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WHEN IT COMES TO TEACHING
YOUR CHILDREN ABOUT RESPONSIBLE DRINKING,
YOU ARE THE LEADING AUTHORITY.

and encouragement, parents
have a powerful impact on the
lives of their kids.

Parents are the most influ-
ential teachers children have.
Through their guidance, love
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At Anheuser-Busch, we believe
the sooner parents begin to
teach the responsibilities of
drinking, the more likely it is that
kids will decide not to drink be-
fore they're of legal age—and to
drink wisely, if they choose to
drink, when they become adults.

With this in mind, we’ve
developed an educational pro-
gram called Family Talk About
Drinking .

It features a series of infor-

from prominent authorities on
children, family counseling,
and alcohol research.

The guides cover every-
thing from peer pressure and
recognizing teenage drinking
problems to drinking and driv-
ing and the community re-
sources available to you and
your kids. For free copies, just
call 1 -800 - 359 - TALK.

And start giving your chil-
dren the guidance that only you

mative guides written with help can give.

LET’S STOP UNDER-AGE DRINKING BEFORE IT STARTS .
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