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PREFACE 1

The texts in this initial series of books were selected to directly correspond to each of the required

courses in China’ s MBA programs. The books were selected for reprinting by faculty members
at the Ivey Business School, The University of Western Ontario, Canada.

The Richard Ivey School of Business is a professional School within The University of Western
Ontario (UWO), one of Canada’ s oldest universities. Although Ivey is based in London, On-

tario, it also has campuses in Mississauga (Toronto) , Ontario and most recently, in Hong Kong.

Historically the School has been a leader in mahagement development. A partial list of achieve-

ments follows.

In 1922, the first undergraduate business department in Canada was established.

In 1932, the school began to publish its own journal. Known as Ivey Business Quarterly,

it reaches out to both academic and management audiences and enjoys a circulation of
10 000 in 25 countries.

In 1948, Canada’ s first executive development program and first MBA program were es-
tablished.

In 1961, Canada’ s first Ph. D. program in business was introduced.

In 1974, official designation was received by the Federal Government as Canada’ s first
Centre for International Business Studies (CIBS).

In 1975, Ivey opened its own case and publications office. This office now holds an in-
ventory of 2 000 cases. In 1998, Ivey cases were being distributed to over 100 teaching
institutions and 100 corporations in over 20 countries. Ivey is the second largest producer
of management case studies in the world (and the largest producer of Asian cases), with
over 1 000 000 copies studied each year by people outside the university.

In 1978, commencement of its first international student exchange program took place.
Over twenty such exchange programs are now in place.

In 1984, the School took a leading role in establishing the National Centre for Manage-
ment Research and Development in London with support from the Canadian Federal Gov-
ernment.

1984 also marked the beginning of a continuing linkage with Tsinghua University, one
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which has involved visiting scholars, materials development and publication, and various
training initiatives.
In 1992, Ivey was selected to be the editorial home for the 1993-1997 period for the

Journal of International Business Studies, the leading international business journal.

In 1993, Canadian Business magazine’ s survey rated Ivey as the top MBA School in
Canada, according to all groups: CEOs, human resources executives, and placement con-
sultants. This ranking has been re — confirmed every year. In 1994, Asia, Inc. rated
Ivey among the World’ s Top 25 Business Schools for Asians.

In 1997, the Journal of International Management named Ivey the world’ s leading
contributor in the previous decade to the international strategic management literature, a-
head of Harvard & Kellogg. Business Week magazine ranked Ivey as one of the top inter-
national business schools in the world, alongside INSEAD and LBS; and US News and
World Report selected Ivey as one of the top 15 business school in the world for executive

development programs.

As of 1998, the School had 65 full — time faculty who annually taught 600 regular and executive
MBA, 300 undergraduate, and 40 Ph. D. students, plus executives in a wide range of non — de-

gree programs.

The faculty members who selected each book for reprinting all have Ph. D. s from major busi-
ness schools such as Harvard, Wharton, Michigan, M. I. T. » and Ivey. Each professor care-
fully reviewed the various books available to ensure the best possible choices of material for the
China market. We are confident you will be pleased with their selection.

Richard Ivey School of Business
The University of Western Ontario
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Preface

LAW MEANS BUSINESS

To see how tightly interwoven business and
law have become, one need only glance at the
business page of a newspaper. For better or
worse, entrepreneurial start-ups, billion-dollar
mergers, marketing campaigns, technological
breakthroughs, and almost all other business
events are likely to be touched in some way by
legal regulations or actions. No business or
manager can hope to succeed without an
understanding of the legal environment and
how it can be utilized for both protection and
advantage.

So now, more than ever, the business law
instructor prepares students for the real world
of business. This text, in turn, provides the
business law instructor with all of the tools
needed to make the teaching process success-
ful. The thirteenth edition responds strongly to
the ever-increasing connections between the
worlds of business and law. We have expanded
coverage of those topics most relevant to
today’s business challenges, and added fea-
tures that make it easier for future businesspeo-
ple to understand and analyze legal situations

and to respond with appropriate decisions.
Business Law & The Regulatory Environment con-
tinues to set the pace as the comprehensive
leader in the discipline.

CASES AT THE CORE

In keeping with its unrivaled reputation in this
area, Business Law & The Regulatory Environment
continues to feature the strongest and most rel-
evant selection of cases in the field. These cases
represent not only classic landmark decisions
but also important new appellate decisions that
will shape the business environment in coming
years and cases of special relevance to prepara-
tion for the CPA examination. (As in the twelfth
edition, material pertinent to the CPA exam is
identified by a margin icon.)

ETHICAL FOCUS
We are especially pleased with the contribu-

tions of Marianne Jennings to this edition. An
acclaimed expert in the fields of ethics and pub-
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lic policy, Marianne Jennings has rewritten
Chapter 2: Ethics, Social Forces, and the Law,
which brings new relevance and currency to
the ethical discussion in the text. Her straight-
forward approach will help students under-
stand their own responsibility for ethical
behavior and decision making in their careers.
Marianne Jennings also provided Ethics and
the Law features for all chapters. These
vignettes and accompanying questions
describe ethical issues drawn from current
events and culture that will be familiar and
meaningful to students.

THE WORLD WE LIVE IN: INTELLECTUAL
PROPERTY, INTERNATIONAL LAW,
AND PUBLIC POLICY

All of the changes incorporated in this edition
not only continue the straightforward, black-
letter law approach of this text but also mirror
the latest changes in the business-legal environ-
ment. For instance, our new Chapter 21:
Intellectual Property addresses current issues
such as trade secrets, privacy, and software pro-
tection. In Chapter 1 we have expanded cover-
age of alternative dispute resolution as it
becomes a more prevalent and often more
desirable tool than litigation. Chapter 6: The
Legal Environment of International Trade has been
thoroughly updated to reflect changes in the glob-
al economy and the rules that shape it. Chapter
45 features expanded and timely coverage of
limited liability companies. All of these topics
and the many others that have been enhanced in
this edition provide students with solid back-
ground where they are likely to need it most.

While we have always been careful to define
and present legal concepts in ordinary language
rather than stilted jargon, we have also taken
several important steps in the new edition to
explicitly tie legal principles to real-world-based
events, trends, and challenges. Each chapter
now features examples drawn from current
events and business to illustrate chapter con-
cepts; students will find these examples
extremely relevant and readable.

New Public Policy vignettes trace the evolu-
tion of legal principles in the context of social
and historical forces to help students under-
stand not only laws but also why they exist in
their current forms.

Preface

THE INTERNET AND THE LAW

While we cannot yet begin to understand the
full impact that the Internet will have on busi-
ness in the new millennium, we must help
students to use it to their greatest advantage.
The new Business Law Home Page, linked to
the Anderson/Fox/Twomey/Jennings site,
http://tourguide.swcollege.com, provides the
optimal starting point for finding and using
powerful on-line resources related to law and
business. In addition, at the end of each Pub-
lic Policy box, sites are referenced to encour-
age the student to use the Internet as a
resource for learning and, ultimately, for use
in their business careers. Alternatively, the
instructor may assign these sites for indepen-
dent research projects for students. Visit us at
http://www.westbuslaw.com

TRUE INTELLECTUAL PROPERTY

The supplements package available with this
text, including the full suite of West resources,
is unmatched in the industry and provides
instructors and students with all of the tools for
the classroom and beyond:

Supplements Available to the
Instructor and Student:

NEW! INSTRUCTOR’'S RESOURCE GUIDE,
prepared by Marianne Jennings, Arizona State
University, includes instructor insights detail-
ing teaching strategies for each chapter.
Restatement section and chapter outline pro-
vide overview of content and suggested trans-
parency integration notes. Discussion boxes
provide in-class discussion points for Public
Policy and Ethics and the Law vignettes. (ISBN
0-538-86903-8)

STUDY GUIDE includes chapter outlines,
general rules, study hints, and review and
application exercises. The Study Guide
includes a CD-ROM from Quicken entitled
Business Law Partner. Exercises based on the
CD-ROM are also in the Study Guide. (ISBN
0-538-86901-1)

STUDY GUIDE SOLUTIONS KEY offers
solutions to all study guide case problems.
(ISBN 0-538-86900-3)
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TEST BANK provides over 3,300 questions
for use in preparing exams. (ISBN 0-538-86905-4).
New! Over 25% increase to exam questions in-
cluding AICPA based multiple choice questions.

WESTEST (Windows-based) provides over
3,300 questions on diskette for fast, comprehen-
sive test preparation. (ISBN 0-538-86904-6)

TRANSPARENCIES (ISBN 0-538-86906-2).
Over 80 transparencies detailing important
chapter content for instructor’s use.

West Business Law Multi-Media
and Print Supplements:

TEN FREE HOURS OF WESTLAW West's
computerized legal research gives instructors
and students access to U.S. Code, federal regu-
lations, and numerous specialized libraries.
With WestLaw, you also have access to Dow
Jones News/Retrieval, a comprehensive source
of business and financial information.

“THE LEGAL TUTOR IN CONTRACTS”
AND “THE LEGAL TUTOR ON SALES,” by Ron
Taylor of Metropolitan State College, are inter-
active software programs that reinforce and
practice the concepts in Contracts and Sales.
(Contracts: ISBN 0-538-81476-4; Sales: ISBN
0-538-81478-0)

CNN LEGAL ISSUES VIDEO UPDATE You
can update your coverage of legal issues, as
well as spark lively classroom discussion and
deeper understanding, by using the CNN Legal
Issues Update. This video update is produced by
Turner Learning, Inc., using the resources of
CNN, the world’s first 24-hour, all-news net-
work.

With the introduction of the CNN Legal
Issues Update, West Educational Publishing is
proud to be the educational partner of CNN for
textbook/video integration for legal issues. By
making use of the CNN Legal Issues Update you

can bring the power of CNN, the network
known [or. providing in-depth, live coverage
and analysis of breaking news events, to your
classroom,

Xl

SOUTH-WESTERN’S  BUSINESS LAW
VIDEO SERIES, a set of situational videos, cov-
ers a range of topics for the full business law
course including the UCC, employment law,
and the business law portion of the CPA exam.

BUSINESS LAW AND LEGAL ENVIRON-
MENT VIDEO LIBRARY Includes seven differ-
ent types of professionally produced legal
videos: Drama of the Law 1 & Drama of the Law 11,
The Making of a Case, Law and Literature, Ethics in
America, American Bar Association and other
mock trial videos, Equal Justice Series, and West's
Business Profiles.

BUSINESS LAW VIDEODISC West's Business
Law and Legal Environment Videodisc is filled
with short, focused video segments that stimu-
late class discussion.

Students analyze the legal issues that affect
a local grocery store, hear a judge’s instructions
to a jury, learn more about unfair competition,
and much more. (ISBN 0-314-04105-2)

U.S. SUPREME COURT AUDIOCASSETTE
LIBRARY These audiotapes feature 10 unedited
arguments made before the Supreme Court.

WEST'S REGIONAL REPORTERS Available
free for one year, the Reporter gives professors
and students updated case decisions from their
region.

CONTRACTS AND UCC ARTICLE 2 SALES
Two Interactive Software Cases. Students learn
by doing with this interactive software and
receive immediate feedback on their reasoning
and decisions. (Contracts: ISBN 0-314-083480;
Sales: ISBN 0-314-08697-8)

YOU BE THE JUDGE SOFTWARE This easy-
to-use program presents students with new
cases and directs them to resolve the relevant
issues. (ISBN 0-314-08713-3)

CD-ROM RESOURCES FOR BUSINESS LAW
AND LEGAL ENVIRONMENT This CD-ROM
assists in class preparation by providing instant
access to important cases, key legislation and
regulation, relevant articles of UCC, and much
more. (ISBN 0-314-14069-7)
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Preface

WRITE THE AUTHORS

Any teacher may write to any of the authors
regarding any questions as to teaching method-
ology or specific rules of law. We represent in
the aggregate over a century of teaching and
will be happy to respond to your questions.
Our addresses are:

Ronald A. Anderson
252 S. Van Pelt Street
Philadelphia, PA 19103

Ivan Fox

Business Law Department
Pace University

Pace Plaza

New York, NY 10038

David F. Twomey

Carroll School of Management
Boston College

Fulton Hall

Chestnut, MA 02167

Marianne Jennings

Professor of Legal and Ethical Studies
Director of Lincoln Center for Applied Ethics
CI Business Box 873606

Tempe, AZ 85287-3606

marianne jennings@asu.edu

Xil

TO THE STUDENT

This Preface cannot be closed without a word to
you. To the key points we have summarized in
the margins, add notes of your own. Try to look
behind the rule of law to see the business and
societal needs that gave rise to the rule of law.
To the extent that the law is a window through
which you look out on the world, you will not
only understand the law better, but you will
have a better understanding of, and feeling of,
belonging to that world. Above all, you will
reap the benefits of a truly higher education: a
development of the mind to analyze, decide,
and communicate. Good luck.

Ronald Anderson, Ivan Fox, David Twomey,
Marianne Jennings
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