T LUES RS RS A). B) BRI, 2
B) ENERERLPMHREN, WA R TIVESGE, BERNEENE
HEEFERIE, (FICERAER, BIFECRER) RITBTAE L
B) AT, WA NEMR.
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Engineering students are supposed to be examples of practicality and rationality, but
when it comes to my college education I am an idealist and a fool. In high school I wanted
to be an electrical engineer and, of course, any sensible student with my aims would have
chosen a college with a large engineering department, famous reputation and lots of good
labs and research equipment. But that’ s not what I did.
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Taste is such a subjective matter that we don t usually conduct preference tests for food.
The most you can say about anyone’ s preference is that it’ s one person’ s opinion. But
because the two big cola (A K4k¥}) companies— Coca-Cola and Pepsi Cola are mar-
keted so aggressively, we’ ve wondered how big a role taste preference actually plays in brand
loyalty. We set up a taste test that challenged people who identified themselves as either
Coca-Cola or Pepsi fans: Find your brand in a blind tasting.

While both groups did better than chance would predict, nearly half the participants
in each group made the wrong choice two or more times. Two people got all four samples
wrong. Overall, half the participants did about as well on the last round of tasting as on
the first, so fatigue, or taste bumout, was not a factor. Our preference test results suggest

that only a few Pepsi participants and Coke fans may really be able to tell their favorite
brand by taste and price.
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