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Preface( | )

(to the textbooks for the self-taught
students majoring in tourism management)

Tourism has now become an economic industry overflowing
with vigour and being on the momentum of the quickest develop-
ment. For the people in some economically developed countries, tak-
ing a tour has become a basic part in their iife‘ Since the Reform in
China, tourism has been developing fast. With the system o f the so-
cialist market economy being gradually established, with our na-
tional economy being steadily developed, and with our integrated
national power being further strengthened, tourism in China will
enjoy a quicker development in all its aspects. Esperts from differ-
ent tourist organizations of the world predict that China will have
become Number One tourist country in the world by the end of this
century.

Though tourism in Yunnan started rather iate, it has devel-
oped very fast and has already made praiseworthy achievements.
By acting according to the actual circumstances in Yunnan, we
have been strengthening the external marketing _Jof Yunnan ' s
tourism, and have been devoting ourselves to the development of
tourist productivity in Yunnan. With more than ten-year's contin-
ued efforts in perfecting tourism, we have made unprecedented
achievements both at home and abroad. Especially since 1990,
tourtsm in Yunnan has enjoyed a breakthrough in its development.
Evaluated either by the number of tourists or by the earnings in
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hard currency, Yunnan has now been ranked as a key tourist
province in China.

Yunnan, a beautiful and mysterious province with magnjfi-
cent mountains, a mild climate and countless everbloomers, has
been praised as the "Plant Kingdom”, the”Animal Kingdom” and
the "Song-and-Dance Kingdom”. With its unique natural scenery,
cultural sights and ethnic cultures, Yunnan is well-known for its
rich tourist resources and offers many attractions to tourists from
all over the world. The Provincial Party Committee and the
Provincial Government of Yunnan hauve recently agreed to develop
tourism as a key industry in Yunnan. With this golden opportunity
in hand and with its topographical advantages and its people’ s
support, tourism in Yunnan will surely have broader prospects.
Therefore, we must grasp every new opportunity and make new
progress in its quickened development. If all this is to be achieved
quickly, there is much work for us todoina down-to-earth way.
For example, we should strengthen our sense of developing tourism
and help all the people have a better understanding of tourism. We
should also regularize and standardize tourism management,
strengthen our sense of scientific management, deepen our compre-

_hension of the tourist market and strenghten our sense of competi-
tion. But the most important of all is the training of qualified per-
sonnel. In order to satisfy the need of a fast and steady development
of tourism in Yunnan, we must futher improve our personnel
training work. Tourism is a highly-combinded industry of economy
and culture, and its specialized personnel is the backbone and soul
on which every towrist industry depends. During the transition
from a traditional mode to a modern one within the tourist indus-
try in Yunnan, the training of many qualified people with some e-
ducational background must be enjorced.




Early this year, Yunnan Self-study Examination Guiding
Committee issued a document, officially agreeing to hold higher e-
ducation examinations for the self-taught students majoring in
tourisin management (junior college education programme), which
has filled in the gap in the higher education examination pro-
gramme for the self-taught in Yunnan. Among other things, this
will surely help the training of qualified personnel in this field
and offer a new approach to success for those who want to engage
themselves in tourism. I cherish the hope that the people in tourist
circles and others who want to devote themselves to tourism will
diligently study its basic theory and acquire as much professional
knowledge as possible through various channels. In this way I think
they will be able to raise their theoretical level and improve their
professional skills, and provide better service for tourism in Yun-
nan.

The Textbooks for the Higher Education Examination for the
Self-taught Students in Yunnan, co-compiled by the departments
concerned from Yunnan Tourism Bureau, the Chinese Department
of Yunnan Institute for Nationalities and the Tourism Department
of Kunming College, can meet the needs of the self-taught students
majoring in tourism management. I believe the publication of this
series of textbooks will play a positive role in helping improve the
training of qualified personnel in tourism and in helping raise the
educational level for the self-taught students majoring in tourism
management in Yunnan.

Li Lu'an
Director of Yunnan Tourism Bureau
May Ist, 1995
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Preface( I )

‘(to the textbooks for the self-taught
students majoring in tourism management)

Tourism with its irresistible charm plays a decisive role in
modern economic industries and has much to do with the national
income of a country and the local income of a region. It can enrich
the state and benefit the people. It can help create a good image of
a country and reveal the cultural treasures of a nation. It can also
help improve the economic and cultural exchanges between differ-
ent countries. It is unimaginable that a country without tourism
can face up to the world with confidence. People may ask the fol-
lowing questions: Are tourists unwilling to pay a visit there? Or is
it unable to attract tourists?

Tourism with its special charm also plays an important part
in modern cultural undertakings. It obtains its economic value
- through the exploitation of its cultural value, or vice versa. In this
two-way exchange, the national culture will have been inherited
and reconstructed, and a socialist civilization with a high cultural
and ideological level wiil have been built. It is also unimaginable
that a tour without a cultural objective can maintain its reproduc-
tion in tourism. Today most tourists have a cultural objective and
this means that the pattern of consumption in tourism has a clear
cultural orientation. Therefore, tourism and tourists, regarded as
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a combined concept, are inseparably interconnected and can benefit
each other. If there were no tourism, what would tourists choose?
Or if there were no tourists, on what would tourism depend? If
you are a manager of tourism or an educator in the field of toruist
studies, the first thing which occurs to you must be tourists. As a
result, tourists from different places with different choices, inter-
ests, qualities and levels will exert their influences not only on the
management mode and structure of tourism but also on the econom-
ic and social benefits of tourism. Judging from this point of view,
in tourists studies tourist are the principal part on which tourism
relies. I want to emphasize this point and expect that there will be
more studies of tcurists.

The modern means of travelling are quite different from the
past ones but the objectives and interests of the travellers in differ-
ent ages are quite similar. Two simplest phrases which I can find,

"to acquire knowledge” and "to seek beauty”, may well reveal their
common points. "To acquire knowledge” means "to constantly en-
rich the mind with knowledge”, and "to seek beauty” means "to ac-
quire a broader mental outlook”. "To read ten thousand books and
to travel ten thousand miles”, as the ancients said, means "to ac-
quire knowledge”, and "to chant and recite with appreciation and
relish” means "to seek beauty”.

There exists a sense of returning to nature and to ego in trav-
elling. To have a rest under the quiet pine and cypress trees, to fish
in the streams and gullies, and to be far away from the noisy cities
and from your hard work can help you retain a psychological bal-
ance. This is especially true of the people living in the developed

countries.




There also exists a nostagic feeling. People living in this in-
dustrialized age want to know more about their ancestors and their
past civilization. Man has obtained much from industrialization
but at the same time he has also lost much. This feeling has much to
do with the self-esteem and pride of human beings because we al-
ways take a pride in and have a great esteemn for our glorious past.
Culturally speaking, this has much to do with a comparative view-
point which leads to a strong desire for an understanding of differ-
ent cultires. Judging by the viewpoint of the science of culture,
people often get to know themselves through an understanding of
others; otherwise, they often fail to understand themselves. In oth-
er words, "to know others” implies "to know oneself better”, and
vice versa. Because tourists with different levels and cultural back-
grounds are of all ages and both sexes and from different places,
their choices and interests vary from person to person, and one stan-
dard cannot satisfy their needs. Readers will happily find one
chapter titled " Tourists” in one of these books which deals with this
point.

I hope this series of books will be a great success and I also ex-
pect the publication of this series of books will give great impetus to

 the improvement of tourism in Yunnan.
Professor Huang Huikun
Vice President of Yunnan

Institute for Nationalities
May 28th, 1995
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